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General information on the study programmes

Brief description of the study programmes:

1. Bachelor of Accounting (BoA)

The Bachelor of Accounting is an undergraduate degree programme offered by UC. Students
majoring in accounting learn to create, maintain, and audit detailed financial systems for
businesses and organisations. They study the theory behind accounting and gain expertise in
analysing financial positions. The curriculum covers different aspects of accounting. The
students can specialise in financial accounting, management accounting, auditing, taxation or
information systems.

2. Bachelor of Management (BoM)

The Bachelor of Management is an undergraduate degree programme offered by UC. It equips
students with knowledge and skills necessary for managerial roles in various organisations, to
set up their own enterprise or to continue a family business. The curriculum covers essentials
about entrepreneurship, fundamental subject, elective courses, development courses and
courses in the form of internships. Students can specialise in family business, performing art
and sport management, digital business, entrepreneurial finance or entrepreneurial marketing.
In the international class, there are two main specialisations, such as leadership specialisation
and technology and digital specialisation.

3. Bachelor of Tourism (BoT)

The Bachelor of Tourism is an undergraduate degree programme offered by UC, which
develops and improves the quality and capacity of students in the tourism, hotel and culinary
fields. There are three specialisations Hospitality, Digital & Creative Tourism and Culinary
Business.

4. Master of Management (MM)

The Master of Management is a postgraduate programme offered by UC, which aims to
produce graduate profiles like Managers, Business Consultants and Entrepreneurs in
companies of various scales and various industries. Its specialisation programmes include
Family Business Specialisation, Corporate Entrepreneurship Specialisation, Ready Career
Professional Specialisation.

Type of study programme:
Three Bachelor programmes / one Master programme

Projected study time and number of ECTS credits assigned to the study programme:

Bachelor programmes: 4 years (8 semester, 144 SKS credits = 259.2 ECTS credits)
Master programme: 2 years (4 semester, 45 SKS credits = 81 ECTS) '

Mode of study:
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1. Full-Time for bachelor programmes and master programme
2. Part-Time for master programme

Didactic approach:

1. Study programme with obligatory class attendance
2. Blended-learning study programme
3. Distance learning/e Learning study programme

Double/Joint Degree programme:

Scope (planned number of parallel classes) and enrolment capacity:

Bachelor of Accounting: 60 Students
Bachelor of Management: 575 Students
Master of Management: 65 Students
Bachelor of Tourism: 250 Students

BN =

Programme cycle starts in:

Bachelor Programmes: Odd semester (August/September)
Master of Management: Odd semester: August/September; Even semester: January/February

Initial start of the programme:

Bachelor of Accounting: 2013
Bachelor of Management: 2006
Master of Management: 2012
Bachelor of Tourism: 2014

Type of accreditation:
initial accreditation



Procedure

A contract for the initial accreditation of the Bachelor of Accounting, Bachelor of Management,
Bachelor of Tourism, Master of Management was made between FIBAA and Universitas
Ciputra on June 20, 2023. On October 24, 2023, the HEI submitted a self-evaluation report,
which included a detailed description of the programme and further documents in order to
prove that the criteria for programme accreditation are met.

At the same time, FIBAA appointed a review panel’. The HEI has agreed with the chosen
experts. The panel consisted of:

Prof. Dr. Marcus Oehlrich

accadis University Bad Homburg

Professor of Finance, Accounting and Taxation, Head
of Department

(Business Administration, in particular Financing,
Accounting and Taxes, General Management,
Business Law

Prof. Dr. Ludwig Schweers

Euro University of Applied Sciences Hamburg
Professor of Tourism, Marketing, Sales

(Tourism Management, Event Management, Sales
and Marketing, International Business
Administration)

Prof. Dr. Stefan Veith

Bremen University of Applied Sciences
Professorship for Business Administration
(International Management, Finance, Accounting,
Economics, Economic Science)

Dr. Fosa Sarassina

Gadja Mada University Business
Lecturer

(Management, Entrepreneurship)

Dr. Michael Spaeth

RB-Investor GmbH

CEO, Executive Director

(Accounting, Organisation, Management, Corporate
Governance, Taxation, Sales Management, IT
Consulting, Sales)

Jan Oliver Britz

accadis University Bad Homburg

Student International Business Management
(B.A.)

2 The panel is presented in alphabetical order.



FIBAA project manager:
Adriane Janosch, Rebekka Welker

The assessment is based on the self-evaluation report, amended by further documents, as
requested by the panel, and an online conference. The online conference took place on April
22-24, 2024 via the video conferencing tool Zoom. At the end of the online conference, the
panel has given a short feedback on its first impressions to representatives of the HEI.

The assessment report based on this was delivered to the HEI for comment on August 8, 2024.
The statement on the report was given up on September 5, 2024. It has been taken into
account in the report at hand.



Summary

For Bachelor programmes

The Bachelor of Accounting /Bachelor or Management / Bachelor of Tourism offered by
Universitas Ciputra Surabaya fulfils the FIBAA quality requirements for bachelor programmes
and can be accredited by the Foundation for International Business Administration
Accreditation (FIBAA) for five years starting on September 13, 2024 and finishing on
September 12, 2029. The programme is in accordance with the national and the European
Qualification Frameworks and the European Standards and Guidelines in their applicable
version valid as of the time of the opening of the procedure, and in accordance with the
Bologna Declaration.

For Master programmes

The Master of Management offered by Universitas Ciputra Surabaya fulfils the FIBAA quality
requirements for master programmes and can be accredited by the Foundation for
International Business Administration Accreditation (FIBAA) for five years starting on
September 13, 2024 and finishing on September 12, 2029. The programme is in accordance
with the national and the European Qualification Frameworks and the European Standards
and Guidelines in their applicable version valid as of the time of the opening of the procedure,
and with the Bologna Declaration.

For all study programmes

The quality requirements that have not been fulfilled by all study programmes — Internationality
of the student body and the Internationality of the faculty (chapter 3.4) — are not an asterisk
criterion and therefore do not lead to a condition. The measures the HEI takes to solve the
identified problems are to be considered during the re-accreditation.

The panel members identified several areas where the programmes could be further
developed. The panel recommends all four study programmes:
o formulating a long-term vision and mission for the acquaintance of international
students (in particular relevant for the BoA and MM programme) (see chapter 3.4.2)
e formulating goal-oriented measures to acquire an international faculty (see chapter
3.4.3)
e ensuring that the documentation of the four programmes is up to date and focusing on
solving substantial issues (such as the lack of international students) alongside formal
issues (see chapter 5.1)
e providing every information in English not only in Bahasa, to be able to attract
international students in a more effective way (see chapter 5.3).

The panel members also identified several areas where BoA could be further developed. The
panel recommends:

Assessment Report
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¢ including more IFRS content in the Accounting programme, particularly in Intermediate
Accounting. UC should state if this is included in the course materials. Adequate
documentation of this aspect should be provided by the university (see chapter 3.3.2).

The panel members also identified an area where MoM could be further developed. The panel
recommends:

o allocating suitable SKS points for the three EDP courses (see chapter 3.5).

The measures that the HEI takes in order to implement the recommendations of the panel
members will have to be considered during the re-accreditation.

There are many criteria in which the programme exceeds the quality requirements:
Positioning of the study programme in the educational market (see chapter 1.3.1)
Positioning of the study programme within the HEI's overall strategic concept (see
chapter 1.3.3)

¢ Integration of theory and practice (see chapter 3.1.3)
¢ Methods and scientific practice (see chapter 3.1.6)

o MM: Foreign language contents (see chapter 3.4.4)
¢ Internal cooperation (see chapter 4.1.5)

For the overall assessment of the programme, please refer to the quality profile at the end of
this report.
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Figure 2: Curriculum Development Stages..........ccovviiiiiiiiiiiii e 38
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Information

Information on the Institution

Universitas Ciputra Surabaya (UC) was established on May 31, 2006 in accordance with
the Decree of the Minister of National Education No. 74/D/O/2006 Minister of National
Education Decree No. 74/D/O/2006. At its inception, UC had five study programmes,
namely Management, Hospitality & Tourism Management, Informatics, Interior Design,
Visual Communication Design. At that time, UC was divided into two faculties, the School
of Management and Business, and the School of Industrial Technology. In the second year,
the School of Psychology and Psychology study programme as well as the corresponding
faculty were born. UC has the vision of "To be a university that creates World Class
Entrepreneurs with Integrity - Professionalism - Entrepreneurship (IPE), Character and
Nationalism who can contribute positively to Indonesia".

According to the University, the UC is the #1 youngest and fastest university in East Java
and #2 youngest and fastest at the national level to achieve superior accreditation by BAN-
PT Superior accreditation by BAN-PT in 2023. Now, UC Surabaya has 15 study
programmes on the main campus, and two study programmes outside the main campus
(PSDKU) at UC Makassar, where all study programmes have been accredited. UC received
library accreditation with an A rating from the National Library in 2019 and has been
internationally certified ISO 9001:2015 since 2019 in accordance with the extension
certificate identity number 10463403, from the LRQA certification body (Lloyd's Register
Quality Assurance). Improvements for the internationalisation of study programmes have
been carried out, proven by UC becoming an Associate membership of the Asean University
Network-Quality Assurance (AUN-QA) since July 25, 2022. According to the University, the
UC has won several national and international awards both from LLDIKTI Region VII, DIKTI,
and BSN, among others:

Ranked 55th in the tertiary education clustering by the Ministry of Education and Culture.
SNI AWARD Silver rating given by the National Standardisation Agency (BSN).

Ranked 1st for universities which have consistently been in the top 10 recipients of research
grants with the largest value (Rp.) in LLDIKTI Region VII for the 2022 fiscal year.

Ranked 1 for universities receiving the highest amount of research funding in LLDIKTI
Region VIl for the 2022 fiscal year (university form).

Ranked 3rd in universities receiving the highest number of research studies in LLDIKTI
Region VIl for the 2022 fiscal year (university form).

Won the Bronze Winner of the Ristekdikti Award for Best International Cooperation PTS
Category.

The recipient of the independent entrepreneurship programme as one of the implementing
universities with total funds of five million and 610 students from other universities involved.

Increased internationalisation of study programmes has been carried out proven by UC’s or
study programmes’ memberships of several international accreditation/certification bodies,
including:

Membership Association to Advance Collegiate Schools of Business (AACSB) since July
2014.

Affiliated membership European Foundation for Management Development (EFMD) since
July 20, 2020.

Information
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UC continues to make improvements, one of which is by encouraging study programmes to
undergo international accreditation. The accreditation bodies that will be followed are ASIIN
and FIBAA. UC has 464 collaborations with both domestic and overseas partners. To
increase internationalisation, currently UC has 32 foreign cooperation partners from 18
countries. Internationalisation is carried out through international classes, joint degrees,
student mobility and other global experience activities. The School of Management and
Business (SBM) consists of two study programmes: 1) Undergraduate Programme
(Bachelor of Management and Bachelor of Accounting), and 2) Master of Management
Programme. The School of Tourism (SoT) consists of two undergraduate study
programmes, which are: 1) Bachelor of Tourism, and 2) Bachelor of Food Technology. Here
are the organigrams of the School of Business and Management and the School of Tourism.
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UC has experienced a lot of development from the increasing number of students in each
study programme with more than 5000 active students and more than 8000 alumni. In the
2017-2019 period, there was a decrease in the number of students, as there was an
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increase in the criteria for new student admission. Meanwhile, in the 2020-2022 period,
there was a significant decline due to the Covid-19 pandemic which has had a major
impact on the tourism industry globally. There is an increase in the Number of Master of
Management Students, which is significant in the period 2017 to 2022. This increase is a
representation of increasing market perception (prospective students) regarding the
quality of MM. In February 2023, MM's quality was accredited by the Independent

Accreditation Institute for

Economics,

Management,

(LAMEMBA) in Indonesia with the highest accreditation rating, which is SUPERIOR.

Further

accreditation]

Table 0.2.1. Statistical Data Bachelor of Accounting

development of the programme,

Business and Accounting

implementation of
recommendations from previous accreditation [for re-accreditation]
statistical data and evaluation results [for initial accreditation and re-

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 60 60 60 60
# Applicants Total 273 332 423 331
Female 188 204 251 198
Male 85 128 172 133
Application rate 455.00% | 553.33% | 705.00% | 551.67%
# First-Year Students (accepted applicants) Total 46 41 51 38
Female 35 32 34 22
Male 11 9 17 16
Rate of female students 76.09% 78.05% 66.67% 57.89%
# Foreign Students Total 0 0 0 0
Female 0 0 0 -
Male 0 0 0 -
Rate of foreign students 0.00% 0.00% 0.00% 0.00%
Percentage of occupied study places 76.67% 68.33% 85.00% 63.33%
# Graduates Total 28 30 43 47
Female 18 24 35 35
Male 10 6 8 12
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Success rate (students who finished their studies) 81.82% 80.56% 76.79% 102,17%
Dropout rate (students who dropped their studies) 217% 12.20% 5,88% 0.00%
Average duration of study 3,9 3,8 4,0 4,14
Average grade of final degree 3.42 3.58 3.68 3,70

The significant increase of BoA's applicant rate over the last four years shows market
interests and high demands from the market signalling BoA's recognition in society. The
Success Rate of BoA students has increased over the past four years from 81.82% in the
2019/2020 academic year to 102.17% in the 2022/2023 academic year. The Accounting
study programme succeeded in reducing the dropout rate in the last academic year to
0.00%. BoA maintains continuous improvement to maintain and improve the success rate
and dropout rate through classroom learning methods that refer to Outcome Based
Education (OBE), experiential learning, as well as involving practitioners in the field of

accounting to provide practical insights.

Table 0.2.2. Statistical Data Bachelor of Management

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 550 550 550 550
# Applicants Total 1439 1573 1828 1994
Female 610 700 723 717
Male 829 873 1105 1277
Application rate 261.64% | 286.00% | 332.36% | 362.55%
# First-Year Students (accepted applicants) Total 538 529 507 522
Female 198 187 182 222
Male 340 342 325 300
Rate of female students 36.80% 35.35% 35.90% 42.53%
# Foreign Students Total 8 1 44 36
Female 7 0 17 19
Male 1 1 27 17
Rate of foreign students 1.49% 0.19% 8.68% 6.90%
Percentage of occupied study places 97.82% 96.18% 92.18% 94.91%
# Graduates Total 342 464 461 461
Female 112 195 181 184
Male 230 269 280 277
Success rate (students who finished their studies) 83.01% 83.73% 82.24% 93.89%
Dropout rate (students who dropped their studies) 9.59% 7.69% 1.57% 0,77%
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Average duration of study 3,9 3,9 4,1 4,1
Average grade of final degree 3.45 3.53 3.58 3,62

The percentage of students registering for BoM in the 2019/2020-2020/2021 academic
year experienced a decline due to the Covid-19 pandemic, where prospective students
took a gap year and waited out the pandemic situation. In the following year, the
2020/2021-2021/2022 period, the number of registrations increased, especially because
there was a hybrid class option and the addition of a performing arts and sports
management specialisation programme (PASM). During the study period in BoM, students
complete eight semesters in four years of study. The student success rate from year to
year is quite stable at around more than 80% and in 2022/203 increases to 93.89%. This
success rate has increased due to improvements in the quality of learning methods in the
classroom which refer to experiential learning. The dropout rate in the BoM decreased
significantly over the past four academic years, which can be attributed to an improvement

in the quality of teaching.

Table 0.2.3. Statistical Data Bachelor of Tourism

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 250 250 250 250
# Applicants Total 719 758 798 865
Female 434 434 419 398
Male 285 324 379 467
Application rate 287.60% | 303.20% 599.20% 586.00%
# First-Year Students (accepted applicants) Total 172 155 142 143
Female 104 100 91 88
Male 68 55 51 55
Rate of female students 60.47% 64.52% 64.08% 61.54%
# Foreign Students Total 0 0 14 22
Female 0 0 12 17
Male 0 0 2 5
Rate of foreign students 0.00% 0.00% 9.86% 15.38%
Percentage of occupied study places 68.80% 62.00% 56.80% 57.20%
# Graduates Total 179 163 180 148
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Female 123 113 132 101
Male 56 50 48 47
Success rate (students who finished their studies) 90.05% 81.41% 72.20% 91,62%
Dropout rate (students who dropped their studies) 13.86% 1.29% 2.10% 1,40%
Average duration of study 4.1 4.1 4.1 4,14
Average grade of final degree 3.60 3.68 3.72 3,69

For the last four years, the number of applicants for BoT programmes has relatively varied
in the range of 700-1110 applicants (except in 2019/2020 due to the Covid-19 pandemic)
and the acceptance rate is around 65%. The success rate is about 84%, with an average
Grade Point Average (GPA) of 3.67 and a study duration of 4.11 years. The dropout rate
is significantly declining from 13.86% to 1.40%. This is due to the BoT programme's
commitment to provide a combination of quality teaching that refers to the OBE curriculum,
experiential learning, and involving practitioners as professionals in tourism, hospitality &
culinary business so they can contribute insights and practical experience in the industry.

The conditions affected public interest and confidence in the sustainability of the tourism
industry, especially career and business prospects in this field. This caused the number of
registrants in the BoT programme to decrease, because there is still trauma in the market.
However, as the global tourism industry improves, including in Indonesia, it is expected
that the number of registrants will begin to increase again in 2023 and beyond. This is
experienced by other universities' tourism programmes in Indonesia.?

Table 0.2.4. Statistical Data Master of Management

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 100 120 120 150
# Applicants Total 142 145 305 398
Female 73 83 93 118
Male 69 62 212 280
Application rate 142.00% 120.83% | 254.17% 265.33%
# First-Year Students (accepted applicants) Total 97 115 108 131
Female 44 69 54 50
Male 53 46 54 81
Rate of female students 45.36% 60.00% 50.00% 38.17%
# Foreign Students Total 1 0 0 0
Female 0 0 0 0

3 See Growth of the Student Body of
(https://pddikti.kemdikbud.go.id/, last accessed on May 2, 2024).

Private

Tourism

Study  Programmes

© FIBAA-Assessment Report

Page 13



2019/2020 | 2020/2021 | 2021/2022 | 2022/2023

Male 1 0 0 0
Rate of foreign students 1.03% 0.00% 0.00% 0.00%
Percentage of occupied study places 97.00% 95.83% 90.00% 87.33%
# Graduates Total 68 62 73 112

Female 30 32 43 67

Male 38 30 30 45
Success rate (students who finished their studies) 85.51% 61.46% 60.87% 103,70%
Dropout rate (students who dropped their studies) 13.56% 8.06% 0.00% 0.00%
Average duration of study 2,3 2,3 2,3 2,16
Average grade of final degree 3.77 3.85 3.86 3,84

This programme accepts new students twice a year and has seen an increase in the
number of applications and admissions from 2019 to 2022, indicating high market interest
in MM. However, student success rates experienced fluctuations due to the transition from
offline to online learning during the pandemic. In addition, the majority of students who are
professionals and entrepreneurs with responsibilities at work have shifted their learning
priorities. This has prolonged their study period completion which should take 4 semesters
or the equivalent of 2 years, to become longer, with the average being 2 years and 3
months. To overcome this problem, the study programme has created various policies that
encourage completion of the study period on time, such as: a final assignment guidance
programme that is scheduled every week, an information system that records all guided
activities and a link between the Research Methods course and thesis writing. The results
show that the success rate rose to 103.70 % in 2022. Additionally, all the undergraduate
and postgraduate programmes have undergone several iterations and changes since they
were first introduced. Thus, UC plans and puts into practice to strengthen the international
focus of study programmes and adapt the suitable curriculum. Currently, UC is also trying
to increase the number of applicants for these programmes through internationalisation,
such as international accreditation.
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Programme Description and Appraisal in Detail

1. Objectives

1.1 Objectives of the study programme (Asterisk Criterion)

The curriculum is based on the learning outcomes of the Indonesian Qualification
Framework.*Graduate profiles are obtained from similar study programme forums and/or
studies of the study programme itself which refers to the vision and mission of UC Surabaya.
The results of a study of the job market needs of the government, business and industry are
the basis for the determination of the study programmes.

Bachelor of Accounting

The BoA profile is determined based on the results of a study of the job market needs of
the government, business, and industry, as well as the needs to develop science and
technology. Graduate competencies are prepared in accordance with the Indonesian
National Qualifications Framework (KKNI) level 6 which is equivalent to the Bachelor's
degree level which includes Attitudes, General Skills, Special Skills and Knowledge.

Intended Learning Outcomes (ILO) of BoA Study Programme:

ATTITUDES

1. Having integrity in their role as accountants.

. Upholding ethics in socializing and business.

. Reliable (trustworthy).

. Cooperative.

. Communicative.

. Persistent in trying.

. Creative in finding business opportunities and solutions.

. Internalising the academic values, norms, and ethics.

© o0 N oo o A W DN

. Demonstrating an attitude of responsibility for work in their field of
expertise independently.

10. Internalising the spirit of independence, struggle, and entrepreneurship.

4 The legal basis referred to is Law of the Republic of Indonesia no. 12 of 2012 concerning Higher
Education, Presidential Regulation of the Republic of Indonesia No. 8 of 2012 concerning the Indonesian
National Qualifications Framework, Regulation of the Ministry of Research, Technology and Higher
Education of the Republic of Indonesia No. 3 of 2020 concerning National Higher Education Standards,
as well as Guidelines for Preparing the Higher Education Curriculum by the Ministry of Research,
Technology and Higher Education, Directorate General of Learning and Student Affairs, Directorate of
Learning 2016.

Programme Description and Appraisal in Detail
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GENERAL SKILLS

1. Able to apply logical, critical, systematic, and innovative thinking in the context of
developing or implementing science and technology that pays attention to and applies
humanities values in accordance with their field of expertise.

2. Able to demonstrate independent, quality, and measurable performance.

3. Able to study the implications of the development or implementation of science and
technology that pays attention to and applies humanities values in accordance with their
expertise based on scientific rules, procedures and ethics in order to produce solutions,
ideas, designs, or art criticism, compile a scientific description of the results of their studies
in the form of a thesis or final project report, and upload it on the Universitas Ciputra website.

4. Able to compile a scientific description of the results of the study above in the form of a
thesis or final project report, and upload it on the Universitas Ciputra website.

5. Able to make appropriate decisions in the context of problem solving in their field of
expertise, based on the results of information and data analysis.

6. Able to maintain and develop networks with supervisors, colleagues, peers both inside
and outside the institution.

7. Able to be responsible for the achievement of group work results and supervise and
evaluate the completion of work assigned to workers under his/her responsibility.

8. Able to carry out a self-evaluation process of the work group under his/her responsibility
and manage learning independently.

9. Able to document, store, secure, and retrieve data to ensure validity and prevent
plagiarism.

SPECIAL SKILLS:

1. Able to utilize information technology to solve specific tasks, general problems and
unexpected problems in the field of work and business projects related to accounting.

2. Able to prepare IFRS-based financial statements.

3. Able to choose or develop appropriate and correct solutions according to accounting
principles to solve problems in the field of accounting in its relevance in student business
projects.

4. Able to make strategic decisions and provide advice in business projects by using the
analysis of financial statements and informing stakeholders according to applicable
accounting provisions.

5. Able to conduct research that can be used in providing various alternative problem solving
in the field of accounting in the realm of choice: student business projects, company
internships or general financial phenomena.

KNOWLEDGE:

Mastering the knowledge of basic, intermediate and advanced financial accounting in a
scientific context and the context of application for basic and intermediate financial
accounting in an accounting context.

Programme Description and Appraisal in Detail
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2. Mastering the knowledge of internal accounting and its application in mainly micro and
small-scale businesses in strategic decision making.

3. Having the knowledge of theoretical concepts and accounting principles and skills in
auditing financial statements in accordance with auditing standards connected to
accounting information systems.

4. Mastering knowledge related to tax and taxation and its application for micro and small-
scale businesses.

5. Mastering the knowledge of managing finances and making financial plans in micro and
small-scale businesses.

The following is a description of BoA's graduate profile, including:

(1) Financial and Accounting Analyst who has the ability to present information and carry
out analysis of the company's accounting and financial aspects,

(2) Corporate Controller who has the ability to control the accounting and financial functions
within the company,

(3) Tax Specialist who has the ability to apply policies and strategies in the field of taxation
and ensure compliance with applicable tax policies,

(4) Internal Auditor who has the ability to supervise business processes in the company,

(5) External Auditor who has the ability to review the conformity of the company's financial
report presentation with applicable accounting standards,

(6) System Analyst who has the ability to design and audit the company's accounting
information system. The target graduates are expected to be able to achieve excellence in
five areas of BoA's scientific map, such as: Finance and Investment, Taxation, Management
and Economics, Entrepreneurship and Humanities, and Information Technology.

Bachelor of Management

Intended Learning Outcomes (ILO) of BoM Study Programme:

ATTITUDES
1. Pious to God Almighty and able to show a religious attitude.
2. Upholding the human values in carrying out duties based on religion, morals, and ethics.

3. Contributing to improve the quality of life in society, nation, state, and civilisation based
on Pancasila.

4. Playing a role as a citizen who is proud and loves the country, has nationalism and a
sense of responsibility to the State and nation.

5. Respecting the diversity of cultures, views, religions and beliefs, as well as the original
opinions or findings of others. 6. Cooperating and having social sensitivity and concern for
society and the environment.

7. Obeying the Iw and be disciplined in social and state life.

8. Internalising the academic values, norms, and ethics.

Programme Description and Appraisal in Detail
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9. Demonstrating an attitude of responsibility for work in their field of expertise
independently.

10. Internalising the spirit of independence, struggle, and entrepreneurship.
GENERAL SKILLS

1. Able to apply logical, critical, systematic, and innovative thinking in the context of
developing or implementing science and technology that pays attention to and applies
humanities values in accordance with their field of expertise.

2. Able to demonstrate independent, quality, and measurable performance.

3. Able to study the implications of the development or implementation of science and
technology that pays attention to and applies humanities values in accordance with their
expertise based on scientific rules, procedures and ethics in order to produce solutions,
ideas, designs, or art criticism, compile a scientific description of the results of their studies
in the form of a thesis or final project report, and upload it on the Universitas Ciputra website.

4. Able to compile a scientific description of the results of the study above in the form of a
thesis or final project report, and upload it on the Universitas Ciputra website.

5. Able to make appropriate decisions in the context of problem solving in their field of
expertise, based on the results of information and data analysis.

6. Able to maintain and develop networks with supervisors, colleagues, peers both inside
and outside the institution.

7. Able to be responsible for the achievement of group work results and supervise and
evaluate the completion of work assigned to workers under his/her responsibility.

8. Able to carry out a self-evaluation process of the work group under his/her responsibility,
and manage learning independently.

9. Able to document, store, secure, and retrieve data to ensure validity and prevent
plagiarism.

SPECIAL SKILLS

1. Able to solve routine problems of management functions (planning, organising, directing,
controlling) and organisational functions (marketing, human resources, operations and
finance) with applicable rules.

2. Able to formulate and implement strategic plans into operational plans.

3. Able to conduct theoretical and empirical studies in the field of management based on
scientific methods.

KNOWLEDGE

1. Mastering the theoretical concepts in management science and apply them in various
types of organisations both business and non-business at local, national and global levels.

2. Mastering research methodology in management science.

3. Mastering the principles of leadership and entrepreneurship in various types of
organisations.
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The following is a description of BoM's graduate profiles:

(1) Consultant in the field of business management,
(2) Business developer, and
(3) Become an innovative Business Project Manager with IPE characters.

Graduates of the BoM become consultants in the field of management and Business
Developers who are able to solve general and complex problems in the field of management
based on principles, methods and basic theories in the fields of management and
entrepreneurship knowledge/skills independently and collaboratively. BoM graduates who
become Business Project Managers are able to design conceptual, creative and
comprehensive management work/ideas to solve contextual problems, based on
management knowledge/skills theories independently.

Bachelor of Tourism

Intended Learning Outcomes (ILO) of BoT Study Programme:

ATTITUDES
1. (S1) Faith and tolerance: pious to God Almighty and able to show a religious attitude;

2. (S2) Humanity: upholding human values in carrying out duties based on religion, morals,
and ethics;

3. (S3) Diversity: respect the diversity of cultures, views, religions, and beliefs, as well as
the original opinions or findings of others.

4. (S4) Social responsibility: contributing to improving the quality of life in society, nation,
state, and the advancement of civilisation based on Pancasila;

5. (S5) Nationalism: acting as a citizen who is proud and loves the country, has nationalism
and a sense of responsibility to the state and nation;

6. (S6) Environmental awareness: working together and having social sensitivity and
concern for society and the environment;

7. (87) Obedience to norms and laws: obeying the law and being disciplined in social and
state life;

8. (S8) Academic values: internalising academic values, norms, and ethics;

9. (S9) Responsibility and professionalism: demonstrate an attitude of responsibility for work
in their field of expertise independently;

10. (S10) Entrepreneurial: internalising the spirit of independence, struggle, and
entrepreneurship.

GENERAL SKILLS

Programme Description and Appraisal in Detail
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1. (KU1) Conceptual thinking: able to apply logical, critical, systematic, and innovative
thinking in the context of developing or implementing science and technology that pays
attention to and applies humanities values in accordance with their field of expertise;

2. (KU2) Performance: able to demonstrate independent, quality, and measurable
performance;

3. (KU3) Problem solving: able to examine the implications of the development or
implementation of science and technology that pay attention to and apply humanities values
in accordance with their expertise based on scientific rules, procedures and ethics in order
to produce solutions, ideas, designs or art criticism;

4. (KU4) Public expose: compile a scientific description of the results of the above study in
the form of a thesis or final project report, and upload it on the college website;

5. (KU5) Decision making: able to make decisions appropriately in the context of problem
solving in his/her field of expertise, based on the results of information and data analysis;

6. (KU6) Communication intelligent: able to interpret information received and sought
through various media (text and non-text; online and offline) by using all of his/her functions;

7. (KU7) Managing: able to be responsible for the achievement of group work results and
supervise and evaluate the completion of work assigned to workers under his/her
responsibility;

8. (KU8) Self-evaluation: able to conduct a self-evaluation process of the work group under
his/her responsibility, and able to manage learning independently;

9. (KU9) Information management: able to document, store, secure, and retrieve data to
ensure validity and prevent plagiarism;

10. (KU10) Networking: able to maintain and develop networks with mentors, colleagues,
peers both within and outside the institution.

SPECIAL SKILLS

(KS1) Able to present various alternative solutions to problems in the field of hospitality and
tourism based on principles and theories;

2. (KS2) Able to apply science and information technology in his/her field of expertise
through scientific reasoning based on logical, critical, systematic, and innovative thinking;

3. (KS3) Able to communicate and work in a multicultural environment and have a
responsible and professional attitude in their field of work;

4. (KS4) Able to see, capture and create business opportunities in hospitality and tourism
based on market analysis;

5. (KS5) Able to provide assistance and support in identifying, analysing, formulating, and
implementing business solutions;

6. (KS6) Able to conduct empirical studies and modeling using scientific methods on various
hospitality and tourism businesses;
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7. (KS7) Able to identify and solve managerial problems and organisational functions at the
operational level, and take appropriate solution actions based on alternatives developed, by
applying entrepreneurial principles rooted in local wisdom with a global orientation;

8. (KS8) Able to assess the ability of the community based on scientific principles so as to
increase community participation in development in the field of hospitality and tourism;

9. (KS9) Mastering the rules, principles and techniques regarding tourism history; (KS10)
Able to communicate ideas about hospitality and tourism business in online and offline
media;

11. (KS11) Able to find and combine new tourism products that have high selling value;

12. (KS12) Able to coordinate with stakeholders in consensus to produce steps/policies in
tourism management;

13. (KS13) Able to identify, formulate and evaluate tourism resources using scientific
principles and instruments to produce tourism products that have differentiation value;

14. (KS14) Able to speak at least one international language.
KNOWLEDGE

(P1) Mastering the theoretical concepts, principles, methods, instruments of analysis of
management functions (planning, organising, directing, monitoring, evaluating, and
controlling) in various types of organisations and businesses in the fields of hospitality and
tourism;

2. (P2) Mastering the theoretical concepts, principles, methods, instruments for analysing
business organisation functions (marketing, human resources, production and operations,
finance and strategy) in various types of organisations and businesses in the fields of
hospitality and tourism;

3. (P3) Mastering the theoretical concepts of hospitality and tourism so as to be able to
develop sustainable and competitive governance;

4. (P4) Mastering the in-depth theoretical concepts of entrepreneurship in various hospitality
and tourism businesses;

5. (P5) Possess knowledge of various business ethics, regulations and governance in the
local, national and global domains;

(P6) Mastering the theoretical concepts and principles of applying information technology
systems in order to make and make business decisions in the field of hospitality and tourism
efficiently and effectively;

7. (P7) Mastering the theoretical concepts and rules in applied research methodology with
an inter-disciplinary and multi-disciplinary approach that includes case studies,
ethnography, surveys and experiments in qualitative and quantitative scopes in the fields of
hospitality and tourism;

8. (P8) Mastering the theoretical concepts to discover, recognise and explore local wisdom;

9. (P9) Mastering the theoretical concepts to adapt in cultural diversity;
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10. (P10) Mastering the theoretical concepts in depth on marketing strategies and tourism
resources so as to create superior tourism destinations that have differentiating values and
adjust to market trends;

11. (P11) Able to utilise the ability to supervise and or implement hospitality and tourism
business designs that have calculated risks;

12. (P12) Mastering the theoretical concepts and in-depth in hospitality and tourism
business design independently and creatively and based on market research.

The following is a description of BoT's graduate profiles:

BoT programmes aim to produce: Professional Entrepreneurs in tourism, hotel and culinary;
Professionals Intrapreneurs who possess both Entrepreneur skills and mindsets in tourism,
hotels and culinary; and Academics and Scientific Developers in tourism, hotels and culinary
who are reliable, have good communication skills and master information technology.
Generally, alumni work as business owners and staff in the tourism, hotel, and culinary
industries. Some alumni also work as lecturers at universities. The graduate profile is
determined based on the results of a tracer study of the job market needs of the business
world and government. In addition, considering the needs for developing tourism science
and technology. The general and specific objectives of the BoT programme have become
theoretical and practical learning aspects, so that students possess academic and critical
thinking skills in serving professionally, developing their profession, and identifying
problems through scientific intuition and alternative solutions to existing problems.

Master of Management

Intended Learning Outcomes (ILO) of MM Study Programme:

1. Career Path: Able to develop a life-path to become a productive generation based on
national insight and the values of Integrity, Professionalism and Entrepreneurship (IPE).

2. High Sense of Achievement: the willingness to achieve the best results with passion and
high standards.

3. Moral integrity: qualities that demonstrate honesty, respect, and consistency with
universal moral standards, reflected in responsible behaviour in the communities served

4. Life-long learning: the willingness to always develop oneself throughout life resulting in
increased competence.

5. Critical Thinking: Able to compile ideas/concepts through conceptual and empirical
studies logically and analytically with a multi-disciplinary approach based on scientific
principles of management, entrepreneurship, and human values.

6. Creativity-Innovation. Able to create innovative business models based on the study of
opportunities that have added value to accommodate the interests of stakeholders by
utilising the elements of industry 4.0.

7. Problem solving: Able to create strategic plan/implementation plan through opportunity
study, management function, and academic study of problems in the field of management,
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entrepreneurship, and humanity, which are beneficial for scientific development and
organisational sustainability.

8. Decision making: Able to make decisions that are in accordance with organisational goals
by considering measurable risks and changes in the business environment using
management science and entrepreneurship approaches.

9. Communication-recognition: Able to present the results of his work in communication
media by utilising information media that can be widely accessed, and appreciated by the
academic community, business community and or the general public.

10. Research: Able to organise research-based thinking in the form of a thesis for the field
of Management / Entrepreneurship / Scientific Concentration or expertise.

11. Transdisciplinary: Able to develop specific and comprehensive learning and work
strategies to solve problems, based on the mindset that is built and developed during
independent learning in the scientific fields of management, business and entrepreneurship
and other expertise.

12. Theory: Mastering the theories needed in the process of managing companies/validating
opportunities/theories of developing sustainable business strategies consisting of:

e Theory of management function analysis tools (POAC) and business functions
(Marketing, Operations, Financial and Human Capital)

o Sustainable business strategy development theory (minimum: RBV; BOSS;
Dynamic Capabilities)

o Effectuations theory

o TPB/TRF theory

13. Method: Mastering the methods required to produce a business strategy consisting of:

e Methods in Management (SWOT/QSPM/HR Development/SIA)
¢ Quantitative/ qualitative research methods

e Application of research methods in current journals

¢ BMC/EMC/design thinking/scamper/10 types of innovation

e Lean Start Up / BSC / Parallel Planning

14. Concept dan Principle: Mastering essential concepts and principles:

e Strategic plan development

e Leadership and entrepreneurship principles in various types of organisations
¢ Principles of change management

o Management principles

¢ Innovation Management Framework/3 circle model

15. Approach: Mastering management and business approaches that can connect
knowledge of scientific fields / expertise in business management, entrepreneurship with
other fields of knowledge / science.
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The following is a description of MM’s graduate profiles:

(1.) Managers in companies of all sizes and industries
(2.) Business Consultants of various sizes and industries

(3.) Entrepreneurs who are able to create independent businesses (venture/Value creator)
or add value to the organisation

MM's graduate profiles are Managers, Business Consultants and Entrepreneurs in
companies of various scales and various industries who are able to provide innovative and
entrepreneurial solutions to business problems that are beneficial to the user community,
the nation and humanity, and have IPE characters. This profile is achieved by compiling
programme outcomes targeting the formation of attitudes, skills and knowledge. To achieve
the programme outcomes, planning, implementation, monitoring and evaluation of the
learning process as well as learning assessment, and integration of research and personal
knowledge management activities in learning are designed. Graduate profiles and learning
outcomes are evaluated periodically at least every four years. The graduate profile is also
achieved by designing non-curricular programmes such as a student credit points system,
individual student development which refers to the student development roadmap.
Examples of activities include: coaching & networking night (which brings students together
with the best business coaches as well as networking between students), Real Business
Solutions (RBS) where students visit national and international companies that have real
problems in which students act as business consultants to offer real solutions, Entrepreneur
Development Programme (EDP) activities that students must participate in at least three
times during their Master’s studies and non-credit programmes that equip students with
negotiation soft skills through Golf for Fun, Coffee Time and Grooming for Success
programmes.

Appraisal:

The panel considers the qualification objectives of the programme are explained and
convincingly presented. The aspired level at graduation can be realised through the completion
of subject-specific and extra-curricular qualifications. The target group, targeted professional
field and societal context of the discipline is considered in the objectives of the study
programme. All Study programmes have learning objectives, which enable the students to
embrace academic proficiency and comprehensive employability. Furthermore, the
development of the individual student’s personality is part of the programme. The requirements
of the national qualification framework are met.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
1.1*  Objectives of the study programme X

(Asterisk Criterion)

1.2 International orientation of the study programme design (Asterisk Criterion)
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All study programmes are required to carry out lectures in English with @ minimum of two
courses per semester, which is in accordance with the English Class Management
Guidelines. This is intended to enable all graduates to meet the internationally standardised
graduate profiles. A certain number of students of the BoA and the BoM were sent overseas
through the IISMA MBKM?® programme, a scholarship scheme by the Government of the
Republic of Indonesia to fund Indonesian students for mobility programmes at top
universities and reputable industries or they took credential course, which provides students
with international certification. For the BoA Programme, student mobility programmes have
also been consistently implemented every semester.

Bachelor of Accounting

International orientation efforts are designed by BoA through the use of international
textbooks in core courses, presenting a global academic atmosphere in joint classes with
international guest lecturers, using case studies from companies/industries to provide
international insights, giving opportunities for students to be involved in scientific
meetings/conferences internationally, encouraging students to take advantage of student
mobility opportunities, as well as building opportunities for collaboration with relevant global
universities/agencies/institutions. Those efforts are carried out in order to equip students so
that graduate employability can enter and be accepted on a global scale. In addition, the
Institute of Chartered Accountants in England and Wales (ICAEW) has sent their lecturers
to train the tutors of the BoA as a preparation for the process of holding professional
certification. Other efforts include the introduction of software that is used globally, for
instance in the Auditing course for IDEA software which can be used in the audit data
process. Learning materials in financial accounting are based on International Financial
Reporting Standards (IFRS), so that students can apply global accounting standards.

Bachelor of Management

BoM has international pathways for students in the form of Summer & Winter Courses,
Student Exchange, Double Degree, and Immersion programmes. They have partner
universities for the International Pathway programme.

In the BoM, all core courses are required to offer classes in Indonesian and English, and
five study programme elective courses are offered, specifically in English. Thus, there are
a total of 124 credits of BoM courses which are conducted in English. The MBKM Credential
course provides students with national and international certification to increase graduate
competency and employability advantage, in which the BoM collaborates with the American
Academy of Project Management (AAPM) for Certified International Professional
Entrepreneurship and Certified Leadership Specialist.

5 IISMA Co-funding is part of the Kampus Merdeka (Emancipated Learning) Programme. In 2020, the
Ministry of Education, Culture, Research and Technology (Mendikbud) introduced the Merdeka Belajar-
Kampus Merdeka programme (MBKM programme, Independent Learning-Independent Campus
programme). It aims to give undergraduate students the right to learn outside the home university and
the study programme for up to three semesters with the following core elements: (1) internship, (2)
project in a village, (3) student exchange, (4) research, (5) entrepreneurial activities, (6) independent
study or project, (7) humanitarian project, and (8) teaching in school. The list of activities can be taken
from the programmes determined by the government.
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Expatriate lecturers, international guest lecturers who are academics and practitioners,
exchange staff, and visiting professors focus on teaching classes in English/International
classes. Every semester, there is one visiting professor from abroad who teaches for two to
four weeks. International inbound students focus on joining classes held in English. The
case study materials used by the BoM refers to national and international case studies.
Based on the international orientation of the BoM, alumni can continue their Master studies
more easily abroad, work in multinational companies (such as Ernst & Young) and develop
their project and family businesses through international expos (such as: Trade Expo
Indonesia, Canton Fair, SIAL Interfood).

Bachelor of Tourism

The BoT curriculum has an international orientation designed to equip students with the
skills and knowledge necessary to compete in the national and international job market.
Several courses not only discuss business settings in Indonesia but also involve ongoing
overseas cases. The use of international textbooks and case studies supports students to
become familiar with the global context related to their courses. Presentation slides are in
English. Support and collaboration with NNP (Networking and Partnership) are done
through international benchmarking programs, student and staff exchanges, and
international field trips. BoT programmes are committed to incorporating international
programmes into its activities. Internationalisation activities in the form of joint research, joint
conferences, and joint classes are carried out with partners from universities in Malaysia.
Internationalisation cooperation is also carried out with universities in Switzerland and
Korea. BoT also has alternative curriculum options through double degree programs, ISMA
(Indonesian International Student Mobility Awards), summer courses, winter courses, and
accelerated programmes for students in the Hospitality & Tourism Business and Culinary
Business study programmes with several campuses such as IMI Switzerland and Woosong
University Korea. International programme involvement is not only for students, but also for
lecturers.

Master of Management

The design of the MM curriculum refers to the applicable curriculum in accordance with the
agreement at the Indonesian Management Forum (FMI). This curriculum is part of what is
assessed for accreditation by the Independent Accreditation Institute for Economics,
Management, Business and Accounting (an Indonesian Institution called LAMEMBA), which
is awarded for international competitive institutions. Apart from that, the curriculum of the
Master of Management study programme has been aligned with the curriculum of several
universities abroad such as the MBA programme at TAR-UMT Malaysia and the MBA at
Monash University, Australia. This is an illustration that the curriculum of the Master of
Management Study Programme is equivalent to the curriculum of world business schools.

Appraisal:

The panel considers the programmes to be designed with respect to international criteria.
Students receive skills and knowledge necessary to compete in the national and international
job market. There are a lot of international elements in the programmes like English learning

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 26



material, courses in English, expatriate lecturers, international guest lecturers who are
academics and practitioners, exchange staff, and visiting professors. Additionally, the students
themselves have many possibilities to go abroad and gain international experience.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
1.2* International orientation of the study X

programme design (Asterisk Criterion)

1.3 Positioning of the study programme

Bachelor of Accounting

BoA has a scientific vision that seeks to develop the Three Pillars of Higher Education
(Tridarma) activities in the field of accounting that are based on financial literacy and
entrepreneurship, that are adaptive to developments in science and technology, to produce
world-class entrepreneurs, have IPE characters and are able to create innovative work that
is beneficial to the user community, nation and humanity. The Accounting study programme
curriculum is reviewed and prepared by considering the latest practices in the world of
(higher) education which includes the OBE principles which are used as a measure in
obtaining regional level certificates carried out/issued by the AUN (ASEAN University
Network) and other international accreditation or certification bodies. Student achievements
nationally and internationally are always improved, including providing opportunities for
students to expand their academic capacity through the dissemination of research results
in global (international) conferences. Several alumni work in multinational/international
scale companies. Then, from the data, the number of registrants shows that public interest
in the Accounting Study programme is also increasing every year. With the support of the
MNA department which seeks to take creative and innovative approaches in maintaining
and increasing the number of new student admissions.

The Accounting study programme seeks to be responsive to the challenges of change and
future development of science and technology. Efforts that have been made to increase
graduate employability through the quality of learing are the use of technology bases to
sharpen scientific competencies in courses such as Accurate and Advanced Excel
accounting software for financial accounting competencies, Atlas and IDEA applications for
auditing competencies, and Power Bl and Python for data analytics competencies. This
aims to improve the quality of graduate employability because various technological
applications are widely used in industry.

The Accounting study programme ensures its graduates have competencies that support
employability through Professional Accountant competencies. Some examples are of
graduates who work at reputable companies such as Public Accounting Firm (KAP) KPMG,
KAP Ernst & Young, RSM Global, Shine Wing (SW), KAP PKF, Artax Registered Tax
Consultant, KJA PT. Synergy Ultima Nobilus, PT. Gudang Garam, PT. Ciputra
Development, Tbk, PT. Mekari, Parent Group, Ciputra Group School, Regional Financial
Audit Agency.
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Bachelor of Management

BoM continues to develop excellence and uniqueness to be able to compete with other
universities from regional to international level. The superiority of the BoM is that it has
graduates who have a global mindset, international perspective, entrepreneurial skills,
managerial skills, core competencies, business analytical skills, and design thinking skills.
Graduates from the BoM will have the potential to become business owners, family business
successors, CEOs, General Managers, Managing Directors, and other structural officials.

The maijority of BoM alumni find jobs in less than 6 months after graduating. In 2020/2021,
around 65% of alumni who completed the tracer study got jobs in under six months after
graduating. The majority of BoM graduates work as Entrepreneurs and as Intrapreneurs in
national and multinational companies. With the rapid changes in the industrial world, the
BoM anticipates and prepares its graduates to be ready to face future challenges through a
choice of new courses related to technology, such as Technology for Business
Development (4 credits), Digital Finance (four credits), and Digital specialisation Business.
Interests in the creative industry sector at PASM also further complements students'
preparation so they can graduate and work in more fields.

The companies where alumni work are various, such as the largest supermarket company
in Indonesia, Business Consultant, logistics, food and beverages and others. Apart from
that, some alumni have built their own businesses, or some have become successors to
family-owned businesses. Individuals work at Info Surabaya, ME Social Media
Management, PT, Fleet & Database Management Department, Ernest & Young, Warna
Warni Group, and The Prince Jewellery.

Bachelor of Tourism

The superiority of the BoT programme is that it is the only tourism study programme in East
Java that provides a Bachelor of Tourism (S.Par.) degree. Learning activities are based on
the three main competencies provided: professional skills, academic excellence, and the
ability to open business opportunities. BoT programmes continue to develop excellence and
uniqueness to be able to compete with other universities regionally, nationally and
internationally. The BoT programme curriculum provides three dominant sectors in the
tourism industry simultaneously, which are: tourist destinations, hospitality and culinary,
whereas other universities only focus on one sector. This is an advantage that other
universities do not offer. Another advantage is the world network of the tourism and hotel
business, in which the BoT programme has extensive networks with international chain
hotels in Indonesia and large hotel brands in Indonesia and overseas. .

BoT programmes have alumni who work as Professional Intrapreneurs in hotels or other
tourism businesses and have alumni who are able to open businesses in the tourism sector,
either directly or indirectly. By having graduates who are competent in entrepreneurship and
according to their field of study, they are able to create ventures and/or create added value
of international standards in various fields. Through the internship programme in semester
7, many students received job offers at the end of the internship session, thus increasing
the chances of getting hired before graduation.

Master of Management
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The Master of Management study programme is a study programme that has a unique
curriculum design that combines management science, entrepreneurship and areas of
expertise that are of students’ interests. The uniqueness in the field of entrepreneurship
allows students to gain entrepreneurial competencies to support managerial abilities in
managing businesses in areas of expertise that suit their respective interests. UC sees the
Master of Management study programme as being at the forefront in building
entrepreneurial networks. The study programme continues to develop excellence and
uniqueness to be able to compete with other universities regionally, nationally and
internationally. There are several programmes carried out by the study programme to
increase the employment rate, such as creating programmes that bring students closer to
the business and industrial world, requiring students to take part in non-credit programs,
which are the Entrepreneur Development Programme, and bringing together students
specialising in Management Experts (i.e. fresh graduate undergraduate students) in the
Business Apprentice course.

The Master of Management Alumni profiles is to become an entrepreneur who is a business
owner whose business performance increases during their studies in the Master of
Management: Individuals of the study programme founded Good News from Indonesia,
Handmadeshoesby. Furthermore, several alumni work in multinational companies like Bank
Mandiri, IBM, Data Engineer in London, UK.

The Vision, Mission, Goals, and Objectives of the School of Business and Management and
the School of Tourism of Universitas Ciputra Surabaya is to be a faculty that creates world-
class Entrepreneurs in the field of Business and Management with Integrity-
Professionalism-Entrepreneurship (IPE) character and nationalism, who can contribute
positively to nation and humanity. Additionally, the Mission of School of Business
Management and of the School of Tourism are as follows: To implement Tridarma
Perguruan Tinggi (Teaching, Research and Community Outreach) in the field of
Management, Accounting, and entrepreneurship according to national & international
quality standards. To entrepreneurially manage the faculty in accordance with the principles
of good governance. Establishing the Goals of School Management and Business as
follows: Performing education, research, and community service in the scientific fields of
Business and Management/Tourism and entrepreneurship that emphasises innovation and
freedom of thought for students; Creating a School of Business and Management/Tourism
that is managed entrepreneurially and in accordance with good governance; Achieving a
high quality School of Management/ School of Tourism with national and international
standards. Additionally, every study programme has established a scientific vision which
encompass forming world-class graduates who are Entrepreneurial and have expertise in
the field of Accounting/Management/Tourism with the character of Integrity-
Professionalism-Entrepreneurship (IPE) and nationalism, who can contribute positively to
Indonesia.

Appraisal:

The panel finds the reasons for the positioning of each study programme on the educational
market to be exceedingly well, because the UC has established its own unique and
competitive profile as “Creating World Class Entrepreneurs”. Likewise, they think the current
and future needs of the job market are accurately grasped by each study programme.
Furthermore, UC's focus on entrepreneurship is reflected exceedingly well in all four
programmes which ensure that graduates not only have competencies that support
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employability, but also possess competencies as entrepreneurs. Therefore, graduates are
even able to become entrepreneurs who create jobs. With respect to UC’s mission and
vision, all three study programmes express their aligned objectives. The study programme’s
qualification goals constitute the core of the HEI's or faculty’s strategy.

Exceeds Does not

Exceptional quality meet quality
requirements requirements

1.3.1 Positioning of the study programme in
the educational market

1.3.2 Positioning of the study programme on
the job market for graduates X
(,Employability*)

1.3.3 Positioning of the study programme
within the HEI's overall strategic concept
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2. Admission

2.1 Admission requirements (Asterisk Criterion)

The process of admitting new students at UC is handled by the Marketing and Admission
Department (MNA) according to the applicable requirements and procedures referring to
government regulations. Based on New Student Admission Administration Manual
UC/SOP/MNA/02, UC accepts registration of prospective students from various backgrounds,
races, religions from all over Indonesia and also provides opportunities for prospective
overseas students.

For All Bachelor Programmes

UC opens registration routes: Achievement Invitation Route (JUP) applies to prospective
students from selected collaboration schools; The Cooperation School Route (JSK) applies
to prospective students and alumni from all cooperation schools and has an average report
card score of 11 > 70; The Regular Route applies to prospective students from cooperative
schools with an average report card score of 11 > 70 from non-partner schools.

Figure 1: Ciputra University Surabaya - Enroliment Flow
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Prospective students fill in registration data online via website pmb.uc.ac.id or UC PMB (UC
New Student Admissions) mobile application. Then they must go through a new student
selection test process which includes (1) Academic Potential Test (TPA), (2) Case study
test, (3) Interview test, and (4) Special test for prospective students who register for the
International class of Management study programme needs to collect the results of the
English Proficiency Test (EPT). For prospective students who receive scholarships, there is
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an interview process carried out by the coordinating lecturer in the study programme. The
interview process was carried out online and using media Interview Form JUP Star
Diamond (superior achievement scholarship) and Interview Form BPU (achievement
invitation route) which has been provided by the MNA and signed after the interview process
is completed. The main requirements for accepting prospective scholarship are the
student’s ability and experience in organisation, communication, and the skills to explain
one's strengths and weaknesses. After the selection interview, the course coordinator will
provide recommendations to the MNA. If the prospective student passes, MNA will contact
and inform them to re-register through a mechanism from the Registrar Office (BAA).

Prospective students with foreign citizenship (WNA) are required to take part in the
registration process and new student admission selection tests according to procedures.
After being declared to have passed the selection and completing financial administration
obligations, prospective foreign students must send the required documents for foreigners,
including: (1) Valid passport, (2) Coloured passport photo of the prospective student, (3)
High School/Vocational School/ Islamic High School (SMA/SMK/MA) diploma, (4) Health
certificate, (5) Guarantee and financing letter, (6) Statement letter of compliance with
regulations and not taking part in politics in Indonesia, (7) Unemployment Statement Letter.
The letter format in points 5-7 are provided by UC. These required documents will be
registered for processing foreigners' study permits to the Directorate General of Higher
Education (DIKTI) by MNA. After the study permit letter is issued by DIKTI, prospective
foreign students can continue the re-registration process.

Master of Management

Prospective students from various fields of study enter with two types of tests, such as a
written test measuring prospective students' knowledge of business through case studies,
and an oral test (interview) to explore their readiness and business communication skills.
For students from non-EMBA (Economic, Management, Business & Accounting) study
programmes, a matriculation programme which provides an overview of business,
management, microeconomics and macroeconomics is available.

New student registration for postgraduate programmes is opened twice every year. The
admission procedure begins with registration by prospective students online via
https://cis.uc.ac.id/index.php/magister_admission. Then, prospective students will be
directed to take a test in the form of solving a case and going through an interview stage.
New student admissions will be announced within 2 (working) days after the exam is held.
Apart from an undergraduate certificate, there are no special registration requirements to
become a student, such as work experience. However, prospective students are advised to
have at least passive English language skills and good mental health.

2.2 Counselling for prospective students

UC provides counselling services for prospective students. MNA has ten Student
Counsellors whose job is to help provide consultation services to prospective students.
Prospective students can contact the Student Counsellor via WA or Line. The MNA
Department through the Student Admission division provides information services via email
pmb@ciputra.ac.id. Prospective students can send the questions via email and will get
replies on working days and hours. Student Service Executive provides information services
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on working days and hours. The information services provided include registration
requirements, registration procedures, student admission selection tests, an overview of
study programs, tuition fees and the re-registration process. The requirements for becoming
a prospective UC postgraduate student are on the website.®

In providing counselling services, MNA also collaborates with study programmes to provide
more complete information regarding the curriculum and teaching and learning systems that
apply at UC to prospective students. Counselling services are provided with the aim of
making prospective students more familiar with UC as a whole.

2.3 Selection procedure (if relevant)

The new student admission methods are regulated in New Student Admission
Administration Manual UC/SOP/MNA/02, Standard UC/UC/STD/MNA/02 and have been
listed on UC website, so that it can be read by all prospective new students.

For All Bachelor Programmes

Prospective students will take a series of new student admission selection tests. Especially
for prospective new students who register in the international class management study
programme, the test questions will be in English. The following is detailed information for
the test at UC:

a. Academic Potential Test (TPA)

TPA is carried out to determine the potential of prospective students. Prospective
students are required to meet the threshold for academic potential test scores and
are given two opportunities to take part in the TPA. If the prospective student does
not meet the threshold, then the prospective student can retake the test the following
year. The minimum TPA score set by the undergraduate study programme is 55.

b. Case Study Test

The case study test aims to find out how prospective students think about a problem.
The results of this test can be used as an assessment for the Student and Alumni
Bureau (BMA) department in providing counselling for prospective students. The
criteria for passing this case study test are based on the depth and creativity of the
answers submitted. This can show the prospective student's ability to think and
analyse problems/cases in the field they wish to pursue.

c. JUP and BPU Scholarship Interview Test

The interview procedures for students taking the scholarship programme are carried
out through the following stages. Students who are declared to have passed the TPA
and case studies, via website will receive further information from MNA, which are:
payment information and information regarding interview schedules for JUP and
BPU. MNA will inform the study programme course coordinator to determine the
interview schedule. When the interview schedule has been agreed, the next process
is executing the interview according to the schedule. After the interview results are
submitted to the MNA, the MNA will then inform the test results to prospective new
students. Additional selection for prospective students who register for the

6 See https://www.ciputra.ac.id/memic/requirement/, last accessed on April 10, 2024.
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international classroom management study programme is in the form of the results
of the English Proficiency Test (EPT).

There are additional interview assessment criteria namly exploring experiences during
High School/Vocational School/lslamic High School which focuses on academic and non-
academic achievements, like skills, interests and talents. Apart from that, prospective
students are also expected to share their goals, ambitions and reason why they want to
study the respective study programme.

Master of Management

Prospective Master of Management students will take two types of selection tests for new
student admissions: (a) Case Studies Test: Prospective students can be said to have
passed the case study test, if the student can elaborate arguments or knowledge about
the management science they possess, especially regarding the four management
functions (planning, organising, actuating and controlling) in the four business functions
(marketing, operational, finance and human capital). Passing the test for prospective
students is seen from the ability to analyse cases based on management and business
functions accompanied by the ability to explain a line of thinking well and appropriate
alternative solutions for each case given. (b) Interview Test: the aim is to see students'
readiness to attend lectures and to find out prospective students' ability to complete
studies on time, ability to take part in learning at master's level, and potential for career
and business development. Academic abilities are stated in the required Grade Point
Average (GPA). Prospective students can be said to have graduated if they are able to
commit to completing their studies according to the specified study period. This needs to
be explained at the start, because prospective students are adults who on average have
already got a job and have families.

2.2 Professional experience (if relevant; Asterisk Criterion for master programmes that
require professional experience)

Prospective students in the MM Study Programme are differentiated according to work
experience. Minimum work experience of two years is possible to join the Executive class,
while students with less than two years’ experience or fresh graduates will enter the regular
class.

2.5 Ensuring foreign lanquage proficiency (Asterisk Criterion)

To support students in improving their skills in English and taking the TOEFL test, UC
through the Language and Culture Centre (LCC) provides TOEFL preparation services that
students can attend. Efforts to improve foreign language skills are also carried out through
the learning process through courses that use English language textbooks and learning
materials. Classes are conducted in bilingual medium of instruction (Indonesian-English).
Based on UC/GUI/REC/11 English Class Management Guideline, all study programmes are
required to hold classes in English for at least two courses in each semester in order to
improve students' ability to use English. Apart from that, TOEFL test results are also one of
the judicial requirements with a minimum TOEFL ITP/PBoT programme of 450.

Bachelor of Accounting

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 34



BoA is a study programme where the learning process is delivered in Indonesian, but the
Accounting study programme remains active to encourage students to improve their foreign
language skills by requiring students to have a TOEFL ITP or Predictive TOEFL score of
450, TOEFL CBoT programmes 131, TOEFL iBoT programmes 45, TOEIC 440, IELTS 5 or
Duolinggo 75 as one of the requirements to graduate. Other efforts that have been made
include inviting guest lecturers from overseas universities to give guest lectures. Lecturers
who have been invited came from Griffith University, Australia, and TARUMT Malaysia.
Apart from that, students also have the opportunity to develop foreign language skills by
conducting joint presentations with lecturers at international seminars.

Bachelor of Management

Indonesian students who wish to enter the international class (IC) need to submit EPT
results (including TOEFL minimum 500 PBoT programmes score, TOEIC 400 or IELTS
minimum 5.0). The management also works closely with Etestify_English Platform from the
United Kingdom to provide facilities for independent English learning. Expatriate lecturers
are also assigned to provide mentoring for students who want to improve their English
language skills. These supporting facilities can help improve students' English language
skills in international classes.

Bachelor of Tourism

Efforts made by BoT to improve student’s English language skills are through the use of
English teaching materials (slides) in the teaching and learning process, and additional
points are given to English AFL and ALP results, for example paper presentations in English.
This is also to help students fulfil the graduation requirements set by the BoT including
TOEFL results of at least 450, TOEIC 440 or IELTS at least 5 which are in line with UC
regulations. TOEFL and IELTS results are recognised by ETS (Educational Testing
Service), British Council, and other organising institutions recognised by UC. This score is
also the minimum requirement for students who will carry out an internship in semester 7.
However, for students who choose an internship location on the island of Bali or an
important tourism city in Indonesia, the minimum TOEFL score is 500 or TOEIC 575, or
IELTS 6.0.

Master of Management

Prospective students who wish to join the international MM are required to submit EPT
results (including TOEFL minimum 550 PBoT programmes score, TOEIC 570 or IELTS
minimum 6.0). To improve students’ English language skills, in each semester there are a
minimum of 2 courses held in English, as regulated by the University. Apart from that, all
literature and other learning resources are in English.

2.6 Transparency and documentation of admission procedure and decision (Asterisk

Criterion)

All prospective students can take part in the selection stages for new student admissions
as informed on UC website. The assessment scores will be input into the CEdX (Ciputra
Education Digital Experience) system and stored in MNA in the form of a hardcopy
document and in the CEdX system which can be accessed by MNA. The interview test
assessment is based on the interviewer's recommendations carried out by the study
programme lecturer appointed as person in charge by the relevant study programme.
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Information on the results of the selection test for new student admissions containing the
admission or rejection results and details of tuition fees sent via email to prospective
students and parents. Results can also be checked via UC website by logging in using the
form number and password when registering.

Prospective students who are declared to have passed the selection test for new student
admissions will be determined in Rector's Decree. Based on Internal Quality Assurance
System (IQAS) Policy, students are accepted without distinguishing between ethnicity,
religion, race, inter-group relations (SARA), social and political status and gender equality.
Confirmation of new student admission procedures can be accessed independently by
prospective new students. Regarding the flow of new student admissions, it is regulated in
New Student Admissions Administration Manual No. UC/SOP/MNA/02. Data on prospective
new students such as birth certificates, family cards, passport photos and report cards can
be stored in UC.ac.id system and can be accessed by the Student Admission Officer.

Prospective students who have registered via web and are contacted by Marketing and
Admission (MNA) will be directed to the registration and selection process. Prospective
students can take the test and upload it according to the specified deadline. If there are
special considerations regarding language, especially for international class registration, the
MNA Student Counsellor will coordinate with the Head of BoM-IC Study Programme for
further discussion or further interview tests. All results are then processed and confirmed
and then announced to prospective students via website.

Appraisal:

The panel finds the admission requirements to be comprehensibly defined. Concerning the
criteria 2.5 about foreign language proficiency: The criteria is met, but the panel suggests that
the admission information for foreign students on the webpages about the study programmes
to be better documented in a comprehensive and more concise way. This might help to attract
more international students. The information on page “Registration for Foreign Student 2024 -
Universitas Ciputra” is not comprehensive enough. Additionally, the panel gives a second
suggestion: It thinks that the English level of Toelf 450 points for the Bachelor programmes is
too low. Especially for a university, which wants to create world class entrepreneurs, the level
has to be higher, so that the students can get involved and participate in a global market in
which they want to be entrepreneurs. MM has a score of 550, which is also seen as too low by
the experts. Overall, the admission procedure is described, documented, and accessible for
interested parties. The admission decision is based on transparent criteria and is
communicated in writing.

Exceeds Does not

Exceptional quality
requirements

meet quality
requirements

2.1*  Admission requirements (Asterisk

o X
Criterion)
2.2 Counselling for prospective students X
2.3*  Selection procedure (if relevant) X
2.4(*) Professional experience (if relevant;
Asterisk Criterion for master .

programmes that require professional
experience)

2.5*  Ensuring foreign language proficiency .
(Asterisk Criterion)
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Exceeds : Does not
L CHBEREILY meet quality n.r.

requirements .
requirements

Exceptional quality
requirements

2.6* Transparency and documentation of
admission procedure and decision X
(Asterisk Criterion)
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3. Contents, structure and didactical concept of the
programme

3.1 Contents

3.1.1 Logic and conceptual coherence (Asterisk Criterion)

The design of the study programme curriculum is carried out by the faculty curriculum team
with reference to Study Programme Curriculum Evaluation and Development Guidelines
No. UC/GUI/TLC/03 and Guidelines of Study Programme Graduate Learning Outcomes No.
UC/GUI/TLC/02.

The curriculum design process at UC is divided into three stages which can be seen in the
following figure:

Figure 2: Curriculum Development stages
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In developing the curriculum, UC curriculum team together with the School of
Entrepreneurship & Humanities (SEH) formed a group of study programme courses which
aims to build essential fundamental abilities according to the scientific vision of the study
programme. In addition, it also formed a group of mandatory curriculum courses (MKWK),
such as courses stipulated by the Higher Education Law which aim to build attitudes of
nationalism, patriotism and community that believe in God. Lastly, forming a group of
university characteristic courses (MKUC), which are those that build specific abilities as
characteristics of graduates according to UC's vision. The team involved is the faculty
curriculum team which is responsible for developing (1) Group of mandatory study
programme science-based development skills courses; (2) Group of elective courses
consisting of two types, such as elective courses that are in accordance with the
discipline/expertise of the study programme, and elective courses that are grouped as
interdisciplinary courses (MKI) in semesters V and VI; (3) Group of courses carried out in
the form of "internship" in semester VII; and (4) Semester VIII consists of final project
courses and credential courses.
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Figure 3: Graduate Profiles
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The characteristics of UC curriculum emphasise the principles of entrepreneurship in
accordance with the University's vision, mission and strategic plans, which are then
reflected in UC Programme Outcomes. UC curriculum structure also uses project-based
courses (big bones), which are study programme skill courses that support a "career
pathway" in the fields of government, academic, business & social (GABS) by integrating
knowledge, attitudes and skills. This curriculum structure balances the main competencies
of the study programme with opportunities for students to develop other interests and skills
through interdisciplinary courses, Merdeka Belajar Kampus Merdeka (MBKM) activities
and credential programmes.

Bachelor of Accounting

The accounting study programme curriculum is designed by aligning courses with the
Programme Outcomes (see chapter 1.1). The Learning Outcomes of every course is concise
defined. The Accounting study programme has elective courses which aim to develop
skills/knowledge based on student interests and can increase graduate employability. Students
can choose elective courses in semesters 5 and 6 according to their study concentrations, such
as: Financial Accounting, Management Accounting, Auditing, Taxation, and Information
Systems. Each elective course has a weight of three credit hours and students can take a
maximum of two elective courses. Specialisations in the Accounting study programme include:
(1) Financial Accounting: Specialisations that specifically study and understand accounting
standards in financial reporting and investment in the capital market; (2) Management
Accounting: Specialisations that specifically study and understand the behavioural and
sustainability aspects of accounting; (3) Auditing: Specialisation that specifically studies and
understands the process of examining and investigating fraud in the audit process; (4)
Taxation: Specialisations that specifically study and understand tax management and aspects
of international taxation; (5) Information Systems: Specialisation that specifically studies and
understands technological developments in the accounting and auditing process.
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Curriculum Overview Bachelor of Accounting

Credit Points per Semester (sks*) Workload Methot_i of
Teaching
T e
Modul No. Compul . Hours ) Form and Duration of Examinations exam related
omby .5°r})’ o Hours i.e. lecture to final grade
elecitive? 1.2 |3 |4 |5 |6 |7 |8 | in | Sel | course,
Class seminar
Study
1st Semester 324 ECTS
Compulsory 18 238.5 | 496.6
AFL 1: Exam Paper (120 min) AFL 1: (30%)
AFL 2: Exam Paper (120 min) AFL 2: (30%)
ACC04303101 |Business Math 3 40 80 L . .
AEL 3: Exam Paper and Presentation (120 AFL 3: (20%)
min)
. 0,
ALP: Exam Paper and Presentation (120 min) ALP: (20%)
AFL 1: Report Case Study (take home) AFL 1: (25%)
Management & AFL 2: Report Case Study (take home) AFL 2: (25%)
ACCO04303102 |Organizational 3 40 80 L/F
Behaviour AFL 3: Report Case Study (take home) AFL 3: (25%)
ALP: Presentation (20 min per group) ALP: (25%)
AFL 1: Exam (90 min), Presentation (30 min) |AFL 1: (25%)
. AFL 2: Exam (90 min), Presentation (30 min) |AFL 2: (25%)
|
ACC04303103 :Ctr;du”niit:’" o 4 535 | 1066 | LP
9 AFL 3: Exam (90 min), Presentation (30 min) |AFL 3: (25%)
AFL 4: Exam (90 min), Presentation (30 min) |ALP: (25%)
AFL 1: Presentation & Report (Group, 30 min) |AFL 1: (20%)
Economics for AFL 2: Presentation & Report (Group, 30 min) |AFL 2: (30%)
ACC04303104 Business 3 40 80 L
AFL 3: Presentation & Report (Group, 30 min) |AFL 3: (20%)
ALP: Exam Paper (120 min, closed book) ALP: (30%)
AFL 1: Report (120 min)
AFL 1: 20%
AFL 2: Presentation (150 min)
. AFL 2: 30%
UNC00302016 Entreptltelneurshlp 3 40.0 90 L/F AFL 3: Documentation, Group Report, Factual
ssentia Information & Presentation (150 min) AFL 3: 20%
ALP: Documentation, Group Report, Factual |ALP: 30%
Information & Presentation (150 min)
AFL 1: Essay (120 min) AFL 1: 20%
AFL 2: Presentation (180 min) AFL 2: 25%
UNCO00301001 |Religion 2 25 60 L
AFL 3: Reflective Report (180 min) AFL 3: 25%
ALP: Video Presentation (240 min) ALP: 30%
2nd Semester 32.4| ECTS
Compulsory 18 236 496.6
AFL 1: Exam Paper (120 min) AFL 1: (25%)
AFL 2: Exam Paper (120 min) AFL 2: (25%)
ACCO04303201 |Cost Accounting 3 40 80 L/P
AFL 3: Exam Paper (120 min) AFL 3: (25%)
ALP: Exam Paper (120 min) ALP: (25%)
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T ot todue!
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 (7|8 | in Self- | course,
Class seminar
Study
AFL 1: Exam Paper (90 min) AFL 1: (25%)
Financial AFL 2: Exam Paper (90 min) AFL 2: (25%)
ACC04303202 Management 3 40 80 L/P
anageme AFL 3: Exam Paper (90 min) AFL 3: (25%)
ALP: Exam Paper (90 min) ALP: (25%)
AFL 1: Group Presentation (20 min, each) AFL 1: (20%)
. AFL 2: Exam Paper (120 min, open book) AFL 2: (30%)
|
ACC04303203 :termsg:’ti 4 535 | 1066 | LP
cecounting AFL 3: Exam Paper (120 min, open book) AFL 3: (25%)
AFL 4: Exam Paper (120 min, open book) ALP: (25%)
AFL 1: Group Presentation (10 min each) AFL 1: (25%)
Accounting AFL 2: Group Presentation (10 min each) AFL 2: (25%)
ACC04303204 ) 3 40 80 P . . .
Information System AFL 3: Group Presentation (10 min each) AFL 3: (25%)
AFL 4: Group Presentation (10 min each) + oso
Case Study Analysis Paper (solution) ALP: (25%)
AFL 1: Presentation (180 min) AFL 1: 20%
AFL 2: Essay (180 min) AFL 2: 20%
UNCO00302001 |Becoming Indonesia 3 375 90 L
AFL 3: Presentation (240 min) AFL 3: 30%
ALP: Visual Report (240 min) ALP: 30%
AFL 1: Presentation (240 min) AFL 1: 30%
AFL 2: Poster and Presentation (120 min) AFL 2: 20%
UNCO00301002 |Pancasila 2 25 60 L
AFL 3: Presentation (180 min) AFL 3: 25%
ALP: Essay (180) ALP: 25%
3rd Semester 36 ECTS
Compulsory 20 200.5 | 399.8
AFL 1: Exam Paper (120 min) AFL 1: (25%)
Strategic AFL 2: Exam Paper (120 min) AFL 2: (25%)
ACC04303301 [Management 3 40 80 L/P
Accounting AFL 3: Exam Paper (120 min) AFL 3: (25%)
ALP: Exam Paper (120 min) ALP: (25%)
AFL 1: Group Presentation Case Study (10
min, each)
AFL 1: (25%)
AFL 2: Group Presentation Case Study (10
min, each) AFL 2: (25%)
ACC04303302 |Business & Tax Law 4 53.5 | 106.6 L
AFL 3: Group Presentation Case Study (10 AFL 3: (25%)
min, each)
ALP: (25%)
AFL 4: Group Presentation Case Study (10
min, each)
AFL 1: Exam paper (120 min, open book) AFL 1: (25%)
ACC04303303 | INtermediate 4 535 | 106.6 L/P  |AFL2: Exam paper (120 min, open book) AFL 2: (25%)
Accounting 2
AFL 3: Exam paper (120 min, open book) AFL 3: (25%)
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T e
Modul No. Hours Form and Duration of Examinations exam related
Compu.l.sory o Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
AFL 4: Exam paper (120 min, open book) ALP: (25%)
AFL 1: Exam Paper (120 min) AFL 1: (25%)
AFL 2: Case Study (120 min) AFL 2: (25%)
ACC04303304 |Auditing 1 4 53.5 | 106.6 L
AFL 3: Presentation (120 min) AFL 3: (35%)
ALP: Exam Paper (120 min) ALP: (15%)
AFL 1: Group Presentation (30 min, each) AFL 1: 25%.
AFL 2: Group Presentation (30 min, each) AFL 2: 25%.
UNC00302012 |Ethics 3 40 80 L
AFL 3: Group Presentation (30 min, each) AFL 3: 25%.
AFL 4: Group Presentation (30 min, each) ALP: 25%.
AFL 1 : Presentation (180 min) AFL 1: 25%.
AFL 2 : Essay (180 min) AFL 2: 25%.
UNCO00301003 |Civics 2 25 60 L
AFL 3 : Presentation (180 min) AFL 3: 25%.
ALP: Video Report (240 min) ALP: 25%.
4th Semester 36 ECTS
Compulsory 17 225.2 | 459.9
AFL 1: Group Presentation (30 min, each) AFL 1: (25%)
Strategic AFL 2: Group Presentation (30 min, each) AFL 2: (25%)
ACCO04303401 [Management 3 40 80 L/P
Control System AFL 3: Group Presentation (30 min, each) AFL 3: (25%)
AFL 4: Group Presentation (30 min, each) ALP: (25%)
AFL 1: Exam Paper (120 min, open book) AFL 1: (25%)
AFL 2: Exam Paper (120 min, open book) AFL 2: (25%)
ACC04303402 |Taxation 4 53.5 | 106.6 L/P
AFL 3: Exam Paper (120 min, open book) AFL 3: (25%)
AFL 4: Exam Paper (120 min, open book) ALP: (25%)
AFL 1: Exam Paper (120 min) AFL 1: (20%)
AFL 2: Exam Paper (120 min) AFL 2: (20%)
ACC04303403 ﬁd"a”cffd 5 66.7 | 133.3 L
ccounting AFL 3: Exam Paper (120 min) AFL 3: (40%)
ALP: Exam Paper (120 min) ALP: (20%)
AFL 1: Exam Paper (120 min) AFL 1: (25%)
AFL 2: Exam Paper (120 min) AFL 2: (25%)
ACC04303404 |Auditing 2 3 40 80 L/P
AFL 3: Exam Paper (120 min) AFL 3: (30%)
ALP: Exam Paper (120 min) ALP: (20%)
AFL 1: Essay (120 min) AFL 1: 18%
UNCO00301004 |Bahasa Indonesia 2 25 60 L AFL 2: Visual Product (180 min) AFL 2: 12%
AFL 3: Presentation (180 min) AFL 3: 33%
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T e
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
ALP: Report (480 min) ALP: 37%
Elective 3 40 90
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00304027 |innovation in the L/F
food industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00302048 |innovation in the L/F
service industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00304029 |innovation in the L/F
creative industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Digital AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304030 |Entrepreneurship 3 40 90 L/F
and Innovation AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entreprencurshi AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304031 | - "¥PIEnEUIE LIF
innovation In trading AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Video (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Report (150 min) AFL 2: 25%
UNC00304032 |innovation in family L/F
business AFL 3: Presentation (150 min) AFL 3: 30%
ALP: Report (120 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Report (150 min) AFL 2: 25%
UNCO00302018 |Social Innovation L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T ot todue!
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
AFL 1: Presentation (150 min) AFL 1: 20%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNC00302020 |Entrepreneurship L/F
Essentials AFL 3: Report (150 min) AFL 3: 40%
ALP: Report (120 min) ALP: 15%
5th Semester 36 ECTS
Compulsory 14 186.7 | 373.3
AFL 1: Exam Paper (120 min, take home) AFL 1: (25%)
. AFL 2: Exam Paper (120 min, take home) AFL 2: (25%)
ACC04303501 i”b"c St.ecwr 3 40 | 80 L
ccounting AFL 3: Exam Paper (120 min, take home) AFL 3: (20%)
ALP: Exam Paper (120 min, take home) ALP: (30%)
AFL 1: Presentation (30 min) per group AFL 1: (20%)
) ! AFL 2: Presentation (30 min) per group AFL 2: (25%)
ACC04303502 Z'”alncfa' ;iftfmf."t 6 80 | 160 LS
nalysis aluation AFL 3: Presentation (30 min) per group AFL 3: (25%)
ALP: Presentation (30 min) per group ALP: (30%)
AFL 1: Video Presentation Case Study by
Group (10 min, each )
AFL 1: (25%)
AFL 2: Video Presentation Case Study by
Group (10 min, each ) AFL 2: (25%)
ACCO04303503 |Data Analytics 5 66.7 | 133.3 P
AFL 3: Video Presentation Case Study by AFL 3: (25%)
Group (10 min, each )
ALP: (25%)
ALP: Video Presentation project Case Study
by Group (10 min, each )
Elective 6 40 80
ACCO04306501 |Tax Management - - -
Investment &
ACC04306502 Capital Market . . .
AFL 1: (25%)
AFL 1: Exam (30 min, each)
AFL 2: (10%)
AFL 2: Exam (30 min, each)
ACCO04306503 |Internal Audit L AFL 3: (25%)
3 40 80 AFL 3: Group Presentation (30 min, each)
AFL 4: (20%)
AFL 4: Project Internal audit (30 min, each)
ALP: (20%)
AFL 1: Group Presentation (30 min, each) AFL 1: (25%)
. AFL 2: Group Presentation (30 min, each) AFL 2: (25%)
ACC04306504 ii:g":ﬁ.r:' L
unting AFL 3: Group Presentation (30 min, each) AFL 3: (25%)
AFL 4: Group Presentation (30 min, each) ALP: (25%)
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
Tt of o
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r'))’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
ACCO04306505 Informatlon System : R R
Audit
AFL 1: Report (150 min) AFL 1: 19%
Obtimizing Social AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304003 | P S LIF
edia AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 31%
AFL 1: Report (150 min) AFL 1: 25%
Organizing AFL 2: Report (150 min) AFL 2: 25%
UNCO00304004 | Thematic L/F
Performance AFL 3: Report (150 min) AFL 3: 25%
ALP: Event & Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304005 |Healthy Lifestyle L/F
AFL 3: Report (150 min); AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual Product (150 min) AFL 1: 37%
AFL 2: Visual Product (150 min) AFL 2: 13%
UNCO00304006 |Digital Imaging L/F
AFL 3: Visual Product (150 min) AFL 3: 25%
ALP: Visual Product (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Utilizing E- AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304007 | 9 LIF
ommerce AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual Product (150 min) AFL 1: 25%
AFL 2: Visual Product (150 min) AFL 2: 25%
UNC00304008 |Graphic Design L/F
AFL 3: Visual Product (150 min) AFL 3: 25%
ALP: Visual Product (150 min) ALP: 25%
AFL 1: Visual Product (150 min) AFL1: 25%
AFL 2: Visual Product (150 min) AFL 2: 25%
UNCO00304009 |Leisure Wellbeing L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T ot todue!
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
AFL 1: Presentation(150 min) AFL 1: 15%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304010 |Entrepreneurship L/F
Innovation AFL 3: Report (150 min); AFL 3: 35%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 30%
Event Management AFL 2: Presentation (150 min) AFL 2: 20%
UNC00304011 |~/ . LIF
and sponsorship AFL 3: Report (150 min) AFL 3: 30%
ALP: Report (150 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
h ~ AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304012 ze;ifgr??gl Crtnfp:’rt L/F
ancial Venture AFL 3: Report (150 min) AFL: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304017 |Chinese Bridge L/F
AFL 3: Report (150 min) AFL 3: 20%
ALP: Presentation (150 min) ALP: 30%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304021 g\f"”izztii:'t”re and LIF
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 20%
UNCO00304022 |K-Wave Korean L/F
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 30%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304023 |Green Lifestyle L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
UNC00304016 |Mandarin for L |AFL 2: Presentation (150 min) AFL 2: 25%
Business Purposes
AFL 3: Presentation (150 min) AFL 3: 25%
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
T ot todue!
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304026 |Public Speaking L
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304019 g'r eff.’k ?“'t“re and L
vilization AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304020 ?;‘j:;‘;:;sr L
AFL 3: Presentation (150 min) AFL 3: 12%
ALP: Presentation (150 min) ALP: 38%
AFL 1: Report (150 min) AFL 1: 20%
Entrepreneurship AFL 2: Report (150 min) AFL 2: 30%
UNCO00304001 |Innovation L
Implementation AFL 3: Report (150 min) AFL 3: 40%
ALP: Presentation & Report (150 min) ALP: 10%
6th Semester 36 ECTS
Compulsory 14 187 373.2
AFL 1: Group Presentation (30 min, each) AFL 1: (25%)
AFL 2: Group Presentation (30 min, each) AFL 2: (25%)
ACCO04303601 [Accounting Theory 4 53.5 | 106.6 L
AFL 3: Group Presentation (30 min, each) AFL 3: (25%)
AFL 4: Group Presentation (30 min, each) ALP: (25%)
AFL 1: Report - Introduction (Takehome)
AFL 2: Report - Literature Review & Methods AFL 1: (20%)
(Takehome) . o
ACC04303602 | Research 6 80 | 160 L Atz a0
Methodology AFL 3: Report - Result & Discussion AFL 3: (40%)
(Takehome) ’ °
. 0,
ALP: Report - Article for publication ALP: (20%)
(Takehome)
AFL 1: Exam Paper (90min) AFL 1: (20%)
ACC04303603 | tatistics for 4 535 | 106.6 L |AFL 2: Exam Paper (90min) AFL 2: (25%)
Research
AFL 3: Exam Paper (90min) AFL 3: (30%)
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Credit Points per Semester (sks*)

Workload

Method of

Teaching
Title of Module / Weight of
Modul No. Course Unit + Hours Form and Duration of Examinations exam related
Compu.l.sory o Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 |7 |8 in Self- | course,
Class seminar
Study
ALP: Exam Paper (90min) ALP: (25%)
Elective 6 40 80
ACCO04306601 Intern?tlonal } ) )
Taxation
ACC04306602 |Financial Reporting - - -
Forensic Accounting
ACC04306603 |and Investigate - - -
Audit
AFL 1: Presentation & Report (Group, 30 min) |AFL 1: (20%)
8 AFL 2: Presentation & Report (Group, 30 min) |AFL 2: (30%)
ACC04306604 |Green Accounting L
AFL 3: Presentation & Report (Group, 30 min) |AFL 3: (20%)
ALP: Presentation & Report (Group, 30 min)  |ALP: (30%)
AFL 1: Presentation (Group, 30 min) AFL 1: (25%)
40 8 AFL 2: Presentation (Group, 30 min) AFL 2: (25%)
. . N y N (]
ACC04306605 ﬁgrlia':nuczness L
9 AFL 3: Presentation (Group, 30 min) AFL 3: (25%)
ALP: Presentation (Group, 30 min) ALP: (25%)
AFL 1: Report (150 min) AFL1: 25%
’ AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304002 gztarlzpae”e”rsr"p 6 LIF
P AFL 3: Presentation (150 min) AFL 3: 40%
ALP: Report(150 min) ALP: 10%
AFL 1: Report (150 min) AFL1: 20%
Corporate AFL 2: Report (150 min) AFL 2: 25%
UNCO00304014 |Entrepreneurship 3 L/F
Implementation AFL 3: Presentation (150 min) AFL 3: 35%
ALP: Presentation (150 min) ALP: 20%
7th Semester 32.4 | ECTS
Compulsory 18 240 280
AFL 1: Report Performance From Lecture (135
min) AFL 1: (30%)
AFL 2: Report Performance (90 min) AFL 2: (20%)
ACC04303701 ?Cmuntmg Practice 9 120 | 140 F  |AFL 3: Presentation (30 min) AFL 3: (10%)
AFL 4: Report Mentoring (60 min) AFL 4: (10%)
ALP: Report Performance From Supervisor ALP: (30%)
(135 min)
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Method of Teaching:

L: Lecture

P: Practicing in Lab

F: Field Practice

S: Simulation

Form of Examinations:

AFL: Assessment for Learning

ALP: Assessment of Learning Performance
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Credit Points per Semester (sks*) Workload Methot-i of
Teaching
T ot
Modul No. Compulsory or Hours ) Form and Duration of Examinations exam related
puls r})’ Hours i.e. lecture to final grade
elecitive? 1. (2. | 3 |4 |56 (7|8 | in Self- | course,
Class seminar
Study
AFL 1: (30%)
AFL 1: Report Performance from lecture (135 | AFL 2: (20%)
Accounting Practice min) AFL 2: Report Performance (90 min) AFL
ACC04303702 2 9 9 120 140 F 3: Presentation (30 min) AFL 4: Report AFL 3: (10%)
Mentoring (60 min) ALP: Report performance
from supervisor (135 min) AFL 4: (10%)
ALP: (30%)
8th Semester 18 ECTS
Compulsory 10 | 133.5 | 266.6
AFL 1: Presentation and Discussion (60 min)
AFL 1: (30%)
AFL 2: Mentoring with Supervisor (minimum
12 weeks) AFL 2: (20%)
ACCO04303801 |Final Project 6 80 160 P
AFL 3: An Article and Proof of Submissionin  |AFL 3: (10%)
Reputable Journal
ALP: (40%)
ALP: Defense Presentation (60 min)
ACCO04303802 |Micro Credentials 4 | 535 | 106.6 - - -
Total: 18 | 18 | 20 | 20 [ 20 |20 | 18 | 10 |1767.4 | 3396
Total sks credits: 144 sks = 259.2 ECTS credits
1 sks = 1.8 ECTS credits




Curriculum Overview Bachelor of Management

Bachelor of Management

Figure 4: Material of Curriculum Structure & Credit Course
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Figure 5: Table of Course Learning Outcome Contribution of Bachelor of Management Study
Programme

Course Composition

1  General Compulsory Subjects: Pancasila, Religion, 8 5.56
Citizenship, Indonesian Language

2 University Compulsory Subjects: Essential 9 6.25
Entrepreneurship, Being Indonesian, Ethics

3 Study Program Fundamental Subjects 56 38.89

4 Elective Courses: University Elective Courses (MKI), 15 10.42
Cross Study Program Courses, Study Program elective
courses

5 Development Courses 28 19.44

6 Courses in the form of Internships 18 12.50

7 Final Project Course 6-8 | 4.17-556

8  Credential Course 2-4 1.39-2.78

TOTAL 144 100

Semester 1 to semester 4 offer basic management courses, therefore all students are
required to take courses prepared by the study programme. The core courses in this study
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programme are mandatory for all students to be able to fulfil the Programme Outcomes. UC
and MKWU courses are compulsory courses by the University. In semesters 5-7, students
can choose their desired specialisation or take part in the independent learning programme
provided by the government. In semester 8, students should register for the Final Assignment
as a requirement for graduating with a Bachelor of Management degree. The BoM prepares
elective courses which aim to develop knowledge based on student interests and designs a
curriculum tailored to the needs of future graduates. Students can choose elective courses in
semesters 5, 6 and 7 according to interest and study concentrations. Regular class students
can choose their specialisation in (1) Family Business is a specialisation programme to
explore matters in the management and succession of family businesses. (2) Performing Art
and Sport Management is a specialisation programme to explore the management of arts
and sports performances. (3) Digital Business is a specialisation programme to study digital
business management (startup) and its development. (4) Entrepreneurial Finance is
designed for students to study the financial aspects of entrepreneurship including its
management, investment and other matters related to financial aspects of business
decisions; (5) Entrepreneurial Marketing is specifically designed for students to study
marketing aspects in entrepreneurship, including service marketing aspects as well as
marketing development and strategies on a global scale. Meanwhile, in the international class
there are two main specialisations, such as (1) Leadership Specialisation consists of
Essential Leadership and Entrepreneurial Leadership courses by building Self-Leadership
and (2) Technology and Digital Specialisation consists of Technology For Business
Development and Digital Finance courses.

Method
Credit Points per Semester (sks*) | Workload of
Tgfu?;yﬁg;:ljl Teaching Weight of
Modul No. - Form and Duration of Examinations exam related
Compulsory or ie. X
lective? Hours | Hours e to final grade
electives 1. | 2 |3(4|5 (6|7 [8] in |sSef| > 7
Class | Study -
seminar
1st Semester 32.4 ECTS
Compulsory 18 162.5 | 390
AFL 1: Paper (60 min) AFL 1: 30%
Economic For AFL 2: Paper (120 min) AFL 2: 25%
IBM02303101 Business 3 375 90 L AFL 3: (150 min) AFL 3: 35%
ALP: (30 min) ALP: 10%
AFL 1: Presentation (120 min) AFL 1: 15%
. AFL 2: Report (90 min) AFL 2: 20%
Principles of ) ) ono
IBM02303102 Accountin 3 375 90 LT AFL 3: Report (90 min) AFL 3: 20%
9 AFL 4: Report & Reflection (120 min) AFL 4: 25%
ALP: Report & Presentation (120 min) ALP: 20%
AFL 1: Presentation (120 min) AFL 1: 10%
Business AFL2: Report(120 min) AFL 2: 15%
IBM02303103 Management 3 375 90 L/IF AFL3: Report (120 min) AFL 3: 25%
9 AFL4: Presentation (120 min) AFL 4: 20%
ALP: Reflection, Exam (120 min) ALP: 30%
Business Inspiring AFL 1: Presentation (120 min), AFL 1: 15%
AFL 2: Report (180 min) AFL 2: 30%
IBM022303104 é'::nmunicaﬁon 4 50.0 | 120 LP | AFL 3: Presentation (120 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 30%
AFL 1: 20%
’ AFL 1 : Report (2 Weeks) Ao
UNC00302105 E”"eptr.elne”mh'p 3 375 | 90 L/F  |AFL 2: Presentation (6 Weeks) ﬁl'zt g; gguf’
ssentia AFL 3 : Documentation, Group Report, Factual ALP: :'500/ °
Information & Presentation (3 Weeks) : °
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Method

Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
. Hours | Hours to final grade
elective? . lecture
LI et
Class | Study s
seminar
ALP: Documentation, Group Report, Factual
Information & Presentation (5 Weeks)
AFL 1 : Presentation (240 min) AFL 1: 30%
. AFL 2 : Poster and Presentation (120 min) AFL 2: 20%
UNC00301106 | Pancasila 250 | €0 L | AFL 3: Presentation (180 min) AFL 3: 25%
ALP: Essay (180) ALP: 25%
2nd Semester
Compulsory 225.0 | 540
ﬁ;l;an;: Group Paper (2 weeks) & Individual Quiz (90 AFL 1: 35%
. . . 0,
IBM02303201 | nancial 375 | 90 | WLF/S |AFL2: Group Paper & Presentation (2 weeks) AFL 2: 20%
Management R . ; AFL 3: 30%
AFL 3: Individual Quiz (90 mins) ALP: 15%
ALP: Group Paper (2 weeks) ’ °
AFL 1: Group Paper (120 min) AFL 1: 25%
International AFL 2: Group Presentation (120 min) AFL 2: 25%
IBM02303202 Business 37.5 90 LIF AFL 3: Individual Paper (120 min) AFL 3: 35%
ALP: Group Presentation and paper (180 min) ALP: 15%
AFL 1: Paper Report (180 min) AFL 1: 25%.
Operation AFL 2: Presentation (120 min) AFL 2: 25%.
IBM02303203 Management 37.5 90 LS AFL 3: Video (180 min) AFL 3: 15%.
ALP: Case Study (120 min) ALP: 40%.
AFL 1: Report (240 min) AFL 1: 20%.
Entrepreneurial AFL 2: Report (180 min) AFL 2: 30%.
IBM02303204 Venture Creation 500 | 120 LF AFL 3: Report (180 min) AFL 3: 35%.
ALP: Report (180 min) ALP: 15%.
AFL 1 Group Presentatlon (120 mlp) . _ AFL 1: 20%
AFL 2 : Group Video of HR / Operations in Business AFL 2: 30%
UNCO00302205 | Ethics 375 90 L Ethics (180 min) e
. . ’ AFL 3: 40%
AFL 3 : Argumentative Essays (180 min) ALP: 10%
ALP: Reflection (90 min) ’ °
AFL 1 : Presentation (180 min) AFL 1: 25%.
. AFL 2 : Essay (180 min) AFL 2: 25%.
UNC00301206 | Civies 250 | 60 L |AFL 3: Presentation (180 min) AFL 3: 25%.
ALP: Video Report (240 min) ALP: 25%.
3rd Semester
Compulsory 187.5 | 450
AFL 1: Individual Paper (180 min) AFL 1: 20%
Marketing AFL 2: Group Presentation (120 min) AFL 2: 30%
IBM02303301 Management 375 90 L AFL 3: Group Presentation & Discussion (120 min ) AFL 3: 30%
ALP: Exam Question (120 min) ALP : 20%
AFL 1: Wiki Project (180 min) AFL 1: 15%
Human Canital AFL 2: Business Report Writing (180 min) AFL 2: 20%
IBM02303302 Mana eme‘;t 375 90 L AFL 3: Family Business Project (120 min) AFL 3: 40%
9 AFL 4: Weekly Quizzes & Assignments (120 min) AFL 4: 15%
ALP: Reflection (120 min) ALP: 10%
AFL 1: Presentation: Creative Video about cost flow
(180 min)
AFL 2: Report: Full report and calculation of Cost Flow | AFL 1: 25%
in their own business project (180 min) AFL 2: 25%
IBM02303303 | Cost Management 8751 90 | US| aR| 3: Presentation: Creative Video of BEP and AFL 3: 25%
Target income (180 min) ALP: 25%
AFL 4: Report: Full report, calculation and analysis of
BEP & Target Income (180 min)
AFL 1: Paper Execution Plan (180 min) AFL 1: 25%
Entrepreneurial AFL 2: Sustainability Plan Paper (180 min) AFL 2: 45%
IBM02303304 Venture Execution 750 | 180 LIF AFL 3: Group Presentation and progress (120 min) AFL 3: 10%
ALP: Reflection (120 min) ALP: 20%
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Method

Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
elective? Hours | Hours [ to final grade
: 1 2. |3.[4.|5.|6.| 7. |8 in Self- course
Class | Study s
seminar
AFL 1: Presentation (180 min) AFL 1: 20%
Becoming AFL 2: Essay (180 min) AFL 2: 20%
UNC00302001 Indonesia 3 87.5 90 L AFL 3: Presentation (240 min) AFL 3: 30%
ALP: Visual Report (240 min) ALP: 30%
AFL 1: Essay (120 min) AFL 1: 18%
. AFL 2: Visual Product (180 min) AFL 2: 12%
UNCO00301004 | Bahasa Indonesia 2 25.0 60 L AFL 3: Presentation (180 min) AFL 3: 33%
ALP: Report (480 min) ALP: 37%
4th Semester 36 ECTS
Compulsory 17 187.5 | 450
AFL 1 Personal GoaI.V|deo (180 min) ' AFL 1: 25%
Organisational AFL 2: Group Dynamics Business Report (180 min) AFL 2: 25%
IBM02303401 . 3 37.5 90 L AFL 3: Case Study Debate (120 min) R
Behaviour . . . AFL 3: 25%
ALP: Organizational Change Company Visit
- . ALP: 25%
Presentation (120 min)
AFL 1: Report (90 min) AFL 1: 25%
Statistic For AFL 2: Report (120 min) AFL 2: 25%
IBM02303402 Business 3 375 90 L/P AFL 3: Report (120 min) AFL 3: 25%
ALP: Reflection: Evaluating (90 min) ALP: 25%
AFL 1: Creative Display (120 min) AFL 1: 20%
Consumer AFL 2: Case Study Paper (120 min) AFL 2: 20%
1BM02303403 Behaviour 3 375 9 L AFL 3: Case Study Presentation (120 min) AFL 3: 30%
ALP: Case Study Paper & Reflection (180 min) ALP: 30%
AFL 1: Family Business Movie (360 min) AFL 1: 20%
Entrepreneurial AFL 2: Commitment to family business letter (90 min) | AFL 2: 35%
IBM02303404 Innovation 6 750 | 180 LF AFL 3: Target accomplishment report (180 min) AFL 3: 35%
ALP: Evaluation report and presentation (180 min) ALP: 10%
AFL 1: Essay (120 min) AFL 1: 20%
. AFL 2: Presentation (180 min) AFL 2: 25%
UNC00301001 | Religion 2 250 | 60 L | AFL 3: Reflective Report (180 min) AFL 3: 25%
ALP: Video Presentation (240 min) ALP: 30%
Elective 3 40 90
Corporate AFL 1: Presentation (150 min) AFL 1: 20%
’ AFL 2: Presentation (150 min) AFL 2: 25%
UNC00302020 Eg;f:{;{‘:”rsmp LF | AFL 3: Report (150 min) AFL 3: 40%
ALP: Report (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 19%
Optimizing Social AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304003 Media LF AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 31%
Organising AFL 1: Report (150 min) AFL 1: 25%
; AFL 2: Report (150 min) AFL 2: 25%
UNC00304004 ;fo:fr::nce L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Event & Report (150 min) ALP: 25%
3 40 90
AFL 1: Presentation(150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304005 | Healthy Lifestyle L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual Product (150 min) AFL 1: 37%
- ) AFL 2: Visual Product (150 min) AFL 2: 13%
UNC00304006 | Digital Imaging L/F AFL 3: Visual Product (150 min) AFL 3: 25%
ALP: Visual Product (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Utilising E- AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304007 Commerce LIF AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
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Method

Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
elective? Hours | Hours [ to final grade
: 1 2. |3.[4.|5.|6.| 7. |8 in Self- course
Class | Study s
seminar
AFL 1: Visual Product (150 min) AFL 1: 25%
. . AFL 2: Visual Product (150 min) AFL 2: 25%
UNC00304008 | Graphic Design LF AFL 3: Visual Product (150 min) AFL 3: 25%
ALP: Visual Product (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 25%
. . AFL 2: Visual product (150 min) AFL 2: 25%
UNCO00304009 | Leisure Wellbeing L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
Event AFL 1: Report (150 min) AFL 1: 30%
AFL 2: Presentation (150 min) AFL 2: 20%
UNC00304010 '\S"a::é’:r’:;”t and LF AFL 3: Report (150 min) AFL 3: 30%
P P ALP: Report (150 min) ALP: 20%
. AFL 1: Report (150 min) AFL1: 25%
Performing Art- ) .
) . AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304011 \S/p;);t:& Financial L/F AFL 3: Report (150 min) AFL: 25%
enture ALP: Report (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
. . AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304013 | Chinese Bridge L/F AFL 3: Report (150 min) AFL 3: 20%
ALP: Presentation (150 min) ALP: 30%
AFL 1: Presentation (150 min) AFL 1: 25%
French Culture AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304017 and Civilisation LIF AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 20%
UNC00304021 | K-Wave Korean LIF AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 30%
AFL 1: Report (150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304022 | Green Lifestyle L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
Mandarin for AFL 1: Presentation(150 min) AFL 1: 25%
) AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304023 gﬁf'lisess L AFL 3: Presentation (150 min) AFL 3: 25%
P ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
. ! AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304016 | Public Speaking L AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Greek Culture and AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304018 Civilisation L AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Deutsch fir AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304019 Tourismus L AFL 3: Presentation (150 min) AFL 3: 12%
ALP: Presentation (150 min) ALP: 38%
UNCO00304020 | 5th Semester 36 ECTS
Compulsory 10 125.0 | 300
AFL 1: Creative Video (180 min) AFL 1: 25%
. AFL 2: Group Report (180 min) AFL 2: 25%
IBM02303501 | Budgeting 4 50.0 | 120 L/s AFL 3: Group Video (180 min) AFL 3: 25%
ALP: Comprehensive report (180 min) ALP: 25%
Entrepreneurial
IBM02303502 | Innovation For 6 75.0 | 180 L/P/F | AFL 1: Business Idea Exploration (3 weeks) AFL 1: 20%
Sustainability AFL 2: Financial performance (5 weeks) AFL 2: 30%
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Method

Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
elective? Hours | Hours [ to final grade
: 1 2. |3.[4.|5.|6.| 7. |8 in Self- course
Class | Study s
seminar
AFL 3: Operational performance (6 weeks) AFL 3: 40%
ALP: Business Performance (2 weeks) ALP: 10%
Elective 10 100 | 240
AFL1: paper (180 min) AFL 1: 30%
Essential AFL2: report (180 min) AFL 2: 20%
IBM02306501 Leadership 4 50.0 | 120 LS AFL3: innovation paper (180 min) AFL 3: 35%
ALP: reflection (90 min) ALP : 15%
Technology for AFL 1: Presentation (120 min) AFL 1: 25%
. AFL 2: Mentoring & Review (180 min) AFL 2: 30%
IBM02306502 g“i'”lesfn " 3 8751 90 | UFS 1 aF 3: Simulation (180 min) AFL 3: 20%
cevelopme ALP: Presentation (120 min) ALP: 25%
AFL 1: Product Presentation, Visual (120 min) AFL 1: 25%
The Nature of AFL 2: Presentation (120 min) AFL 2: 25%
IBM01306501 Family Business LS AFL 3: Presentation and Report (120 min) AFL 3: 25%
ALP: Exam, Reflection (180 min) ALP: 25%
AFL 1: Report (120 min) AFL 1: 25%
Entrepreneurial AFL 2: Presentation and Report (150 min) AFL 2: 20%
IBM01306502 Finance LS AFL 3: Report (120 min) AFL 3: 25%
ALP: Reflection & Presentation (120 min) ALP: 30%
AFL 1: Report (90 min) AFL 1: 30%
Service AFL 2: Presentation (120 min) AFL 2: 20%
1BM01306503 Management 4 500 | 120 LS AFL 3: Report (120 min) AFL 3: 20%
ALP: Presentation and Reflection (120 min) ALP: 30%
Introduction to AFL 1: Report (90 min) AFL 1: 25%
. . AFL 2: Report & Presentation (120 min) AFL 2: 25%
IBM01306504 S:S'Qezsn'” Art LIS | AFL 3: Report & Presentation (120 min) AFL 3: 25%
P ALP: Report & Product (120 min) ALP: 25%
AFL 1: Report (120 min) AFL 1: 25%
Digital Business AFL 2: Presentation and Report (150 min) AFL 2: 25%
IBMO1306505 Model Innovation LIFIS AFL 3: Presentation & Product (120 min) AFL 3: 35%
ALP: Reflection & Report (120 min) ALP: 15%
AFL 1: Report (120 min) AFL 1: 20%
Export Import AFL 2: Report (120 min) AFL 2: 20%
IBM01306506 Management LIFIS AFL 3: Report (120 min) AFL 3: 30%
ALP: Report & Presentation (120 min) ALP: 30%
AFL 1: Report (90 min) AFL 1: 25%
Art and Sport AFL 2: Report & Presentation (120 min) AFL 2: 25%
1BM01306507 Legal Regulation 8 37.5 90 LIFIS AFL 3: Report & Presentation (120 min) AFL 3: 25%
ALP: Report & Product (120 min) ALP: 25%
Digital Business AFL 1: Report (120 min) AFL 1: 25%
IBM01306508 La%v and UF/S AFL 2: Presentation and Report (150 min) AFL 2: 25%
Reaulation AFL 3: Presentation & Product (120 min) AFL 3: 35%
9 ALP: Reflection & Report (120 min) ALP: 15%
6th Semester 36 ECTS
Compulsory 9 1125 | 270
AFL 1: journal critical review (240 min)
AFL 2: research design draft & journal mapping (4 AFL 1: 20%
Research weeks) AFL 2: 30%
IBM02303601 Methodology 3 375 90 LIF AFL 3: research proposal draft & mentoring log (6 AFL 3: 30%
weeks) ALP: 20%
ALP: final research proposal (2 weeks)
AFL 1: Business Scale-up readiness (4 weeks) AFL 1: 25%
. AFL 2: Scale-up strategy (4 weeks) AFL 2: 25%
IBM01303604 | Business Growth 6 75.0 | 180 L/PIF AFL 3: Scale-up execution (7 weeks) AFL 3: 40%
ALP: Evaluation (1 week) ALP:10%
Elective 1 100 | 240
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Method
Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
elective? Hours | Hours [ to final grade
: 1 2. |3.|4.|5.|6.| 7. |8. in Self- course
Class | Study s
seminar
AFL 1: Fintech Infographic & Case Study AFL 1: 35%.
. ) AFL 2: Unboxing Digital Financial Service AFL 2: 25%.
IBM02306602 | Digital Finance LS AFL 3: Digital Financial Innovation Class Discussion | AFL 3: 20%.
ALP: Digital Financial Services Ideation ALP: 20%.
AFL1: paper (180 min) AFL 1: 30%
Entrepreneurial AFL2: report (180 min) AFL 2: 20%
IBM02306601 Leadership LIF AFL3: innovation paper (180 min) AFL 3: 35%
ALP: reflection (90 min) ALP : 15%
AFL 1: Report (120 min) AFL 1: 31%
Professionalisation AFL 2: Report (90 min) AFL 2: 37%
IBM01306601 in Family Business LS AFL 3: Report (120 min) AFL 3: 25%
ALP: Report and Reflection (90 min) ALP: 7%
. 1 . 0,
Risk and AFL2: Report 90 i) AFL 2 250
. . 0.
IBM01306602 'M”V:Stmi:‘tm LIS | AFL 3: Report (120 min) AFL 3: 25%.
anageme ALP: Report & Reflection (120 min) ALP: 30%.
AFL 1: Report & Presentation (120 min) AFL 1: 25%
Global Marketing AFL 2: Presentation (90 min) AFL 2: 25%
IBM01306603 Management LS AFL 3: Report (90 min) AFL 3: 25%
ALP: Presentation, Product and Reflection (120 min) | ALP: 25%
Past to Future AFL 1: Report & Product (120 min) AFL 1: 25%
History of Art and AFL 2: Report & Product (90 min) AFL 2: 25%
IBM01306604 Sport 4 50.0 | 120 LS AFL 3: Report & Product (120 min) AFL 3: 25%
Entertainment ALP: Report and Presentation (90 min) ALP: 25%
AFL 1: Report (90 min) AFL 1: 25%
Digital Business AFL 2: Report & Presentation (120 min) AFL 2: 25%
1BM01306607 Environment LS AFL 3: Report (90 min) AFL 3: 30%
ALP: Presentation & Reflection (120 min) ALP: 20%
Innovation AFL 1: Presentation (90 min) AFL 1: 15%
AFL 2: Report (120 min) AFL 2: 25%
IBM01306605 Egﬁfgé;"i;%s LIS | AFL 3: Report (90 min) AFL 3: 35%
Y ALP: Presentation & Reflection (120 min) ALP: 25%
International AFL 1: Report (90 min) AFL 1: 30%
AFL 2: Report & Presentation (120 min) AFL 2: 30%
IBM01306606 gt‘:;‘:;’rate LIS | AFL 3: Report (90 min) AFL 3: 20%
9y ALP: Report & Reflection (120 min) ALP: 20%
AFL 1: Report (90 min) AFL 1: 15%
Managing Art and AFL 2: Presentation (120 min) AFL 2: 30%
IBM01306608 Sport Project Ls AFL 3: Report (90 min) AFL 3: 15%
ALP: Presentation & Product (180 min) ALP: 40%
AFL 1: Presentation (90 min) AFL 1: 20%
Logistic and Digital AFL 2: Report (120 min) AFL 2: 20%
1BM01306609 Supply Chain LS AFL 3: Report (90 min) AFL 3: 50%
ALP: Presentation & Reflection (120 min) ALP: 10%
Corporate AFL 1: Report (150 min) AFL 1: 20%
’ AFL 2:Report (150 min) AFL 2: 25%
UNC00304014 E:‘trlz‘;:z:fa‘:if:'p 3 40 | 90 LF | AFL 3: Presentation (150 min) AFL: 35%
P ALP: Presentation (150 min) ALP: 20%
7th Semester 32.4 ECTS
Compulsory 14 175.0 | 420
AFL 1: Bu_smess Pra_ctlce Analysis Paper & AFL 1: 30%
Strategic Presentation (120 min) AFL 2: 95
IBM02303701 9 4 50.0 | 120 L/S AFL 2: Case Study Presentation (120 min) : U°
Management ) . . AFL 3: 25%
AFL 3: Case Study Presentation (120 min) ALP: 20%
ALP: Strategic Plan Paper (120 min) ’ °
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Method
Credit Points per Semester (sks*) | Workload of
Tgfu(:::ls:il:li ! Teaching Weight of
Modul No. ; Form and Duration of Examinations exam related
Compulsory or ie. N
elective? Hours | Hours [ to final grade
: 1. 4.15.|6.( 7. |8. in Self- course
Class | Study s
seminar
Integrated Real AFL 1: Report & Work Documentation (60 min) AFL 1: 10%
: . AFL 2: Evaluation Process Report (90 min) AFL 2: 5%
IBM02303703 ﬁfs::eif Practice 7 875 | 210 F | AFL 3: Evaluation Work Report (90 min) AFL 3: 5%
ernsnip ALP: Final Report (240 min) ALP: 80%
AFL 1: Report & Work Documentation (60 min) AFL 1: 10%
Innovation on Real AFL 2: Evaluation Process Report (90 min) AFL 2: 5%
IBM02303702 Business 8 87.5 90 F AFL 3: Evaluation Work Report (90 min) AFL 3: 5%
ALP: Final Report (240 min) ALP: 80%
Elective 4 50 120
AFL1: report (180 min) AFL 1: 20%
Applied Strategic AFL2: project paper (180 min) AFL 2: 20%
IBM02306701 Leadership L/F AFL3: presentation and mentoring (240 min) AFL 3: 50%
ALP: presentation and documentation (120 min) ALP: 10%
Management | AFL 1: Report (90 min) AFL 1: 30%
. AFL 2: Report & Presentation (120 min) AFL 2: 30%
IBMO1306701 g‘f":mat'o” L | AFL 3: Report (90 min) AFL 3: 20%
ystem ALP: Report & Reflection (120 min) ALP: 20%
4 | | 50.0 120
Art and Sport AFL 1: Report (90 min) AFL 1: 15%
Leadership AFL 2: Presentation (120 min) AFL 2: 30%
IBM01306702 Programme and L AFL 3: Report (90 min) AFL 3: 15%
Applied Skill ALP: Presentation & Product (180 min) ALP: 40%
| AFL 1: Presentation (90 min) AFL 1: 20%
Digital Business AFL 2: Report (120 min) AFL 2: 20%
IBM01306703 Analytic L AFL 3: Report (90 min) AFL 3: 50%
ALP: Presentation & Reflection (120 min) ALP: 10%
8th Semester 18 ECTS
Compulsory 10( 125.0 | 300
UNCO00310801 | MBKM Credential 4| 50.0 | 120 F ALP: certification exams (national and international) ALP: 100%
AFL 1: Mentoring process & revision result (week 1- 8) | AFL 1: 10%
Final Project AFL 2: Proposal defense & presentation (120 min) AFL 2: 40%
IBM02303801 (thesis) 6| 750 | 180 F AFL 3: Thesis made journal draft (120 min) AFL 3: 10%
ALP: Final defense & presentation (180 min) ALP: 40%
Total 18|18 (20 | 20 |20 |20 (18| 10 |1590.0 | 3810
Total sks credits: 144 sks = 259.2 ECTS credits

1 sks = 1.8 ECTS credits

Method of Teaching:

L: Lecture

P: Practicing in Lab

F: Field Practice

S: Simulation

Form of Examinations:

AFL:

ALP: Assessment of Learning Performance

Assessment for Learning

Curriculum Overview Bachelor of Tourism
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The BoT programme curriculum is intended to develop and improve the quality and
capacity of students in the tourism, hotel and culinary fields. The curriculum is divided
into three main parts, which are theoretical workload, structured and independent
assignments, and research workload for preparing the final assignment. The curriculum
is designed to be completed within eight semesters or four years of study consisting of
144 credit hours. BoT programme curriculum structure to meet the intended learning
outcomes (see chapter 1.1), designed to meet the needs for Entrepreneurs and
Intrapreneurs in tourism, hotels and culinary nationally and internationally. The
curriculum is designed in such a way that it can provide basic knowledge and skills about
tourism, hotel and culinary business in semesters 1 - 4 as the first step for students who
lack this background so they can understand it holistically and in depth. Continuing with
semester 5 - 6, elective courses which are optional, are offered and determined based
on suggestions from alumni, employers and professional institutions considering the
demands of the current job market. The main learning outcome from BoT programmes
is that students can demonstrate theoretical knowledge with in-depth skills. Elective
courses demonstrate the skills possessed by students in accordance with their field of
work specialisation, including: (1) Hospitality: Specialisations that specifically study and
understand the world of hospitality; (2) Digital & Creative Tourism: Specialisations that
specifically study and understand the world of digitalisation and its creativity, especially
for tourism aspects; (3) Culinary Business: Specialisations that specifically study and
understand the culinary business. Each elective course has a weight of three credit
hours, where students can take a maximum of two elective courses. Additional options
aim to further enhance graduates' employability in semester 7 internship is offered, and
semester 8 as the final semester is scheduled for final project courses and
credential/certification programmes. Students can study and apply tourism, hotel and
culinary business research methods in qualitative, quantitative, and mixed approaches
which help them to develop their research proposals. The curriculum is reviewed every
four to five years, which includes determining the profile and expected learning outcomes
based on alumni and user tracking studies, determining study materials and course
structures.

Credit Points per Semester Method of
. Workload B
Title of Module / B5) Teaching
Modul No. Sl UL ie. Form and Duration of Examinations

Compulsory or Hours | Hours

elective? 1.1 2. |3.(4.(5.|6.| 7. [8.| in Self- lecture

course,

Weight of
exam related
to final grade

Class | Study }
seminar
3
1st Semester 2. ECTS
4
1
Compulsory 8 216 | 332
AFL 1 : Paper (150 min) AFL 1:25%
Business AFL 2 : Presentation (150 min) AFL 2:20%
HTBO1303101 Communication 3 35 42 L AFL 3 : Report (150 min) AFL 3 :20%
ALP : Individual and Group Presentation (150 min) ALP: 35%
AFL 1 : Quiz (200 min) AFL 1:18%
) ) AFL 2 : Practicum (200 min) AFL 2 : 25%
HTB01303102 | Tourism Project | 4 46 | 56 T |AFL 3 : Presentation (200 min) AFL 3:25%
ALP: Project And Presentation (200 min) ALP: 32%
AFL 1 : Quiz (150 min) AFL 1:25%
Principles of AFL 2 : Presentation (150 min) AFL 2 :25%
HTBO01303103 Tourism Business 3 35 42 LITIS AFL 3 : Report (150 min) AFL 3 :25%
ALP: Group Presentation (150 min) ALP: 25%
Programme Description and Appraisal in Detail
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Credit Points per Semester Method of
Workload .
. (sks*) Teaching
Title of Module / .
Course Unit + W ELE IS
Modul No. ‘e Form and Duration of Examinations exam related
Compulsory or Hours | Hours lecture to final arade
elective? 2. |3.|4.|5. in | seif- | 200 9
Class | Study .
seminar
AFL 1: Quiz (1501m|n) ) AFL 1 : 15%
Service Business AFL 2 : Presentation and Paper (150 min) AFL 2 : 35%
HTB01303104 . 35 42 LT AFL 3 : Presentation (150 min) oy
Principles i . . AFL 3:15%
ALP: Individual and Group Presentation (50 min), ALP: 35%
Role Play (100 min) il
AFL 1: Essay (120 min) AFL 1: 20%
- AFL2: Presentation (180 min) AFL2: 25%
UNC00301001 | Religion 25 | 60 L AFL3: Reflective Report (180 min) AFL3: 25%
ALP: Video Presentation (240 min) ALP: 30%
AFL-1 : Report (120 min)
AFL-2 : Presentation (150 min) AFL-1: 20%
Entrepreneurship AFL-3 : Documentation, Group Report, Factual AFL-2: 30%
UNC00302016 Essentials 40 90 L/F Information & Presentation (150 min) AFL-3: 20%
ALP: Documentation, Group Report, Factual ALP: 30%
Information & Presentation (150 min)
2nd Semester 32.4 ECTS
Compulsory 18 213.5| 332
AFL 1 : Presentation (150 min) AFL 1:20%
Cross Cultural AFL 2 : Paper (150 min) AFL 2:30%
HTB01303201 Management 3 35 42 L AFL 3 : Reflection paper (150 min) AFL 3:40%
ALP: Paper (150 min) ALP: 10%
AFL 1 :Repgrt (200 mlr.1) . AFL 1 - 18%
. AFL 2 : Individual Practical (200 min) .
HTB01303202 | F00d Service 4 46 | 56 LP  |AFL 3 Presentation and individual role play (200 | AFL2:25%
Management min) ’ play AFL 3:25%
. 0,
ALP: Group Role Play (200 min) ALP: 32%
AFL 1 : Presentation (150 min) AFL 1:20%
Human Resource AFL 2 : Presentation (150 min) AFL 2:20%
HTBO01303203 Management 3 35 42 L AFL 3 : Analysis Report (150 min) AFL 3:25%
ALP: Paper (150 min) ALP: 35%
AFL 1 : Report (150 min) AFL 1:25%
Marketing AFL 2 : Presentation (150 min) AFL 2:25%
HTBO01303204 Management 3 35 42 L AFL 3 : Presentation (150 min) AFL 3:25%
ALP: Paper and Presentation (150 min) ALP: 25%
AFL-1 : Presentation (240 min) AFL 1: 30%
’ AFL-2 : Poster and Presentation (120 min) AFL 2: 20%
UNC00301002 | Pancasila 2 25 | 60 L AFL-3 : Presentation (180 min) AFL 3: 25%
ALP: Essay (180) ALP: 25%
AFL 1: Presentation (180 min) AFL 1: 20%
Becoming AFL2: Essay (180 min) AFL 2: 20%
UNC00302001 Indonesia 3 375 90 L AFL3: Presentation (240 min) AFL 3: 30%
ALP: Visual Report (240 min) ALP: 30%
3rd Semester 36 ECTS
Compulsory 20 222 | 298
AFL 1 : Paper (150 min) AFL 1:20%
National Tourism L/S/Discus [ AFL 2 : Presentation (150 min) AFL 2:25%
HTB01303301 Geography 8 35 42 sion AFL 3 : Presentation (150 min) AFL 3:30%
ALP: Paper (100 min) and Presentation (50 min) ALP: 25%
AFL 1 : Discussion (150 min) AFL 1:19%
Hospitality AFL 2 : Paper (100 min) AFL 2:31%
HTBO01303302 Business 6 57 70 LP AFL 3 : Discussion (200 min) AFL 3:19%
ALP: Presentation (200 min) ALP: 31%
Sustainable AFL 1 : Report (150 min) AFL 1:25%
- AFL 2 : Presentation (150 min) AFL 2:25%
HTB01303303 I;;‘g:”;mem 3 3 | 42 LTIS | AFL 3 - Report (150 min) AFL 3:25%
9 ALP: Group Presentations (150 min) ALP: 25%
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Credit Points per Semester Method of
Workload .
. (sks*) Teaching
Title of Module / .
Course Unit + Eeioheol
Modul No. ‘e Form and Duration of Examinations exam related
Compulsory or Hours | Hours lecture to final grade
elective? 1.1 2. [3.({4.|5.]16.| 7. |8. in Self- Course 9
Class | Study .
seminar
AFL 1 : Report and Presentation (150min) AFL 1:20%
Financial AFL 2 : Paper (150min) AFL 2 : 30%
HTBO01303304 Management 3 35 42 LT AFL 3 : Report and Presentation (150min) AFL 3:20%
ALP: Paper (150min) ALP: 30%
AFL-1 : Presentation (180 min) AFL 1: 25%.
. AFL-2 : Essay (180 min) AFL 2: 25%.
UNC00301003 | Civics 2 25 | 60 L AFL-3 : Presentation (180 min) AFL 3: 25%.
ALP: Video Report (240 min) ALP: 25%.
Tourism Business AFL 1 : Report (150 min) AFL 1:20%
X s AFL 2 : Presentations (150 min) AFL 2 : 30%
UNC00302007 Ethl:ﬁsr/ Eltnhdlcs tlrn 8 35 42 L AFL 3 : Presentations (150 min) AFL 3:30%
ulinary industry ALP: Presentations (150 min) ALP: 20%
4th Semester 36 ECTS
Compulsory 17 199 | 270
AFL 1 : Report and Group Presentation (300 min) AFL 1:25%
Global Hospitality AFL 2 : Audio Visual Presentation (300 min) AFL 2:20%
HTBO1303401 Experience 6 69 84 LP AFL 3 : Report and Presentation (300 min) AFL 3 :40%
ALP: Report and Presentation (300 min) ALP: 15%
AFL 1 : Report (150min) AFL 1:25%
. AFL 2 : Group Presentation (150min) AFL 2:25%
HTBO01303402 | Risk Management 3 35 42 L/s AFL 3 : Report (150min) AFL 3: 25%
ALP: Group Presentation (150min) ALP: 25%
AFL 1 : Quiz (150 min) AFL 1:25%
’ AFL 2 : Group Presentations (150 min) AFL 2:25%
HTBO01303403 | Leadership 3 35 42 L/T/S AFL 3 : Quiz (150 min) AFL 3 : 25%
ALP: Group Presentations (150 min) ALP: 25%
International AFL 1 : Paper (150 min) AFL 1:20%
. L/S/Discus [ AFL 2 : Presentation (150 min) AFL 2:25%
HTB01303404 (T;Zl:,”srran N 3 3% | 42 sion  |AFL 3: Presentation (150 min) AFL 3:30%
grapny ALP: Paper (120 min) and Presentation (30 min) ALP: 25%
AFL 1: Essay (120 minutes) AFL 1: 18%
’ AFL 2: Visual Product (180 minutes) AFL 2: 12%
UNC00301004 | Bahasa Indonesia 2 25 | 60 L | AFL 3: Presentation (180 minutes) AFL 3: 33%
ALP: Report (480 minutes) ALP: 37%
Elective 3 40 90
Entrepreneurship AFL 1: Report (150 min) AFL 1: 25%
. " AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304027 'fgzzvlizzzt'r” the LF | AFL 3: Report (150 min) AFL 3: 30%
Y ALP: Presentation (120 min) ALP: 15%
Entrepreneurship AFL 1: Report (150 min) AFL 1: 25%
. N AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00302048 g‘:rf’l‘i’ca:?nr;l'j‘sg‘e LF | AFL 3: Report (150 min) AFL 3: 30%
Y ALP: Presentation (120 min) ALP: 15%
Entrepreneurship AFL 1: Report (150 min) AFL 1: 25%
. N AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304029 g‘rr;‘;‘t’“alg"l:o:zége 3 40 | 90 LF | AFL 3: Report (150 min) AFL 3: 30%
Y ALP: Presentation (120 min) ALP: 15%
Digital AFL 1: Report (150 min) AFL 1: 25%
’ AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304030 E:érfﬁézszzgih'p LF | AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
Entrepreneurshi AFL 1: Report (150 min) AFL 1: 25%
UNC00304031 innovgtion o P Ue  |AFL2: Prototype & Presentation (150 min) AFL 2: 30%
tradin AFL 3: Report (150 min) AFL 3: 30%
9 ALP: Presentation (120 min) ALP: 15%

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 60




Credit Points per Semester Method of
Workload .
. (sks*) Teaching
Title of Module / .
Course Unit + W ELE IS
Modul No. ‘e Form and Duration of Examinations exam related
Compulsory or Hours | Hours lecture to final arade
elective? 1.1 2. [3.({4.|5.]16.| 7. |8. in Self- Course 9
Class | Study .
seminar
Entrepreneurship AFL 1: Video (150 min) AFL 1: 25%
. N AFL 2: Report (150 min) AFL 2: 25%
UNC00304032 Ifn::ni;/agonirl]n LIF AFL 3: Presentation (150 min) AFL 3: 30%
amily business ALP: Report (120 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
. . AFL 2: Report (150 min) AFL 2: 25%
UNCO00302018 | Social Innovation L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
Corporate AFL 1: Presentation (150 min) AFL 1: 20%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNC00302020 Entreptr'elneurshlp L/F AFL 3: Report (150 min) AFL 3: 40%
ssentials ALP: Report (120 min) ALP: 15%
5th Semester 36 ECTS
Compulsory 3 35 42
AFL 1 : Presentation (150 min) AFL 1:25%
Research AFL 2 : Individual paper (150 min) AFL 2:25%
HTB01303501 Methodology 3 35 42 LS AFL 3 : Individual paper (150 min) AFL 3:32%
ALP: case study, individual paper (150 min) ALP: 18%
Elective 17 109 | 174
AFL 1: Exam (120 minutes) AFL 1: 25%
) AFL2: Practice, Roleplay (120 minutes) AFL2: 25%
HTBO1306501 | Hotel Operation 1 P | AFL3: Practice, Roleplay (120 minutes) AFL3: 25%
ALP: Practice, Roleplay (120 minutes) ALP: 25%
AFL 1: Presentation (15 minutes) & Practice (150
4 minutes)
AFL2: Presentation (15 minutes) & Practice (150 AFL 1: 25%
Technology for minutes) AFL2: 25%
HTB01306502 Tourism L AFL3: Presentation (15 minutes) & Practice (150 AFL3: 25%
minutes) ALP 25%
ALP: Presentation (15 minutes) & Practice (150
46 56 minutes)
AFL 1: Dpcumentatlon, Qroup Rep_ort, Factual AFL 1: 25%
’ Information & Presentation (150 min) ko
Virtual Hotel . : AFL2: 25%
HTB01306505 . AFL2: Logbook Report (150 min) oEo
Operation ) ; . AFL3: 25%
AFL3: Reflective Report (150 min) ALP: 25%
ALP: Video Presentation (150 min) ’ °
4 L/P
AFL 1: Dpcumentatlon, Qroup Rep_ort, Factual AFL 1: 25%
Virtual Tour Information & Presentation (150 min) AFL2: 25%
HTB01306505 AFL2: Logbook Report (150 min) : ,J°
Management ) ; . AFL3: 25%
AFL3: Reflective Report (150 min) ALP: 25%
ALP: Video Presentation (150 min) ’ °
Hotel Food AFL 1: Practice & Project Report (150 minutes) AFL 1: 25%
Product and AFL2: Practice & Project Report (150 minutes) AFL2: 25%
HTB01306503 Service LP AFL3: Practice & Project Report (150 minutes) AFL3: 25%
Development ALP: Practice & Project Report (150 minutes) ALP 25%
AFL 1: Project Essay (60 minutes) Presentation (15
6 69 84 minutes)
AFL2: Project Essay (60 minutes) Presentation (15 AFL 1: 35%
" minutes) AFL2: 15%
HTB01306504 | Panji L AFL3: Project Essay (60 minutes) Presentation (15 | AFL3: 35%
minutes) ALP: 15%
ALP: Project Essay (60 minutes) Presentation (15
minutes)
AFL 1 : Quiz (150 min) AFL 1:10%
Molecular AFL 2 : Product Presentation (150 min) AFL 2 :25%
CBZ02306501 Gastronomy 3 35 42 P AFL 3 : Product Presentation (150 min) AFL 3 : 30%
ALP: Project and presentation (150 min) ALP: 35%
CBZ02306502 | Food Stylist L/T AFL 1 : Product Presentation (150 min) AFL 1:20%
AFL 2 : Report (150 min) AFL 2 : 30%
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Credit Points per Semester Method of
Workload .
. (sks*) Teaching
Title of Module / n
Course Unit + Weight of
Modul No. ie. Form and Duration of Examinations exam related
Compulsory or AR ARV to final grade
elective? 2. (3|45 6|7 in | Seff- | 2t 2
Class | Study .
seminar
AFL 3 : Product Presentation (150 min) AFL 3:25%
ALP: Presentation (150 min) ALP: 25%
. AFL 1 : Product presentation (300 min) AFL 1:38%
Innovative AFL 2 : Report (300 min) AFL2:12%
CBZ02303503 '?u"Eiiry 6 69 84 LP AFL 3 : Report and Presentation (300 min) AFL 3:38%
echniques ALP: Fine Dining Role Play (300 min) ALP: 12%
Food and AFL 1 : Design and paper (250min) AFL 1:25%
AFL 2 : Report (250min) AFL 2:30%
CB202303502 azgassm t 5 51 70 L | AFL 3 Concept Report (250 min) AFL 3 :30%
9 ALP: Paper (250 min) ALP: 15%
AFL 1: Report(150 min) AFL 1: 19%
Optimizing Social AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304003 | 1o i LF | AFL 3: Presentation (150 min); AFL 3: 25%
ALP: Report (150 min) ALP: 31%
Organising AFL 1: Report (150 min) AFL 1: 25%
; AFL 2: Report (150 min) AFL 2: 25%
UNC00304004 ;hffmfr:"n L | AFL 3: Report (150 min); AFL 3: 25%
eriormance ALP: Event & Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304005 | Healthy Lifestyle L/F AFL 3: Report (150 min); AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 37%
- ’ AFL 2: Visual product (150 min) AFL 2: 13%
UNC00304006 | Digital Imaging LF | AFL 3: Visual product (150 min) AFL 3: 25%
ALP: Visual product (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Utilising E- AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304007 Commerce LIF AFL 3: Report (150 min); AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 25%
. ’ AFL 2: Visual product (150 min) AFL 2: 25%
UNC00304008 | Graphic Design LF | AFL 3: Visual product (150 min) AFL: 25%
ALP: Visual product (150 min) ALP: 25%
3 40 90
AFL 1: Visual product(150 min) AFL 1: 25%
. ) AFL 2: Visual product (150 min) AFL 2: 25%
UNCO00304009 | Leisure Wellbeing L/F AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
Corporate AFL 1: Presentation(150 min) AFL 1: 15%
’ AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304010 E’:;‘fl‘;;”ne”mh'p LF | AFL 3: Report (150 min); AFL 3: 35%
ALP: Presentation (150 min) ALP: 25%
Event AFL 1: Report (150 min) AFL 1: 30%
AFL 2: Presentation (150 min) AFL 2: 20%
UNC00304011 g/la:;g;:ﬁm and LF | AFL 3: Report (150 min); AFL 3: 30%
P P ALP: Report (150 min) ALP: 20%
) AFL 1: Report (150 min) AFL 1: 25%
Performing Art- - .
) . AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304012 \Slzz:tiﬁnanmal L/F AFL 3: Report (150 min); AFL: 25%
U ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
. . AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304017 | Chinese Bridge L/F AFL 3: Report (150 min) AFL 3: 20%
ALP: Presentation (150 min) ALP: 30%
AFL 1: Presentation(150 min) AFL 1: 25%
French Culture AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304021 and Civilisation LIF AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
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Credit Points per Semester Method of
. Workload .
Title of Module / (sks?) Teaching Weiaht of
Course Unit + ; . L 9
Modul No. Compulsory or Hours | Hours ie. Form and Duration of Examinations exam related
elective? 1. 2. |3.|4.|5.(6.| 7. [8] in | Sel éi‘jr”;: to final grade
Class | Study .
seminar
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 20%
UNCO00304022 | K-Wave Korean LF | AFL 3: Presentation (150 min); AFL 3: 25%
ALP: Report (150 min) ALP: 30%
AFL 1: Report (150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304023 | Green Lifestyle L/F AFL 3: Report (150 min): AFL 3: 25%
ALP: Report (150 min) ALP: 25%
Mandarin for AFL 1: Presentation(150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304016 E“f‘”ess L AFL 3: Presentation (150 min) AFL 3: 25%
urposes ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
: ) AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304026 | Public Speaking L AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Greek Culture and AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304019 Civilisation L AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Deutsch fir AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304020 Tourismus L AFL 3: Presentation (150 min) AFL 3: 12%
ALP: Presentation (150 min) ALP: 38%
Entrepreneurship AFL 1: Report (150 min) AFL 1: 20%
UNC00304001 | Innovation L AFL 2: Report (150 min) AFL 2: 30%
Implementation AFL 3: Report (150 min); AFL 3: 40%
P ALP: Presentation & Report (150 min) ALP: 10%
6th Semester 36 ECTS
Compulsory 3 35 56
AFL 1 : Presentation Paper (200 min) AFL 1:30%
Research AFL 2 : Presentation Paper (200 min) AFL 2:20%
HTBO1303601 Proposal 3 35 56 LTS AFL 3 : Presentation Paper (200 min) AFL 3:25%
ALP: Presentation Paper (200 min) ALP: 25%
Elective 17 149 | 264
AFL 1: Dpcumentatlon, Qroup Repprt, Factual AFL 1: 20%
Information & Presentation (150 min) AFL2: 259%
HTB01306601 | Hotel Operation 2 AFL2: Logbook Report (150 min) : ,J°
: . ) AFL3: 25%
AFL3: Reflective Report (150 min) ALP: 30%
ALP: Video Presentation (150 min) ’ °
AFL 1: Presentation (15 minutes) & Practice (150
4 46 56 L/P minutes)
AFL2: Presentation (15 minutes) & Practice (150 AFL 1: 25%
Glamping and minutes) AFL2: 25%
HTBO01306602 Caravan AFL3: Presentation (15 minutes) & Practice (150 AFL3: 25%
minutes) ALP: 25%
ALP: Presentation (15 minutes) & Practice (150
minutes)
Hotel Food AFL 1: Practice & Project Report (150 minutes) AFL 1: 25%
HTB01306603 | Product and AFL2: Practice & Project Report (150 minutes) AFL2: 25%
Service Innovation AFL3: Practice & Project Report (150 minutes) AFL3: 25%
ALP: Practice & Project Report (150 minutes) ALP 25%
6 69 | 84 /P FAFL 1. Presentation (15 minutes) & Practice (150 AL 1. 257
i minutes) o
HTBO1306604 | VIdlife and AFL2: Presentation (15 minutes) & Practice (150 AFL2:25%
Conservation ] AFL3: 25%
minutes) ALP: 25%
AFL3: Presentation (15 minutes) & Practice (150 ’ °
minutes)
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Credit Points per Semester Method of
Workload .
. (sks*) Teaching
Title of Module / .
Course Unit + W ELE IS
Modul No. ie. Form and Duration of Examinations exam related
Compulsory or Hours | Hours lecture to final arade
elective? 2. |3.|4|5 7. |8 in | Sef| 9
Class | Study .
seminar
ALP: Presentation (15 minutes) & Practice (150
minutes)
AFL 1: roumentatlon, Qroup Repprt, Factual AFL 1: 20%
Advanced Hotel Information & Presentation (150 min) AFL2: 20%
HTBO01306605 L/P AFL2: Logbook Report (150 min) pee
Management : . . AFL3: 40%
AFL3: Reflective Report (150 min) ALP: 20%
ALP: Video Presentation (150 min) ’ °
AFL 1: Project Essay (60 minutes) Presentation (15
46 56 ]
minutes)
AFL2: Project Essay (60 minutes) Presentation (15 AFL 1: 35%
- minutes) AFL2: 15%
HTB01306606 | Travel Writing L AFL3: Project Essay (60 minutes) Presentation (15 AFL3: 35%
minutes) ALP: 15%
ALP: Project Essay (60 minutes) Presentation (15
minutes)
Wine and AFL 1 : Report (150 min) AFL 1:25%
AFL 2 : Report and presentation (150 min) AFL 2:25%
CBZ02306601 azgass]em AFL 3 : Report (150 min) AFL 3:25%
9 ALP: Project and presentation (150 minutes) ALP: 25%
35 42 L/P
AFL 1 : Report (150 min) AFL1:18%
Nutrition AFL 2 : Report (150 min) AFL2:12%
CB202303602 Knowledge AFL 3 : Report (150 min) AFL 3:35%
ALP: Project (120 min) and Paper (30 min) ALP: 35%
AFL 1 : Report (300 min) AFL 1:10%
i AFL 2 : Project (300 min) AFL 2 : 40%
CBZ02303603 | Café and Resto 69 84 P AFL 3 : Project (300 min) AFL 3 : 40%
ALP: Paper (300 min) ALP: 10%
Sensory Analysis AFL 1 : Quiz and Report (250 min) AFL 1:15%
AFL 2 : Report and Product presentation (250 min) | AFL 2 : 30%
CBZ02303604 g)esZ?: Z”d 46 | 56 LP | AFL 3 : Analysis Report (250 min) AFL 3: 45%
9 ALP: Role Play (250 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304002 Scale Up 80 180 LF AFL 3: Presentation (150 min) AFL: 40%
ALP: Report(150 min) ALP: 10%
Corporate AFL 1: Report (150 min) AFL 1: 20%
’ AFL 2:Report (150 min) AFL 2: 25%
UNCO00304014 Fr:tr;‘r’r:zztea‘iif:'p 40 | 90 LF | AFL 3: Presentation (150 min) AFL: 35%
P ALP: Presentation (150 min) ALP: 20%
7th Semester 32.4 ECTS
Compulsory 18 207 | 252
Internship: AFL 1 : Report (300 min) AFL 1:10%
Contemporary AFL 2 : Report (300 min) AFL 2:37%
HTB01308701 Hospitality 6 69 84 P AFL 3 : Report (300 min) AFL 3:43%
Business ALP: Paper (300 min) ALP: 10%
Internship: AFL 1 : Report (300 min) AFL 1:10%
Innovative AFL 2 : Report (300 min) AFL 2:37%
HTB01308702 Hospitality 6 69 84 P AFL 3 : Report (300 min) AFL 3:43%
Business ALP: Paper (300 min) ALP: 10%
. AFL 1 : Report (300 min) AFL 1:10%
Internship: AFL 2 : Report (300 min) AFL 2 : 37%
. . 0
HTB01308703 'S”;fg.::a;e; Z?::is 6 69 | 84 P | AFL 3: Report (300 min) AFL 3 :43%
vice Bust ALP: Paper (300 min) ALP: 10%
8th Semester 18 ECTS
Compulsory 10( 115 140
HTBO01309801 | Final Project 8| 92 112 | Mentoring [AFL 1 : Paper (100 min) AFL 1:20%
AFL 2 : Paper (100 min) AFL 2 : 25%
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Credit Points per Semester Method of
. Workload .
Title of Module / B85 Teaching )
X Weight of
Course Unit + = . L
Modul No. ie. Form and Duration of Examinations exam related
Compulsory or Hours | Hours lecture forfinal grads
elective? 1.1 2. [3.|4.|5.([6.| 7. |8. in Self-
course,
Class | Study .
seminar
AFL 3 : Paper (100 min) AFL 3:25%
ALP: Presentation (60 min) ALP: 30%
Credentials AFL 1 : Presentation (100 min) AFL 1:25%
AFL 2 : Presentation (100 min) AFL 2:25%
HTBO1310801 Pé"gtf?mTe 2 8| 28 P AFL 3 : Presentation (100 min) AFL 3:25%
(Certification) ALP: Presentation (100 min) ALP: 25%
Total 18 18 [ 20 | 20 | 20 | 20 | 18 | 10 | 1500.5| 2160
Total sks credits: 144 sks = 259.2 ECTS credits
1 sks = 1.8 ECTS credits
Method of Teaching:
L: Lecture
P: Practicing in Lab
F: Field Practice
S: Simulation
Form of Examinations:
AFL: Assessment for Learning
ALP: Assessment of Learning Performance
Curriculum Overview Master of Management
The Master of Management study programme has several specialisation programme options
to suit the needs of students. The specialisation programme includes: (1) Family Business
Specialisation: prepare a business and family development plan that is oriented towards
professional family business governance based on a three cycle model that fits business and
family strategy to create a sustainable family company; (2) Corporate Entrepreneurship
Specialisation: produce graduates who are able to create various innovations within their
companies and effectively communicate new ideas to stakeholders for subsequent execution
effectively and efficiently; (3) Ready Career Professional Specialisation: produces
graduates who are experts in managing businesses and are able to occupy managerial
positions in companies.
Credit Points per Method of
Title of Module / Semester (sks*) UL Teaching Weight of
Course Unit + . L '9
Compulsory or T Hours o, looture Form and Duration of Examinations exa.m related
Modul No. - Hours in to final grade
elective? 1 2. 3. 4 Self- course,
Class .
Study seminar
1st Semester 21.6 ECTS
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Credit Points per Workload Method of
Title of Module / Semester (sks*) Teaching n
X Weight of
Course Unit + . N
: Form and Duration of Examinations exam related
Compulsory or .| Hours i.e. lecture o
Modul No. . Hours in to final grade
elective? 2 3. Self- course,
Class .
Study seminar
Compulsory 105 252
AFL 1: Report (120 min) AFL 1: 25%
Marketing AFL 2: Presentation (120 min) AFL 2: 25%
MEMO1303101 Management 35 84 LIF/S AFL 3: Exam Paper (120 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
Human Capital AFL 1: Report (120 min) AFL 1: 20%
Management & AFL 2: Presentation & Reflection (120 min) AFL 2: 30%
MEMO01303102 Organisational 35 84 LS AFL 3: Exam paper (120 min) AFL 3: 30%
Behavior ALP: Presentation & Reflection (120 min) ALP: 20%
Business AFL 1: Report (120 min) AFL 1: 25%
. AFL 2: Presentation & Reflection (120 min) AFL 2: 25%
MEMO01303103 8:Jpc:irttr11nlty 35 84 L/F/S AFL 3: Report (120 min) AFL 3: 25%
eatio ALP: Presentation & Reflection (120 min) ALP: 25%
Elective 35 84
Building AFL 1: Report (120 min) AFL 1: 28%
) AFL 2: Presentation & Reflection (120 min) AFL 2: 28%
MEMO01306101 g”trep,re:_e“”a' LS AFL 3: Exam paper (120 min) AFL 3: 22%
rganisation ALP: Presentation & reflection (120 min) ALP: 22%
AFL 1: Report (120 min) AFL 1: 20%
Family Business: AFL 2: Presentation & Reflection (120 min) AFL 2: 20%
MEMO1306102 The Big Picture LS AFL 3: Exam (120 min) AFL 3: 40%
ALP: Presentation (120 min) ALP: 20%
35 84
AFL 1: Reflection Journal (120 min) AFL 1: 30%
Business AFL 2: Presentation (120 min) AFL 2: 30%
MEMO1306103 Practices LIFIS AFL 3: Exam (120 min) AFL 3: 25%
ALP: Presentation (120 min) ALP 15%
AFL 1: Reflection Journal (120 min) AFL 1: 25%
Customer AFL 2: Presentation (120 min) AFL 2: 25%
MEMO1306105 Behavior Analysis LS AFL 3: Exam paper (120 min) AFL 3: 25%
ALP. : Presentation (120 min) ALP: 25%
2nd Semester 21.6 ECTS
Compulsory 9 105 252
AFL 1: Exam paper (120 min) AFL 1:25%
Operational AFL 2: Presentation & reflection (120 min) AFL 2: 25%
MEMO1303201 Management 3 35 84 Ls AFL 3: Presentation & reflection (120 min) AFL 3: 25%
ALP: Exam paper (120 min) ALP: 25%
AFL 1: Presentation (120 min) AFL 1: 25%
Financial AFL 2: Presentation (120 min) AFL 2: 25%
MEMO1303202 Accounting 3 35 84 Ls AFL 3: Presentation (120 min) AFL 3: 25%
ALP: Exam paper (120 min) ALP: 25%
AFL 1: Report and Reflection (120 min) AFL 1: 35%
Entrepreneurial AFL 2: Report and Reflection (120 min) AFL 2: 30%
MEMO1303203 Project 1 3 35 84 LIFIS AFL 3: Report and Reflection (120 min) AFL 3: 20%
ALP: Report and Reflection (120 min) ALP: 15%
Elective 3 35 84
AFL 1: Reflection journal (120 min) AFL 1: 25%
Global Marketing AFL 2: Presentation (120 min) AFL 2: 25%
MEMO1306201 Strategy LS AFL 3: Exam (120 min) AFL 3: 35%
ALP: Presentation (120 min) ALP: 15%
3 35 84 AFL 1: Report & Reflection (120 min) AFL 1: 40%
MEMO1306202 Sustainable LS AFL 2: Presentation (120 min) AFL 2: 30%
Family Business AFL 3: Report & Reflection (120 min) AFL 3: 15%
ALP: Presentation (120 min) ALP: 15%
MEMO01306203 2;?3'”esst LIF/S  |AFL 1: Presentation (120 min) AFL 1: 20%
ignmen AFL 2: Presentation & Reflection (120 min) AFL 2: 20%
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Credit Points per Workload Method of
Title of Module / Semester (sks*) Teaching n
X Weight of
Course Unit + . N
: Form and Duration of Examinations exam related
Compulsory or .| Hours i.e. lecture o
Modul No. . Hours in to final grade
elective? 2 3. 4 Self- course,
Class .
Study seminar
AFL 3: Presentation (120 min) AFL 3: 20%
ALP: Report & Presentation (120 min) ALP: 40%
AFL 1: Reflection journal (120 min) AFL 1: 25%
. AFL 2: Presentation (120 min) AFL 2: 25%
MEMO01306205 | Global Marketing L/S AFL 3: Exam (120 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
3rd Semester 21.6 ECTS
Compulsory 9 105 252
AFL 1: Reflection and Report (120 min) AFL 1: 30%
Financial AFL 2: Report and Presentation (120 min) AFL 2: 20%
MEMO1303301 Management 3 35 84 LS AFL 3: Exam (120 min) AFL 3: 20%
ALP: Exam paper (120 min) ALP: 30%
AFL 1: Reflection Journal (120 min) AFL 1: 20%
Research Method AFL 2: Reflection and Report (120 min) AFL 2: 20%
MEMO01303302 | & Multivariate 3 35 84 L/S AFL 3: Exam Paper (120 min) AFL 3: 20%
Analysis AFL 4: Exam Paper (120 min) AFL 4: 10%
ALP: Exam Paper (120 min) ALP: 30%
AFL 1: Report and Reflection (120 min) AFL 1: 25%
Entrepreneurial AFL 2: Report and Reflection (120 min) AFL 2: 25%
MEMO1303303 Project 2 3 35 84 LIFIS AFL 3: Report and Reflection (120 min) AFL 3: 25%
ALP: Report and Reflection (120 min) ALP: 25%
Elective 3 35 84
AFL 1: Presentation (120 min) AFL 1: 20%
Sustainable AFL 2: Presentation (120 min) AFL 2: 20%
MEMO01306301 | Business L/S AFL 3: Exam paper (120 min) AFL 3: 20%
Innovation AFL 4: Presentation (120 min) AFL 4: 20%
ALP: Presentation (120 min) ALP: 20%
AFL 1: Report & Reflection (120 min) AFL 1: 15%
Family Tree & AFL 2: Presentation (120 min) AFL 2: 25%
MEMO01306032 Re exeration L/S AFL 3: Report (120 min) AFL 3: 30%
9 AFL 4: Exam Paper (120 min) AFL 4: 10%
3 35 84 ALP: Presentation (120 min) ALP: 20%
AFL 1: Reflection and Report (120 min) AFL 1: 25%
Business AFL 2: Reflection and Report (120 min) AFL 2: 25%
MEMO1306303 Apprentice LIFIS AFL 3: Exam Paper (120 min) AFL 3: 25%
ALP: Exam Paper and Presentation (120 min) ALP: 25%
Sustainable AFL 1: Reflection Journal (120 min) AFL 1: 25%
) AFL 2: Presentation (120 min) AFL 2: 25%
MEMO1306305 Z'tf;'t‘eet'”g LS AFL 3: Exam paper(120 min) AFL 3: 25%
9y ALP: Presentation (120 min) ALP: 25%
4th Semester 16.2 ECTS
Compulsory 9 105 252
Strategic AFL 1: Reflection Journal (120 min) AFL 1: 25%
) . . ’ P
MEMO1303401 | Management & 3 35 84 LP/S AFL 2: Reflection and Presgntatlon (120 min) AFL 2: 40%
Leadershi AFL 3: Exam paper (120 min) AFL 3: 15%
P ALP: Presentation (120 min) ALP: 20%
Final Project: AFL 1: Exam paper and Presentation (120 min) AFL 1: 30%
MEMO1303302 Thesis 6 70 168 F ALP: Exam paper and Presentation (120 min) ALP: 70%
Total 1212 (12| 9 420 1008

Total sks credits:

45 sks= 81 ECTS credits

1 sks = 1.8 ECTS credits
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Method of Teaching:
L: Lecture
P: Practicing in Lab

F: Field Practice
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S: Simulation
Form of Examinations:
AFL: Assessment for Learning

ALP: Assessment of Learning Performance

3.1.2 Rationale for degree and programme name (Asterisk Criterion)

In Indonesian, "Sarjana" means "Bachelor's Degree". The names BoA, BoM and BoT are
the names of study programmes following the applicable nomenclature, such as Decree of
the Director General of Higher Education, Research and Technology No. 163/E/KPT/2022
concerning the names of study programmes in the types of academic education and
professional education. All study programme names must adhere to the decree. BoA, BoM
and BoT are degrees given to UC graduates following the same decree.

In Indonesian, “Magister” means “Master’s Degree”. The name MM is the name of the study
programme following the applicable nomenclature, which is the Decree of the Director
General of Higher Education, Research and Technology No. 163/E/KPT/2022 concerning
the names of study programmes in the types of academic education and professional
education. All study programme names must adhere to the decree. Master of Management
is the name of the degree awarded from the Master of Management programme.

3.1.3 _Integration of theory and practice (Asterisk Criterion)

In designing the curriculum, the study programme integrates theories and practice to
produce graduates who have research, critical thinking, decision-making, communication
and independent learning skills. This has been mapped in the curriculum, where practical
learning methods have been established in courses with learning outcomes that emphasise
abilities and skills.

Bachelor of Accounting

The programme has integrated theories and practice so that students have a
comprehensive understanding of accounting. Theories are obtained from the learning
process in class through discussions and case studies. Integration with practice is also
carried out in learning through practicum classes and internship courses. In addition, in the
learning process, lecturers can also invite practitioners as guest lecturers either through
study programmes independently or through teaching practitioner programmes initiated by
the Ministry of Education and Culture. Students can also gain practical experience through
company visits which are a part of the courses. In addition, integration with practice is also
carried out by the study programme by holding Entrepreneurial Accounting Forum (EAF)
activities every semester which invite practitioners to provide insights and updates in
industries.

Bachelor of Management

The BoM is prepared based on the needs of the workforce which requires character,
citizenship, critical thinking, creativity, collaboration, communication problem solving skills
since the first semester. Business practice courses prioritise project and entrepreneurial-based
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learning methods. At BoM, case/problem- based methods are implemented in the Business
Inspiring and Communication courses in semester 1, Entrepreneurial Venture Creation in
semester 2, Entrepreneurial Venture Execution in semester 3, Entrepreneurial Innovation in
semester 4, Entrepreneurial Innovation for Sustainability in semester 5, Business Growth in
semester 6, Integrated Real Business Practice-Internship, and Innovation on Real Business in
semester 7 and Final Project in semester 8. The methods train students to create a business
project. Meanwhile, other courses are a combination of conceptual based and problem-based
learning.

Bachelor of Tourism

BoT curriculum incorporates theories and practical aspects into courses, and offers a
combination of core and elective courses, which include theories, concepts and research
assignments related to the practical component. Case studies strengthen the knowledge that
focuses on phenomena in the workplace (labour market), both international cases from
recognised sources (such as international best practices in countries and business) and
national case studies. Students learn to solve and face local problems as well as study
international phenomena. The integration between theories and practice carried out in the
learning process is evaluated through the lecturer's performance. Evaluation is carried out
through surveys to students to verify whether they have included/discussed real
cases/problems in class.

Master of Management

MM curriculum is structured by integrating theories (management field), practice
(entrepreneurial field), and business specialisation areas in the field of study. Practical
experience is obtained from the entrepreneurial field. This experience was gained through the
courses: Business Opportunity Creation, Entrepreneurial Project 1, Entrepreneurial Project 2,
and Final Project.

There are four areas of expertise: family business, corporate entrepreneurship, ready career
professional, and marketing strategy. There are courses related to the family business area of
expertise and to the corporate entrepreneurship area of expertise as well as courses related
to the Ready Career Professional area of expertise and to the field of marketing strategy
expertise.

3.1.4 Interdisciplinary thinking

For all Bachelor Programmes

There two course concepts which are training interdisciplinary thinking organised by the School
of Entrepreneurship & Humanities (SEH team). The MKE Entrepreneurship Essential which
is held in the first semester is a course that is mandatory for students from all study
programmes at UC and so all three bachelor programmes accredited in this report. This course
involves lecturers from all study programmes at UC.

MKI Global Innovation is carried out in semesters 4 till 6. The course in the fourth semester
is mandatory for non-BoM study programme students and so for the BoA and BoT. A further
part of the MKI encompasses the entrepreneurship elective course in the upper semester,
which is a course that involves lecturers from various study programmes in the learning
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process. MKI includes courses that uses approaches from various scientific disciplines in
solving a problem. The formation, design and implementation of MKI is carried out by
lecturers between faculties, with a minimum of two study programmes in one subject.

Furthermore, the national programme Merdeka Belajar Kampus Merdeka (MBKM) opens
students the possibility to choose courses (maximum 20 credits) across study programmes.
This is regulated in the “Study Programme Curriculum Evaluation and Development Guidelines
UC/GUI/TLC/03”, and it aims to open multi-perspective insights and also enriches student skills
across study programmes which are increasingly needed today. Each student is given the
freedom to determine the composition of MKI and courses across study programmes
according to their interests and career plans.

Additionally, the following courses are interdisciplinary and part of the compulsory curricula of
the Bachelor study programmes: Religion, Pancasila, Becoming Indonesia, Civics, Ethics, and
Bahasa Indonesia.

Bachelor of Accounting

Additionally, to the MKE, MKI and MBKM programmes described above, the BoA has
interdisciplinary courses like interdisciplinary entrepreneurship courses or non-
entrepreneurship courses in semesters 5 and 6. Besides, the internship activities that are
designed to be mandatory for students also train them to strengthen aspects of this
interdisciplinary thinking through direct learning experiences in industries.

Bachelor of Management

BoM's interdisciplinary thinking abilities are improved gradually from examining scientific and
social problems in an in-depth manner and then extracting their meaning into works and
projects in several subjects such as Business Communication, Entrepreneurial Venture
Creation, Venture Execution, and Business Insight. The leadership specialisation also has a
series of courses (Essential Leadership, Entrepreneurial Leadership, and Applied Strategic
Leadership) that train interdisciplinary skills. Students should elaborate ideas based on various
causes originating from various disciplines (for example, problems in the sustainable
development goals). Students solve practical problems through developing real
projects/products/businesses by incorporating more than one new disciplinary perspective in
group work. Through research, students are also able to synthesise ideas and characteristics
from many scientific disciplines, bringing together diverse methodologies, data sources and
analytical tools. Research in the final assignment enables students to broaden their
interdisciplinary perspectives by exposing new ideas, concepts and approaches.

Bachelor of Tourism

BoT emphasises the concept of interdisciplinary and multidisciplinary thinking in the
perspective of content and curriculum construction. Students receive general knowledge such
as sociology, psychology and other perspectives, which is embedded in courses of the
curriculum. For example, the Cross-Cultural Management course not only explores cultural
science but also psychology and human behaviour in business relationships. Apart from that,
this bridges a holistic and multi-paradigm way of thinking in looking at problems in the field of
tourism science. Holistic thinking in studying the field of tourism is in line with BoT's objectives,
which is being able to convey conceptual tourism ideas orally with interdisciplinary and
multidisciplinary insights. Furthermore, effective self-management and interpersonal or
communication skills are also among the abilities acquired by students. These competencies
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are not specifically a separate subject but are contained in learning methods such as
completing case studies, problem-based learning, group discussions and presentations. The
learning process involves lecturers from all study programmes at UC. Students are required to
complete MKI and/or cross-study programmes courses in semester 4 (three credits) and
semester 5 and/or semester 6 (twelve credits).

Master of Management

The MM Study Programme adopts the MBKM by providing a more diverse selection of fields
of expertise and entrepreneurship.” Elective courses across study programmes or
Interdisciplinary courses (MKI) are developed intermally by providing areas of expertise
(specialisation) from different fields of science, according to student interests. Hence, for the
substance, selection rules and management provide flexibility for students to choose the
development of their learning interests. Additionally, MM has three interdisciplinary courses,
which are Business Opportunity Creation, Entrepreneurial Project 1, and Entrepreneurial
Project 2 in accordance with the “Curriculum Of Master Of Management Study Programme.
Post-Graduate Programme”. In Business Opportunity Creation, students think in a
multidisciplinary way to find business opportunities. From a design perspective, it is used to
create fast prototypes via sketches. From a management perspective, it recognises consumer
needs and desires. From a psychological perspective, it determines the factors that encourage
consumers to behave in certain ways. In Entrepreneurial Project 1 and Entrepreneurial Project
2, students are guided to create business plans and apply them in a multidisciplinary manner
from a design perspective, management perspective, leadership perspective, legality
perspective, and ethical perspective. The entrepreneurial project is the Real Business Solution
(RBS) programme. Students are invited to solve business problems for a company. Here,
students will learn to solve problems in a multidisciplinary manner. The RBS assessment will
be carried out by the company. At the end of the Entrepreneurial Project course, students held
an exhibition.

3.1.5 Ethical aspects

With IPE ("To be a University that Creates World Class Entrepreneurs with Integrity -
Professionalism — Entrepreneurship” (=IPE)) as the main value, UC believes that moral
integrity is the basis for other values, so that it is the main and most important value. For
this reason, human resources at UC take part in Bintang Intrapreneur training as a
socialisation and training on IPE values. The entire UC academic community must also
know and maintain the moral integrity described in “UC Code of Ethics No.
UC/PER/REC/03”, “Standards for Enforcement of the Student Code of Ethics
UC/STD/BMA/04” and “UC/SOP/BMA/04 Student Code of Ethics Enforcement Manual”
which is reflected in attitudes and behaviour in lectures. Based on “Guidelines for
Preparation of Programme Outcome of Study Programme Graduates UC/GUI/TLC/02”, the
ethical aspect is reflected in the formulation of the attitudes of UC graduates point 1 "as
citizens who believe in God, who uphold Pancasila and humanitarian values, love their
homeland and respect cultural diversity” and are expressed in the attitude aspects in

" Albeit the MBKM is more commonly integrated in Bachelor Programmes, also Master programmes
can implement this framework. In the document “Curriculum Of Master Of Management Study
Programme Post-Graduate Programme” of UC the MM programmes states, that the MBKM is also
integrated into the programme.
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Programme Outcomes. UC also requires that each study programme has one applied ethics
course (3 credits) in its curriculum, in addition to students being required to take character
education courses such as Pancasila (two credits), Religion (two credits) and Civics (two
credits). To ensure the implementation of the values of moral integrity, UC also formed an
ethics commission which helps prevent and handle moral violations at UC and also a Sexual
Violence Prevention and Handling Officer Unit (Satgas-PPKS) which is tasked with
preventing and handling bullying and sexual violence issues. UC also has a prohibition on
plagiarism and forgery as stated in “UC/REG/REC/02 Concerning Student Conduct
Regulations”.

Based on the IPE philosophy and the literature review carried out, UC developed seven
entrepreneurial competencies which became a guide in compiling the curriculum. IPE
values, vision and mission, as well as the seven entrepreneurial competencies are
introduced to each new student by the rector during the student orientation period.
Moreover, the student orientation committee received IPE training in the form of a one-day
workshop.

Students must also attend Business Ethics courses as one of the graduation requirements
in all study programmes. In this course, students are expected to be able to present ethical
analysis and decisions in several cases of moral dilemmas in international business through
the approach of ethical theories and universal moral principles. Undergraduate study
programmes communicate ethical values through ethics courses tailored to each major,
such as: BoM focuses on business ethics, BoA focuses on ethics, and BoT focuses on
tourism business ethics. All Bachelor programmes have a profile of graduates who have
IPE values in accordance with their professions. For example, it can be seen in the Master
of Management Curriculum. Meanwhile, the MM study programme applies an ethical
economic way of thinking which is communicated both through the management field and
the expertise field.

3.1.6 _Methods and scientific practice (Asterisk Criterion)

All programmes demonstrate methodological and scientific practice competencies
developed in research methodology courses which must be taken by students before taking
the final assignment course. This methodological and scientific practice capability is to fulfil
the graduate profile designed in the curriculum. Statistics for Research and Research
Methodology are the main courses for developing analytical skills and conducting scientific
research of which collaboration requires students to have independent research and
scientific work that has been submitted at least to a nationally accredited journal. The
process that students go through during the Statistics for Research and Research
Methodology courses provides provisions for students to be able to carry out research
independently in writing their final assignment.

Bachelor of Accounting

BoA also facilitates and guides accounting students who are interested in exploring
research and are interested in developing themselves by participating in and becoming
presenters of scientific journal articles at national and international conferences. Accounting
students are given the opportunity to be involved as presenters at national and international
conferences. Other than that, this ability is also supported by classroom learning methods,
such as case study and project-based learning. Most BoA courses use case study-based
learning methods to provide an understanding of accounting concepts and practices such
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as Business Mathematics, Management and Organisational Behaviour, Business
Economics, Business Law and Taxation, Auditing, Taxation, Data Analysis, and elective
courses. Project-based courses are found in accounting courses, such as Basic Accounting,
Intermediate Financial Accounting and Advanced Financial Accounting. Meanwhile,
Essential Entrepreneurship and interdisciplinary courses are parts of entrepreneurship
courses.

Bachelor of Management

BoM develops methodology and scientific practice competencies through Research
Methodology, Business Statistics and Research Methodology courses. Statistics for
Business are used to analyse business data, and the results of this data analysis become
the basis for scientific research for business development. In Research Methodology
courses, students are trained to write scientific papers well and correctly. All courses related
to business creation and development use a project-based leamning approach. The
curriculum is based on David Kolb's learning cycle model, which involves concrete
experience, reflective observation, abstract conceptualisation, and active experimentation
(AE). Students are encouraged to think in an interdisciplinary way when facing business
problems. In addition, iResearch Club is a forum where students and lecturers who are
interested in research can gather and collaborate.

Bachelor of Tourism

The BoT programme curriculum is designed to improve students' academic abilities, for
example in the Tourism Research Methodology, and Hotel and Culinary Business courses,
students are taught research methods and concepts, but also practice academic writing and
research skills comprehensively to apply future work skills. Students are prepared to write
their final assignments, since in the Research Methodology and Research Proposals
courses, they learn to write research proposals. In the eighth semester, supervisors are
assigned to supervise student research. In addition, starting 2023, students are required to
publish the results of their final assignments in indexed national journals and/or international
journals and present their work at academic conferences.

Magister of Management

In the MM study programme, methodological and scientific practice competencies are also
developed using the student-centred learning method with the integration of theoretical and
practical experience, especially in courses based on entrepreneurship and methodological
research. Learning outcomes are evaluated through various performances, including
reports, presentations, analysis, posters, written tests, oral tests, observations, attitudes and
demonstrations. The Research Methodology course in semester 3 provides an
understanding of SEM analysis using PLS, SPSS, and AMOS software to overcome existing
problems before writing a thesis. After students complete their thesis, they must publish
their work in an international scientific journal, for example in the International Journal of
Scientific & Journal Technology Research. The Community Service Programme carried out
by lecturers also involves students in which they help assist small and medium businesses
in production processes, marketing both offline and online, planograms regarding product
layout at exhibitions, and designing learning management systems.

3.1.7 Examination and final thesis (Asterisk Criterion)

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 74



The study programmes hold exams as a mechanism for evaluating student learning. All course
examination formats and contents have been structured in such a way to ensure they are in
line with the learning outcomes. The exam mechanism uses rubric-based formative and
summative assessments. The assessment system for Bachelor's and Master's programmes is
regulated in the Final Assignment Guidelines based on the template of the Study Programme’s
Final Project Guidelines. The condition for completing the programme is that students must
pass the exams of all courses. Student exams consist of structured assignments (e.g. essays,
literature reviews, summaries, case studies or reports), written tests, oral tests, presentations,
mini research units and class participation. The exam is held in accordance with the intended
learning outcome (ILO) which has been previously determined by the study programme. The
type of exam used for a particular course is determined on a case-by-case basis. This means
that the course coordinator must incorporate the form of examination, and the content and
context offered by the course. This model also assesses student achievement of learning
outcomes related to attitudes and competencies, in addition to knowledge and skills. For
example, individual and group participation in discussions and presentations assess the ability
to express ideas orally as well as the ability to communicate both as a team and individually.
Students receive assessment feedback during the learning process. In fact, lecturers give
feedback directly to students during presentations or discussions. To maintain the quality of
the study programmes in the future, UC uses a continuous assessment system to receive
continuous feedback on student progress. This assessment system aims to continuously
improve the student’s progress and inform and identify problems that some students may have
which can be addressed early.

In addition, students start writing final assignment proposals in the semester that has been
scheduled for the Bachelor's programme. Writing the final assignment is an inseparable part
of the assessment of the study programme which can measure the depth of students'
understanding of all subjects. The prerequisites, criteria, and procedures required to complete
the final project are available online for students to read on e-learn and on the Ciputra
Education Digital Experience system.

For all programmes, academic implementation programmes and evaluation of student learning
processes and outcomes have been regulated in Document UC/REG/REC/01 concerning UC
Academic Regulations, where evaluation of student learning processes and outcomes each
semester is carried out in two forms, which are formative evaluation (AFL) and summative
(ALP). The course assessment administration process is based on the course evaluation
administration standards (UC/STD/BAA/08), manual (UC/SOP/BAA/08), and Preparation for
Implementing Course Evaluations Guideline (UC/GUI/BAA/13)

For all Bachelor programmes

The design of the Final Assignment course refers to Final Assignment Guidelines. Final
Assignment courses are carried out for one semester in semester eight and can be given a
weight of 6-8 credits. The form of the final project can be a study (thesis, research, publication),
design (design work, application programme, system creation) or business project. The choice
of the form of the final assignment to be carried out depends on the management capabilities
of each study programme. The final assignment is divided into two major stages including the
proposal preparation phase and the final assignment implementation phase. Students are
trained to develop ideas and research plans/designs/projects, through a methodical initial
study of a problem/phenomenon based on concepts, principles and theories in their
scientific/expertise  field, which will be carried out at the realisation stage
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(research/design/business project/ literature review). Students conduct
research/studies/business/design projects, according to the methods that have been prepared
in the proposal and write the results of their work in structured visualisations/scientific reports,
according to design/scientific/expertise principles and can be held accountable academically.

Bachelor's and/or Master's degrees are awarded if students pass the examination of the Final
Assignment which consists of several stages, such as: final assignment proposal seminar,
examination and publication. The final assignment is carried out to test the student's ability to
understand the topic of the final assignment which has previously been assessed and
approved by the main supervisor. The final assignment examination is carried out behind
closed doors by several examiners. The composition of examiners determines the series of
processes for examining the final project. If students fail the exam, they must retake it within
the time determined by the academic supports based on the schedule.

Evaluation of seminars and final assignment examination is based on the mastery of seminar
materials and exam implementation. A rating is for publications published in reputable
international journals (SCOPUS) or of equivalent reputation or at SCOPUS indexed
international seminars, and A- is given if publications are made in international journals,
international seminars, national journals accredited by the Directorate General of Higher
Education/DIKTI (Indonesian Language).

Appraisal:

The panel states that the curricula of all four study programmes adequately reflect the
qualification objectives of the study programme. The contents of the courses are well-
balanced, logically connected and oriented towards the intended learning outcomes. The
electives enable students to acquire additional competences and skills. The contents of the
executive class of the Master of Management, which requires professional experience,
consider the students’ prior professional experience and refer to it. Additionally, the degree
and programme name correspond to the contents of the curriculum and the programme
objectives. The panel applauds the way all study programmes succeed in integrating theories
and practices. Theory and practice are systematically interrelated throughout the curricula.
Theoretical discourse and practical application complement each other in developing the
students’ qualification profile. The entrepreneurial profile of the university, whose
implementation must reflect a strong link between theory and practice, is well aligned with the
programmes. The panel is convinced by the way the University showed that the programmes
qualify for interdisciplinary thinking. There are mandatory and elective courses which train
interdisciplinary thinking in all four study programmes. The MKE, MKI and Merdeka Belajar
Kampus Merdeka (MBKM) are imbedded in the curricula of the Bachelor programmes. The
BoM and the MM have additional interdisciplinary courses, which deepen the student’s
knowledge. All in all, the programmes are training the students for thinking outside their
academical realm. The panel finds the ethical implications for economical thinking and acting
are appropriately considered in the curriculum. The communication of the university's overall
concept also strengthens a sense of ethical responsibility. The panel was convinced that the
study programmes exceed the requirements for the methodological competences and
scientific practice presented by the university. This showed that the students are thoroughly
trained. All four programmes equip the students with the necessary skills for research-oriented
work. The practical aspects of the curricula help students in particular to apply these skills in
the respective professional fields. The panel declares that all exams, as they are defined for
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the courses, are aligned in format and content to assess the intended learning outcomes. The
level of the exams corresponds to the levels of the programmes. An adequate variety of test
formats is used. The final theses are evaluated based on published and coherently applied
criteria, rules, and procedures. The ability to do scientific work is especially assessed in the
final thesis.

Exceeds Does not
Exceptional quality meet quality
requirements requirements

3.1.1* Logic and conceptual coherence
(Asterisk Criterion)

3.1.2* Rationale for degree and programme
name (Asterisk Criterion)

3.1.3* Integration of theory and practice

(Asterisk Criterion) X
3.1.4 Interdisciplinary thinking X
3.1.5 Ethical aspects X
3.1.6* Methods and scientific practice (Asterisk .
Criterion)
3.1.7* Examination and final thesis (Asterisk .
Criterion)

3.2 Structure

3.2.1 Modular?® structure of the study programme (Asterisk Criterion)

The credit hours to ECTS Conversion System is based on student study hours, where one
ECTS is equivalent to 25 credit hours. However, the number of study hours included in each
credit is divided into formal study programme/course components and activities related to
final assignment completion (proposal seminars, research results seminars, publications in
national and/or international journals, final assignment writing and exams session). The
taught course components of the study programme last for 16 weeks in each semester.
Each course is equivalent to three credit hours. Based on the National Higher Education
Standards, each credit in a course consists of:

1. Face-to-face meetings/credits: 50 minutes per week per semester.
2. Student structured assignments/credits: 60 minutes per week per semester.
3. Student independent learning/credits: 60 minutes per week per semester.

Points 1 and 2 explain that activities include lectures, seminars, theoretical and practical
exercises, discussions and interactions with lecturers and classmates. Meanwhile, point 3
includes reading literature, research/investigating problems, homework, assignments and
case study preparation, consultations with lecturers and other activities designed to be held
outside of class. Therefore, a course with three credits is equivalent to 136 hours of
study/learning per semester which is equivalent to 5.44 ECTS (25 hours per ECTS).

8 UC uses the term module/modular to refer to the sub-achievements in a 16-week course. There are
at least 4 sub-achievements/modules in a course.

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 77



Each credit for face-to-face learning is carried out for 2.83 hours per meeting (week) or
the equivalent of 45.3 hours per semester, where in one semester there are 16 meetings
(week). In fact, converting credit points (SKS) into ECTS is done by dividing the total hours
per semester by 25, so that one credit point (SKS) is equivalent to a value of 1.81 ECTS.

Even though the Minister of Education and Culture's decision explains that one credit in
the form of study/learning activities such as seminars, practicums in laboratories, studios
or in the field, research and community service is considered equivalent to 170 minutes
per week per semester, there are no detailed time guidelines for Bachelor's/Master’s
programmes in connection with the completion of the final assignment (preparing and
holding proposal seminars, conducting research and seminars on research results, writing
and publishing processes in national and/or international journals, writing final
assignments and exams). Therefore, to calculate the study time for completing the final
assignment, one credit is calculated according to the different number of ECTS (based on
the study programme).

BoA BoM BoT MM

4 Years / 2 Years/ 4

Projected study time
L 4 Semesters

8 Semesters

Number of credits (national credits and ECTS
credits)

144 Credits = 259.2 ECTS

45 Credits = 81
ECTS Credits

Workload per credit 45.3 hours 45.3 hours
Number of modules/courses 48 courses 78 courses 39 courses 14 courses
T.ime re.quired for processing .the final the- On average 6 Months

sis/project and awarded credits

Number of contact hours 1,920 hours 1,590 hours 1,950 hours 455 hours

This figure shows the general structure of all the Bachelor Programmes in UC and so of

BoA, BoM and BoT:
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Figure 6: Study Programme Curriculum Structure & Student Learning Load Ciputra University
Year 2022
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Bachelor of Accounting

The Accounting study programme curriculum structure is divided into two main parts. The first
part is in semesters 1 - 4 which focuses on laying down basic skills in the field of accounting,
such as financial accounting, management accounting, taxation and auditing. The second part
is in semesters 5 - 8 which focuses on developing abilities and choosing interests in the field
of science/expertise/entrepreneurship. Apart from that, there are micro-credential programmes
in the form of competency certificates/licenses/work awards/competition results/training
course certificates/other certified learning activities that can be recognised in the number of
credits. The curriculum structure is presented with a total of 144 credits spread over 40 courses
and can be completed within the normal study time of eight semesters (four years). The
relationship between Course Learning Outcomes and Programme Outcomes is well
presented.

Bachelor of Management

The BoM curriculum structure is divided into three main parts. The first part is semesters 1 - 4
which focus on providing core competency in the field of management, which includes four
pillars of management (marketing, finance, operations and human capital). The second part is
semester 5 - 7 which focuses on providing an independent curriculum, where students can
choose a specialisation and can explore other competencies obtained through the student
mobility programme and international pathway. In addition, study programme courses are
project-based, such as Entrepreneurship courses which require students to practice creating
and running business projects. Meanwhile, the Integrated Real Business Practice and
Innovation on Real Business courses provide students with internship experience in national
and international companies.
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The Semester Learning Plan is prepared using the outcome-based education principle and is
structured using a modular system. Determining learning outcomes, followed by establishing
standards and assessment criteria, and planning student learning activities must be mutually
supportive (constructively aligned). The plan is a guide for students in carrying out learning
activities for one semester to achieve predetermined learning outcomes. The following is an
example of a modular planning system with the OBE principle which pays attention to
alignment or connection. For example, the International Business course. For 16 weeks,
students will study four modules, and each module has a sub-Course Leaming Outcomes.
Each module has four elements that are connected to each other. Sub-achievements are
connected to concepts, assessments, outcomes and indicators. Sub-achievement one will be
completed within 4 weeks and has a weight of 10%. Sub-achievement 2 will be completed
within five weeks and has a weight of 35%. Sub-achievement 3 will be completed within four
weeks and has a weight of 15%. Sub-achievement 4 will be completed within three weeks and
has a weight of 40%. The complete RPS template can be accessed via the information system
of Universitas Ciputra Surabaya.

Bachelor of Tourism

BoT Programme Structure shows that the programme is taken in 4 years and eight semesters
with a total of 144 credits spread over several course compositions.

Master of Management

Master of Management Programme Structure. The curriculum structure of the Master of
Management study programme consists of three main areas, which are management field,
entrepreneurial field, and expertise field. These three main fields help graduates to become
managers, business owners and consultants in various fields and industrial scales.

Programme outcomes are reduced to course learning outcomes, which are summarised as
the semester learning plan using the principles of Outcome Based Education and are arranged
in a modular system. The semester learning plan is equipped with activity design, standard
setting and assessment criteria.

2.2.2 Study and exam requlations (Asterisk Criterion)

The implementation of the final assignment refers to three quality standards which include:

1. Process standards: Process standards are prepared so that students can complete their
final assignments according to the predetermined timeline.

2. Result/product standards: Monitoring of result/product standards is carried out by
conducting regular and documented mentoring with students by paying attention to criteria
related to the depth, completeness, and argumentation ability to build truth/novelty/conclusions
ethically, systematically, rationally and analytically.

3. Grade/assessment standards: Standard assessment weights and rubric criteria are provided
to provide guidance for students when working on final assignments and evaluating final
assignment results. The final assignment is assessed based on the criteria of mastering
knowledge (knowledge), applying knowledge (skills), creating quality products (skills), and
professional attitudes (attitude). Assessment standards are disseminated transparently to
students so that they can adjust the performance process to achieve final assignment learning

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 80



outcomes, and individual students are able to design solutions to problems in business &
management phenomena based on business & management theories and concepts using
scientific methods.

Based on the curriculum structure, students can develop their abilities and choice of interests
in scientific/expertise/entrepreneurship fields through national and internal UC MBKM activities
in the semester 5 and 6, as well as internship courses in semester 7 which are based on the
Internship Guidelines and Study Programme Intemnship Guidelines. That way, students have
the right to receive grades from processes carried out outside UC through the credit transfer
process in accordance with the provisions of Minister of Education and Culture Regulation No.
3 of 2020 Article 15. As a reference for transferring credits and grades for students taking part
in MBKM, UC has also produced the MBKM Credit Transfer Guidelines.

The UC has determined that an assessment method called Authentic Assessment is used.
This is a process of assessing abilities (knowledge, skills and attitudes) through learning
outcomes which correspond to the student's abilities and their future professional field. Each
learning outcome is compiled into a portfolio document. Assessment can be given in the form
of assignments, projects, reflections, written tests, oral tests, observations, portfolios, etc. This
assessment was prepared to see the fulfilment of the Programme Outcomes, where the
Programme Outcomes for the undergraduate programmes at UC already covers level 6 of the
KKNI and the Programme Outcomes for the master's programme at UC already covers level
8 of the KKNI.

Evaluation of the learning outcomes of each semester consists of assessment for learning
(AFL) and assessment of learning performance (ALP) which refer to the intended learning
outcomes. The first type of assessment (AFL) or formative assessment is an assessment
process that focuses on the development of student abilities and providing feedback based on
predetermined criteria. Formative assessments are carried out at least three times in one
semester. The second type of assessment (ALP) or summative assessment is an assessment
process that focuses on the quality of student work. This assessment is carried out at the end
of the study period (end of semester). When giving assessments, lecturers must refer to the
assessment rubric set out in the semester learning plan. This assessment rubric must refer to
the level of achievement listed in the document named Learning Assessment Standards. In
accordance with the Rector’s Regulations, students are required to attend a minimum of 75%
of the 15 meetings to be able to take the ALP assessment.

The following is a grading table that is applicable at UC:

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 81



Numeric

S Grade Category |OBE Classification
Value
90-100 A 4.00 High Distinction Excellence
85-89.99 A 3.75 Excellent
30-84 99 B+ 3.50 Very Great Mastery
7€ .”_:‘ 9,:. 5 2 :q:! Great

w
w
8

5 Almost Great

60-69,99 C+ 2,38 Pretty Good Developing
55-59.99 C 2,00 Good
45.54 99 D 100 Bad

}-44 99 E 0.00 Very Bad

Bachelor of Accounting

In the Intermediate Financial Accounting course 1, students are given the task of analysing
publicly traded financial reports regarding the suitability of the presentation of asset accounts
in the statement of financial position and notes to financial reports with applicable financial
accounting standards. This assignment is based on the Programme Outcomes assessment
indicators for special skills (KK), that is being able to develop a specific and comprehensive
learning strategy, to solve the problems faced, based on the mindset that is developed during
independent study in the field of accounting science/financial accounting expertise,
management accounting, auditing, taxation, and information systems/entrepreneurship and
other fields (multidisciplinary learning strategy). The assessment of this assignment supports
the Programme Outcomes so that it is also able to reflect KKNI level 6 in terms of mastering
theoretical concepts in the field of Accounting knowledge in depth. The regulations of the final
thesis are defined and communicated.

Bachelor of Management

The learning outcomes of BoM graduates are mastering theories, principles, methods and
implementing skills in the fields of management, entrepreneurship, business at national and
international levels. In the Innovation on Real Business course with the learning outcome of
"Students execute innovation plans determined with the company where they are interning”,
the contribution of innovation outcomes to company performance involves assessment from
the company and supervisor while still paying attention to documented evidence of student
performance. The assessment weight is calculated based on the student's study time to
complete the assignment. The assessment weight is adjusted to the learning period in the
module. Example: one module is designed for 4 weeks. The assessment weight in the module
is 4/16(weeks) x 100 = 25%. Assignments are designed in accordance with the sub-course
learning outcomes formulation and assessment and are accompanied by an assessment
rubric. BoM also provides the regulations of thesis/final project.

Bachelor of Tourism
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In the Sustainable Tourism Management course, assignments are given to analyse industry
and/or business operations in the hospitality sector. Students are able to prepare a
comprehensive analysis report after carrying out an industrial operational analysis process in
the hospitality sector based on the concept of business sustainability in groups with reference
to sustainable development goals (SDG). The stages of this student's assignment include
studying SDG standards, conducting business analysis, developing ideas and thoughts with
an innovation approach, and creating work analysis reports carried out both individually and/or
collaboratively. This assignment is in accordance with the Programme Learning Outcomes
assessment indicators for special skills (KK), that is being able to analyse business, create
business ideas and innovations, and create business reports in the scientific field of hospitality
and tourism. The regulations of the final thesis are defined and communicated.

Master of Management

For example, in the marketing management course at MM, students are given the task of
creating an entrepreneurial marketing canvas including: (1) Market outlook: business
environment analysis, consumer and competitor analysis, and company analysis; (2)
marketing architecture: segment for target, marketing mix & selling, and service by process;
(3) strategic competitiveness: positioning, differentiation, and brand; and (4) financial literacy:
profit and loss, cash flow, and balance sheet. This assignment is in accordance with
Programme Outcomes-MK, which is "Students are able to produce a validated and profitable
Marketing Canvas Design through the 4C, STV, and financial literacy analysis process for a
startup business or enterprise business setting." The assessment system that supports OBE
designs an assessment rubric that minimises biased evaluation of the learning process
involving assessments that question students' thought processes. Apart from that, it also
evaluates the affective side of students. The final evaluation is an evaluation of abilities and
capabilities to complete tasks that hone perceptions or points of view in business management
concepts. Lecturers’ assessments must refer to the assessment rubric specified in the
semester learning plan. The regulations of final thesis MM are defined and communicated.

3.2.3 Feasibility of study workload (Asterisk Criterion)

Based on UC Rector's Regulations, the Bachelor programme study period is eight semesters
and a maximum of 14 semesters, while the Master's programme is four semesters and a
maximum of eight semesters. The study programme requires students to carry out activities in
class including lectures, seminars, theoretical and practical exercises, group discussions and
interactions with lecturers and guest lecturers. Furthermore, there are also independent
learning units such as reading literature, research and field studies, group and individual
assignments, case studies, journal articles writing, consultations with faculty and other
activities designed to be held outside of working hours.

To ensure the success of the lectures, the study programme regulates student workload
through credits that can be taken each semester. Here is a form of instrument generic courses
survey that indicating student workload. The curriculum design stipulates a maximum of 85%
of the credits taken, so that students who are active, smart and diligent can be involved in other
organisational and non-academic activities to develop themselves, while those who are less
proactive can manage their study load according to their abilities. To support students in
carrying out their studies, there is one academic advisor for each student. The advisor directs
students in taking credits and monitors student learning achievements. The credits that will be
taken by students each semester need to be approved by the academic advisor. It is possible
for students to take more credits than those specified but must fulfil the requirements set in
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accordance with UC Academic Regulations and the Study Programme Academic Guideline.
This requirement is influenced by the student's Grade Point Average (GPA) and has been
approved by the academic advisor. The student workload results for Bachelor's and Master’s
programmes are presented in the following figure:

Student Workload List Table

No Study Program 20221 2022-2
1 Bachelor of Accounting 90.06% 82 .92%
2 Bachelor of Management 88.00% 86.58%
3 |Master of Management 86.86% 87 .72%
4 |Bachelor of Tourism 85.23% 78.01%

The achievement of these figures shows that undergraduate and postgraduate programme
students feel that the study load is in accordance with the credit hours. The target set by UC
is 80%. This proves that the existing curriculum design is able to guarantee that in general
students can complete their studies on time, see for example, on-time graduate data from the
Accounting Study Programme, which can support this claim:

Parcentage of On-Time Graduation of Accounting Study Program Studenis

Mo Student Batch Percentage Percentage not
Graduated on time gradualing on time

1 2014 92% 8%

2 2015 T8% 22%

3 2016 01% 9%

4 2017 o0 10%:

5 2018 83% 7%

6 2019 5% 5%

Several efforts have been established to help students complete their academic studies:

Drop out (DO) rules require students to achieve a minimum Grade Point Average (GPA) of
2.75 and 3.00 in semesters 1 and 2, respectively.

The Head of Study Programme, who acts as an academic advisor for all students, will assist
students with academic matters during the study period.

The study programme administration and faculty provide support by guiding students during
the study period and monitoring the status of students' academic progress. Besides, the study
programme also provides assistance upon request, if students feel they are not catching up.
For students who have psychological problems during their studies, they can consult UC
counselling centre.

Students are encouraged to complete the final project proposal seminar on time.

The Student Association facilitates students who are experiencing problems in their studies to
consult with the study programme.

Assessment of student progress in writing final assignments by the faculty based on
information from the Head of Study Programme.

At the university level, a consultation unit is provided for all academics including students.

Students who experience problems related to their study load can consult with the Student
Association which will then be discussed with the Head of Study Programme. These issues
were then raised in lecturer meetings held at the beginning of the semester and the following
two months. In addition, evaluation of the teaching and learning process is carried out at the
end of each semester by filling out an online survey by students via CEdX. The evaluation
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results are used as considerations in making continuous improvements. For example, the
evaluation results show that the lecturers' use of learning methods is still lacking, therefore
TLiIC UC's task is to plan learning methods training to overcome this problem. Student
feedback is also reviewed periodically to enable management to determine common hurdles
regarding study progress or workload.

For the Management study programme, assignments in each course in the context of the
company owned by the student and/or where the student works are of high relevance so that
students are more enthusiastic in carrying out lectures and completing assignments. Likewise,
when writing the final assignment, the research object must be the company owned or where
the student works so that students are more motivated to complete it. Synergy between the
Research Methodology course and the final assignment is carried out to help students
complete the final assignment on time.

3.2.3 Equality of opportunity

UC supports gender equality and guarantees that there is no discrimination against students
in accordance with Document UC/PLC/01 Concerning IQAS Policy, where the process of
admitting new students must go through an objective selection process for prospective
students, and apply the principles of equity regardless of gender, ethnicity, religion, race, class,
region/province of origin of the students. UC supports gender equality among students.

The numbers of male and female students are almost equal. The percentage of female
students is in the range of 50-70% of the total student body. An evidence of supporting student
non-discrimination is the Becoming Indonesia, Religion course, which is a mandatory course
for all students. In the Religion course, students not only recognise their religion/beliefs but
also expand their understanding of religiosity by understanding other religions/beliefs. The
Religion course provides an introduction, basic understanding and appreciation of various
religions or beliefs in Indonesia.

UC accepts students with special needs (disabilities) by providing entry tests that adapt to the
needs of students with disabilities. If the person concermned requires a companion in
attendance, registration for access to UC environment for a companion needs to be done.
Students with mild physical disabilities do not encounter significant difficulties because the
infrastructure has been prepared, such as providing lifts to get to lecture classes, toilets for
students with disabilities, special parking for people with disabilities, and delivery of library
books to students with disabilities. These supporting facilities are always monitored and
developed according to the needs of students with disabilities. Meanwhile, students with mild
mental disabilities will also receive special attention. The study programme will help facilitate
necessary initial counseling sessions, if not previously diagnosed. The study programme will
also pay attention to notes from the psychologist/psychiatrist and the parents concerned. This
information will be conveyed to all relevant lecturers so that they can accommodate the mild
mental disability problems experienced by these students.

Overseas students can become students at UC through the student admissions test. Every
international student is required to have a study permit and visa to be able to take part in lecture
activities facilitated by UC. UC provides non-academic programmes for international students
to increase their knowledge related to Indonesia so they can participate in introducing
Indonesia in general and UC in particular.
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UC has a variety of scholarships that are open to all students. There are achievement
scholarships given to High School/Vocational School/lslamic School (SMA/SMK/MA) students
from priority schools who are selected to receive an invitation from UC. There are also
scholarships for collaboration schools for SMA/SMK/MA students who come from schools
collaborating with UC. The form of scholarship given is seen from the high school class X
report card for semester 2. Then the superior achievement scholarship (BPU) is an award to
SMA/SMK/MA students who register as prospective UC students who have achievements in
the academic field. Special achievement scholarships are given to SMA/SMK/MA students
who have achievements at international/national level, as well as provincial level champions.
In the field of sports, there are scholarships for SMA/SMK/MA students who register as
prospective UC students who have achievements in the field of basketball. Other achievement
scholarships are also given to SMA/SMK/MA students who register as prospective UC
students who have achievements in the field of choir. Special scholarships are given to
sons/daughters whose parents are clergy or certified teachers/lecturers. Another scholarship
is given to the sons/daughters of employees who work at Ciputra Group.

MM provides scholarships to several students consisting of achievement/special student
scholarships, UC undergraduate alumni scholarships, and Ciputra Group employee
scholarships. Business consulting or mentoring services are provided to students who are
starting a business or are developing a business. Mentoring is carried out by entrepreneurs in
residence, such as lecturers and business practitioners. UC carries out regular evaluations in
providing equal opportunities for learning. The evaluation carried out is through Monitoring and
Evaluation, annual work plans, and the creation of strategic plans.

Appraisal:

The panel concludes that the structure of all four degree programmes supports the
implementation of the curriculum and helps students to achieve the defined learning outcomes.
The Bachelor and Master programme curricula are structured in such a way as to enable
students to complete their studies on time. The programmes consist of courses and sub-
achievements/modules and assigns SKS Credits which are convincingly translated into Credit-
Points (CP) per course. The standards of the description of modules are applied. The workload
of the programmes is well balanced. Practical components are well integrated so that students
can acquire credit points. The module/course descriptions provide detailed descriptions of
intended learning outcomes. They are models after the ECTS Users’ Guide. The panel
suggests developing their curricula for the future (criteria 3.2.1). First, it would benefit the
accounting programme to include courses about the International Financial Reporting
Standards (IFRS). Second, it would help the programmes to include in the syllabi courses
about future relevant topics like digitalisation and handling of Al. The study and exam
regulations are legally binding. All necessary rules and procedures are considered. The
national requirements are implemented in the study programmes. The practical elements are
well integrated into the programmes, so that the students don’t need to extend their overall
study time to complete an internship. The final grade is supplied with a nationally prescribed
grading table. The university has established und showed convincingly several efforts to help
students complete their academic studies. During the online conference, students of all four
study programmes confirmed that their programmes are feasible for them. Universitas Ciputra
showed convincingly that they installed different and sufficient measures to help students with
disabilities performing well in their studies. Non-discrimination policies are installed.
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Exceeds Does not
Exceptional quality meet quality
requirements requirements

3.2.1* Modular structure of the study _
programme (Asterisk Criterion)

3.2.2* Study and exam regulations (Asterisk
Criterion)

3.2.3* Feasibility of study workload (Asterisk
Criterion)

3.2.4 Equality of opportunity

3.3 Didactical concept

3.3.1 _Logic und plausibility of the didactical concept (Asterisk Criterion)

Learning methods are methods and processes carried out by students to meet the minimum
expectations for course learning outcomes. Learning methods are adapted to the
characteristics of Course Learning Outcomes expectations and use the concepts or
principles of student-centred, flipped classroom and blended learning. The flipped learning
model requires students to independently study the materials or prepare themselves before
meeting or interacting with facilitators and peers. During meetings, the class minimises the
provision of materials from lecturers to students, and optimises three forms of interaction,
which are: lecturer-student, between students and students - learning resources or
materials interaction. Students must deepen and enrich their understanding of the materials
after the meeting through assignments or independent study. The amount of learning
delivered online is 25% - 49% of the number of study weeks (16 weeks). Determination of
the number of online weeks by lecturers is carried out by considering the characteristics of
learning outcomes and student learning effectiveness. The flipped classroom approach and
learning with blended learning are supported by four learning methods, such as:

1. Inquiry-based learning: The inquiry method is used in BoA and BoM to help students
understand the concepts of accounting, finance, taxation, and entrepreneurship
through asking essential questions, collecting and analysing information, and testing
hypotheses. Likewise, the BoT programme also applies inquiry methods so that
students understand the concepts of hospitality, digital and creative tourism, culinary
business and entrepreneurship through essential questions, collecting and analysing
information, and testing hypotheses.

2. Case or problem-based learning: A case or problem-based learning method is a
learning process that produces the formulation of a solution to a problem through the
process of identifying and analysing facts or information as well as formulating
alternative resolution strategies supported by the selection and application of scientific
concepts or principles in the form of interviews, studies field, discussions, laboratory
or studio activities, simulations and presentations.

3. Project-based learning: The problem-project based learning method expects students
to produce a product, system and service based on a phenomenon, case or problem
through the application and development of relevant scientific competencies
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(knowledge and skills). Solution ideas are followed up in the form of real or tangible
projects. Learning activities can take the form of collaborative group work, interviews,
field studies, discussions, laboratory or studio activities, simulations and presentations

of project results.

4. Entrepreneurial learning: Collaborative group work, observation and needs interviews,
field studies, discussions, laboratory or studio activities, simulations and presentations
of project results, selling work that has added value.

Figure 7: OBE Alignment Concept
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Bachelor of Accounting

The learning method at BoA is a student-centred learning method which places students
at the centre of the teaching and learning process, so that it will develop individual interest,
motivation and ability to be more active, creative, innovative and responsible for their own
learning process. Learning methods are designed according to the characteristics of the
course to achieve the specified Programme Outcomes. Several student-centred learning
processes are developed to support the OBE curriculum including small group
discussions, simulations, and case-based learning, project-based learning and discovery
learning in class activities. The relationship between learning methods and Programme
Outcomes is well presented by the university. Lectures are designed with a modular
system with a minimum of four modules for each course.
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Figure 8: Example of a learning roadmap for the BoA
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Bachelor of Management

The BoM learning method includes student-centred learning which places students at the
centre of the teaching and learning process, so that it will develop individual interest,
motivation and ability to be more active, creative and innovative and responsible for their
own learning process. Several student-centred learning processes are developed to
support the OBE curriculum including small group discussions, simulations, and discovery
learning in class activities. Contextual learning of courses that are rich in contextual
nuances such as principles of accounting, business statistics, research methodology, and
so on is also adopted. Apart from that, Management also uses problem based-learning
and project-based learning, especially for entrepreneurship courses which should be taken
for seven semesters and the results of business projects become one of the research
materials for their scientific work in their final assignment.
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Figure 9: An example of a one semester learning roadmap for the Entrepreneurial Venture
Creation course
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Bachelor of Tourism

The didactic concept of BoT programme combines the latest theory and practice. This is
to balance the two components and courses that are appropriate to learning outcomes
supported by lecturers with quality backgrounds such as practitioners or academics. The
learning design for the BoT course consists of two stages. The first stage is creating a
Semester Learning Plan (RPS) that uses the principles of outcome-based education
(OBE) and is structured using a modular system. The next stage is planning student
learning activities. In one semester, there are around four modules, and each module must
pay attention to the alignment system. In implementing the learning process, UC has used
face-to-face/offline and online media to carry out learning interactions between lecturers,
students and learning resources. In the learning implementation, there are several courses
with learning outcomes achieved through community service and research activities. In
carrying out the entire learning process, there are several learning methods/strategies
applied at UC to fulfil the Programme Outcomes, such as: experiential learning, problem-
based learning, project-based learning, self-regulated learning and blended learning.
During the Covid-19 pandemic, the learning model at UC was carried out in full online
learning by utilising e-learn features, Zoom and other media to support the achievement
of predetermined learning outcomes. There are several courses with learning outcomes
achieved through community service and research activities.

Master of Management

The MM course learning design consists of two stages. The first stage is creating a
Semester Learning Plan (RPS) that uses the principles of outcome-based education
(OBE) and is structured using a modular system. The next stage is planning student
learning activities. In one semester, there are around four modules and each module must
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pay attention to the alignment system. An example of a roadmap can be seen here:
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The learning methods used are student-based, such as case studies, project-based
learning, group discussions, business simulations, and inquiry methods.

3.3.2 Course materials (Asterisk Criterion)

Lecturers develop materials in line with the jointly developed curriculum and course
descriptions along with exam questions and assignments. This means that course materials
must be designed according to the desired course learning outcomes. Learning materials
enable students to develop various views and approaches to academic aspects. This allows
for a certain degree of versatility and avoids sticking to one theory or one opinion. Lecture
materials continue to be developed according to the didactic concepts and are designed
systematically according to students' didactic preferences. All lecturers are required to
upload all course materials to e-learn, which are available to all students enrolled in the
course. In addition, students can access lecture materials directly in class in each meeting.
Materials provided by lecturers include textbooks, electronic books (e-books), journal
articles and case studies. Students can also access relevant materials via UC e-library
website.

UC determines the use of e-learn to facilitate students' interactions, which are: 1) student
interactions with facilitators, 2) student interactions with peers, 3) student interactions with
resources, learning media (applications) and learning materials. UC e-learn can be
accessed by the following link https://elearn.uc.ac.id/. To ensure standardisation of the
completeness of UC e-learn, there are two main parts that must be included, such as:

e General information section: This section contains general information about (1)
Course Overview: Video (around 3-5 min) describing the course in communicative
language accompanied by infographics (2) Road Map: Explanation of the learning
flow for 16 weeks/ 1 semester (3) Lecturer profile: Lecturer profile is explained with
infographics containing photos, emails, WhatsApp, Line or other social media. (4)
Class requirements: Descriptive explanation of the requirements for taking the course
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and the assessment process.

e Instructions of the learning activity modules

o Learning Sub-Outcomes: Description of learning sub-outcomes containing
expected abilities, standards or references and how to meet the achievements.

o Output: Explanation of the output that must be produced by students containing
the form, scope, methods used at each learning stage.

o Assessment: The description of the form and indicators of the assessment must
be in accordance with the formulation of learning outcomes or sub-achievements
of the course and learning activities. The assessment criteria contain three
elements, which are the aspect being assessed, standard of achievement and
description of achievement.

o Learning interactions: tasks before, during and after class meetings

o Learning materials include study materials and scientific concept maps, video
explanations of material and module assignments according to sub-
achievements, PPT contains concepts, inspiration, scientific methods applied
according to sub-achievements, as well as references in the form of readings,
videos and visuals which serve as references in meet achievements and produce
outcomes.

To ensure that the learning materials in e-learn are always up to date and that students
also access each material properly and effectively, a monitoring and evaluation process is
carried out through Focus Group Discussions (FGD) in the middle of the semester and the
implementation of course surveys in the middle and end of the semester.

3.3.3 Guest lecturers

Increasing students' abilities and competencies is also supported by the involvement of
guest lecturers. This is in accordance with the provisions UC/STD/HCM/21 Regarding
Lecturers and Education Personnel Standards which regulates the involvement of guest
lecturers in courses with certain qualifications, both university courses and study
programmes. The study programme regularly invites guest lecturers both nationally and
internationally. The invited guest lecturers are usually professors, practitioners and
entrepreneurs. These guest lecturers are expected to be able to provide information from
their particular experiences and information related to current issues. Specifically in the
Entrepreneurship course, practitioners invited are Entrepreneurs with at least five years of
experience running a business. These practitioners are expected to be able to provide best
practices that occur in the field related to the learning materials provided during the learning
process. Guest lecturers are also invited from abroad.

Bachelor of Accounting

Guest lecturers in the accounting study programme come from the practitioners who are
experts in the field of accounting such as auditors at public accounting firms, tax consultants,
and consultants in the field of accounting information systems to provide understanding
through their experience in dealing with the fields of accounting, auditing and taxation.
Practitioners who are guest lecturers also come from Ciputra group who are experts in the
fields of accounting, auditing and taxation at the corporate level. Apart from that, guest
lecturers also come from academics from universities from abroad so that students can also
understand global accounting practices. The accounting study programme is also involved in
the teaching practitioner programme initiated by the Ministry of Education, Culture, Research
and Technology of the Republic of Indonesia by collaborating with the study programme's
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internal lecturers so that it can provide comprehensive scientific learning and accounting skills.
Invited guest lecturers come for instance from the TAR UMT Malaysia or the Griffith University,
Australia.

Bachelor of Management

There are several non-academic partners who are important for BoM. First, Ciputra Group
which provides real time projects for the Corporate Entrepreneurship Lab class. Students
enrolled in the Corporate Entrepreneurship class are required to work with one business client
and work on a real-time project. One example of a project is creating an event for property
marketing. Second, the Family Business Community which consists of family business owners.
The Family Business Community supports the Family Business Community in the
Entrepreneurship Course by providing guest lectures and cross-mentoring sessions for
students. For faculty, the community provides a resource for family business research, and
most importantly provides feedback to help develop and refine course designs for the Family
Business Community. Third, the Financial Centre that has collaboration with Maybank to
provide students and lecturers with access to stock investment opportunities. In fact, it is
embedded in Risk Management and Investment classes where students are required to learn
about investments and capital markets. Meanwhile, students who are members of the
Financial Club under the Financial Centre can take part in investment competitions while also
receiving assistance from Maybank. Apart from Maybank, the Financial Centre also
collaborates with Panin Bank to encourage students to learn about mutual funds and savings.
First-year students are encouraged to start saving and investing in mutual funds to provide
funds to attend international programmes in their third and fourth years, such as immersion
programmes and student exchange programmes. Fourth, there are several collaborations with
large companies such as GoTo, one of Indonesia's decacorn startups, to provide guest
lectures and workshops on entrepreneurship topics. Fifth, IBM also has many collaborations
with foreign universities in conducting seminars, joint classes, and staff exchange. Lecturers
come from BINUS International, Indonesia, IESEG School of Business, France, from the
Deutsche Bank, Greyamp Consulting, Science University Malaysia, TAR UMT Malaysia, La
Trobe University, Melbourne, Australia, Macquarie University, Sydney, Greenwich Vietnam®,
Exeter University and Anglia Ruskin University in UK.

Bachelor of Tourism

SoT and BoT routinely invite guest lecturers from various professions in the fields of tourism,
hotel and culinary business to give public lectures, workshops or outreach programmes. Guest
lecturers at BoT programmes come from practitioners who are experts in the fields of tourism,
hotel and culinary business (such as Hotelier, Chef, Travel Business Owner, Culinary Business
Owner) to share information and best practices based on their experience. Practitioners who
are guest lecturers also come from Ciputra Group, the Indonesian Hotel and Restaurant
Association (PHRI), the Indonesian Chef Association (ICA), the Association of Indonesian
Culinary Professionals (ACPI), the government and others. Apart from that, guest lecturers are
also academics from local and overseas universities, so that students can understand global
tourism, hotel and culinary business practices. BoT is also involved in the teaching practitioner
programme initiated by the Ministry of Education and Culture in collaboration with internal
study programme lecturers, so that it can provide comprehensive scientific learning on
hospitality and tourism skills. This activity is to provide broader learning insights and

® This is an international alliance between the University of Greenwich, United Kingdom, and FPT
University, Vietnam, see https://greenwich.edu.vn/en/about-greenwich-vietnam/, last accessed on May
17, 2024.
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perspectives including interdisciplinary aspects and create additional networking opportunities
for students. For a Conference about Tourism and Hotel International in December 2019, there
were speakers from Universitas Utara Malaysia (UUM), Monash University, Australia, Songkla
Rajabhat University, Thailand, and Brawijaya University, Indonesia.

Master of Management

Guest lecturers consist of practitioners both within Ciputra group and outside Ciputra group,
with an educational level equivalent to a doctorate and a position in the company of at least a
manager so they are able to provide practical experience to provide examples of applying
theories into practice. Examples of guest lecturers outside Ciputra group come from the
Jakarta Consulting Group, from the Central Executive Board of the Indonesian Management
Association, from the IESEG University from Conversion University, UK, or from Philip Morris.

There are also tutors in the four degree programmes who are required to have at least a B.A.
and at least 2 years of work experience. This concept is similar to that of a guest lecturer.
See also 3.3.4 Lecturing tutors.

3.3.4 Lecturing tutors

There are standards for UC Lecturers and Support Staff, which regulate the provisions for
tutors and student assistants in learning activities. A tutor is a person who supports and assists
lecturers in guiding a number of students in their lessons and is bound by a work contract for
a certain period of time. Meanwhile, student assistants are people who are UC students
responsible to assist lecturers in teaching. The tutor and student assistant selection process
in UC/SOP/HCM/15 Part-Time Lecturer, Tutor and Student Assistant Management Manual
Document begins with the study programme submitting tutor applications through the
manpower planning form at the start of each academic year. The study programme
coordinates with the Human Capital Management (HCM) department to carry out the tutor
selection process according to the specified qualifications.

The qualifications that prospective tutors must have include having specific practical skills, a
minimum of a Bachelor degree or equivalent qualifications (KKNI level 6) and working
experience in the field of at least 2 years. The tutor's roles in the classroom include providing
inspiration, managing learning interactions, helping students understand the materials,
providing exercises to improve student skills, recording the development of student knowledge,
skills and attitudes, explaining and discussing assessment criteria, as well as assisting with
the assessment evaluation process and discussing with students about assessment results
based on established criteria. Tutor performance is evaluated through course surveys by
students and tutors every semester. The results of this survey become an input for evaluating
the tutor's performance and a consideration for study programmes in making decisions
regarding tutor continuity in teaching contact.

Criteria for student assistants/tutors according to Student Assistant Guidelines Document No.
UC/GUI/BAA/08 means that the student has completed at least 36 SKS credits (40 SKS credits
for BoT), has a minimum GPA of 3.50 and passed the courses to be taught with a minimum
grade of A-. The student assistant registration period occurs before the course registration
period. The cancellation/revision period for student assistants is carried out at the same time
as the course registration period. Cancellation/revision can only be done one time. Students
can register to become student assistants if they meet the specified requirements and
competencies.
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Bachelor of Accounting

Tutors at BoA are referred to as Student Assistants who assist in the learning process in certain
subjects. The roles of Student Assistant are to support students in the learning process and
help students improve their competencies and skills, especially in courses that have practical
sessions like discussions and case studies. Apart from that, Student Assistants also
accompany students in completing assignments. Courses that use student assistants include
Introduction to Accounting and Auditing 2.

Bachelor of Management

Student assistants at BoM are prioritised for project courses where the intensity of interaction
with students is quite high. Students will gain professional experience, credit points, and a
small financial compensation. Meanwhile, expatriate/alumni tutors who are working already
and who are experts in food & nutrition, in operational management and in social
entrepreneurship will be facilitators for Entrepreneurship Project courses according to their
areas of expertise.

Bachelor of Tourism

In the learning process, BoT involves tutors in several courses who are alumni or senior
students. For example, the Sustainable Tourism Management course involves tutors in each
class. Because this course is a collaboration between lecturers and tutors who must provide
lectures and mentor the students to do assignments in the form of business project analysis.
For example, in the Entrepreneurship compulsory course, there are tutors who help in each
class. Tutors at UC also help lecturers in research, community service, and organising study
programme activities. The maximum course load taught by each tutor is ten credits per
semester.

Master of Management

In the Strategic Management and Leadership course, a tutor is invited in a simulation class
using the BOS (Blue Ocean Strategy) for three meetings. The requirements for a tutor who
helps are mastering the BOS programme and having a doctoral degree but not yet meeting
the requirements as a lecturer. Apart from that, there are also tutors who help lecturers with
supporting tasks in conducting research, community service, and organising study programme
events. Tutor evaluation is carried out based on the student satisfaction index with the
materials taught.

Appraisal:

The panel finds the didactical concepts of the study programmes to be convincingly described.
The didactic programmes are compellingly designed and very practice-oriented. The
programme objectives are especially well targeted at their usefulness in a working
environment. The student-centred learning approach encourages students to take an active
role in creating the learning process. The great variety of the teaching and learning methods,
especially the practical aspects, supports the efficiency of the overall didactic concepts. The
panel states that the course materials of the study programmes are oriented towards the
intended learning outcomes. Furthermore, they correspond to the required qualification level.
The academic staff update them on a regular basis. The University makes literature available
to students in both analogue and digital libraries. They are user-friendly and encourage
students to engage in further independent studies. The panel recommends for the BoA
including more IFRS content in the accounting programme, particularly in Intermediate
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Accounting. UC should state if this is included in the course materials. Adequate
documentation of this aspect should be provided by the university. All study programmes
invite guest lecturers from other national and international universities as well as practitioners
to offer students new and different insights and perspectives related to their courses. Lecturing
tutors support the students in the learning process and help them develop competences and
skills. There are two kind of tutors depending on the programme: One part consists of senior
students with good grades and the other one of working alumni who assist the students with
their practical skills. The Master of Management has even tutors who assist the lecturers
additionally.

Exceeds Does not

Exceptional  quality
requirements

meet quality
requirements

3.3.1* Logic and plausibility of the didactical
concept (Asterisk Criterion)

3.3.2* Course materials (Asterisk Criterion)

3.3.3 Guest lecturers

XX |X| X

3.3.4 Lecturing tutors

3.4 Internationality

3.4.1 International contents and intercultural aspects (Asterisk Criterion)

UC has a strategic plan to implement international aspects which are then implemented in
study programmes. There is a plan for the development of internationalisation of study
programmes, which ends in 2024. To increase lecturer competency, UC and study
programmes have collaborated with several partner institutions and have provided
opportunities for lecturers to compete for scholarships for further study abroad offered by
the government or other external agencies. Besides, the study programme collaborates with
foreign partners for internationalisation.

The internationalisation of the study programmes is carried out through programmes
including English classes, global experience activities for students and lecturers, student
mobility, joint degrees, and others. One implementation of the internationalisation
programme is in English classes. Study programmes are required to offer a minimum of two
courses with an English language introduction based on UC Guidelines /GUI/REC/11
English Class Management Guideline. There are several courses in Indonesian that have
an international orientation, such as: International Business (Semester 2), Export Import
Management (semester 5); Global Marketing Management & International Corporate
Strategy (semester 6). Meanwhile, in the Art & Sport specialisation, there are two courses
which are carried out in English based on UC Guidelines /GUI/REC/11 English Class
Management Guideline. For BoM, all learning activities and processes use English as an
introduction. BoM has 124 credits that use English of the total 144 credits while the other
20 credits are general compulsory courses and interdisciplinary courses joining with other
departments at UC, so they are carried out in Indonesian.

Furthermore, internationalisation is also carried out by students through global experience
activities, which is part of the study programme curriculum. Global experience is carried out
not only to increase competence and insight, but also to increase insight into global culture
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where students can learn business culture and professional culture abroad which is different
from those in Indonesia. Students who take part in the student exchange programme,
immersion programme, and dual degree programme can be converted to two credits of
MBKM credential courses. Global Experience is not only programmed for students but also
lecturers. Lecturers are directed to carry out global experience activities to increase
competence and insight.

In the Entrepreneurship course, UC regularly participates in international scale business
exhibitions either as an exhibitor or as a visitor, such as: SIAL Interfood, Trade Expo
Indonesia, BIG BIH Fair in Thailand, and the Canton Fair. During Global Entrepreneurship
Week, which is routinely held by UC, UC invites speakers for instance of Youth Start
Network and Executive Board Global Entrepreneurship, Members of Keough School's
McKenna Centre for Human Development and Global Business at the University of Notre
Dame to provide insights into entrepreneurship education. In addition, speakers from
Vietnam and from IESEG University give lectures in the Accounting, Management and
Master of Management study programmes. This visiting professor programme is to provide
a more equitable global insight for students at the School of Management and Business,
and this activity is carried out every semester.

Bachelor of Accounting

The global experience carried out by lecturers is by presenting papers at international
seminars and publishing in reputable international journals. Apart from that, lecturers in the
Accounting study programme also become guest lecturers (lecturer exchange) at foreign
universities such as teaching at Universidade Da Paz. Meanwhile, the global experience
carried out by students is conducting research with lecturers whose results are presented
at international seminars and published in indexed journals. Examples of international
contents and intercultural aspects efforts in learning are presented by UC. This showed
convincingly that international edition books and discussions on global case studies are
used.

BoA encourages students to take part in the international Merdeka Belajar Kampus
Merdeka (MBKM) programme in which students receive a fully funded scholarship for a
student exchange programme for one semester abroad, that is the Indonesian International
Mobility Awards (IISMA). In 2023, there was one student accepted to take part in the IISMA
programme.

In BoA, the language of instruction in the learning process is in Indonesian because it is a
regular class programme. However, in line with developments in accounting standards
which are based on the International Financial Reporting Standard (IFRS), students need
to improve their skills not only in English but also in understanding accounting standards at
a global level. Therefore, the accounting study programme has begun to initiate courses
that attempt to accommodate these objectives, which are the Intermediate Accounting 1
and Intermediate Accounting 2 courses. These courses use IFRS-based textbooks and
English language learning materials.

Bachelor of Management

Specifically for the BoM, there is collaboration with TARUMT Malaysia to run a staff
exchange programme once in an academic year, where one Management lecturer teaches
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at TARUMT for 1 week and one lecturer from TARUMT teaches at IBM study programme
for one week. Especially for international classes (IBM-IC), there is an opportunity for
students to take part in student exchange and/or dual degree programmes at various
partner universities in various countries, including the Curtin University in Singapore,
Malaysia and Australia, the Tunku Abdul Rahman University of Management Technology in
Malaysia, the Shandong Jianzhu University in China, the Solbridge University in South
Korea, the Swineburne University of Technology in Australia, the Macquarie University in
Australia, the Coventry University in United Kingdom and the Neoma Business School in
France.

The BoM also encourages students to take part in the Merdeka Belajar Kampus Merdeka
(MBKM) in which students can get a fully funded scholarship for a student exchange
programme abroad for one semester, which is the Indonesian International Mobility Awards
(ISMA). Students of BoM received IISMA in well-known foreign universities between 2021
and 2023, for example Szeged University, Hungaria, Sapienza University in Italia, University
of York, UK, University of California Davis and Michigan State University, USA, Waterloo
University, Canada, Hanyang University South Korea as well as the University of Melbourne
and of Adelaide in Australia. Immersion programmes are also offered to students in order
to provide global exposure for students who do not have the opportunity to take part in
student exchange or dual degree programmes. Immersion programmes that have been
offered for several years include trips to South Korea and to Guangzhou visiting the Lingnan
Institute of Technology and the Canton Fair.

Bachelor of Tourism

BoT has included international content in its curriculum by using international textbooks,
case studies and journal literature in the learning process. The aim is to train students'
logical thinking on a global basis, so that students are ready to face a multicultural
environment in the future. The field of tourism, hotel and culinary business studies requires
students to understand national and international tourism standards. Students'
understanding of these international standards allows students to apply them in the
business world. Some courses that include international issues are Cross Culture
Management, Global Hospitality Experience, International Tourism Geography, Sustainable
Tourism Management and Tourism Business Ethics. This helps students to compete
globally because they are accustomed to global attention in certain business and tourism
studies.

BoT prepares students to face global competition by providing various global exposures,
including the use of English and Indonesian (bilingual) in the learning process. The use of
bilingual instructions includes teaching and learning processes in the classroom such as
teaching, assignments, and discussion activities as well as administrative activities. Apart
from that, to equip students with global insights, the BoT programme provides students with
various international field trips to study the culture and trends of that country. Also, BoT
actively supports students to be able to take part in various international programmes, both
in the form of government programmes (IISMA), and through inter-campus collaboration
programmes. Some of the collaborations carried out with foreign universities are joint
degrees with the Institute Management International (IMI) Switzerland, student exchange
with INHA University Korea, University Utara Malaysia, Woosong University, Universitas
Teknologi Mara (UiTM) Malaysia and TAR UMT Malaysia. This international collaboration
is not limited to only students, but BoT also conducts lecturer exchanges with Universitas
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Teknologi Mara (UiTM) Malaysia and TAR UMT Malaysia. Apart from lecturer exchanges,
BoT programmes collaborate with various lecturers from abroad to provide a global outlook
to lecturers and students. Several joint classes have been held with Monash University
Australia. During their study period, students are advised to take part in various international
activities to enrich their cultural experience. The more often students participate in
international activities, the more networks, insight and soft skills they have to face global
competition. Supported by the materials provided in the learning process, students will be
more competent in facing challenges and participating in the tourism industry in various
countries.

Meanwhile in BoT, the learning process is carried out with three options, which are: (1)
materials in English and the rest in Indonesian, (2) materials and language of instruction in
class or interaction between lecturers and students in English, but student interaction in
Indonesian, and (3) the entire learning process uses English. There are two courses in each
semester that are prepared in English, such as: National Tourism Geography, International
Tourism Geography, Sustainable Tourism Management, and Global Hospitality Experience.

Master of Management

In the Master of Management Study Programme, international activities are carried out in
the Entrepreneurial Project 1 and Entrepreneurial Project 2 courses through Real Business
Solutions - "The Heart of Asia" at a University in South Korea and “Goods warehouse at a
company” in South Korea. This activity was held in April 2019. The supervisors were part of
the UC.

Other international activities were carried out by Master of Management programme
students related to the topic of Entrepreneurial Ecosystem at the Centre of Entrepreneurship
at Ewha Womans University in South Korea. This activity was carried out starting on
October 21, 2019. The duration of all activities started from in October 2019. The
supervisors belonged to Ciputra University. International activities related to the topic of
Entrepreneurial Ecosystem were conducted at the Centre of Entrepreneurship Ewha
Womans University in South Korea. This was an iinternational visit related to the culture in
South Korea.

3.4.2 Internationality of the student body

In UC's quality goal for the 2013-2032 period, starting in 2021 UC will have an
internationalisation programme. In the 2021-2024 period, UC has a target of 28% of
internationally accredited study programmes. In the 2025-2028 period, the target is
international recognition, and in the 2029-2032 period, the target is to become a global
player university. UC accepts international students to take part in lecture activities.
International student admissions are divided into full-time and part-time. Full-time
international students are overseas students who attend lectures after successfully going
through the new student admission processes and take part in lecture activities until they
graduate. Part-time foreign students are overseas students who take part in lectures or
other programmes with a minimum duration of 3 weeks to one semester. It can be seen in
each study programme that UC has accepted international students, both full-time and part-
time students. UC created a programme to attract international students to take part in
lecture activities at UC.
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Bachelor of Accounting

Currently, BoA does not have international students, but preparations towards
internationalisation have been made. For example, providing students with the experience
of joint classes with universities abroad through joint classes or hybrid classes, and also
inviting overseas guest lecturers. Efforts to start preparing selected courses in English have
also been started, starting with preparing the teaching material in English, then in the future
it will continue with the process of delivering the teaching in English. The goal is that in the
future BoA will be able to attract international students.

Bachelor of Management

International classes at BoM, called IC, carry out all academic activities in English. The
International Class (IC) is a special class for Indonesian students who not only want to
sharpen their English language skills, but also become entrepreneurs at the international
level. The IC class also targets foreign students who live in Indonesia so they can study
management and entrepreneurship with an international nuance. Staff exchange, visiting
professor and international guest lecturer programmes are held more intensively in IC
classes, and students' opportunities to pass the selection for the student exchange and dual
degree programmes are higher and more university choices. IC Class also offers a student
exchange programme to students from international partner universities, as well as a three
to four week online joint class programme for a shorter global exposure programme
compared to that of the student exchange. BoM also collaborates with the International
Office to hold Summer and Winter Schools on a university scale to reach part time
international students. The number of full-time international students in the BoM is still small
in the programme for four years. Meanwhile, part time international students in the
2021/2022 academic year increased rapidly to 41 students taking international short course
studies where all learning activities and procedures are in English.

Figure 10: Table of Foreign Students Bachelor of Management

Foreign Student's Total Foreign Total
No Acydentic Your Full Time Part Time Student's Student's »
1 20182020 3 3 1985 0.16%
2 | 3 3 2048 0 15%
3 2 5 41 46 2049 2 24%
- 2022/2023 3 33 35 2070 174%

Bachelor of Tourism

One of the internationalisation activities carried out by BoT students is by taking part in
international field trips and conducting comparative studies with universities from that
country. By carrying out this activity, students gain international insight which can become
a topic for a deeper discussion in subsequent lecture activities. Students can apply the
results of their discoveries in their destination country and innovate using their own student
projects as the object. Apart from that, student participation in the student exchange and
IISMA programmes provides students with new knowledge, both soft skills and hard skills
(through academic, non-academic activities and internships) which will then become an
inspiration for the next generation to take part in other international programmes.
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Figure 11: Table of Foreign Students Bachelor of Tourism

Tahun Exwns Sidenis Total Eoraign Total
No Akademik Full Time Part Time Student’s Student's %
2018/2020 0 176 0.00%
202012021 1 14 726 193%
3 | 20212022 1 21 22 585 321%

Master of Management

The number of foreign students is still small. To increase the number of foreign students’
efforts that have been made are opening international classes (MEM-IC) where all academic
activities will be in English. There are several interesting student activities for international
students who are members of the World Class Entrepreneurs Student Union (WCE SU).
The language of the following activities is always Indonesian and English:

1. The Talk Show "Lumajang Heaven Investment" and Pitching Desk (Presentation of
local MSME products meeting directly with investors) were facilitated by the Lumajang
Regent and the Malaysian Embassy, the Nadliyin Entrepreneurs Association (HPN),
and presidential experts, experts at the Ministry of Cooperatives and the Ministry of
Trade and UC Surabaya.

2. The activity "Green technology and waste/garbage processing" collaborates with the
regent of Jember (East Java Indonesia) in collaboration with KDEW Waste
Management Malaysia. Master students with supervisors held activities for handling
domestic, toxic and hazardous waste.

3. The "Retreats for Entrepreneurs" are routine agendas, in which setting students
visited several campuses in Malaysia and Singapore like TARUMT Malaysia.

4. For the Workshop "Increasing the Capacity of Integrated Business Service
Centres/PLUT UMKM" held in Jakarta, 12 December 2022 students collaborated with
the staff of the President of the Republic of Indonesia, the Ministry of Cooperatives
and small and medium sized enterprises.

5. The Webinar “Create an Opportunity to Trade in China” is part of the course
“Entrepreneurship Scale-up.” The event was held on April 6, 2022, with an Indonesian
trade attaché to China with the moderator being a supervising lecturer. Apart from
that, students also collaborate with KADIN (Indonesian Chamber of Commerce) in
East Java. Webinar with the topic “Create an Opportunity to Trade in China”.

3.4.3 Internationality of faculty
Bachelor of Accounting

The lecturers in the BoA all have international experience, both in terms of experience of
academic activities (such as international publications and global academic collaboration
activities) as well as from the practitioner’s previous job experience.

Bachelor of Management

Faculty members in the BoM consist of 4% foreign lecturers who are full-time and part-
time, as well as 3% foreign tutors, which include five different nationalities, such as:
Indonesia, America, United Kingdom, India and the Philippines. The lecturers also have
international level professional certification/experience. Faculty members, especially
those who are teaching IC, have graduated from universities outside of Indonesia, such
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as Michigan State University (US), Universiti Sains Malaysia, Universiti Utara Malaysia,
and La Trobe University (Australia). Three professors from overseas universities have
been invited regularly every semester to teach several classes in BoM for a period of two
to four weeks. International Conference on Entrepreneurship'® organised by the School of
Business and Management for the last nine years involving all lecturers and collaborating
with partners from foreign universities.

Bachelor of Tourism

BoT currently has seven overseas graduate lecturers from Monash University, Kennedy
Western University, Stenden University, Academia Melbourne, Geumgang University,
University Utara Malaysia, University of South Los Angeles, National Chiayi University.
These lecturers provide knowledge and practice related to tourism, hotel and culinary
business in an international context. Apart from that, students can also have an idea about
the academic culture of the universities abroad. International exposure is also gained by
several lecturers who are involved in joint projects with researchers from other countries.
Other activities are international seminars and professional certification.

In addition, SoT regularly holds seminars inviting speakers from other countries such as
Malaysia, Thailand, Switzerland, America, New Zealand, Singapore and Australia. BoT
programmes are also supported by foreign lecturers from partner universities, such as
University Utara Malaysia, University TAR-UMT, Universiti Teknologi Mara, and others.
Moreover, lecturers from BoT programmes, Chef Hendra, teachers at overseas campuses
(on-site) for 16 hours (4 meetings) with the theme Pastry and Bakery Knowledge at TAR-
UMT, and Mr. Agoes Tinus teaches online at UiTM with the theme Tourism Transportation.

Master of Management

All MM lecturers have participated in International Conferences both domestically and
abroad. Some even became Conference Chairs at several International Conferences. MM
does not have full-time foreign lecturers, but MM students still get global exposure from
foreign lecturers through international guest lectures from partner universities and visiting
professors.

3.4.4 Foreign language contents

English or bilingual (English and Indonesian) is used in class. For increased
internationalisation in accordance with the English Class Management Guideline
UC/GUI/REC/11 of UC, all study programmes are required to hold classes in English for at
least two subjects. To support the implementation of English classes, UC and the study
programmes provide incentive schemes for lecturers. According to the type of class run,
these are given based on learning material consisting of course materials and e-learning,
interaction in class and student assignments.

Bachelor of Accounting

In the Accounting study programme English is used in the form of English learning
materials/English textbooks. This is especially true in Financial Accounting courses which
already use international accounting standards, such as international financial reporting
standards (IFRS). Apart from that, in learning, students are also encouraged to get used to
reviewing international journal articles in order to gain reputable global insight and improve

0 See https://icoen.org, last accessed on June 3, 2024.
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foreign language skills. The Accounting study programme also encourages students to be
involved in international scientific meetings as international conference presenters. The
article they presented was the outcome of the Research Methods course.

Bachelor of Management

The maijority of lectures in the BoM use English language references/ literature. There are
a total of 32 courses with a total of 124 credits at BoM which are conducted in full English.
Guest lectures are held in English specifically for IC classes, all learning implementations
including learning materials, literature, assignments, class activities, mentoring and exams
are in English. E-learning is also partly conducted in English.

Bachelor of Tourism

Although the language of instruction used is mostly Indonesian, students are required to
have minimal English skills because most of the lecture materials as well as the slide
presentations, some textbooks and journal articles provided are written in English. Some
courses are taught in two languages (Indonesian and English). Currently, students are
directed to publish their articles in international journals that require academic English skills.
In addition, students are also encouraged to participate in international conferences where
they present their articles in English. There are several courses offered bilingually, such as
Food Service Management, Cross Culture Management, International Tourism Geography,
Business Communication, Hotel Operation, Molecular Gastronomy, Nutrition Knowledge.
Courses qualified for the dual language learning process are based on the availability of
lecturers who are qualified to teach courses in two languages and the courses’ global
orientation. However, the use of English in several other courses is still in the Semester
Learning Plan, learning materials, language of instruction, and discussion activities carried
out by students with lecturers or between students in class. Apart from that, assignments
should also be done in English, such as: giving presentations and writing essays. Students
will also complete the English Proficiency Test (EPT) in their final year as a requirement to
take part in internships and graduation from UC.

Master of Management

One example of an Entrepreneurship learning programme that uses English as a medium
of instruction is Real Business Solution (RBS), where students are invited to discuss with
overseas company owners to propose solutions to the arising problems. For example, with
Oval Spring Sdn. Bhd. which is one of the large companies in Malaysia which imports many
products made in Indonesia. The problems that arise are in the areas of marketing,
distribution, inventory, LSC (payment using the exchange rate between two countries,
meaning it does not need to be in USD) between Indonesia and Malaysia. The event was
held on Friday May 19, 2023 via Zoom with the Business Manager of Oval Spring Sdn. Bhd.
Selangor Malaysia. Some products are imported from Indonesia. Several kinds of snacks
and sweets made in Indonesia. Brochures as a means of invitation, information and
promotion using English). Another example of a programme that uses English as the
language of instruction is the Visiting Professor programme which collaborates with the
BoM.

Appraisal:

International contents are an integral part of the curriculum, nevertheless the panel sees room
for improvement especially concerning the internationality of the student body, of the faculty
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and for the future vision of the university. Based on the strategic plan of the UC, which ends in
2024, there is a variety of international and intercultural activities provided for the students,
which broaden their horizon and enables them to experience other cultures and intercultural
work settings. Scholarships for further study, exchange programmes as well as collaborations
with foreign partners are provided, which prepares students to face global competition and
international working environment. Even so the UC has formulated a long-term
internationalisation programme until 2032 for the internationalisation of the composition of the
student body, the panel sees room for improvement because the measures taken to
promote internationality brought so far especially an increase in the number of part-
time students in the BoM and BoT. Therefore, the panel recommends for all four study
programmes, but especially for the BoA and the MM programme, formulating a long-
term vision and mission for the acquaintance of international students. Even so there
are already a small number of teachers from different countries, teachers with international
academic and professional experience in all four study programmes, the panel sees room for
improvement. The panel recommends formulating goal-oriented measures to acquire an
international faculty. The panel sees that there is sufficient foreign language content in all
four study programmes. The foreign language materials used in the programmes correspond
to the internationality of the content of the programmes. The panel states, that the MM is
exceeding the requirements, because it can be studied in English in total.

Does not
meet quality

Exceeds

Exceptional quality

requirements requirements

3.4.1* International contents and intercultural

aspects (Asterisk Criterion) X
3.4.2 Internationality of the student body X
3.4.3 Internationality of faculty X
3.4.4 Foreign language contents BoA, BoM
MM B,oT ’

3.5 Multidisciplinary competences and skills (Asterisk Criterion)

The study programme curricula are designed to prepare students to have multidisciplinary
abilities. The process of formulating the curriculum and preparing student programmes is
carried out in synergy, so that all curriculum and student activities are correlated with each
other to increase students' competencies and skills.

In non-curricular activities, each student will take part in orientation activities and practice
several skills such as leadership and communication through selling games. Universities
also provide knowledge, skills and attitudes in managing student organisations both intra
and inter-university through leadership training series. There are three leadership training
series that students can take part in, which are: pre-basic, basic and intermediate level
leadership training.

Non-academic activities are usually carried out through student organisations, called the
Student Union (SU). SU itself has various activities that provide opportunities for students to
be able to actualise themselves, be able to do public speaking and communication, be able to
work together between teams, and have leadership skills. This expertise can be realised in
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various activities such as competitions, workshops and community service. Students can be
part of this organisation for one period (2 semesters) or join part-time in the form of a freelance
committee. Students who join university level organisations, such as the Student Council
(Student Executive Body), Student Representative Board, and Student Activity Unit
(extracurricular activities according to student interests).

Bachelor of Accounting & Management

BoA and BoM curriculum is designed so that students can obtain multidisciplinary
competencies through learning in entrepreneurship courses, which are essential
entrepreneurship courses in semester 1 and Interdisciplinary Courses (MKI) in semesters 4,
5, and 6. The available clusters are Innovative and Multimedia, Creative Event Management,
Leisure, Wellness and Lifestyle, Digital Marketing, Corporate Entrepreneurship, and
Entrepreneurship. The existence of this cluster option can expand students' knowledge apart
from knowledge in the field of accounting.

Interdisciplinary learming methods are also provided in the form of presentations and case
study analysis. It is expected that by using this method, students can gain communication and
public speaking skills as well as teamwork skills. For example, the Financial Statement
Analysis & Valuation course provides assignments in the form of case studies to be analysed
in groups and presented. Apart from that, the accounting study programme also has an
Entrepreneurial Accounting Forum (EAF) programme, which is a regular seminar held every
semester which aims for students to gain insight and knowledge from experts and practitioners
both on issues in the field of accounting and issues in other fields such as business
assessment or e-commerce. The multidisciplinary abilities and competencies of students can
also be seen from the successful outcomes of Accounting study programme students in the
publication of their articles in several journals, as evidence of how they are able to
comprehensively execute research through critical thinking and problem solving. From 2019
until 2023, 41 students published an article in different Business and Finance Journals in
Indonesian and English language. Apart from that, multidisciplinary activities for accounting
students are also carried out through their involvement in various community service activities.
Meanwhile, in the BoM, students who join MKI Creative Event Management hold art
performance events every semester. Students also receive support from the university to
improve communication and leadership skills such as in Leadership 101 training.

Bachelor of Tourism

BoT equips students with the ability to communicate and adapt to global conditions. Several
special courses are designed to support these abilities, such as Cross Cultural Management
and Business Communication. Apart from that, the Service Business Principal course provides
provisions for providing excellent service in the hospitality sector. Learning activities are in the
form of group projects in the Cafe and Resto and Global Hospitality Experience courses which
provide valuable experience in dealing with group dynamics, leadership, expressing opinions
and resolving conflicts. In most BoT courses, students are used to assignments in the form of
group discussions, presentations and completing case studies during the learning process. All
of these aims to improve students' soft skills in terms of public speaking skills, including
expressing opinions in a way that still prioritises cooperation and collaboration skills by
respecting differences of opinion reflected in discussions, making presentations and carrying
out decision-making processes when solving problems. Graduates will be able to think critically
and innovatively and work in teams with communication skills both verbally and in writing in
the fields of tourism, hotel and culinary business. To achieve this, several learning methods
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are used. Public communication skills are acquired through learning methods such as
presentations and class participation. Students will need communication skills when presenting
their business proposals in the workplace. Meanwhile, teamwork and conflict resolution skills
are acquired through small group discussions and cooperative learning. This method will also
equip students with leadership skills because it requires students to manage group members
and work. Multidisciplinary skills are integrated in the programme's learning strategies.

Master of Management

The Entrepreneur Development Programme (EDP) is a non-credit programme (0 credits)
designed to improve students' Knowledge, Skills and Attitudes (KSA) competencies in
interpersonal skills. EDP events with very specific topics, such as:

(1) Grooming for success - an event on how to look.

(2) Coffee time - an event to build social relations in various activities.

(3) Golf for fun - an event to build social relationships through golf.

Student activities in the area of multidisciplinary competence encompass the opening of
companies by students.

Appraisal:

The students acquire communication and public-speaking skills as well as cooperation and
conflict handling skills through learning methods such as presentations and class participation.
In the MM programme the Entrepreneur Development Programme develops the students’
multidisciplinary skills. Through competitions, workshops and community service the
acquisition of further multidisciplinary competences, such as leadership skills and broad
contextual knowledge, is ensured. Nevertheless, the panel recommends the MoM
programme allocating suitable SKS points for the three EDP courses.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
3.5*  Multidisciplinary competences and skills .

(Asterisk Criterion)

3.6 Skills for employment / Employability (Asterisk Criterion)

Based on data from the World Economic Forum (WEF) regarding the projection of the Top
10 Skills of 2025, there are five abilities in problem solving including: (1) analytical thinking
and innovation, (2) complex problem solving, (3) critical thinking and analysis, (4) creativity,
originality and initiative (5) reasoning and ideation. Realising the importance of these
abilities, UC Surabaya has implemented graduate outcomes as follows: (1) critical thinking,
(2) creativity and innovation (3) problem solving, (4) decision making and (5) communication
and recognition. The study programme curriculum is designed to prepare students to enter
the workplace by improving soft and hard skills and multidisciplinary abilities. It is also
oriented towards meeting competency needs in the workplace through the results of
graduate evaluations, which are tracer studies and user surveys. From the results of the
tracer study evaluation, graduate competencies (filled in from the results of the tracer study)
are obtained for needs in the world of work. From the user survey results, graduate users
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(filed in from the user survey results) were also obtained regarding study programme
graduates. To improve soft skills and hard skills, the career centre provides several
programmes that can be attended by UC students and graduates (alumni). The study
programme collaborates with the Career Centre to support the programmes provided by the
Career Centre. Programmes provided by the career centre include WPDP (Workshop
Professional Development Program), UC Career Talk. The programmes provided by the
career centre are in accordance with the agreement per study programme in bringing in
speakers who are competent in their fields and discussing the event theme. Each study
programme has an alumni WhatsApp group (WAG), and each class has a channel for
socialising free training, there is an alumni community that supports each other.

Bachelor of Accounting

At BoA, the EAF (Entrepreneurial Accounting Forum) event is socialised via WhatsApp
group, where in this forum alumni will be able to update their knowledge and improve their
soft and hard skills. Students in semester 7 are required to take part in an internship at a
company that has a good reputation in order to gain experience and gain updated insights
into the industries and the integration of the world of practice and work can be seen through
the internship course. Employability of Accounting study programme graduates on average
get their first job within six months. However, some of them are much faster, because of the
internship mechanism, where students with good quality performance have the opportunity
to be recruited directly by the company where they intern.

Bachelor of Management

The Integrated Real Business Practice (7 credits) and Innovation on Real Business (3
credits) courses are combined courses which in practice are internships. Students in
semester 7 are required to undertake a 4-6-month internship at a reputable company to
learn hard skills and soft skills in the real workplace on a larger scale than their business
projects. Students are required to get internship work at staff and/or management trainee
level, so that students can implement what they have learned during their studies.
Employability BoM graduates on average get their first job within 6 months after graduating.

Bachelor of Tourism

The BoT is designed to be work-oriented, for example the desired learning outcomes are
aligned with the requirements needed to work in the tourism sector based on graduate user
input. All courses are not only designed to combine theory and practical aspects, but
students also develop collaboration skills by working on group assignments. Exposed to
English textbooks and references used in all programmes, students can further improve
their English language competency which contributes to improved lifelong learning abilities.
Graduates' skills and competencies for the labour market correspond to desired learning
outcomes that are relevant for developing employability skills. This is supported by a
curriculum that integrates theory and practice, so that graduates can adapt to the job market.
This programme allows students to actively apply the acquired skills in new areas of work
and develop them further. It is systematically oriented to meet the anticipated requirements
of a dynamic job market by utilising graduate evaluation results.

Apart from the specific skills stated in the learing outcomes, students are also equipped
with skills such as etiquette, technology, communication, teamwork, foreign languages, and
self-development. Employers are satisfied with BoT programme graduates with respect to
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the skills mentioned above. Students are prepared from an early age in job skills by
providing independent internship opportunities for 1-2 months during the holidays between
semesters in industries that have collaborated with BoT programmes. In semester 5-6,
students will also carry out practices related to tourism and hospitality concentration courses
in the travel laboratory and hotel laboratory. In the sixth semester, students are also given
internship training with material such as self-introduction, resume creation, and job interview
practice and start looking for internships. In semester 7, students are directly involved in
internships in industry in the roles they have chosen. In general, students receive job offers
after completing their internship period for example, as Chef de partie at Barranco
Switzerland, at The St. Regis Bali Resort, at Golden Rama Tours & Travel Surabaya, at The
Westin Surabaya, at Ciputra World Hotel, at Vijaya Tour, at Travelite Indonesia.

Master of Management

Providing teaching materials for the teaching and learning process and examples of
questions are given using data from daily life or the business/business sector, while weekly
assignments can use data from Business Process Services, simulations, or the internet or
family business instead of only assumptions. It is expected that the conclusions from data
processing can be analysed and be useful for the students concerned.

Appraisal:

The panel states, that all four study programmes give the students skills for employment and
additionally for opening their own business or continuing their family business. Multidisciplinary
competences and skills are promoted in all four programmes. The programmes use input from
external sources, like graduate user input or information about skills from the World Economic
Forum (WEF). The EAF (Entrepreneurial Accounting Forum) is adequate for the BoA students
to get information about the skills needed for employment. Furthermore, the Career Centre
provides workshops. The curriculum shows a good integration of theory and practice, which is
seen in the internship training as part of the programmes. Through them, a high percentage of

students get already an employment before graduation.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
3.6*  Skills for employment / Employability .

(Asterisk Criterion)
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4. Academic environment and framework conditions

4.1 Faculty

4.1.1 Structure and quantity of faculty in relation to curricular requirements (Asterisk

Criterion)

UC applies the distribution of lecturer proportions based on Ministerial Regulation no.
7/2020 which requires the proportion of full-time lecturers to be at least 60% and part-time
lecturers to be at least 40%. The mechanism for standardising the structure of material and
the way it is presented has been provided by the TLIiC UC department as a form of
guarantee that the materials presented by each lecturer is in accordance with the vision and
mission and qualifications of the study programme. The qualifications of lecturers who are
faculty members have an academic background, certification, and/or authentic experience
that is appropriate to the courses taught.

Bachelor of Accounting

The Accounting study programme has eleven full-time lecturers (78.57%) and three part-
time lecturers (21.43%). Concerning the full-time lecturer: There is one professor (9.09%),
one associate professor (9.09%) and nine (81.82%) assistant professors. The last education
of full-time lecturer was either S2 equivalent to a master's degree (45.45%) or S3
eequivalent to a doctoral degree (54.55%). There are 14 lecturers with a practical business
experience.

Bachelor of Management

BoM has 75 full-time lecturers (76.53%) and 23 part-time lecturers (23.47%). Management
has two (2.82%) professors, six (8.45%) associate professors, 52 (73.24%) assistant
professors, and 11 (11.49%) lecturers. In addition to have academic competence, full-time
lecturers also possess international certification recognised by the industry in five fields:
Marketing, Finance, Human Resources, Operations and Strategic which enriches the BoM
to provide quality education. The last education of full-time lecturer was either S2 equivalent
to a master’'s degree (56 persons) or S3 eequivalent to a doctoral degree (28 persons).

Bachelor of Tourism

The number of lecturers assigned to the BoT programmes is 29 full-time lecturers (80.56%)
and seven part-time lecturers (19.44%). Qualification standards and professional practices
of lecturers will support graduates in achieving qualifications as stated in learning outcomes.
BoT programmes have 100% full time lecturers. The last education of the lecturer was either
S2 equivalent to a master’s degree (18 persons) or S3 eequivalent to a doctoral degree (10
persons).

Master of Management

The MM study programme has 20 full-time lecturers (100%) and no part-time lecturers. The
ratio of full-time lecturers to students is 1:16, with an ideal ratio standard of 1:30 according
to Permenristekdikti No. 105/M/VI/2015.MEM has four (21.05%) professors, seven
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(36.84%) associate professors, and eight (42.11%) assistant professors. Every lecturer in
this programme has at least a S3 degree, eequivalent to a doctoral degree.

4.1.2 Academic qualification of faculty (Asterisk Criterion)

Provisions related to lecturer qualifications are regulated in Standards of UC Lecturers and
Support Staff/[STD/HCM/21. If there is a discrepancy in the lecturer's qualifications, special
approval is required. Lecturers who do not meet these qualification standards must have a
commitment to pursue further studies and improve their academic position. Lecturer
development is also a major concern to increase the number of PhDs in study programmes,
by planning further study targets as well as various training that all lecturers can take part in
to develop themselves.

Bachelor of Accounting

The profiles of the accounting programme have a total of five with the latest education level
of Masters (45.45%), and six lecturers with the latest education level of S3 (54.55%). Each
lecturer has relevant scientific competencies to support the excellence of the accounting
study programme, as well as professional certification and practical experience. The
educational staff for the Bachelor of Accounting Study Programme consisting of librarians,
operators and administration staff includes 123 members. The prominent scientific
publications in the accounting study programme in the last three years have quite varied
themes, illustrating the richness of accounting science and the uniqueness of university
topics in the field of entrepreneurship. The accounting scientific fields are in the themes of
financial accounting and capital market research, management and behavioural accounting,
taxation, auditing, accounting information systems, as well as the themes of financial literacy
and sustainability. The scope of publications is also in reputable international journals and
international seminars, and accredited national journals.

Bachelor of Management

The profile of lecturers in the BoM is 49 with the latest education level being Masters
(65.33%), and 26 lecturers with the latest education level being S3 (34.67%). The
educational staff for the Bachelor of Accounting Study Programme consisting of librarians,
operators and administration staff includes 129 members. In the last three years, IBM
lecturers have focused on producing scientific publications in the five main pillars of
management, such as marketing, finance, human resources, operations & supply chain,
and strategic management. The research results of IBM lecturers are disseminated through
conference papers, journals of national reputation and journals of international reputation.

Bachelor of Tourism

Lecturers at BoT are recruited by HCM UC, consisting of full-time lecturers and part time
lecturers. Full time lecturers are recruited and placed based on the planning and needs of
national level lecturers, while part-time lecturers are recruited by study programmes with
academic qualifications: having graduated from an accredited higher education
postgraduate programme in accordance with their field of expertise and having
extraordinary skills and achievements. The full-time lecturer recruitment process is carried
out by HCM UC starting from preparation to the selection process. UC and SoT support the
personal and professional development of lecturers by providing opportunities and financial
support for each lecturer to participate and/or speak at conferences (international or
national), seminars, workshops, training events, joint projects with local governments and
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various other types of activities on a national and international scale. All activities in the
context of human resource development are planned and outlined in the study programme
annual plan and SoT. Furthermore, educational staff are also given the opportunity to
develop their potential by equipping them with several skills and self-development
programmes to improve their performance in carrying out their duties and providing services
to students and lecturers. An example of an educational staff development programme is a
course on developing office administration skills and leadership fundamentals.

Master of Management

In the MM, there are 20 lecturers. All lecturers in the MM Study Programme have the highest
education level of Doctoral Degree (100%). All lecturers of MM have global experience.
There is an opportunity for non-academic staff to do a master programme.

The pedagogical and didactic competencies of each lecturer have been selected at the
beginning of the recruitment process by Human Capital Management, which are then
continuously developed through continuous development activities.

4.1.3 Pedagogical / didactical qualification of faculty (Asterisk Criterion)

All BA programmes:

All lecturers form the BoM, BoT as well as nine from eleven from BoA have taken part in
two basic learning training courses carried out on a national scale, such as: (1) as Enhanced
Basic Instructional Skills Training (PEKERTI) and (2) Applied Approach (AA). These two
trainings equip lecturers in designing, implementing and evaluating learning in the
classroom, so that learning can be carried out optimally. PEKERTI is specifically designed
for lecturers to enrich their abilities in designing course specifications (RPS), implementing
innovative teaching models and evaluating course activities. In addition, AA is set to equip
lecturers with several abilities needed to reconstruct course specifications, design learning
and assessment methods, and write handouts or additional teaching materials. Among
these are training and guidance on syllabus development and preparation of RPS.

Bachelor of Accounting

Apart from ensuring that all lecturers have professional teaching certificates, the accounting
study programme also facilitates lecturers to have competency/professional/industry
certification according to their expertise interests. For example, CA (Chartered of
Accountant), CMA (Certified Management Accounting), CSRS (Certified of Sustainability
Reporting Specialist), CSRA (Certified of Sustainability Reporting Assurer). Lecturers are
given the freedom to sharpen their competencies according to their chosen scientific
interests through external training.

Pedagogical and didactic abilities are also sharpened through internal training managed
under Ciputra University's TLIC (Teaching and Learning Innovation Centre). For example,
related to the preparation of RPS (Semester Learning Plan), preparation of Assessment
Rubrics, OBE learning approaches, Al for Learning, as well as Knowledge Sharing events
so that each lecturer gets insight into the best practices that have been implemented.
81.82% of the assistant professors, 9.09% of Associate Professors, 9.09% of professors
and 0% of lecturers completed the pedagogical/didactic qualifications in the accounting
study programme.

Bachelor of Management
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Intensive education, training and mentoring mechanisms are implemented as a part of
internal UC activities for the lecturers. As a lecturer in the BoM, the standard for being an
educator is to prepare and deliver students to become qualified and competitive human
resources in the world of business and industry and to have educational characteristics that
are unique to adapting to industrial realities. Furthermore, lecturers are provided with case
study writing training to complete case study studies which can be used as learning material
in the classroom, so that students get a quality learning experience.

Bachelor of Tourism

BoT also designed several workshops to increase the technical capacity of lecturers in
implementing the blended-learning method through an education management system
known as LMS e-learn. Apart from teaching certificates, several BoT lecturers also have
certificates such as CHE (Certified Hospitality Educator), ClQaR (Certified International
Qualitative Research), and others.

Master of Management

The pedagogical and didactic competencies of each lecturer have been selected at the
beginning of the recruitment process by Human Capital Management, which are then
continuously developed through regular development activities. One form of competency as
a lecturer is that all lecturers have an Educator Certificate (Serdos) as a sign of graduating
as a professional lecturer. Apart from this, most lecturers have professional certificates
issued by national and international certification bodies (eg: CLC, Certified Professional
Manager/CPM (Asia), Certified Revenue Management Executive/Crme). Several lecturers
take part in sandwich-like programmes in several countries (for example: in Australia) with
the aim of increasing competence in the field of writing scientific articles and scientific
papers in English, for example: publication of international journals indexed by Scopus or
others. Apart from that, they also get training in English communication.

4.1.4 Practical business experience of faculty

UC Surabaya is committed to producing world-class entrepreneurs, by applying
entrepreneurial principles. This is reflected through business experience as an
entrepreneur, and the experience of both full-time lecturers and visiting lecturers, as
practitioners. Accounting, management and tourism study programme students are
required to take entrepreneurship courses in semester 1, then continue with interdisciplinary
courses in semesters 4, 5 and 6. Each entrepreneurship class consists of UC lecturers and
also practitioners called entrepreneurs in residence who have experience running a
business for more than 5 years. The entrepreneurs in residence involved have diverse
experience and are adapted to the business industry carried out by students, for example
culinary classes will be taught by entrepreneurs in the culinary field. Apart from the
entrepreneur in residence who regularly teaches every week, the entrepreneurship lectures
also include guest lecturers to provide inspiration and expert mentors to provide mentoring
to students. The main subject of each study programme seeks to bring students closer to
the practical world through the presence of practitioner guest speakers every semester so
as to bring an atmosphere of practical business experience to the classrooms. The
Teaching Practitioner Programme also makes this practical business experience goal easier
to facilitate.

Bachelor of Accounting
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Lecturers in the Accounting study programme already have practical business experience
before becoming lecturers. This experience from the practical world enriches their insights
and enables them to connect theories and practice to be more integrated when teaching
certain subjects. This experience comes from multinational/international companies as well
as a wide field of work that allows for interactions and overseas connections. This business
experience was gained because the lecturers came from previous industry practitioners. All
lecturers of the BoA have business experience.

Bachelor of Management

BoM lecturers have business experience competencies recognised in international
certification in the fields of management. Marketing, Finance, Strategic, Business
Operations and Human Resources. Implementation of certification uses grant funding from
the Government and internal university grants. Overall, 28 lecturers still have international
certification in the field of management, thus opening up opportunities for Lecturer
recognition in Industry in their respective fields as consultants, policy analysts, development
team and management auditors in Service and Manufacturing Companies. Recognition
supported by international certification opens up opportunities for lecturers to gain business
experience so that it has an impact on the quality of student learning content in the
classroom. One part of the recruitment process for management lecturers is that they need
to have experience in a business project, at least as a consultant. BoM involves
entrepreneurs in residence who have more than 10 years of business experience to teach
in the classroom to create collaborative and participatory classes with students. They are
involved in assisting student businesses and provides insight and networking for business
development.

Bachelor of Tourism

Several BoT programme lecturers are also active as practitioners, including Tourism
Business Consultants, General Managers, Travel Business Owners, Culinary Business
Owners, and government experts. These lecturers have expertise in the fields of tourism,
hotel and culinary business. Usually, they provide assistance and mentoring to business
owners who need opinions on their business. Based on this experience, lecturers can
develop theories from the practical experience they gain as experts and then use them as
teaching materials in class. This helps students to gain various insights about the work
environment in the future.

Master of Management

MM has practitioners from various businesses in the fields of marketing supplement drinks,
cigarette companies, sugar factory installations, buying and selling land and houses, house
marketing.

4.1.5 Internal cooperation (Asterisk Criterion)

All programmes:

Faculty members work together with each other with the aim of improving the quality of
education at UC through the integration of the Tridharma of higher education. In the learning
process, cooperation between faculty members is carried out to achieve competency for
UC graduates through MKE and MKI. MKE entrepreneurship essential which is held in the
first semester is a course that is mandatory for students from all study programmes at UC
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and involves lecturers from all study programmes at UC. MKE Global Innovation in the fourth
semester is mandatory for non-BoM study programme students, as well as the
entrepreneurship elective course in the upper semester as an elective course, which is a
course that involves lecturers from various study programmes in the learning process. MKI
is a course that uses approaches from various scientific disciplines in solving a problem.
The formation, design and implementation of MKI is carried out by lecturers between
faculties, with a minimum of two study programmes in one subject. MKI is carried out in
semesters IV - VI. MKI and MKE are managed by the School of Entrepreneurship &
Humanities (SEH team).

In all study programmes, the Head of Study Programme regularly holds meetings inviting
all lecturers to discuss the division of courses, the process of supervising student final
assignments and evaluating the development of student mentoring. Regular meetings are
also held to evaluate student workload. This is to avoid overlapping course content. Each
course is taught by two lecturers who apply the team-teaching concept consisting of senior
and junior lecturers. The lecturer assigned to each course will discuss the lecture materials
and prepare a semester learning plan and tasks to be achieved in the study. This internal
collaboration between lecturers lasts for one semester with the aim of preventing excessive
teaching loads between lecturers. Apart from regular meetings facilitated by the head of
study programme, lecturers discuss informally, especially regarding current issues that can
be included in lectures. In addition, lecturers collaborate in most research and community
service activities.

Collaboration between lecturers across faculties is also carried out through sharing teaching
best practices with lecturers across study programmes facilitated by TLiC. Some examples
of sharing sessions are the topic of using Al in teaching and learning. Lecturers as faculty
members are involved in the context of research and community service. Lecturers’
involvement is also multidisciplinary, so that lecturers can work together with other lecturers
who have different scientific knowledge. This aims to ensure that the outcomes resulting
from research activities and the implementation of community service programmes have a
greater impact on stakeholders. Socialisation of the preparation of research and community
service proposals with funding sources from both internal programmes (Internal Research
Funds/DIP, DIP International, Internal Community Service Funds/DIMAS) and external
(DIKTI, KEDAIREKA", etc.). The results or outcomes of research and community service
activities are in the form of published scientific works (journal articles, books, etc.) and
intellectual property that has been granted to be used as a reference in relevant courses.
Several published articles are the result of joint research collaboration between faculty
members. BoT and BoM together with other faculties have also collaborated in UC Winter
School Programme in 2021 with NNP to study various cultures in Indonesia which can bring
in international inbound students from TAR-UMT, Malaysia.

In carrying out the Tridarma activities, the Dean and Head of Study Programme coordinate
with the relevant coordinators, as well as the support department. The impact of this good

" “The Indonesian Ministry of Education and Culture through the Directorate General of Higher
Education (Ditjen Dikti) has officially launched the Kedaireka platform on Saturday (12/12/20). Kedaireka
is a place of marriage between universities and industry to give birth to innovations that will be a solution
for Indonesia. This platform is a place that will bring together creators/scientists/academics with the
business/industry world.” (see https://upnvj.ac.id/en/berita/2020/12/ministry-of-education-and-culture-

officially-launches-kedaireka-higher-education-and-industry-collaboration-platform-for-indonesian-
sovereignty-in-design.html, last accessed on June 14, 2023).

Programme Description and Appraisal in Detail

© FIBAA-Assessment Report Page 114



coordination means that in 2023 UC will succeed in achieving higher education clustering
at the MANDIRI level based on Decree of the Director of Research, Technology and
Community Service No. 0241/E5/DT.06.01/2023 dated February 28, 2023 concerning the
determination of higher education clustering based on research performance and
community service.'? Higher education clustering is based on the performance of SINTA-
based tertiary institutions in the 2019-2021 period."

4.1.6 _Student support by the faculty (Asterisk Criterion)

All programmes:

UC has student services to support the learning process, such as welfare services, student
organisations and reasoning development and competitions managed by the Student and
Alumni Bureau (BMA). Welfare services include scholarships, mentoring and counselling.
Student organisation platforms include student actualisation in areas of talent and interest
(student activities), Student Council, Student Representative Board and Student Union.
Apart from related departments, academic supervisors, student affairs coordinator lecturers
and alumni, assisted by mentors, also take part in facilitating new students' adjustment to
the lecture environment. Every incoming student will have an academic supervisor whose
job is to guide the student until graduation. Academic supervisors are assigned only to full-
time lecturers. During the guidance period, the academic supervisor maintains close
communication with the assigned students. Therefore, during working hours, lecturers can
be contacted by students via several communication media (e.g. social media, email,
telephone or CEdX) which are mutually agreed upon by the students.

There are two types of scholarships offered to students. The first is a scholarship based on
the process of accepting new students at UC New Student Admission Administration
Manual UC/SOP/MNA/02, UC accepts registration of prospective students from various
backgrounds, races, religions from all over Indonesia and also provides opportunities for
prospective students from outside Indonesia through the Achievement Invitation Route
(JUP) and superior achievement scholarship (BPU). The second is a scholarship which is
given to students if during the study process the student experiences financial difficulties,
the student can consult with the academic supervisor and apply for a socio-economic
scholarship through BMA. The process of evaluating the eligibility of scholarship recipients
is carried out by referring to UC/SOP/BMA/01 Scholarship Handling Manual. In emergency
situations (life threatening events) students can seek help from UC through the SOS
application which is integrated through CEdX (Student Application System). According to
the university, the level of student satisfaction with counselling services currently reaches

12 Rifda Arafah, Muhammad Kristiawan and Sudarwan Danim say about Clusterisation: “Clusterization
is the effort of the Indonesian government under the guidance of the Ministry of Education and Culture
to chart the performance of Indonesian academic universities. This clustering is not a ranking but,
according to their level of growth, a grouping of universities. The key objective of the cluster is to provide
a framework for the development of development policies, the development of higher education, and
the promotion of the quality of the implementation of the Tri Dharma of Higher Education by universities
in a sustainable way.” (Arafah et al: “Clusterizations, Mergers and Acquisitions of Higher Education in
Indonesia”. Advances in Social Science, Education and Humanities Research. Vol. 532, Proceedings
of the International Conference on Educational Sciences and Teacher Profession (ICETeP 2020) p.
392)
3 Metrics score for Cluster 2023 =
https://sinta.kemdikbud.go.id/affiliations/profile/2098/?view=matricscluster where the independent
cluster is the highest cluster in Indonesia and only 40 universities are included in the independent cluster
in Indonesia.
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90%. Apart from that, UC also provides accident insurance for students who experience
accidents either on campus or outside campus (assignment by campus).

As a form of actualisation for students who have specific competencies/talents of interest,
BMA provides opportunities for students who want to master and develop their abilities
through competition. This competition can be divided into two general parts, which are
reasoning and special interest talents. Competitions in the field of reasoning, for example
debate, research, scientific work, digital innovation. Meanwhile, competitions are in areas
of special interest, for example arts, sports and religion. Faculty support is also provided in
the form of encouraging students to take part in various competitions at international level.
From 2016 until 2022, 11 students from the Accounting study programme participated in
international competitions. The study programme collaborates with Networking and
Partnership (NNP) in building collaborative networks with companies to carry out internship
activities. In addition, NNP provides career information that can be applied to students.

Master of Management

Services to students are provided optimally to improve student performance in their work.
Students are given help to set up a business This, at the same time applies management
theory (Planning, Organising, Actuating, and Controlling) as well as the implementation of
leadership theory.

Appraisal:

The panel states that the structure and number of the lecturers for all four programmes is
enough to ensure to the students that they can reach the intended qualification objectives. The
qualifications of the academic staff of the School of Management and Business as well as
School of Tourism are aligned with the requirements of the study programmes’ learning
outcomes. The UC has defined requirements for academic qualifications following national
laws as well. Lecturers have opportunities to participate in further qualifications as well. The
academic qualification of the faculty corresponds to the requirements and objectives of the
study programme. The HEI verifies the qualifications of the faculty members by means of an
established procedure. Specific measures for the further qualification of the faculty members
are implemented. The teaching staff are trained to fill the content of the study programmes in
a pedagogically meaningful way, so that the requirements and objectives of the study
programme are met. This happens first of all, through the National Lecturer Certification
Programme and further pedagogical training in terms of instructional techniques training
(PEKERTI) and the applied approach (AA), it is ensured that all teaching staff acquire the
necessary pedagogical and didactical qualification. Additionally, most lecturers have
professional certificates issued by national and international certification bodies. Last but not
least, Ciputra University's provides through the TLiC (Teaching and Learning Innovation
Centre) pedagogical training programmes. This shows that the UC has established procedures
to ensure that lecturers are familiar with existing testing and examination methods and receive
support in developing their own skills in this field. The practical business experience of the
faculty corresponds to the requirement of the programme to integrate theory and practice.
The faculty members cooperate with each other for the purpose of tuning the courses towards
the overall qualification objectives. MKE and MKI are examples for this cooperation. Ciputra
University's TLiC (Teaching and Learning Innovation Centre) creates a place where regular
meetings take place, and lecturers can talk about their experience. The interview round with
the academic and non-academic staff showed that they even do sports together, which shows
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that there is a sense of internal cooperation. The faculty members are available for the students
through different media. The students receive support through scholarships, mentoring and
counselling. In the MM programme, students were helped to open their own business.

Exceeds Does not
Exceptional quality meet quality
requirements requirements

4.1.1* Structure and quantity of faculty in
relation to curricular requirements
(Asterisk Criterion)

4.1.2* Academic qualification of faculty

(Asterisk Criterion) X
4.1.3* Pedagogical / didactical qualification of 2
faculty (Asterisk Criterion)
4.1.4 Practical business experience of faculty X
4.1.5* Internal cooperation (Asterisk Criterion) X
4.1.6* Student support by the faculty (Asterisk N
Criterion)

4.1.7(*) Student support in distance learning
(only relevant and an Asterisk Criterion
for blended-learning/distance learning
programmes)

4.2 Programme management

4.2.1 Programme Director (Asterisk Criterion)

The Dean and Head of the Study Programme prepare the work programme and annual
budget at the beginning of each academic year to align all draft work programmes and
annual budgets to support the vision and mission of the faculty and study programme, and
socialise it to all teaching staff and support staff in work meetings at the faculty level and
study programmes. The work programme and budget that have been prepared are
presented at a university-level work meeting. Representatives of the Ciputra foundation
attended this activity and the rectorate. In work meetings, the dean and head of study
programme are accountable for performance results, achievements and budget absorption
in the previous academic year.

Evaluation of the performance of the Head of the Study Programme is also carried out
through a management review mechanism which is carried out periodically at least every
semester. In the management review, the dean and head of study programme present the
results of their performance and study programme improvement/development programmes.
Weekly and monthly coordination meetings of study programmes and faculties are also
regularly held as well as monthly monitoring and evaluation meetings at the university.
Public leadership in all bachelor programmes is actively carried out by the dean and head
of study programme. The Head of the Study Programme is actively involved in
collaborations and activities with institutions outside UC. Apart from that, the Head of the
Study Programme also encouraged all lecturers to be actively involved in public leadership.
An example of involvement in scientific forums every year, such as what BoA does is being
involved as a co-host in the implementation of the annual IAl (Indonesian Association of
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Accountants) event, which is the Accounting Regional Conference (KRA). This involvement
was carried out actively not only as a committee but also by sending lecturers as one of the
conference speakers.

Structurally, all bachelor's and master's programmes at UC, are led by the Dean who is
tasked with directing lecturers and faculty members in developing study programmes. In its
implementation, the dean is assisted by the head of study programme and his deputy, as
explained in Rector's Decree concerning Organisational Structure and Determination of
Functions, Duties, Responsibilities and Authority of Organisations School of Business and
Management. Therefore, the Dean and Head of the Study Programme coordinate the
activities of everyone involved in the programme and ensure that the programme runs
smoothly and jointly take the initiative to promote the systematic development of the study
programme by considering all relevant groups. This is realised in the faculty's strategic plan
and the study programme's annual work programme.

4.2.2 Process organisation and administrative support for students and faculty

The BoA, BoM and BoT administration service processes are available online and offline.
Online administration services can be accessed through Ciputra Education Digital
eXperience (CEdX) programme application which facilitates academic administration
needs. CEdX allows faculty to input lecture activity schedules before filling in the study plan
card (KRS). Recording of lecture activities, attendance, recapitulation of student
attendance, and scheduling of final assignment sessions can be done via CEdX. CEdX can
be accessed by students via student.uc.ac.id website or mobile apps on Google Play or
Apple App Store. Student services, such as applications for leave, reactivation, and student
certificates, can be submitted through this application. The management monitoring system
(MMS) and leader dashboard features help faculty and university leaders in making policies.
For administrative staff, this service makes it easier to archive documents digitally and
search for documents such as student status applications and lecture schedules. Offline
administration services are provided through centralised services in the student lounge
where students can attend directly to carry out general student administration consultations.
For each study programme, there is academic support which is related to class
administration and student lectures. The Tourism Study Programme has laboratory
assistants who help service lab rooms such as kitchens. Academic support plays a role in
the administration of academic activities such as inputting lecture schedules and managing
academic administration related to final assignments, as well as reporting lecture activities
at the end of the semester. UC provides scholarships for lecturers and staff who wish to
continue their studies to the next level. Apart from providing further study opportunities, UC
also provides training and certification services both provided internally by the university
and/or provided by parties external to the university.

Appraisal:

The panel got a good impression of the heads of the study programmes and likes that they are
involved deeply in the coordination of activities. They ensure that the programme runs
smoothly. Faculty members and students are supported by the administration in the
organisation of the study programme online and offline. Sufficient administrative staff is
available. Decision-making processes, authorisations and responsibilities are defined, but the
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committee still sees room for improvement here and recommends that the university sharpen
the definitions of the processes, as there is a lack of documentation. The university has options
for electronic service support (CEdX and MMS). CU offers the administrative staff opportunities
for continuous professional development.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
4.2.1* Programme Director (Asterisk Criterion) X
4.2.2 Process organisation and administrative -

support for students and faculty

4.3 Cooperation and partnerships

4.3.1 Cooperation with HEIs and other academic institutions or networks (Asterisk
Criterion for cooperation programmes)

UC has established partnerships with various academic institutions and industrial partners
to improve its quality. Cooperation and collaboration are coordinated regularly under the
Networking and Partnership (NNP) office which is supported by the person in charge of
each study programme. The initiation of the formation of collaboration was carried out by
NNP or through study programme initiatives. Several forms of collaboration with HEI, other
academic institutions and networks that have been implemented are benchmarking,
curriculum mapping, student and staff exchange, joint classes and joint degree/dual degree
(student immersion programmes at university level, including summer and winter
programmes from UC, INHA and Curtin University, student exchange programmes such as
INHA Student exchange).

Figure 12: Cooperation and partnerships

Study Program
No| ParnerCategory | . ou Management | Management Tourt c Vil on | COmmunication
Undergraduate | Post Graduate - Iw Science
HEIs and Other
1 | Academic Institubions of 58 48 A7 48 53 75
Networks
Business Enterprises
2| and Other 72 56 86 83 71 114
Organisations |
8 |Research | 5 5 5 s B 29
& | Educaton | 42 42 42 42 42 a1
5 | PkM i 4 4 P r —
8 | Others | 78 5 52 60 73 52

Bachelor of Accounting

Several forms of collaboration have been implemented, such as with Artax in the form of
student internships, collaboration in learning, and job vacancies. The Study Programme
collaborates with the DIRECTOR GENERAL OF TAXES in the learning process, work
practices such as being a tax volunteer, actively participating in the development of the TAX
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Centre, and collaborating in developing curriculum according to current needs. Other
collaborations include: collaboration with the Indonesian Accountants Association in
developing the accounting curriculum, participation as a co-host in regional accounting
conferences, as a speaker at regional accounting conferences, as a committee member in
organising IAl JATIM activities', collaboration with Gnee as an information system platform,
collaborations in updating information systems used in industry and input into accounting
curriculum subjects, collaboration with TAR UMT in student and lecturer research, holding
joint classes with Accounting TAR UMT, collaboration with Accurate software as organiser
of accounting information systems in accounting courses, and collaboration with SEL-SEA
as a provider as well as collaboration with ACCA in the Accounting curriculum.

Bachelor of Management

Year Partner Collaboration IBM Students

2016-2018 | Swinbume Lindversity of Dual gegree 2
Tec hnalogy

20452020 | Coventry University Dual degree

20012023 Coventry Liniversity Dual degree 1

222023 | Coventry University Dual degrees 1
Tunku Abdyl Rahman Dual degrae 1
University of Management and
Technology

0232024 | Coventry Uiniversity Duial degres 1

202372024 Curtin Linhersity Dual gegres 2

There are four HEI partners who have realised dual degree collaboration. There have been
no participants for the activities due to the Covid pandemic activity restrictions. Apart from
that, there are five International Class (IC) students who took the student exchange
programme with Solbridge University and two IC students who received tuition scholarships
for the student exchange programme at INHA University. As a return for IBM outbound
students who study at HEI partners, BoM always gets guest lectures from HEI partners for
free. Specifically, from TARUMT, BoM gets inbound students for several activities such as
joint classes and summer/winter programmes. BoM also collaborates with local high schools
for community service programmes to teach entrepreneurship to high school students,
including SMAK Frateran, SMA St. Louis, Ciputra School, and Escola Secundario Geral
Paul VI Timor Leste.

Bachelor of Tourism

To support UC's vision of becoming an academic institution with national and international
reputation, BoT has signed memorandums of understanding with several academic
institutions, like the International Management institute Switzerland and Speedwing™®.

4 “Institute of Indonesia Chartered Accountants, IAl, is a professional organisation that
oversees all Indonesian Accountants”. (last accessed on July 11, 2024,
https://www.iaijawatimur.or.id/tentang-iai/profil-iai).

15 “Speedwing Training (Asia) Pte Ltd, registered in Singapore, provides global-learning opportunities
for students and young professionals. [...] the company provides a more practical and rounded approach
to training through organising overseas internship.” (last accessed on July 11, 2024,
https://www.speedwing.org/about-us/).
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Master of Management

The Master of Management study programme has 13 international collaboration partners
from various fields, plus six international collaborations specifically for research and
personal knowledge management collaboration (MoU and/or MoA). In 2018, several
students from MEM attended Winter Camp for a two-week short study programme by
DaYeh University, Taiwan. In 2018-2019, students joined a two-week Summer school for
an immersion programme at INHA University, South Korea to study various businesses and
cultures. Students can also learn more about international business, visit multinational
companies, and visit university partners abroad. Apart from that, the Master of Management
has a sandwich programme with Neoma Business School (France) and a joint class
programme with X-Culture International Online Programme (21 international students),
Guest Lecture Inbound USM Penang Malaysia, TAR UMT KL Malaysia, Guest Lecture
Outbound at Universidade Oriental Timor-Lorosa'e (UNITAL) Timor Leste, TAR UMT KL
Malaysia. Collaboration is realised in the following fields of learning: Student exchange,
lecturer exchange, comparative studies, and scholarship provision. In the field of research
and personal knowledge the MM collaborates with opportunities for joint research or social
collaboration with universities, such as TARUMT.

4.3.2 Cooperation with business enterprises and other organisations (Asterisk
Criterion for educational and vocational programmes, franchise programmes)

To produce graduates who have competitive competencies in the workplace, UC
collaborates with various industrial and community partners, including businesses,
government agencies, non-profit organisations. This collaboration is intended to provide
opportunities for students to apply their knowledge and skills in the world of work. Forms of
collaboration carried out at the university level are the professional development programme
workshop programme (learning skills in making CVs, interviews and personal branding
taught directly by field practitioners), UC Career Talk (giving students the opportunity to
interact directly with industry) and campus hiring (recruitment of UC graduates).

Bachelor of Accounting

Forms of BoA collaboration include implementing internships and mentors from industry,
involving practitioners in the learning process both as lecturers and mentors, final
assignments based on problems that arise in the world of work or research that can be
carried out in industry, collaborative projects with industry, for example working together as
speakers in activities lectures, being a judge in student competition work programmes,
internship programmes and being a recommendation for students to undertake college
internships. To ensure collaboration truly has direct benefits to the study programme, this
collaboration agreement is documented centrally via CEdX which can be accessed by all
study programmes at UC. Apart from that, the existing industrial network is actively shared
regularly through scheduled work meetings with Head of Departments and incidentally with
PICs for industrial cooperation and internships via chat groups. Furthermore, collaboration
is also used to improve the study programme curriculum by looking at industry perspectives
through Focus Group Discussions. For example, several practitioners who had been invited
to the process of reviewing the curriculum for the Accounting study programme presented
detailed information. In 2024 the students of the BoA benefited from more than 20
cooperations, including different Career Centres.

Bachelor of Management
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First, Ciputra Group which provides real time projects for Corporate Entrepreneurship Lab
classes. Students who are enrolled in Corporate Entrepreneurship classes are required to
work with one business client and work on a real time project. One example of the project
is creating an event for property marketing. Second, the Family Business Community that
consists of family business owners. The Family Business Community supports the Family
Business Guild within the Entrepreneurship Courses by providing guest lectures and cross-
mentoring sessions for students. For lecturers, the community provides a source of
information for research in family business, and most importantly provides feedback to help
develop and improve the course design for the Family Business Guild. Third, The School of
Management and Business’s Financial Centre that works with Maybank to provide our
students and lecturers access to stock investment opportunities. In fact, it is embedded in
the Risk and Investment Management class in which students are required to learn about
investment and the capital market. There are occasional seminars about investment taught
by guest speakers from Maybank. Whereas students who joined the Financial Club under
the Financial Centre can join investment competitions as well as get mentoring from
Maybank. Other than Maybank, the Financial Centre also collaborates with Panin Bank to
encourage students to learn about mutual funds and savings. Fourth, IBM has several
collaborations with big companies such as Tokopedia, one of Indonesia’s startups, to
provide guest lectures and workshops on entrepreneurial topics. Fifth, IBM participates in
the Praktisi Mengajar from the MBKM programme, in which practitioners from all over the
country are invited to teach in collaboration with class lecturers for a minimum of 12 hours
in a semester. This programme is funded by the Ministry of Education. Finally, IBM also
collaborates with big corporations to conduct company visits for learning purposes, such as
PT. Terminal Teluk Lamong, Campina, and many more. All in all, around 35 business
enterprises collaborate with IBM.

Bachelor of Tourism

Apart from academic institutions, UC also collaborates with business entities, government
institutions, professional associations and non-governmental organisations. BoT often holds
public lectures inviting practitioners as resource persons to convey current practices or
issues in the business environment. Furthermore, the institution provides input to BoT,
especially in updating the curriculum. Moreover, the BoT programme also collaborates with
several government institutions such as the Ministry of Tourism and Creative Economy,
Surabaya City Government, East Java Provincial Government, Mojokerto Regency
Government, Surabaya Disbudporapar, ATRA, and the Australian Consul General. BoT
collaborates well with industry to prepare students for internships or as professionals in the
future. This collaboration is mutual for both parties to be able to support the Tridarma for
study programmes and a means of introducing products/services offered by the industry.
Through internships in industry, BoT continues to improve its curriculum according to
industry needs in order to produce superior and competent graduate profiles in the tourism
sector. BoT regularly collaborates with the government and industry to hold various
community service activities to share knowledge about the tourism industry (food and
beverages, homestay management and MSMEs) with the surrounding community. Some
examples of activities carried out are: cooking demos, culinary business workshops, focus
group discussions with homestay management associations in Mojokerto, students
providing assistance to tourist villages and MSMEs in Surabaya.

Master of Management

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 122



MM has tried to collaborate with the industrial world and has had four collaborations with
the industrial world to date, including PT. Kualita Media Tama, CV Marsha Krisna Apzara,
CV Trimitra Sejahtera, and CV Daun Hijau Alam Indah. From 2018/2019 to 2020/2021 the
Master of Management study programme has had 23 people or 49% of graduates work in
national and international companies. The Master of Management study programme has
OpenCourseWare in collaboration with SPADA to participate in the MBKM programme held
by the Ministry of Education and Culture. In Open Course Ware, activity recordings will be
shared with all participants so they can be accessed online anytime and anywhere. The
study programme together with professional associations such as the Indonesian Young
Entrepreneurs Association (HIPMI), the Indonesian Footwear Association (APRISINDO),
and the East Java Chamber of Commerce & Industry have discussed together in order to
review the curriculum in accordance with the needs of the business world. Apart from that,
the Master of Management study programme is preparing to equip students with
international level certification, which is Certified Professional Marketer Asia level, or CPM
(Asia) in collaboration with the Indonesia Marketing Association (IMA) to improve the quality
of graduates in accordance with the profile of study programme graduates. Other
international collaborations designed by the study programme are two immersion
programmes in 2018 and 2019. In 2018, students from the Master of Management study
programme visited South Korea, where students visited Seoul University and made a
company visit at Hyundai Motor Studio, as well as study South Korean culture. In 2019,
several School of Management and Business lecturers and a total of around 40 participants
(students, lecturers, practitioners, alumni and parents) went to Guangzhou for a study tour
programme, where participants could learn more about international business, explore the
Canton Fair, visit partner universities, and learn cultural management.

Appraisal:

The scope and nature of cooperation with HEI, other academic institutions, networks and
business enterprises relevant for the programme are well presented. There is a documentation
of the agreements which are forming the basis of the cooperation with academic institutions
and enterprises. The interviews showed that cooperations are actively pursued. The concept
of the study programmes is influenced by its ties to cooperations and business enterprises.
The activities described contribute to the development of the students’ qualification and skills.

Does not
meet quality

Exceeds

Exceptional quality

requirements requirements

4.3.1(*) Cooperation with HEIs and other
academic institutions or networks

(Asterisk Criterion for cooperation X
programmes)

4.3.2(*) Cooperation with business enterprises
and other organisations (Asterisk .

Criterion for educational and vocational
programmes, franchise programmes)
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4.4 Facilities and equipment

4.4.1 Quantity, quality, media and IT equipment of teaching and group rooms
(Asterisk Criterion)

UC has room facilities that really support conducive learning activities, such as classrooms,
laboratories, reading rooms, discussion rooms, theatres and auditoriums which are used to
support public lectures or courses managed by the university. Each room used for teaching
and learning activities is equipped with an LCD projector, sound system, dedicated access
point and tables and chairs that have been adjusted to the capacity of the room. Every
student has for example a Microsoft Office 365 A1. The Computer Lab has SPSS, Opera
Lite, Galileo. Students can use Strategic Marketing Simulation like Monsoon or Markstrat.

UC has well-managed facilities and infrastructure to meet students’ needs. Accessibility
facilities for people with disabilities such as parking spaces, lifts and special toilets have
been provided. Apart from that, students' needs for accessing lecture material and
collaborating are accommodated with high-speed internet access of 770 Mbps per student.
Classrooms are equipped with smart cameras to facilitate interaction between lecturers and
students in blended learning. All learning materials, assignments and exams are integrated
through a Moodle-based Learning Management System (LMS) which is connected to the
university information system (CEdX). This username and password can also be used to
access email and share documents using Google. A complete overview of the modules in
CEdX can be seen here:

Figure 13: Alur Ciputra Educational Digital Experience (CEdX)
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Bachelor of Accounting

The infrastructure used for the learning process in the Accounting study programme consist
of classrooms with classroom equipment and accounting laboratories, free internet access,
library accessibility, small discussion and mentoring rooms. Strengthening technological
aspects is an important concern for the Accounting study programme in the future, efforts
have been made such as the use of accounting software in core accounting courses such
as Accurate Accounting Software for Financial Accounting courses, Atlas for Auditing
courses, as well as Orange software, Power Bl, and Python for Data Analytics courses.
Practical assistance is carried out in the Accounting Laboratory room.

Bachelor of Management

BoM has provided and managed physical and virtual facilities and infrastructure that support
educational, research and community service activities. Virtual facilities and infrastructure
such as E-Learning, Zoom, Mentimeter, Kahoot, Quizizz, Jam board, and Business Tool
Simulation enable students and lecturers to interact and learn online with interactive
features. The physical facilities and infrastructure meet international standards and include
classroom facilities, independent reading rooms, business simulation labs, lecturer rooms,
admin support rooms, and student lounges. Apart from that, BoM also involves various
stakeholders, including students, lecturers, university management, industry and alumni, in
developing facilities and infrastructure as well as improving learning standards. The entire
process of managing facilities and infrastructure is also based on the principle of gender
equality to create an academic environment that is inclusive and supports gender equality.

Bachelor of Tourism

BoT also provides IT facilities and infrastructure such as Galileo in the computer laboratory
which is a ticketing application for students with a tourism interest. There is also Opera Lite
which is also installed in the computer laboratory for students with a specialisation in
hospitality to study front office applications. Students will use these two IT programmes
during practice in the travel laboratory and hotel laboratory in semesters 5 and 6. Raptor is
for the cashier management system in the restaurant laboratory. During the learning
process, students also access e-learn and several applications used by lecturers according
to their needs.

Master of Management

Utilisation of facilities and equipment at MM is resource sharing with other study
programmes for efficiency and effectiveness purposes. In achieving learning outcomes, the
MM study programme has utilised a studio for video recording for making teaching
materials, discussion rooms, training and workshops for students and lecturers. There are
several additional facilities that are specifically used to support the learning process in the
MM study programme, such as information technology devices to support the
implementation of blended learing, online learning (Ciputra e-learn access in distributing
materials, videos and explanations of course objectives), and hybrid learning includes
access to Zoom, Microsoft Office 365, and Google for education.
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4.4.2 Access to literature (Asterisk Criterion)

UC Surabaya Library received “A” Accreditation from the Library Accreditation Institute on
September 30, 2019. To meet their literature needs, academics can visit the library Monday
to Saturday, from 07:30 am to 04:30 pm Western Indonesia Time. This library offers a variety
of literature in both printed and digital form. As of January 31, 2023, the printed book
collection has reached 24,179 titles with 29,338 copies. UC Library provides access to digital
literature, such as e-books, e-journals, e-newspapers, e-magazines, and e-theses, which can
be accessed online 24 hours by lecturers and students accompanied by a guide on how to
access, username, and password on the library website to access digital literature for free.

Emerald (e-book & e-
journal)
e ScienceDirect (e-journal)

Taylor & Francis (e-book) | ¢  Kompas (e-newspaper)

IGI Global (e-book) e Harvard Business
Review (e-magazine)
Oxford University Press |e Tech in Asia—Indonesia

e Lippincott Williams &

Wilkins (e-journal) (e-book) (e-magazine)

o Gale (e-journal) e McGraw Hill (e-book) ¢ Time (e-magazine)

e Proquest (e-book & e-|¢ JSTOR (e-book) e Tempo (e-magazine)
journal)

o Bloomsbury (e-book) e DOAB (e-book) o Dspace (e-theses)

The database for each e-journal can be seen as follows:

1. Emerald (e-journal) access as of August 2022 to April 2023 reached 25,324 users.

2. ScienceDirect (e-journal) access from November to December 2022 reaches 301
users.

3. Gale (e-journal) access as of January 2022 to April 2023 reached 41,935 users.

4. Proquest (e-journal) access from January 2022 to April 2023 reached 356 users.

UC Library also provides a special collection that supports the entrepreneurial spirit, containing
national and international books that discuss entrepreneurship, innovation and creativity.
Library services include suggestions for international books and journals from lecturers and
students, regular purchases of new books, information literacy classes, independent lending
services and book delivery services during the COVID-19 pandemic, digital payment of fines,
as well as Turnitin and reference checking services.

Facilities at UC library include individual reading areas, online computer catalogues,
computers for internet browsing, book and periodical collection areas, photocopying and
printing counters, meeting rooms, individual study rooms, multimedia rooms, and Wi-Fi
connections. Librarians at UC libraries have a minimum educational background of a
bachelor's degree in library science and participate in seminars and workshops to improve
competency. Several librarians are certified as Mendeley advisors and are frequent speakers
at national librarian forums. Three librarians have passed the competency exam from the
National Professional Certification Agency (BNSP). All librarians are also active in the
university librarian forum network in East Java and are registered with the Indonesian Librarian
Association (IPI).

Appraisal:
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Albeit the panel members were not present at UC in person, they were provided with
photographs and videos showing the campus, the library, the faculty, and the equipment
including working stations with computers and tables for group work and barrier-free entrance
possibilities for students with disabilities. The quantity, quality, media and IT facilities of the
teaching rooms meet the standards required for all four programmes. Disabled students have
barrier-free access to the facilities. Access to the internet through laptops via wireless LAN is
provided free of charge. The interviews showed that for the recent number of students only a
minimum number of group rooms is available. Students pointed out that it was sometimes hard
to find a room for additional student activities. Because of this and also because the university
plans to expand, UC should think about more rooms. Additionally, the need for more elevators
was expressed by different parties interviewed in the course of the visitation to deal with the
long waiting times of users in rush hours. The opening hours of the library take students’ needs
sufficiently into account. Access to the literature and journals as well as to digital media (e.g.
electronic media, databases) is ensured. The literature expressly required for the study
programme is available in the library and also kept up to date.

Exceeds Does not
Exceptional  quality meet quality
requirements requirements
4.4.1* Quantity, quality, media and IT
equipment of teaching and group rooms X
(Asterisk Criterion)
4.4.2* Access to literature (Asterisk Criterion) X

4.4 Additional services

4.5.1 Career counselling and placement service

UC has a career centre under NNP which can be used by students, alumni and job seekers to
find complete information regarding career counselling and placement services. The Career
Centre provides a website that can be accessed by students, alumni and jobseekers at UC
Career Centre (CCS). This page provides various kinds of information regarding job vacancies,
internship activities, scholarships, tracer studies, and counselling services which can be
provided online or offline. UC Career Centre provides a UC Career Talk programme which is
also used for career counselling. The programme brings in resource persons who are
competent in their fields. To determine the suitability of each individual, both students and
alumni, they can carry out an assessment for work. CCS offers a career interest assessment
which helps students and alumni find out which field of work suits them. This assessment test
can be done online. Campus hiring is one of the programmes owned by the career centre
which can be attended by students, fresh graduates and alumni. This programme brings in
partners or companies that collaborate with UC to help students, fresh graduates and alumni
find work. Alumni who are looking for information about job vacancies and internship vacancies
can access the university's CEdX and CCS websites. The campus hiring that was held was
carried out by companies that are partners with UC, some of these companies include HSBC
Surabaya, PT. Bank Central Asia Surabaya, PT. Indomarco Prismatama North Jakarta, Sinar
Mas Insurance Central Jakarta, and PT. Mahaghora Surabaya.
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4.5.2 Alumni Activities

UC notes that the alumni association (IKA) is a strategic university partner specifically
allocated by the BMA Integration of Tridarma in Higher Education. Currently, IKA
management is optimal for alumni who have family businesses. There are more than
9,000 Universitas Ciputra Surabaya alumni networks spread worldwide. This alumni
network benefits an educational institution by affording its alumni the opportunity to
maintain connections and continue learning from one another well beyond their
graduation. Alumni can build business connections, organise reunions, serve as shining
examples to their juniors, and be impactful to others. Among this alumni network, IKA
Family business was established to connect the most prominent family business leaders
from the Family Business Centre. It offers more than 800 members a trusted space for
dialogue and cooperation, helping them to understand the emerging trends and
disruption from an owner’s perspective, promote inclusive and sustainable growth in
response to regional and global concerns, and prepare the next generation to lead in a
constantly evolving context. Regeneration of the IKA-UC management is carried out
every 3 years. The programmes designed by the IKA-UC management are internal and
external work programmes. Short-term activities focus on strengthening internal
coordination and external programmes to introduce alumni to prospective students,
alumni and external parties to the university. At the university level, alumni activities are
managed by the student and alumni affair (BMA) which includes seminars/talk shows,
alumni sharing, tracer studies, business consultations, job vacancy information, and
financial contributions.

Bachelor of Accounting

Bachelor of Accounting Alumni contributions are given both in material and non-material
form. For example, involvement as a Guest Speaker who attends course classes,
involvement in internal study programme events such as Introduction to Departments for
new students, assisting in obtaining funds/sponsorship of activities.

Bachelor of Management

Alumni often return to share their experiences and knowledge with the next generation
of students as Entrepreneurs in Residence, permanent lecturers, extraordinary lecturers,
guest lecture speakers, and during the orientation week inspiration session

Bachelor of Tourism

BoT alumni also actively participate in proposing input on curriculum content. All alumni
are also invited to UC Anniversary events where they can share information or
suggestions for developing study programmes. BoT alumni are affiliated with IKA-UC.
Activities that have been carried out include attending welcoming ceremonies at each
graduation, attending or being a speaker at BoT programme activities.

Appraisal:
UC provides sufficient career counselling and placement services. Students and graduates
have many opportunities to find employment after graduation offered by UC, which devotes
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resources to their advancement. An alumni organisation has been set up with the aim of
developing an alumni network.

Exceeds Does not

Exceptional quality meet quality
requirements requirements

451 Career counselling and placement
service

4.5.2 Alumni Activities X

4.6 Financing of the study programme (Asterisk Criterion)

As a private university, UC finances all its activities through funds obtained from tuition fees
paid by students and from external sources such as the government or other institutions.
Operational funding for UC study programmes goes through a formal budget planning process
each academic year which is submitted to the foundation at the annual working meeting. Study
programmes can apply for more budget each year to fund work programme innovation,
internationalisation programmes, and finance the entire accreditation process. This formal
funding planning process ensures that operational activities can run smoothly, and the
university can grow, and all students can complete their studies. Apart from that, UC study
programme also has non-tuition fee revenue through revenue generating units (RGU). Funds
obtained from the government and other institutions are in the form of grants to fund Tridharma
activities, especially research, PkM, and other institutional grants which are explained below.

Bachelor of Accounting

The Bachelor of Accounting study programme received funding, several funding schemes
obtained by the BoA study programme, including the following: (1) DIKTI grants for research;
(2) DRPM Kemenristek/BRIN community service grant; (3) Teaching Practitioner Grant; (4)
Foreign grants. Apart from that, the BoA also received in-kind grants from industry partners,
universities and other institutions, both national and international.

Apart from income obtained from students and external grants, there are also funds obtained
from the Revenue Generating Unit which is operated through the study centre. The BoA
manages a Study Centre with a scientific development orientation, which is the Accounting
and Taxation Service Centre (tax centre). The main activities of this service centre are: (1)
Training, including Tax Brevet A and B Training; (2) Consultation in the fields of taxation and
accounting. Apart from that, the BoA organises annual student activities, such as RAISE and
ACE activities which receive sponsorship support from industry partners.

Bachelor of Management

BoM from 2019 to 2023 received several institutional development funding schemes from the
Ministry of Education and Culture of the Republic of Indonesia, including: (1) 2019 Centre of
Excellence Grant Funding for the development of the Independent Learning Campus
Independent curriculum (2) 2020 Learning Development Grant Funding Online (3) 2021
Independent Campus Competition Programme Grant Funding 1, (4) 2022 Independent
Campus Competition Programme Guidelines
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Lecturers in BoM received several collaborative research funding schemes from: Ministry of
Education of the Republic of Indonesia, Indonesian Research Agency, Industrial Partners.
Apart from that, several community service funding schemes are obtained through two
schemes: (1) Pandaan Grant from the Ministry of Education and Culture of the Republic of
Indonesia (2) Non-Government Organisation (NGO).

BoM manages three Study Centres with an orientation towards scientific development and
Revenue Generating, including: (1) Centre of Finance (2) Centre of Marketing (3) Centre of
Business Operations.

Bachelor of Tourism

In general, study programme financing is one of UC's financial subsystems. UC implements a
centralised financial system, allocating funds to each programme based on the number of
students enrolled. The budget planning and fund allocation system is regulated based on the
Rector's Regulation. Funding sources consist of student tuition fees, collaboration/research
grants, collaboration/community service assistance and revenue generating centres. BoT
programmes manage finances based on scientific development and revenue generation,
including:

Centre Hospitality and Tourism Innovation (CHTI) which operates in the food, tour and travel
and accommodation sectors.

Centre of Culinary and Food Innovation (CCFI) which operates in the food sector such as
shack boxes and lunch boxes.

Grants from the Ministry of Education and Culture regarding research and community service
incentive programmes integrated with IKU-based MBKM for PTS for 2018-2023.

Master of Management

Apart from students, the funding scheme for implementing the MM study programme is also
obtained from research grants and PKM (Student Creativity Programme) offered by the
government through the Directorate General of Higher Education, Research and Technology
(DIKTI). Two MEM lecturers who received the Integrated Community Service Incentive
Programme with MBKM based on Key Performance Indicators (IKU) for (50) PTS in 2022 by:
Directorate General of Higher Education, Research and Technology DIKTI are from among
ten proposals that passed to obtain PKM funds from DIKTI for UC lecturers. This PKM is an
embryo for establishing new entrepreneurs.

The MEM study programme submits an annual work plan and budget under the coordination
of the School of Business and Management which will be proposed to the University ahead of
the academic budget year. The work plan is equipped with KPIs and targets to be achieved in
the next 1 year. Until now, funding sources and expenses for organising Tridharma activities
in the MM study programme have been fulfilled and have a positive cash flow or budget
surplus.

Appraisal:
All four study programmes are funded for the entire accreditation period so that students will
definitely be able to complete their studies.
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Exceeds Does not
Exceptional quality
requirements

Meets quality

requirements meet quality n.r.

requirements

4.6* Financing of the study programme
(Asterisk Criterion)
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5. Quality assurance and documentation

5.1  Quality assurance and quality development with respect to contents,
processes and outcomes (Asterisk Criterion)

Quality assurance management at UC is carried out by the Quality Assurance (QA) department
as an independent unit that is responsible to the Rector. QA was founded in 2008 and has a
role in managing academic and non-academic quality. In its duties, QA coordinates with all
departments, both study programmes and non-study programmes. There are three levels of
quality assurance at UC:

University QA is responsible to the Rector.

Faculty QA is responsible to the Dean and functionally to the Head of Department as well as
university level QA.

Study Programme QA is responsible to the Head of Study Programme and functionally to the
Faculty QA and Head, university level QA.

The duties and responsibilities of Faculty QA and Study Programme QA refer to the Rector's
Decree concerning Faculty and Study Programme QA Coordinator. UC runs a quality
assurance system using the PPEPP cycle (Determination, Implementation, Evaluation, Control
and Improvement). The quality management process at UC has been implemented in all of the
Tridarma activities. The quality assurance process is carried out to ensure that all activities
comply with requirements and meet customer expectations. Customer satisfaction is also
measured periodically. Through the results of the measurements carried out, management
reviews are then carried out for continuous improvement. In carrying out the quality assurance
system, UC uses the PPEPP cycle which consists of Determination, Implementation,
Evaluation, Control and Improvement. The implementation of the PPEPP cycle is outlined
below:

The document determination stage is always carried out throughout the year to ensure that all
documents are updated according to developments. The determination of the Internal Quality
Assurance System (IQAS) document is regulated through IQAS document no. UC/STD/QA/01
Document Management System Standard and no. UC/SOP/QA/01 Manual Document
Management System (DMS). The determination of IQAS documents regulated in the DMS
includes all documents to ensure academic and non-academic quality. The preparation of a
Document Management System (DMS) is influenced by several factors, such as external
regulations/standards, organisational structure, institutional vision and mission. External
regulations/standards used include national accreditation instruments BAN-PT and LAM,
international accreditation/certification instruments AUN-QA, AACSB, IABEE, EQUIS, etc.
Apart from that, also from ISO standards, both ISO 9001:2015 concerning Quality
Management Systems and ISO 21001:2018 concerning are used.

The Quality Assurance (QA) Office manages the document confirmation process online
through the Document Management System application. The entire process is carried out
online starting from document submission to socialisation. All employees and students can
access all procedural documents. The entire procedure is distributed via CEdX application.
Apart from determining procedural documents, QA also manages the determination of
strategic plan documents (renstra). Strategic plan documents are created at the university level
which are then handed down to the strategic plans of faculties, study programmes and non-
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study programme departments. The strategic plan for all departments is in line with the
university's strategic plan to ensure the achievement of all indicators. The departmental
strategic plan is then passed down to the individual BSC (Balanced Scorecard) as an indicator
for assessing the performance of each employee. In order to support an integrated recording
and documentation system and ensure the implementation of the PPEPP cycle at UC in both
academic and non-academic areas, |IQAS was developed which is integrated into the CEdX
application. This application continues to be developed so that all academic and non-academic
processes at UC can be well integrated and systemised.

The implementation stages are also carried out throughout the year by referring to the
established IQAS documents. Implementation of quality assurance is carried out evenly in all
UC work areas starting from the Tridarma activities, cooperation, finance, human resources
(HR), and infrastructure. This implementation has also been supported by an integrated
system, which is Ciputra Education Digital Experience (cis.uc.ac.id). Integrated system
development continues to be carried out to ensure the implementation of the quality assurance
system and make it easier to monitor all activities carried out in the teaching and learning
process in Indonesia, one credit consists of 50 minutes of face-to-face/interaction, and 120
minutes of working on assignments & independent study per week.

The evaluation stage is carried out periodically and thoroughly. Evaluation is also carried out
through CSS where there are nine types of surveys, which are: vision-mission survey, new
student survey, courses survey, service survey, graduate survey, tracer study, user survey,
partner survey, and employee survey. The survey implementation mechanism is regulated
through IQAS document no. UC/STD/QA/03 Standard Customer Satisfaction Survey and no.
UC/SOP/QA/03 Manual Customer Satisfaction Survey. Surveys conducted to evaluate student
workload, OBE evaluation. Evaluation of student workload is carried out through a course
survey for all students which is carried out twice in one semester. According to Courses Survey
Instrument Form No. UC/FR/QA/25, the course survey tool is used.

5.2 Instruments of quality assurance

5.2.1 Evaluation by students

The study programme collaborates with quality assurance to measure the level of student
satisfaction with student services through several surveys. These surveys include new student
surveys, service surveys, courses surveys, and graduate surveys. The instruments used in the
survey have been tested for validity and reliability so that they are considered valid and reliable.
The satisfaction survey was conducted online via student.uc.ac.id website, so it is easily
accessed by students. All survey procedures have been regulated in the Customer Satisfaction
Survey (CSS) Standards and Customer Satisfaction Survey (CSS) Manual that apply at the
university. The New Student Survey is conducted at the end of each year's new student
debriefing to measure satisfaction with student services during O-week. Course surveys are
carried out twice in one semester, at the middle of the semester and at the end of the semester,
to measure satisfaction with the implementation of learning. The survey results at the end of
the semester are used as teaching evaluation material and performance appraisal indicators
for lecturers and departments. The study programme is committed to improving the quality of
student and learning services to meet student needs and satisfaction. Service Survey is a
survey used to measure the level of student satisfaction with services, facilities, and
infrastructure. The survey was carried out using the Service Survey Instrument Form
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UC/FR/QA/54. Meanwhile, the Graduate Survey is given to students who will graduate every
semester. This survey uses UC/FR/QA/28 Instrument.

The results of these four surveys are recorded in a comprehensive system and can be
accessed by students and Head of Departments of related departments/study programmes
through the integrated customer satisfaction survey application. Communication of survey
results is also communicated through meeting and discussion rooms. Every year, survey
results are analysed using descriptive analysis methods. The analysis carried out includes
calculating the average satisfaction value, customer satisfaction index and the correlation
between the value per satisfaction indicator and the final satisfaction value. In addition to
evaluating and following up on survey results, periodic reviews and modifications of survey
instruments are carried out based on input from UC academic community so that they are
relevant to conditions in the field and are appropriate for questions asked. The results and
report of the new student survey, services survey, courses survey, and graduate survey show
the trend of student satisfaction with student services in the last 3 years for all programmes.
Examples of evidence of the process of communicating survey results that have been carried
out by students and utilising the survey results to improve quality, for example in the
Accounting study programme, are presented in Evaluation by Students. The study programme
also routinely conducts Focus Group Discussions (FGDs) with several student representatives
from all classes in the middle of the semester to discuss and obtain verification from students
regarding the suitability of learning content with activities and learning outcomes that have
been determined at the beginning of the lecture, facilities, infrastructure, student activities, etc.
Academic meetings are held to monitor preparations and evaluate the learning process, as
well as determine the steps that need to be taken to improve the quality of learning. Both the
results of academic meetings and FGDs are recorded in the MM where the MM also includes
follow-up actions to develop the quality of education.

One example from MM, all survey instruments have scores above 80%. Based on the
evaluation results in the last 3 years, the study programme is trying to maintain this
performance for the new student survey and course survey, which is above 90%, and improve
the service survey and graduate survey scores which have scores above 80% but still below
90%.

5.2.2 Evaluation by faculty

Faculty members provide evaluations every semester through a coaching schedule with the
Head of Study Programme at the end of the semester. During coaching, the Head of Study
Programme can provide input for faculty members and vice versa faculty members can provide
input for the study programme and the Head of Study Programme personally. On the other
hand, each study programme also has a weekly coordination meeting agenda to evaluate
operational activities, which is then presented by the head of study programme at a faculty
meeting. The Deans and heads of study programmes also have a monitoring and evaluation
meeting agenda every month together with the Rectorate to monitor the implementation of
teaching and learning.

The form of accessibility of survey evaluation outcomes is those that can be accessed by
leaders, QA coordinators and interested parties in accordance with the survey's line of
responsibility through an integrated system that makes it easier to distribute this information
so that it can be used in further decision making. Recognition of performance achievements
from survey evaluation results is also communicated through mid-semester and end-of-
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semester performance award activities (IBARAS and IBARAT) so that they can be known by
faculty members and the university as a whole.

Quality control has been carried out periodically and in accordance with predetermined
procedures, and the results are communicated so that they can be useful in providing input for
the quality development process. The report and evaluation process are documented and
allows for modifications if necessary. Regarding the implementation of quality assurance
activities for the Accounting Study Programme, the achievements of quality assurance
activities, as well as the determination of follow-up plans to improve quality assurance
performance in the next period are presented in the study programme's Annual Quality
Assurance Report.

Formally, at the end of each academic year, the annual budget and work programmes of each
faculty and study programme are evaluated through RAKER activities (work meetings). The
study programme carries out an internal study programme meeting, which is then combined
into a faculty meeting, and the culmination is evaluated at a university meeting together with
the Rectorate and the Head of the Foundation. Apart from evaluating what has been
implemented, this working meeting activity also aims to plan the work programme and budget
for the next academic year.

5.2.3 External evaluation by alumni, employers and third parties

External evaluation of alumni, graduate employers, and collaboration partners is carried out
regularly through tracer studies, user surveys, and partner surveys using procedures specified
in UC/SOP/QA/03 Manual Customer Satisfaction Survey (CSS). Student and Alumni Bureau
(BMA) coordinates with the student affairs coordinator and study programme alumni to carry
out an online tracer study using UC/FR/QA/27 Tracer Study Instrument Form. Tracer studies
are carried out periodically every year with a target survey of alumni who graduate 1 year
before the tracer study implementation period. The distribution of the questionnaire was carried
out in several ways, such as using email blasts, link blasts and social media groups. Tracer
study searches are carried out based on the Tracer Study Guidelines (UC/GUI/BMA/08)
referring to DIKTI regulations, so that all DIKTI questions are covered in UC tracer study. The
study programme is facilitated by BMA, running a user survey to determine the level of
satisfaction of graduate users and work partners regarding graduate performance. User
surveys are carried out periodically every year using UC/FR/QA/10 User Survey Instruments
Form. The survey target of the user survey is partner users who are TS-1 graduates. The
results of this survey are recorded in a comprehensive system and then analysed using the
descriptive analysis method. The analysis carried out includes calculating the average
satisfaction value, customer satisfaction index and the correlation between the value per
satisfaction indicator and the final satisfaction value. The results of the analysis are presented
in periodic reports every year, then used as a basis for follow-up improvements in the
curriculum development process and study programme teaching system. The instruments in
the user survey have gone through validity and reliability testing by QA, so they are valid and
reliable. The user survey is given to graduate users via an online form, so it is easy to access
anywhere.

Bachelor of Accounting
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UC presented the documentation of external evaluation results through tracer studies, user
surveys, and partner surveys for the Accounting study programme. The survey results show a
score of 85% to 100%, this means that both alumni, heads of companies where Accounting
study programme graduates work and partners who collaborate with the Accounting study
programme feel very satisfied. The survey results from alumni, graduate employers, and work
partners become input for the Accounting study programme in assessing the
quality/performance of its graduates as well as opportunities for further development with
partners. Furthermore, external evaluation of study programmes from other external
stakeholders, for example, is also carried out in developing curriculum quality. The process of
designing the curriculum and its quality is carried out by involving external stakeholders in the
discussion and formulation process. This external evaluation is carried out regularly,
documented and translated into corrective actions, where implementation is evaluated
according to quality. Discussions and involvement of external parties are also used to gain
input (evaluation) on the current condition of the Accounting study programme, as well as
communicating the results of evaluations by alumni, employers and collaboration partners.

Bachelor of Management

The results of a survey aimed at external parties show that in 2020/2021, external party
satisfaction was at 93.33%, where this figure shows that external party satisfaction is high. In
2021/2022 the survey shows external satisfaction at 76.97%, which is a decrease. This is due
to changes in adjustments from the pandemic period which were all online back to offline and
the external parties involved are heavily involved in the student internship process and
companies that accept student graduates from Universitas Ciputra. This is an evaluation for
us and so that in 2022/2023 there will be an improvement in the external survey results,
increasing to 94.44%, where there has been a significant increase.

Bachelor of Tourism

Evaluation by external parties, alumni and employers is carried out at the university and study
programme level and contributes to the development of study programmes through online
tracer studies which are managed centrally by UC Career Centre & Alumni. The results of the
tracer study are sent to QA SoT, then reported to the Dean and Head of Study Programme in
a regular meeting. QA records all documents related to tracer studies and meeting results. The
Dean, QA and Head of Study Programme can also access the results of the questionnaire.
Tracer studies assess the quality of alumni in the job market which shows the quality of learning
outcomes. Alumni were asked about working status, the relevance of their academic
background to their work, the waiting time to get a job after graduating, competencies obtained
from the programme that contributed to handling their work, subject matter relevant to the job
and facilities provided. Meanwhile, for employers, the evaluation covers aspects such as
foreign language proficiency, etiquette, disciplinary knowledge, technological abilities,
communication skills, teamwork abilities, and self-development. Employers are asked to
provide suggestions for developing study programmes. The results of the tracer study are used
as input for improving the curriculum and supporting academic activities in order to increase
the absorption capacity of graduates. Apart from tracer studies, the study programme also
conducts interviews and focus group discussions with prospective employers to obtain
information about the employers' needs.

Master of Management
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The results of surveys in the last three years of users, third parties and employees in the last
three years show varying levels of satisfaction. As many as 72% of users were satisfied with
the performance of study programme graduates, third parties were 100% satisfied with the
performance of the study programme, while employee survey results showed a range of
satisfaction percentages in the range of 81.94% to 98.15%.

5.3 Programme documentation

5.3.1 Programme description (Asterisk Criterion)

UC has a website https://www.uc.ac.id/ which provides various information about the university
and its study programmes, starting from registration, study programme profiles, vision &
mission, graduate profiles and graduate achievements, curriculum structure in eight
semesters, information about teachers, and so on. Documents such as exam/final assignment
guidelines, internship guidelines, etc., which are adapted to the conditions in each study
programme, are documented on the CEdX (Ciputra Education Digital eXperience) website.
Internal documentation is accommodated through an integrated information system through
the existence of the Document Management System (DMS) menu facility in the integrated
system. This document is easy to access and updated regularly, according to the validity period
of each document, and allows every interested party to use it both in digital and printed form.
Documents related to student assignments or learning modules are uploaded to the Learning
Management System (LMS) which can be accessed by the student concerned. All guidelines
are also made known to the students during the relevant lecture. Apart from that, it is also
communicated by the academic supervisor of the student concerned (transparency). The
existence of this system allows the input process for improvement to be open, follow-up actions
can be directly responded to by related parties, and monitoring progress can be monitored.

Bachelor of Accounting

Publication of special information about the Accounting study programme can be found on the
following website link: https://www.uc.ac.id/acc/. Information that can be found includes profile
descriptions of the programme and its advantages, lecturer profiles, facilities and activities in
the study programme. Apart from publishing information to external parties via website, there
are also publications via university's Instagram social media and the Accounting study
programme itself (account: https://www.instagram.com/uc_acc/) to build engagement with the
public and expand information about its existence.

Bachelor of Management

The documentation process for the Management study programme at UC Surabaya is carried
out through various digital and physical platforms to ensure information accessibility for
students and related parties. The platform also supports ease in updating and monitoring
documents and provides transparency in managing information. Study programme website
(https://www.uc.ac.id/ibm/) provides complete information about study programmes, including
study programme profiles, advantages, lecturer profiles, facilities and activities in study
programmes. There is also a website for international classes (https://www.uc.ac.id/ibmic/).
Social media such as Instagram is also used to build community with parents and students.
There are two Instagram-accounts, one for the management class and one for international
class.
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Bachelor of Tourism

The BoT documentation process is carried out through various digital and physical platforms
to ensure information accessibility for students and related parties. This platform supports ease
in updating and monitoring documents and provides transparency in managing information.
Study programme website (https://www.uc.ac.id/htb/ and https://www.uc.ac.id/cbz/) provides
complete information about BoT, including study programme profiles, advantages, lecturer
profiles, facilities and activities in study programmes. BoT social media is used to build
engagement with the public and expand information about the existence of study programmes.
The official BoT Instagram account is used to publish information related to activities, student
achievements and other interesting information. Internal documentation uses an Integrated
Information System and Document Management System (DMS). Documents are archived
through the Integrated Information System with DMS facilities which are used to organise and
distribute document flow in the study programme. DMS allows the input process to be open
for improvement and direct follow-up by related parties, as well as monitoring the progress of
document updates through monitoring provided by the system.

Master of Management

Documentation and information related to the Master of Management study programme is
available in electronic and print media. As technology continues to develop, the use of
electronic media is being emphasised more because stakeholders are increasingly using
electronic media facilities as a means of seeking and obtaining information and
communicating. Information on electronic media for the Master of Management study
programme can be accessed via https://www.uc.ac.id/mem/. This online site provides
complete information about study programme profiles, lecturers, curriculum, and planned
lecture and exam schedules. The information available on the online site is updated and
adapted to developments in activities and operations occurring in the field. Documentation and
access to information on the Master of Management study programme via
https://www.uc.ac.id/mem/. Students and lecturers can access Master of Management
academic documents via DMS. Lecturers and students must enter the access code password
to obtain the required data. Some examples of DMS provided in the Master of Management
include curriculum, guidelines for student admission through the golden gate route, guidelines
for writing a thesis, and others.

5.3.2 Information on activities during the academic year

Information regarding a series of study programme activities and the university's annual
academic calendar is delivered via CEdX website, and via email to every student and faculty
member. University and the study programmes use social media such as Instagram as a
medium for conveying activity information to students or faculty members, and the public.
Information and implementation of scientific activities, including research, community service
and publications, is managed by UC LPPM (Institute for Research and Community Service)
and conveyed to all lecturers via email. A list of lecturers' publications can be accessed on the
website: https://www.uc.ac.id/Ippm/penelitian/publikasi/. Meanwhile, general information about
student activities, events and competitions, can be accessed via Instagram
@universitasciputra. Every study programme has at least one Instagram account to keep
students up to date with information about the programmes. This information includes
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coverage of the latest student activities, publications and recognition of lecturers, student and
lecturer achievements, as well as various other educational content.

Meanwhile, coordinating activities between departments uses emails and features available
on the Google Office platform, as well as the mailing list from Ciputra email. Regarding
teaching and learning activities, lecturers and academic support inform activities via e-learn
and back up with WhatsApp and Line Group for each class and batch. Information about quality
assurance activities is reported in the Annual Quality Assurance Report by each study
programme. Therefore, information on activities and the latest news about study programmes,
both qualitatively and quantitatively, is presented in numerous ways.

Bachelor of Accounting

Information on the activities of the Accounting study programme throughout the year can
specifically be known to the public via Instagram, which is managed by the study programme
itself, namely uc_acc. This information includes coverage of the latest student activities,
publications and recognition of lecturers, student and lecturer achievements, as well as various
other educational content. Information on lecturer profiles and their competencies can be found
on the study programme website.

Bachelor of Management

Students write scientific papers as their final assignment. The results of student scientific work
will be published as a journal. Apart from that, lecturers can collaborate with students to
conduct joint research and publish scientific journals according to the fields and expertise of
each lecturer and student in the scope of business and management.

Bachelor of Tourism

BoT programme also has a peer-reviewed journal published under SoT. This journal serves
as a locus for exchanging and enhancing the knowledge of academics and practitioners in the
fields of tourism, hospitality, food science, and entrepreneurship, where they can publish their
scientific work twice a year (April and October).

Master of Management

MM conveys information about regular and non-regular activities and programmes through
several media, either directly at face-to-face events, through print media, electronic social
media, email and online sites. Information conveyed to the public and press releases are
managed centrally by the university under the marketing department to avoid misinformation
and communication. Information to the press and public is formally conveyed by officials and
people appointed by the institution. Academic information through scientific publications is
accommodated through journals managed at the Faculty and University level. Study
programme information, both quantitative and qualitative, can be accessed via DMS, the
delivery of activities for the year is presented in the mid-year meeting and end-of-year working
meeting (Working Meeting) and will be part of the consolidated report in the Annual Rector's
Report.

Appraisal:
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At UC, a systematically defined quality assurance and development procedure monitors and
develops the quality of all study programmes. It considers the contents, processes, and
outcomes, through the PPEPP cycle. It regards the evaluation results and the analysis on
student workload, success rate, and graduate employment as well as the profile of the student
population. Faculty members and students participate in the respective committees to plan and
assess the quality assurance and development procedures. Responsibilities are clearly
defined. Nevertheless, the experts see room for improvement and recommend QA
ensuring that the documentation of the four programmes is up to date. Furthermore, the
QA should rethink how they can tackle the problems, which they could not see, like
having not enough foreign students. They should focus more on substantial
improvement, not on formal aspects. Evaluation by the students is carried out on a regular
basis and in accordance with a prescribed procedure; the outcomes are communicated to the
students and provide input for the quality development process. The experts suggest sharing
the information of the surveys with all students and not only with the focus group. They should
discuss it with all students together and make the results available to all students. Quality
control by the faculty is conducted regularly and follows a prescribed procedure. The outcomes
are communicated and contribute to the quality development process. An external evaluation
by alumni, employers and third parties is carried out on a regular basis and in accordance with
a prescribed procedure; the outcomes are communicated and provide input for the quality
development process. The study programme’s content, curriculum and examination scheme
have been suitably documented and published (e.g. course plan and exam regulations). The
panel recommends providing every information in English not only in Bahasa, to be
able to attract international students in a more effective way. The HEI regularly publishes
current news and information about the study programme. Quantitative information is
distributed through multiple medias. Qualitative information is distributed by scientific journals.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
5.1*  Quality assurance and quality
development with respect to contents,
. X
processes and outcomes (Asterisk
Criterion)
5.2.1 Evaluation by students X
5.2.2 Evaluation by faculty X
5.2.3 External evaluation by alumni,
s : X
employers and third parties
5.3.1* Programme description (Asterisk x
Criterion)
5.3.2 Information on activities during the x

academic year
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Quality profile

HEI: Universitas Ciputra

Bachelor /| Master programme:

Sarjana Akuntansi - Bachelor of Accounting (BoA)
Sarjana Manajemen - Bachelor of Management (BoM)
Sarjana Pariwisata - Bachelor of Tourism (BoT)
Magister Manajemen - Master of Management (MM)

BnN =

Does not
Exceptional quality meet quality
requirements requirements

Objectives

Exceeds

1.1* Objectives of the study programme «
(Asterisk Criterion)
1.2* International orientation of the study X

programme design (Asterisk Criterion)

1.3.1 Positioning of the study programme in
the educational market

1.3.2 Positioning of the study programme on
the job market for graduates X
(,Employability*)

1.3.3 Positioning of the study programme «

within the HEI's overall strategic concept

2.1* Admission requirements (Asterisk Criterion) X
2.2 Counselling for prospective students I%
2.3* Selection procedure (if relevant) I%

2.4(*)  Professional experience (if relevant;
Asterisk Criterion for master

programmes that require professional X
experience)

2.5* Ensuring foreign language proficiency _
(Asterisk Criterion) X

2.6* Transparency and documentation of
admission procedure and decision X
(Asterisk Criterion)

3 Contents, structure and didactical concept

3.1.1*  Logic and conceptual coherence x

(Asterisk Criterion)

3.1.2* Rationale for degree and programme "
name (Asterisk Criterion)
X

3.1.3* Integration of theory and practice

(Asterisk Criterion)
3.1.4 Interdisciplinary thinking X
3.1.5 Ethical aspects X
3.1.6*  Methods and scientific practice (Asterisk "
Criterion)
3.1.7* Examination and final thesis (Asterisk »
Criterion)
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Exceptional

Exceeds
quality
requirements

Does not
meet quality
requirements

3.2.1*  Modular structure of the study
programme (Asterisk Criterion)
3.2.2*  Study and exam regulations (Asterisk
Criterion)
3.2.3*  Feasibility of study workload (Asterisk
Criterion)
3.24 Equality of opportunity X
3.3.1*  Logic and plausibility of the didactical "
concept (Asterisk Criterion)
3.3.2*  Course materials (Asterisk Criterion)
3.3.3 Guest lecturers
3.34 Lecturing tutors X
3.4 Internationality
3.4.1* International contents and intercultural x
aspects (Asterisk Criterion)
3.4.2 Internationality of the student body
3.4.3 Internationality of faculty
3.4.4 Foreign language contents BoA, BoM,
MM
BoT
3.5* Multidisciplinary competences and "
skills (Asterisk Criterion)
3.6* Skills for employment / Employability "

Asterisk Criterion
Academic environment and

framework conditions

4.1.1*  Structure and quantity of faculty in
relation to curricular requirements X
(Asterisk Criterion)
4.1.2* Academic qualification of faculty
(Asterisk Criterion) X
4.1.3* Pedagogical / didactical qualification of "
faculty (Asterisk Criterion)
4.1.4 Practical business experience of faculty X
4.1.5* Internal cooperation (Asterisk Criterion) X
4.1.6* Student support by the faculty (Asterisk
Criterion) X
4.1.7(*) Student support in distance learning
(only relevant and an Asterisk Criterion "
for blended-learning/distance learning
programmes)
4.2.1* Programme Director (Asterisk Criterion) X
422 Process organisation and
administrative support for students and X

faculty
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Exceeds Does not

Exceptional quality meet quality
requirements requirements

4.3.1(*) Cooperation with HEls and other
academic institutions or networks

(Asterisk Criterion for cooperation X
programmes)
4.3.2(*) Cooperation with business enterprises
and other organisations (Asterisk »
Criterion for educational and vocational
programmes, franchise programmes)
4.4.1*  Quantity, quality, media and IT
equipment of teaching and group X
rooms (Asterisk Criterion)
4.4.2*  Access to literature (Asterisk Criterion) X
451 Career counselling and placement x
service
4.5.2 Alumni Activities X
4.6* Financing of the study programme x

Asterisk Criterion
Quality assurance and documentation

5.1* Quality assurance and quality

development with respect to contents, X

processes and outcomes (Asterisk

Criterion)
5.2.1 Evaluation by students I%
5.2.2 Evaluation by faculty I%
5.2.3 External evaluation by alumni,

employers and third parties X
5.3.1*  Programme description (Asterisk

Criterion) X
5.3.2 Information on activities during the

academic year X
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