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General information on the study programmes

Brief description of the study programmes:

1. Bachelor of Accounting (BoA)

The Bachelor of Accounting is an undergraduate degree programme offered by UC. Students
majoring in accounting learn to create, maintain, and audit detailed financial systems for
businesses and organisations. They study the theory behind accounting and gain expertise in
analysing financial positions. The curriculum covers different aspects of accounting. The
students can specialise in financial accounting, management accounting, auditing, taxation or
information systems.

2. Bachelor of Management (BoM)

The Bachelor of Management is an undergraduate degree programme offered by UC. It equips
students with knowledge and skills necessary for managerial roles in various organisations, to
set up their own enterprise or to continue a family business. The curriculum covers essentials
about entrepreneurship, fundamental subject, elective courses, development courses and
courses in the form of internships. Students can specialise in family business, performing art
and sport management, digital business, entrepreneurial finance or entrepreneurial marketing.
In the international class, there are two main specialisations, such as leadership specialisation
and technology and digital specialisation.

3. Bachelor of Tourism (BoT)

The Bachelor of Tourism is an undergraduate degree programme offered by UC, which
develops and improves the quality and capacity of students in the tourism, hotel and culinary
fields. There are three specialisations Hospitality, Digital & Creative Tourism and Culinary
Business.

4. Master of Management (MM)

The Master of Management is a postgraduate programme offered by UC, which aims to
produce graduate profiles like Managers, Business Consultants and Entrepreneurs in
companies of various scales and various industries. Its specialisation programmes include
Family Business Specialisation, Corporate Entrepreneurship Specialisation, Ready Career
Professional Specialisation.

Type of study programme:
Three Bachelor programmes / one Master programme

Projected study time and number of ECTS credits assigned to the study programme:

Bachelor programmes: 4 years (8 semester, 144 SKS credits = 259.2 ECTS credits)
Master programme: 2 years (4 semester, 45 SKS credits = 81 ECTS) '

Mode of study:
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1. Full-Time for bachelor programmes and master programme
2. Part-Time for master programme

Didactic approach:

1. Study programme with obligatory class attendance
2. Blended-learning study programme
3. Distance learning/e Learning study programme

Double/Joint Degree programme:

Scope (planned number of parallel classes) and enrolment capacity:

Bachelor of Accounting: 60 Students
Bachelor of Management: 575 Students
Master of Management: 65 Students
Bachelor of Tourism: 250 Students

BN =

Programme cycle starts in:

Bachelor Programmes: Odd semester (August/September)
Master of Management: Odd semester: August/September; Even semester: January/February

Initial start of the programme:

Bachelor of Accounting: 2013
Bachelor of Management: 2006
Master of Management: 2012
Bachelor of Tourism: 2014

Type of accreditation:
initial accreditation



Procedure

A contract for the initial accreditation of the Bachelor of Accounting, Bachelor of Management,
Bachelor of Tourism, Master of Management was made between FIBAA and Universitas
Ciputra on June 20, 2023. On October 24, 2023, the HEI submitted a self-evaluation report,
which included a detailed description of the programme and further documents in order to
prove that the criteria for programme accreditation are met.

At the same time, FIBAA appointed a review panel’. The HEI has agreed with the chosen
experts. The panel consisted of:

Prof. Dr. Marcus Oehlrich

accadis University Bad Homburg

Professor of Finance, Accounting and Taxation, Head
of Department

(Business Administration, in particular Financing,
Accounting and Taxes, General Management,
Business Law

Prof. Dr. Ludwig Schweers

Euro University of Applied Sciences Hamburg
Professor of Tourism, Marketing, Sales

(Tourism Management, Event Management, Sales
and Marketing, International Business
Administration)

Prof. Dr. Stefan Veith

Bremen University of Applied Sciences
Professorship for Business Administration
(International Management, Finance, Accounting,
Economics, Economic Science)

Dr. Fosa Sarassina

Gadja Mada University Business
Lecturer

(Management, Entrepreneurship)

Dr. Michael Spaeth

RB-Investor GmbH

CEO, Executive Director

(Accounting, Organisation, Management, Corporate
Governance, Taxation, Sales Management, IT
Consulting, Sales)

Jan Oliver Britz

accadis University Bad Homburg

Student International Business Management
(B.A.)

2 The panel is presented in alphabetical order.



FIBAA project manager:
Adriane Janosch, Rebekka Welker

The assessment is based on the self-evaluation report, amended by further documents, as
requested by the panel, and an online conference. The online conference took place on April
22-24, 2024 via the video conferencing tool Zoom. At the end of the online conference, the
panel has given a short feedback on its first impressions to representatives of the HEI.

The assessment report based on this was delivered to the HEI for comment on August 8, 2024.
The statement on the report was given up on September 5, 2024. It has been taken into
account in the report at hand.



Summary

For Bachelor programmes

The Bachelor of Accounting /Bachelor or Management / Bachelor of Tourism offered by
Universitas Ciputra Surabaya fulfils the FIBAA quality requirements for bachelor programmes
and can be accredited by the Foundation for International Business Administration
Accreditation (FIBAA) for five years starting on September 13, 2024 and finishing on
September 12, 2029. The programme is in accordance with the national and the European
Qualification Frameworks and the European Standards and Guidelines in their applicable
version valid as of the time of the opening of the procedure, and in accordance with the
Bologna Declaration.

For Master programmes

The Master of Management offered by Universitas Ciputra Surabaya fulfils the FIBAA quality
requirements for master programmes and can be accredited by the Foundation for
International Business Administration Accreditation (FIBAA) for five years starting on
September 13, 2024 and finishing on September 12, 2029. The programme is in accordance
with the national and the European Qualification Frameworks and the European Standards
and Guidelines in their applicable version valid as of the time of the opening of the procedure,
and with the Bologna Declaration.

For all study programmes

The quality requirements that have not been fulfilled by all study programmes — Internationality
of the student body and the Internationality of the faculty (chapter 3.4) — are not an asterisk
criterion and therefore do not lead to a condition. The measures the HEI takes to solve the
identified problems are to be considered during the re-accreditation.

The panel members identified several areas where the programmes could be further
developed. The panel recommends all four study programmes:
o formulating a long-term vision and mission for the acquaintance of international
students (in particular relevant for the BoA and MM programme) (see chapter 3.4.2)
e formulating goal-oriented measures to acquire an international faculty (see chapter
3.4.3)
e ensuring that the documentation of the four programmes is up to date and focusing on
solving substantial issues (such as the lack of international students) alongside formal
issues (see chapter 5.1)
e providing every information in English not only in Bahasa, to be able to attract
international students in a more effective way (see chapter 5.3).

The panel members also identified several areas where BoA could be further developed. The
panel recommends:

Assessment Report
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¢ including more IFRS content in the Accounting programme, particularly in Intermediate
Accounting. UC should state if this is included in the course materials. Adequate
documentation of this aspect should be provided by the university (see chapter 3.3.2).

The panel members also identified an area where MoM could be further developed. The panel
recommends:

o allocating suitable SKS points for the three EDP courses (see chapter 3.5).

The measures that the HEI takes in order to implement the recommendations of the panel
members will have to be considered during the re-accreditation.

There are many criteria in which the programme exceeds the quality requirements:
Positioning of the study programme in the educational market (see chapter 1.3.1)
Positioning of the study programme within the HEI's overall strategic concept (see
chapter 1.3.3)

¢ Integration of theory and practice (see chapter 3.1.3)
¢ Methods and scientific practice (see chapter 3.1.6)

o MM: Foreign language contents (see chapter 3.4.4)
¢ Internal cooperation (see chapter 4.1.5)

For the overall assessment of the programme, please refer to the quality profile at the end of
this report.
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Figure 2: Curriculum Development Stages..........ccovviiiiiiiiiiiii e 38
Figure 3: Graduate Profiles............cii i e 39
Figure 4: Material of Curriculum Structure & Credit Course ..........cccceeeiiiiiiiiiiiiii e, 50
Figure 5: Table of Course Learning Outcome Contribution of Bachelor of Management Study

[ o To =100 10 1 L= PO 50
Figure 6: Study Programme Curriculum Structure & Student Learning Load Ciputra University

YA 2022 ... 79
Figure 7: OBE AlIgnment CONCEPL........coomiiiiiii e 88
Figure 8: Example of a learning roadmap for the BOA ............oooiiiiiiiiiiiice e, 89
Figure 9: An example of a one semester learning roadmap for the Entrepreneurial Venture

Creation COUISE ... 90
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Information

Information on the Institution

Universitas Ciputra Surabaya (UC) was established on May 31, 2006 in accordance with
the Decree of the Minister of National Education No. 74/D/O/2006 Minister of National
Education Decree No. 74/D/O/2006. At its inception, UC had five study programmes,
namely Management, Hospitality & Tourism Management, Informatics, Interior Design,
Visual Communication Design. At that time, UC was divided into two faculties, the School
of Management and Business, and the School of Industrial Technology. In the second year,
the School of Psychology and Psychology study programme as well as the corresponding
faculty were born. UC has the vision of "To be a university that creates World Class
Entrepreneurs with Integrity - Professionalism - Entrepreneurship (IPE), Character and
Nationalism who can contribute positively to Indonesia".

According to the University, the UC is the #1 youngest and fastest university in East Java
and #2 youngest and fastest at the national level to achieve superior accreditation by BAN-
PT Superior accreditation by BAN-PT in 2023. Now, UC Surabaya has 15 study
programmes on the main campus, and two study programmes outside the main campus
(PSDKU) at UC Makassar, where all study programmes have been accredited. UC received
library accreditation with an A rating from the National Library in 2019 and has been
internationally certified ISO 9001:2015 since 2019 in accordance with the extension
certificate identity number 10463403, from the LRQA certification body (Lloyd's Register
Quality Assurance). Improvements for the internationalisation of study programmes have
been carried out, proven by UC becoming an Associate membership of the Asean University
Network-Quality Assurance (AUN-QA) since July 25, 2022. According to the University, the
UC has won several national and international awards both from LLDIKTI Region VII, DIKTI,
and BSN, among others:

Ranked 55th in the tertiary education clustering by the Ministry of Education and Culture.
SNI AWARD Silver rating given by the National Standardisation Agency (BSN).

Ranked 1st for universities which have consistently been in the top 10 recipients of research
grants with the largest value (Rp.) in LLDIKTI Region VII for the 2022 fiscal year.

Ranked 1 for universities receiving the highest amount of research funding in LLDIKTI
Region VIl for the 2022 fiscal year (university form).

Ranked 3rd in universities receiving the highest number of research studies in LLDIKTI
Region VIl for the 2022 fiscal year (university form).

Won the Bronze Winner of the Ristekdikti Award for Best International Cooperation PTS
Category.

The recipient of the independent entrepreneurship programme as one of the implementing
universities with total funds of five million and 610 students from other universities involved.

Increased internationalisation of study programmes has been carried out proven by UC’s or
study programmes’ memberships of several international accreditation/certification bodies,
including:

Membership Association to Advance Collegiate Schools of Business (AACSB) since July
2014.

Affiliated membership European Foundation for Management Development (EFMD) since
July 20, 2020.

Information
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UC continues to make improvements, one of which is by encouraging study programmes to
undergo international accreditation. The accreditation bodies that will be followed are ASIIN
and FIBAA. UC has 464 collaborations with both domestic and overseas partners. To
increase internationalisation, currently UC has 32 foreign cooperation partners from 18
countries. Internationalisation is carried out through international classes, joint degrees,
student mobility and other global experience activities. The School of Management and
Business (SBM) consists of two study programmes: 1) Undergraduate Programme
(Bachelor of Management and Bachelor of Accounting), and 2) Master of Management
Programme. The School of Tourism (SoT) consists of two undergraduate study
programmes, which are: 1) Bachelor of Tourism, and 2) Bachelor of Food Technology. Here
are the organigrams of the School of Business and Management and the School of Tourism.
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UC has experienced a lot of development from the increasing number of students in each
study programme with more than 5000 active students and more than 8000 alumni. In the
2017-2019 period, there was a decrease in the number of students, as there was an
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increase in the criteria for new student admission. Meanwhile, in the 2020-2022 period,
there was a significant decline due to the Covid-19 pandemic which has had a major
impact on the tourism industry globally. There is an increase in the Number of Master of
Management Students, which is significant in the period 2017 to 2022. This increase is a
representation of increasing market perception (prospective students) regarding the
quality of MM. In February 2023, MM's quality was accredited by the Independent

Accreditation Institute for

Economics,

Management,

(LAMEMBA) in Indonesia with the highest accreditation rating, which is SUPERIOR.

Further

accreditation]

Table 0.2.1. Statistical Data Bachelor of Accounting

development of the programme,

Business and Accounting

implementation of
recommendations from previous accreditation [for re-accreditation]
statistical data and evaluation results [for initial accreditation and re-

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 60 60 60 60
# Applicants Total 273 332 423 331
Female 188 204 251 198
Male 85 128 172 133
Application rate 455.00% | 553.33% | 705.00% | 551.67%
# First-Year Students (accepted applicants) Total 46 41 51 38
Female 35 32 34 22
Male 11 9 17 16
Rate of female students 76.09% 78.05% 66.67% 57.89%
# Foreign Students Total 0 0 0 0
Female 0 0 0 -
Male 0 0 0 -
Rate of foreign students 0.00% 0.00% 0.00% 0.00%
Percentage of occupied study places 76.67% 68.33% 85.00% 63.33%
# Graduates Total 28 30 43 47
Female 18 24 35 35
Male 10 6 8 12
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Success rate (students who finished their studies) 81.82% 80.56% 76.79% 102,17%
Dropout rate (students who dropped their studies) 217% 12.20% 5,88% 0.00%
Average duration of study 3,9 3,8 4,0 4,14
Average grade of final degree 3.42 3.58 3.68 3,70

The significant increase of BoA's applicant rate over the last four years shows market
interests and high demands from the market signalling BoA's recognition in society. The
Success Rate of BoA students has increased over the past four years from 81.82% in the
2019/2020 academic year to 102.17% in the 2022/2023 academic year. The Accounting
study programme succeeded in reducing the dropout rate in the last academic year to
0.00%. BoA maintains continuous improvement to maintain and improve the success rate
and dropout rate through classroom learning methods that refer to Outcome Based
Education (OBE), experiential learning, as well as involving practitioners in the field of

accounting to provide practical insights.

Table 0.2.2. Statistical Data Bachelor of Management

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 550 550 550 550
# Applicants Total 1439 1573 1828 1994
Female 610 700 723 717
Male 829 873 1105 1277
Application rate 261.64% | 286.00% | 332.36% | 362.55%
# First-Year Students (accepted applicants) Total 538 529 507 522
Female 198 187 182 222
Male 340 342 325 300
Rate of female students 36.80% 35.35% 35.90% 42.53%
# Foreign Students Total 8 1 44 36
Female 7 0 17 19
Male 1 1 27 17
Rate of foreign students 1.49% 0.19% 8.68% 6.90%
Percentage of occupied study places 97.82% 96.18% 92.18% 94.91%
# Graduates Total 342 464 461 461
Female 112 195 181 184
Male 230 269 280 277
Success rate (students who finished their studies) 83.01% 83.73% 82.24% 93.89%
Dropout rate (students who dropped their studies) 9.59% 7.69% 1.57% 0,77%
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Average duration of study 3,9 3,9 4,1 4,1
Average grade of final degree 3.45 3.53 3.58 3,62

The percentage of students registering for BoM in the 2019/2020-2020/2021 academic
year experienced a decline due to the Covid-19 pandemic, where prospective students
took a gap year and waited out the pandemic situation. In the following year, the
2020/2021-2021/2022 period, the number of registrations increased, especially because
there was a hybrid class option and the addition of a performing arts and sports
management specialisation programme (PASM). During the study period in BoM, students
complete eight semesters in four years of study. The student success rate from year to
year is quite stable at around more than 80% and in 2022/203 increases to 93.89%. This
success rate has increased due to improvements in the quality of learning methods in the
classroom which refer to experiential learning. The dropout rate in the BoM decreased
significantly over the past four academic years, which can be attributed to an improvement

in the quality of teaching.

Table 0.2.3. Statistical Data Bachelor of Tourism

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 250 250 250 250
# Applicants Total 719 758 798 865
Female 434 434 419 398
Male 285 324 379 467
Application rate 287.60% | 303.20% 599.20% 586.00%
# First-Year Students (accepted applicants) Total 172 155 142 143
Female 104 100 91 88
Male 68 55 51 55
Rate of female students 60.47% 64.52% 64.08% 61.54%
# Foreign Students Total 0 0 14 22
Female 0 0 12 17
Male 0 0 2 5
Rate of foreign students 0.00% 0.00% 9.86% 15.38%
Percentage of occupied study places 68.80% 62.00% 56.80% 57.20%
# Graduates Total 179 163 180 148
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
Female 123 113 132 101
Male 56 50 48 47
Success rate (students who finished their studies) 90.05% 81.41% 72.20% 91,62%
Dropout rate (students who dropped their studies) 13.86% 1.29% 2.10% 1,40%
Average duration of study 4.1 4.1 4.1 4,14
Average grade of final degree 3.60 3.68 3.72 3,69

For the last four years, the number of applicants for BoT programmes has relatively varied
in the range of 700-1110 applicants (except in 2019/2020 due to the Covid-19 pandemic)
and the acceptance rate is around 65%. The success rate is about 84%, with an average
Grade Point Average (GPA) of 3.67 and a study duration of 4.11 years. The dropout rate
is significantly declining from 13.86% to 1.40%. This is due to the BoT programme's
commitment to provide a combination of quality teaching that refers to the OBE curriculum,
experiential learning, and involving practitioners as professionals in tourism, hospitality &
culinary business so they can contribute insights and practical experience in the industry.

The conditions affected public interest and confidence in the sustainability of the tourism
industry, especially career and business prospects in this field. This caused the number of
registrants in the BoT programme to decrease, because there is still trauma in the market.
However, as the global tourism industry improves, including in Indonesia, it is expected
that the number of registrants will begin to increase again in 2023 and beyond. This is
experienced by other universities' tourism programmes in Indonesia.?

Table 0.2.4. Statistical Data Master of Management

2019/2020 | 2020/2021 | 2021/2022 | 2022/2023
# Study Places offered by HEI 100 120 120 150
# Applicants Total 142 145 305 398
Female 73 83 93 118
Male 69 62 212 280
Application rate 142.00% 120.83% | 254.17% 265.33%
# First-Year Students (accepted applicants) Total 97 115 108 131
Female 44 69 54 50
Male 53 46 54 81
Rate of female students 45.36% 60.00% 50.00% 38.17%
# Foreign Students Total 1 0 0 0
Female 0 0 0 0

3 See Growth of the Student Body of
(https://pddikti.kemdikbud.go.id/, last accessed on May 2, 2024).

Private

Tourism

Study  Programmes
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2019/2020 | 2020/2021 | 2021/2022 | 2022/2023

Male 1 0 0 0
Rate of foreign students 1.03% 0.00% 0.00% 0.00%
Percentage of occupied study places 97.00% 95.83% 90.00% 87.33%
# Graduates Total 68 62 73 112

Female 30 32 43 67

Male 38 30 30 45
Success rate (students who finished their studies) 85.51% 61.46% 60.87% 103,70%
Dropout rate (students who dropped their studies) 13.56% 8.06% 0.00% 0.00%
Average duration of study 2,3 2,3 2,3 2,16
Average grade of final degree 3.77 3.85 3.86 3,84

This programme accepts new students twice a year and has seen an increase in the
number of applications and admissions from 2019 to 2022, indicating high market interest
in MM. However, student success rates experienced fluctuations due to the transition from
offline to online learning during the pandemic. In addition, the majority of students who are
professionals and entrepreneurs with responsibilities at work have shifted their learning
priorities. This has prolonged their study period completion which should take 4 semesters
or the equivalent of 2 years, to become longer, with the average being 2 years and 3
months. To overcome this problem, the study programme has created various policies that
encourage completion of the study period on time, such as: a final assignment guidance
programme that is scheduled every week, an information system that records all guided
activities and a link between the Research Methods course and thesis writing. The results
show that the success rate rose to 103.70 % in 2022. Additionally, all the undergraduate
and postgraduate programmes have undergone several iterations and changes since they
were first introduced. Thus, UC plans and puts into practice to strengthen the international
focus of study programmes and adapt the suitable curriculum. Currently, UC is also trying
to increase the number of applicants for these programmes through internationalisation,
such as international accreditation.
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Programme Description and Appraisal in Detail

1. Objectives

1.1 Objectives of the study programme (Asterisk Criterion)

The curriculum is based on the learning outcomes of the Indonesian Qualification
Framework.*Graduate profiles are obtained from similar study programme forums and/or
studies of the study programme itself which refers to the vision and mission of UC Surabaya.
The results of a study of the job market needs of the government, business and industry are
the basis for the determination of the study programmes.

Bachelor of Accounting

The BoA profile is determined based on the results of a study of the job market needs of
the government, business, and industry, as well as the needs to develop science and
technology. Graduate competencies are prepared in accordance with the Indonesian
National Qualifications Framework (KKNI) level 6 which is equivalent to the Bachelor's
degree level which includes Attitudes, General Skills, Special Skills and Knowledge.

Intended Learning Outcomes (ILO) of BoA Study Programme:

ATTITUDES

1. Having integrity in their role as accountants.

. Upholding ethics in socializing and business.

. Reliable (trustworthy).

. Cooperative.

. Communicative.

. Persistent in trying.

. Creative in finding business opportunities and solutions.

. Internalising the academic values, norms, and ethics.

© o0 N oo o A W DN

. Demonstrating an attitude of responsibility for work in their field of
expertise independently.

10. Internalising the spirit of independence, struggle, and entrepreneurship.

4 The legal basis referred to is Law of the Republic of Indonesia no. 12 of 2012 concerning Higher
Education, Presidential Regulation of the Republic of Indonesia No. 8 of 2012 concerning the Indonesian
National Qualifications Framework, Regulation of the Ministry of Research, Technology and Higher
Education of the Republic of Indonesia No. 3 of 2020 concerning National Higher Education Standards,
as well as Guidelines for Preparing the Higher Education Curriculum by the Ministry of Research,
Technology and Higher Education, Directorate General of Learning and Student Affairs, Directorate of
Learning 2016.

Programme Description and Appraisal in Detail
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GENERAL SKILLS

1. Able to apply logical, critical, systematic, and innovative thinking in the context of
developing or implementing science and technology that pays attention to and applies
humanities values in accordance with their field of expertise.

2. Able to demonstrate independent, quality, and measurable performance.

3. Able to study the implications of the development or implementation of science and
technology that pays attention to and applies humanities values in accordance with their
expertise based on scientific rules, procedures and ethics in order to produce solutions,
ideas, designs, or art criticism, compile a scientific description of the results of their studies
in the form of a thesis or final project report, and upload it on the Universitas Ciputra website.

4. Able to compile a scientific description of the results of the study above in the form of a
thesis or final project report, and upload it on the Universitas Ciputra website.

5. Able to make appropriate decisions in the context of problem solving in their field of
expertise, based on the results of information and data analysis.

6. Able to maintain and develop networks with supervisors, colleagues, peers both inside
and outside the institution.

7. Able to be responsible for the achievement of group work results and supervise and
evaluate the completion of work assigned to workers under his/her responsibility.

8. Able to carry out a self-evaluation process of the work group under his/her responsibility
and manage learning independently.

9. Able to document, store, secure, and retrieve data to ensure validity and prevent
plagiarism.

SPECIAL SKILLS:

1. Able to utilize information technology to solve specific tasks, general problems and
unexpected problems in the field of work and business projects related to accounting.

2. Able to prepare IFRS-based financial statements.

3. Able to choose or develop appropriate and correct solutions according to accounting
principles to solve problems in the field of accounting in its relevance in student business
projects.

4. Able to make strategic decisions and provide advice in business projects by using the
analysis of financial statements and informing stakeholders according to applicable
accounting provisions.

5. Able to conduct research that can be used in providing various alternative problem solving
in the field of accounting in the realm of choice: student business projects, company
internships or general financial phenomena.

KNOWLEDGE:

Mastering the knowledge of basic, intermediate and advanced financial accounting in a
scientific context and the context of application for basic and intermediate financial
accounting in an accounting context.

Programme Description and Appraisal in Detail
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2. Mastering the knowledge of internal accounting and its application in mainly micro and
small-scale businesses in strategic decision making.

3. Having the knowledge of theoretical concepts and accounting principles and skills in
auditing financial statements in accordance with auditing standards connected to
accounting information systems.

4. Mastering knowledge related to tax and taxation and its application for micro and small-
scale businesses.

5. Mastering the knowledge of managing finances and making financial plans in micro and
small-scale businesses.

The following is a description of BoA's graduate profile, including:

(1) Financial and Accounting Analyst who has the ability to present information and carry
out analysis of the company's accounting and financial aspects,

(2) Corporate Controller who has the ability to control the accounting and financial functions
within the company,

(3) Tax Specialist who has the ability to apply policies and strategies in the field of taxation
and ensure compliance with applicable tax policies,

(4) Internal Auditor who has the ability to supervise business processes in the company,

(5) External Auditor who has the ability to review the conformity of the company's financial
report presentation with applicable accounting standards,

(6) System Analyst who has the ability to design and audit the company's accounting
information system. The target graduates are expected to be able to achieve excellence in
five areas of BoA's scientific map, such as: Finance and Investment, Taxation, Management
and Economics, Entrepreneurship and Humanities, and Information Technology.

Bachelor of Management

Intended Learning Outcomes (ILO) of BoM Study Programme:

ATTITUDES
1. Pious to God Almighty and able to show a religious attitude.
2. Upholding the human values in carrying out duties based on religion, morals, and ethics.

3. Contributing to improve the quality of life in society, nation, state, and civilisation based
on Pancasila.

4. Playing a role as a citizen who is proud and loves the country, has nationalism and a
sense of responsibility to the State and nation.

5. Respecting the diversity of cultures, views, religions and beliefs, as well as the original
opinions or findings of others. 6. Cooperating and having social sensitivity and concern for
society and the environment.

7. Obeying the Iw and be disciplined in social and state life.

8. Internalising the academic values, norms, and ethics.

Programme Description and Appraisal in Detail
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9. Demonstrating an attitude of responsibility for work in their field of expertise
independently.

10. Internalising the spirit of independence, struggle, and entrepreneurship.
GENERAL SKILLS

1. Able to apply logical, critical, systematic, and innovative thinking in the context of
developing or implementing science and technology that pays attention to and applies
humanities values in accordance with their field of expertise.

2. Able to demonstrate independent, quality, and measurable performance.

3. Able to study the implications of the development or implementation of science and
technology that pays attention to and applies humanities values in accordance with their
expertise based on scientific rules, procedures and ethics in order to produce solutions,
ideas, designs, or art criticism, compile a scientific description of the results of their studies
in the form of a thesis or final project report, and upload it on the Universitas Ciputra website.

4. Able to compile a scientific description of the results of the study above in the form of a
thesis or final project report, and upload it on the Universitas Ciputra website.

5. Able to make appropriate decisions in the context of problem solving in their field of
expertise, based on the results of information and data analysis.

6. Able to maintain and develop networks with supervisors, colleagues, peers both inside
and outside the institution.

7. Able to be responsible for the achievement of group work results and supervise and
evaluate the completion of work assigned to workers under his/her responsibility.

8. Able to carry out a self-evaluation process of the work group under his/her responsibility,
and manage learning independently.

9. Able to document, store, secure, and retrieve data to ensure validity and prevent
plagiarism.

SPECIAL SKILLS

1. Able to solve routine problems of management functions (planning, organising, directing,
controlling) and organisational functions (marketing, human resources, operations and
finance) with applicable rules.

2. Able to formulate and implement strategic plans into operational plans.

3. Able to conduct theoretical and empirical studies in the field of management based on
scientific methods.

KNOWLEDGE

1. Mastering the theoretical concepts in management science and apply them in various
types of organisations both business and non-business at local, national and global levels.

2. Mastering research methodology in management science.

3. Mastering the principles of leadership and entrepreneurship in various types of
organisations.
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The following is a description of BoM's graduate profiles:

(1) Consultant in the field of business management,
(2) Business developer, and
(3) Become an innovative Business Project Manager with IPE characters.

Graduates of the BoM become consultants in the field of management and Business
Developers who are able to solve general and complex problems in the field of management
based on principles, methods and basic theories in the fields of management and
entrepreneurship knowledge/skills independently and collaboratively. BoM graduates who
become Business Project Managers are able to design conceptual, creative and
comprehensive management work/ideas to solve contextual problems, based on
management knowledge/skills theories independently.

Bachelor of Tourism

Intended Learning Outcomes (ILO) of BoT Study Programme:

ATTITUDES
1. (S1) Faith and tolerance: pious to God Almighty and able to show a religious attitude;

2. (S2) Humanity: upholding human values in carrying out duties based on religion, morals,
and ethics;

3. (S3) Diversity: respect the diversity of cultures, views, religions, and beliefs, as well as
the original opinions or findings of others.

4. (S4) Social responsibility: contributing to improving the quality of life in society, nation,
state, and the advancement of civilisation based on Pancasila;

5. (S5) Nationalism: acting as a citizen who is proud and loves the country, has nationalism
and a sense of responsibility to the state and nation;

6. (S6) Environmental awareness: working together and having social sensitivity and
concern for society and the environment;

7. (87) Obedience to norms and laws: obeying the law and being disciplined in social and
state life;

8. (S8) Academic values: internalising academic values, norms, and ethics;

9. (S9) Responsibility and professionalism: demonstrate an attitude of responsibility for work
in their field of expertise independently;

10. (S10) Entrepreneurial: internalising the spirit of independence, struggle, and
entrepreneurship.

GENERAL SKILLS

Programme Description and Appraisal in Detail
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1. (KU1) Conceptual thinking: able to apply logical, critical, systematic, and innovative
thinking in the context of developing or implementing science and technology that pays
attention to and applies humanities values in accordance with their field of expertise;

2. (KU2) Performance: able to demonstrate independent, quality, and measurable
performance;

3. (KU3) Problem solving: able to examine the implications of the development or
implementation of science and technology that pay attention to and apply humanities values
in accordance with their expertise based on scientific rules, procedures and ethics in order
to produce solutions, ideas, designs or art criticism;

4. (KU4) Public expose: compile a scientific description of the results of the above study in
the form of a thesis or final project report, and upload it on the college website;

5. (KU5) Decision making: able to make decisions appropriately in the context of problem
solving in his/her field of expertise, based on the results of information and data analysis;

6. (KU6) Communication intelligent: able to interpret information received and sought
through various media (text and non-text; online and offline) by using all of his/her functions;

7. (KU7) Managing: able to be responsible for the achievement of group work results and
supervise and evaluate the completion of work assigned to workers under his/her
responsibility;

8. (KU8) Self-evaluation: able to conduct a self-evaluation process of the work group under
his/her responsibility, and able to manage learning independently;

9. (KU9) Information management: able to document, store, secure, and retrieve data to
ensure validity and prevent plagiarism;

10. (KU10) Networking: able to maintain and develop networks with mentors, colleagues,
peers both within and outside the institution.

SPECIAL SKILLS

(KS1) Able to present various alternative solutions to problems in the field of hospitality and
tourism based on principles and theories;

2. (KS2) Able to apply science and information technology in his/her field of expertise
through scientific reasoning based on logical, critical, systematic, and innovative thinking;

3. (KS3) Able to communicate and work in a multicultural environment and have a
responsible and professional attitude in their field of work;

4. (KS4) Able to see, capture and create business opportunities in hospitality and tourism
based on market analysis;

5. (KS5) Able to provide assistance and support in identifying, analysing, formulating, and
implementing business solutions;

6. (KS6) Able to conduct empirical studies and modeling using scientific methods on various
hospitality and tourism businesses;
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7. (KS7) Able to identify and solve managerial problems and organisational functions at the
operational level, and take appropriate solution actions based on alternatives developed, by
applying entrepreneurial principles rooted in local wisdom with a global orientation;

8. (KS8) Able to assess the ability of the community based on scientific principles so as to
increase community participation in development in the field of hospitality and tourism;

9. (KS9) Mastering the rules, principles and techniques regarding tourism history; (KS10)
Able to communicate ideas about hospitality and tourism business in online and offline
media;

11. (KS11) Able to find and combine new tourism products that have high selling value;

12. (KS12) Able to coordinate with stakeholders in consensus to produce steps/policies in
tourism management;

13. (KS13) Able to identify, formulate and evaluate tourism resources using scientific
principles and instruments to produce tourism products that have differentiation value;

14. (KS14) Able to speak at least one international language.
KNOWLEDGE

(P1) Mastering the theoretical concepts, principles, methods, instruments of analysis of
management functions (planning, organising, directing, monitoring, evaluating, and
controlling) in various types of organisations and businesses in the fields of hospitality and
tourism;

2. (P2) Mastering the theoretical concepts, principles, methods, instruments for analysing
business organisation functions (marketing, human resources, production and operations,
finance and strategy) in various types of organisations and businesses in the fields of
hospitality and tourism;

3. (P3) Mastering the theoretical concepts of hospitality and tourism so as to be able to
develop sustainable and competitive governance;

4. (P4) Mastering the in-depth theoretical concepts of entrepreneurship in various hospitality
and tourism businesses;

5. (P5) Possess knowledge of various business ethics, regulations and governance in the
local, national and global domains;

(P6) Mastering the theoretical concepts and principles of applying information technology
systems in order to make and make business decisions in the field of hospitality and tourism
efficiently and effectively;

7. (P7) Mastering the theoretical concepts and rules in applied research methodology with
an inter-disciplinary and multi-disciplinary approach that includes case studies,
ethnography, surveys and experiments in qualitative and quantitative scopes in the fields of
hospitality and tourism;

8. (P8) Mastering the theoretical concepts to discover, recognise and explore local wisdom;

9. (P9) Mastering the theoretical concepts to adapt in cultural diversity;
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10. (P10) Mastering the theoretical concepts in depth on marketing strategies and tourism
resources so as to create superior tourism destinations that have differentiating values and
adjust to market trends;

11. (P11) Able to utilise the ability to supervise and or implement hospitality and tourism
business designs that have calculated risks;

12. (P12) Mastering the theoretical concepts and in-depth in hospitality and tourism
business design independently and creatively and based on market research.

The following is a description of BoT's graduate profiles:

BoT programmes aim to produce: Professional Entrepreneurs in tourism, hotel and culinary;
Professionals Intrapreneurs who possess both Entrepreneur skills and mindsets in tourism,
hotels and culinary; and Academics and Scientific Developers in tourism, hotels and culinary
who are reliable, have good communication skills and master information technology.
Generally, alumni work as business owners and staff in the tourism, hotel, and culinary
industries. Some alumni also work as lecturers at universities. The graduate profile is
determined based on the results of a tracer study of the job market needs of the business
world and government. In addition, considering the needs for developing tourism science
and technology. The general and specific objectives of the BoT programme have become
theoretical and practical learning aspects, so that students possess academic and critical
thinking skills in serving professionally, developing their profession, and identifying
problems through scientific intuition and alternative solutions to existing problems.

Master of Management

Intended Learning Outcomes (ILO) of MM Study Programme:

1. Career Path: Able to develop a life-path to become a productive generation based on
national insight and the values of Integrity, Professionalism and Entrepreneurship (IPE).

2. High Sense of Achievement: the willingness to achieve the best results with passion and
high standards.

3. Moral integrity: qualities that demonstrate honesty, respect, and consistency with
universal moral standards, reflected in responsible behaviour in the communities served

4. Life-long learning: the willingness to always develop oneself throughout life resulting in
increased competence.

5. Critical Thinking: Able to compile ideas/concepts through conceptual and empirical
studies logically and analytically with a multi-disciplinary approach based on scientific
principles of management, entrepreneurship, and human values.

6. Creativity-Innovation. Able to create innovative business models based on the study of
opportunities that have added value to accommodate the interests of stakeholders by
utilising the elements of industry 4.0.

7. Problem solving: Able to create strategic plan/implementation plan through opportunity
study, management function, and academic study of problems in the field of management,
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entrepreneurship, and humanity, which are beneficial for scientific development and
organisational sustainability.

8. Decision making: Able to make decisions that are in accordance with organisational goals
by considering measurable risks and changes in the business environment using
management science and entrepreneurship approaches.

9. Communication-recognition: Able to present the results of his work in communication
media by utilising information media that can be widely accessed, and appreciated by the
academic community, business community and or the general public.

10. Research: Able to organise research-based thinking in the form of a thesis for the field
of Management / Entrepreneurship / Scientific Concentration or expertise.

11. Transdisciplinary: Able to develop specific and comprehensive learning and work
strategies to solve problems, based on the mindset that is built and developed during
independent learning in the scientific fields of management, business and entrepreneurship
and other expertise.

12. Theory: Mastering the theories needed in the process of managing companies/validating
opportunities/theories of developing sustainable business strategies consisting of:

e Theory of management function analysis tools (POAC) and business functions
(Marketing, Operations, Financial and Human Capital)

o Sustainable business strategy development theory (minimum: RBV; BOSS;
Dynamic Capabilities)

o Effectuations theory

o TPB/TRF theory

13. Method: Mastering the methods required to produce a business strategy consisting of:

e Methods in Management (SWOT/QSPM/HR Development/SIA)
¢ Quantitative/ qualitative research methods

e Application of research methods in current journals

¢ BMC/EMC/design thinking/scamper/10 types of innovation

e Lean Start Up / BSC / Parallel Planning

14. Concept dan Principle: Mastering essential concepts and principles:

e Strategic plan development

e Leadership and entrepreneurship principles in various types of organisations
¢ Principles of change management

o Management principles

¢ Innovation Management Framework/3 circle model

15. Approach: Mastering management and business approaches that can connect
knowledge of scientific fields / expertise in business management, entrepreneurship with
other fields of knowledge / science.
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The following is a description of MM’s graduate profiles:

(1.) Managers in companies of all sizes and industries
(2.) Business Consultants of various sizes and industries

(3.) Entrepreneurs who are able to create independent businesses (venture/Value creator)
or add value to the organisation

MM's graduate profiles are Managers, Business Consultants and Entrepreneurs in
companies of various scales and various industries who are able to provide innovative and
entrepreneurial solutions to business problems that are beneficial to the user community,
the nation and humanity, and have IPE characters. This profile is achieved by compiling
programme outcomes targeting the formation of attitudes, skills and knowledge. To achieve
the programme outcomes, planning, implementation, monitoring and evaluation of the
learning process as well as learning assessment, and integration of research and personal
knowledge management activities in learning are designed. Graduate profiles and learning
outcomes are evaluated periodically at least every four years. The graduate profile is also
achieved by designing non-curricular programmes such as a student credit points system,
individual student development which refers to the student development roadmap.
Examples of activities include: coaching & networking night (which brings students together
with the best business coaches as well as networking between students), Real Business
Solutions (RBS) where students visit national and international companies that have real
problems in which students act as business consultants to offer real solutions, Entrepreneur
Development Programme (EDP) activities that students must participate in at least three
times during their Master’s studies and non-credit programmes that equip students with
negotiation soft skills through Golf for Fun, Coffee Time and Grooming for Success
programmes.

Appraisal:

The panel considers the qualification objectives of the programme are explained and
convincingly presented. The aspired level at graduation can be realised through the completion
of subject-specific and extra-curricular qualifications. The target group, targeted professional
field and societal context of the discipline is considered in the objectives of the study
programme. All Study programmes have learning objectives, which enable the students to
embrace academic proficiency and comprehensive employability. Furthermore, the
development of the individual student’s personality is part of the programme. The requirements
of the national qualification framework are met.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
1.1*  Objectives of the study programme X

(Asterisk Criterion)

1.2 International orientation of the study programme design (Asterisk Criterion)
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All study programmes are required to carry out lectures in English with @ minimum of two
courses per semester, which is in accordance with the English Class Management
Guidelines. This is intended to enable all graduates to meet the internationally standardised
graduate profiles. A certain number of students of the BoA and the BoM were sent overseas
through the IISMA MBKM?® programme, a scholarship scheme by the Government of the
Republic of Indonesia to fund Indonesian students for mobility programmes at top
universities and reputable industries or they took credential course, which provides students
with international certification. For the BoA Programme, student mobility programmes have
also been consistently implemented every semester.

Bachelor of Accounting

International orientation efforts are designed by BoA through the use of international
textbooks in core courses, presenting a global academic atmosphere in joint classes with
international guest lecturers, using case studies from companies/industries to provide
international insights, giving opportunities for students to be involved in scientific
meetings/conferences internationally, encouraging students to take advantage of student
mobility opportunities, as well as building opportunities for collaboration with relevant global
universities/agencies/institutions. Those efforts are carried out in order to equip students so
that graduate employability can enter and be accepted on a global scale. In addition, the
Institute of Chartered Accountants in England and Wales (ICAEW) has sent their lecturers
to train the tutors of the BoA as a preparation for the process of holding professional
certification. Other efforts include the introduction of software that is used globally, for
instance in the Auditing course for IDEA software which can be used in the audit data
process. Learning materials in financial accounting are based on International Financial
Reporting Standards (IFRS), so that students can apply global accounting standards.

Bachelor of Management

BoM has international pathways for students in the form of Summer & Winter Courses,
Student Exchange, Double Degree, and Immersion programmes. They have partner
universities for the International Pathway programme.

In the BoM, all core courses are required to offer classes in Indonesian and English, and
five study programme elective courses are offered, specifically in English. Thus, there are
a total of 124 credits of BoM courses which are conducted in English. The MBKM Credential
course provides students with national and international certification to increase graduate
competency and employability advantage, in which the BoM collaborates with the American
Academy of Project Management (AAPM) for Certified International Professional
Entrepreneurship and Certified Leadership Specialist.

5 IISMA Co-funding is part of the Kampus Merdeka (Emancipated Learning) Programme. In 2020, the
Ministry of Education, Culture, Research and Technology (Mendikbud) introduced the Merdeka Belajar-
Kampus Merdeka programme (MBKM programme, Independent Learning-Independent Campus
programme). It aims to give undergraduate students the right to learn outside the home university and
the study programme for up to three semesters with the following core elements: (1) internship, (2)
project in a village, (3) student exchange, (4) research, (5) entrepreneurial activities, (6) independent
study or project, (7) humanitarian project, and (8) teaching in school. The list of activities can be taken
from the programmes determined by the government.
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Expatriate lecturers, international guest lecturers who are academics and practitioners,
exchange staff, and visiting professors focus on teaching classes in English/International
classes. Every semester, there is one visiting professor from abroad who teaches for two to
four weeks. International inbound students focus on joining classes held in English. The
case study materials used by the BoM refers to national and international case studies.
Based on the international orientation of the BoM, alumni can continue their Master studies
more easily abroad, work in multinational companies (such as Ernst & Young) and develop
their project and family businesses through international expos (such as: Trade Expo
Indonesia, Canton Fair, SIAL Interfood).

Bachelor of Tourism

The BoT curriculum has an international orientation designed to equip students with the
skills and knowledge necessary to compete in the national and international job market.
Several courses not only discuss business settings in Indonesia but also involve ongoing
overseas cases. The use of international textbooks and case studies supports students to
become familiar with the global context related to their courses. Presentation slides are in
English. Support and collaboration with NNP (Networking and Partnership) are done
through international benchmarking programs, student and staff exchanges, and
international field trips. BoT programmes are committed to incorporating international
programmes into its activities. Internationalisation activities in the form of joint research, joint
conferences, and joint classes are carried out with partners from universities in Malaysia.
Internationalisation cooperation is also carried out with universities in Switzerland and
Korea. BoT also has alternative curriculum options through double degree programs, ISMA
(Indonesian International Student Mobility Awards), summer courses, winter courses, and
accelerated programmes for students in the Hospitality & Tourism Business and Culinary
Business study programmes with several campuses such as IMI Switzerland and Woosong
University Korea. International programme involvement is not only for students, but also for
lecturers.

Master of Management

The design of the MM curriculum refers to the applicable curriculum in accordance with the
agreement at the Indonesian Management Forum (FMI). This curriculum is part of what is
assessed for accreditation by the Independent Accreditation Institute for Economics,
Management, Business and Accounting (an Indonesian Institution called LAMEMBA), which
is awarded for international competitive institutions. Apart from that, the curriculum of the
Master of Management study programme has been aligned with the curriculum of several
universities abroad such as the MBA programme at TAR-UMT Malaysia and the MBA at
Monash University, Australia. This is an illustration that the curriculum of the Master of
Management Study Programme is equivalent to the curriculum of world business schools.

Appraisal:

The panel considers the programmes to be designed with respect to international criteria.
Students receive skills and knowledge necessary to compete in the national and international
job market. There are a lot of international elements in the programmes like English learning
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material, courses in English, expatriate lecturers, international guest lecturers who are
academics and practitioners, exchange staff, and visiting professors. Additionally, the students
themselves have many possibilities to go abroad and gain international experience.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
1.2* International orientation of the study X

programme design (Asterisk Criterion)

1.3 Positioning of the study programme

Bachelor of Accounting

BoA has a scientific vision that seeks to develop the Three Pillars of Higher Education
(Tridarma) activities in the field of accounting that are based on financial literacy and
entrepreneurship, that are adaptive to developments in science and technology, to produce
world-class entrepreneurs, have IPE characters and are able to create innovative work that
is beneficial to the user community, nation and humanity. The Accounting study programme
curriculum is reviewed and prepared by considering the latest practices in the world of
(higher) education which includes the OBE principles which are used as a measure in
obtaining regional level certificates carried out/issued by the AUN (ASEAN University
Network) and other international accreditation or certification bodies. Student achievements
nationally and internationally are always improved, including providing opportunities for
students to expand their academic capacity through the dissemination of research results
in global (international) conferences. Several alumni work in multinational/international
scale companies. Then, from the data, the number of registrants shows that public interest
in the Accounting Study programme is also increasing every year. With the support of the
MNA department which seeks to take creative and innovative approaches in maintaining
and increasing the number of new student admissions.

The Accounting study programme seeks to be responsive to the challenges of change and
future development of science and technology. Efforts that have been made to increase
graduate employability through the quality of learing are the use of technology bases to
sharpen scientific competencies in courses such as Accurate and Advanced Excel
accounting software for financial accounting competencies, Atlas and IDEA applications for
auditing competencies, and Power Bl and Python for data analytics competencies. This
aims to improve the quality of graduate employability because various technological
applications are widely used in industry.

The Accounting study programme ensures its graduates have competencies that support
employability through Professional Accountant competencies. Some examples are of
graduates who work at reputable companies such as Public Accounting Firm (KAP) KPMG,
KAP Ernst & Young, RSM Global, Shine Wing (SW), KAP PKF, Artax Registered Tax
Consultant, KJA PT. Synergy Ultima Nobilus, PT. Gudang Garam, PT. Ciputra
Development, Tbk, PT. Mekari, Parent Group, Ciputra Group School, Regional Financial
Audit Agency.

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 27



Bachelor of Management

BoM continues to develop excellence and uniqueness to be able to compete with other
universities from regional to international level. The superiority of the BoM is that it has
graduates who have a global mindset, international perspective, entrepreneurial skills,
managerial skills, core competencies, business analytical skills, and design thinking skills.
Graduates from the BoM will have the potential to become business owners, family business
successors, CEOs, General Managers, Managing Directors, and other structural officials.

The maijority of BoM alumni find jobs in less than 6 months after graduating. In 2020/2021,
around 65% of alumni who completed the tracer study got jobs in under six months after
graduating. The majority of BoM graduates work as Entrepreneurs and as Intrapreneurs in
national and multinational companies. With the rapid changes in the industrial world, the
BoM anticipates and prepares its graduates to be ready to face future challenges through a
choice of new courses related to technology, such as Technology for Business
Development (4 credits), Digital Finance (four credits), and Digital specialisation Business.
Interests in the creative industry sector at PASM also further complements students'
preparation so they can graduate and work in more fields.

The companies where alumni work are various, such as the largest supermarket company
in Indonesia, Business Consultant, logistics, food and beverages and others. Apart from
that, some alumni have built their own businesses, or some have become successors to
family-owned businesses. Individuals work at Info Surabaya, ME Social Media
Management, PT, Fleet & Database Management Department, Ernest & Young, Warna
Warni Group, and The Prince Jewellery.

Bachelor of Tourism

The superiority of the BoT programme is that it is the only tourism study programme in East
Java that provides a Bachelor of Tourism (S.Par.) degree. Learning activities are based on
the three main competencies provided: professional skills, academic excellence, and the
ability to open business opportunities. BoT programmes continue to develop excellence and
uniqueness to be able to compete with other universities regionally, nationally and
internationally. The BoT programme curriculum provides three dominant sectors in the
tourism industry simultaneously, which are: tourist destinations, hospitality and culinary,
whereas other universities only focus on one sector. This is an advantage that other
universities do not offer. Another advantage is the world network of the tourism and hotel
business, in which the BoT programme has extensive networks with international chain
hotels in Indonesia and large hotel brands in Indonesia and overseas. .

BoT programmes have alumni who work as Professional Intrapreneurs in hotels or other
tourism businesses and have alumni who are able to open businesses in the tourism sector,
either directly or indirectly. By having graduates who are competent in entrepreneurship and
according to their field of study, they are able to create ventures and/or create added value
of international standards in various fields. Through the internship programme in semester
7, many students received job offers at the end of the internship session, thus increasing
the chances of getting hired before graduation.

Master of Management
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The Master of Management study programme is a study programme that has a unique
curriculum design that combines management science, entrepreneurship and areas of
expertise that are of students’ interests. The uniqueness in the field of entrepreneurship
allows students to gain entrepreneurial competencies to support managerial abilities in
managing businesses in areas of expertise that suit their respective interests. UC sees the
Master of Management study programme as being at the forefront in building
entrepreneurial networks. The study programme continues to develop excellence and
uniqueness to be able to compete with other universities regionally, nationally and
internationally. There are several programmes carried out by the study programme to
increase the employment rate, such as creating programmes that bring students closer to
the business and industrial world, requiring students to take part in non-credit programs,
which are the Entrepreneur Development Programme, and bringing together students
specialising in Management Experts (i.e. fresh graduate undergraduate students) in the
Business Apprentice course.

The Master of Management Alumni profiles is to become an entrepreneur who is a business
owner whose business performance increases during their studies in the Master of
Management: Individuals of the study programme founded Good News from Indonesia,
Handmadeshoesby. Furthermore, several alumni work in multinational companies like Bank
Mandiri, IBM, Data Engineer in London, UK.

The Vision, Mission, Goals, and Objectives of the School of Business and Management and
the School of Tourism of Universitas Ciputra Surabaya is to be a faculty that creates world-
class Entrepreneurs in the field of Business and Management with Integrity-
Professionalism-Entrepreneurship (IPE) character and nationalism, who can contribute
positively to nation and humanity. Additionally, the Mission of School of Business
Management and of the School of Tourism are as follows: To implement Tridarma
Perguruan Tinggi (Teaching, Research and Community Outreach) in the field of
Management, Accounting, and entrepreneurship according to national & international
quality standards. To entrepreneurially manage the faculty in accordance with the principles
of good governance. Establishing the Goals of School Management and Business as
follows: Performing education, research, and community service in the scientific fields of
Business and Management/Tourism and entrepreneurship that emphasises innovation and
freedom of thought for students; Creating a School of Business and Management/Tourism
that is managed entrepreneurially and in accordance with good governance; Achieving a
high quality School of Management/ School of Tourism with national and international
standards. Additionally, every study programme has established a scientific vision which
encompass forming world-class graduates who are Entrepreneurial and have expertise in
the field of Accounting/Management/Tourism with the character of Integrity-
Professionalism-Entrepreneurship (IPE) and nationalism, who can contribute positively to
Indonesia.

Appraisal:

The panel finds the reasons for the positioning of each study programme on the educational
market to be exceedingly well, because the UC has established its own unique and
competitive profile as “Creating World Class Entrepreneurs”. Likewise, they think the current
and future needs of the job market are accurately grasped by each study programme.
Furthermore, UC's focus on entrepreneurship is reflected exceedingly well in all four
programmes which ensure that graduates not only have competencies that support
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employability, but also possess competencies as entrepreneurs. Therefore, graduates are
even able to become entrepreneurs who create jobs. With respect to UC’s mission and
vision, all three study programmes express their aligned objectives. The study programme’s
qualification goals constitute the core of the HEI's or faculty’s strategy.

Exceeds Does not

Exceptional quality meet quality
requirements requirements

1.3.1 Positioning of the study programme in
the educational market

1.3.2 Positioning of the study programme on
the job market for graduates X
(,Employability*)

1.3.3 Positioning of the study programme
within the HEI's overall strategic concept
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2. Admission

2.1 Admission requirements (Asterisk Criterion)

The process of admitting new students at UC is handled by the Marketing and Admission
Department (MNA) according to the applicable requirements and procedures referring to
government regulations. Based on New Student Admission Administration Manual
UC/SOP/MNA/02, UC accepts registration of prospective students from various backgrounds,
races, religions from all over Indonesia and also provides opportunities for prospective
overseas students.

For All Bachelor Programmes

UC opens registration routes: Achievement Invitation Route (JUP) applies to prospective
students from selected collaboration schools; The Cooperation School Route (JSK) applies
to prospective students and alumni from all cooperation schools and has an average report
card score of 11 > 70; The Regular Route applies to prospective students from cooperative
schools with an average report card score of 11 > 70 from non-partner schools.

Figure 1: Ciputra University Surabaya - Enroliment Flow
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Prospective students fill in registration data online via website pmb.uc.ac.id or UC PMB (UC
New Student Admissions) mobile application. Then they must go through a new student
selection test process which includes (1) Academic Potential Test (TPA), (2) Case study
test, (3) Interview test, and (4) Special test for prospective students who register for the
International class of Management study programme needs to collect the results of the
English Proficiency Test (EPT). For prospective students who receive scholarships, there is
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an interview process carried out by the coordinating lecturer in the study programme. The
interview process was carried out online and using media Interview Form JUP Star
Diamond (superior achievement scholarship) and Interview Form BPU (achievement
invitation route) which has been provided by the MNA and signed after the interview process
is completed. The main requirements for accepting prospective scholarship are the
student’s ability and experience in organisation, communication, and the skills to explain
one's strengths and weaknesses. After the selection interview, the course coordinator will
provide recommendations to the MNA. If the prospective student passes, MNA will contact
and inform them to re-register through a mechanism from the Registrar Office (BAA).

Prospective students with foreign citizenship (WNA) are required to take part in the
registration process and new student admission selection tests according to procedures.
After being declared to have passed the selection and completing financial administration
obligations, prospective foreign students must send the required documents for foreigners,
including: (1) Valid passport, (2) Coloured passport photo of the prospective student, (3)
High School/Vocational School/ Islamic High School (SMA/SMK/MA) diploma, (4) Health
certificate, (5) Guarantee and financing letter, (6) Statement letter of compliance with
regulations and not taking part in politics in Indonesia, (7) Unemployment Statement Letter.
The letter format in points 5-7 are provided by UC. These required documents will be
registered for processing foreigners' study permits to the Directorate General of Higher
Education (DIKTI) by MNA. After the study permit letter is issued by DIKTI, prospective
foreign students can continue the re-registration process.

Master of Management

Prospective students from various fields of study enter with two types of tests, such as a
written test measuring prospective students' knowledge of business through case studies,
and an oral test (interview) to explore their readiness and business communication skills.
For students from non-EMBA (Economic, Management, Business & Accounting) study
programmes, a matriculation programme which provides an overview of business,
management, microeconomics and macroeconomics is available.

New student registration for postgraduate programmes is opened twice every year. The
admission procedure begins with registration by prospective students online via
https://cis.uc.ac.id/index.php/magister_admission. Then, prospective students will be
directed to take a test in the form of solving a case and going through an interview stage.
New student admissions will be announced within 2 (working) days after the exam is held.
Apart from an undergraduate certificate, there are no special registration requirements to
become a student, such as work experience. However, prospective students are advised to
have at least passive English language skills and good mental health.

2.2 Counselling for prospective students

UC provides counselling services for prospective students. MNA has ten Student
Counsellors whose job is to help provide consultation services to prospective students.
Prospective students can contact the Student Counsellor via WA or Line. The MNA
Department through the Student Admission division provides information services via email
pmb@ciputra.ac.id. Prospective students can send the questions via email and will get
replies on working days and hours. Student Service Executive provides information services

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 32


https://drive.google.com/file/d/1O56MOWuuZtv1P1BocIO3zGUR15ib6igl/view?usp=drive_link

on working days and hours. The information services provided include registration
requirements, registration procedures, student admission selection tests, an overview of
study programs, tuition fees and the re-registration process. The requirements for becoming
a prospective UC postgraduate student are on the website.®

In providing counselling services, MNA also collaborates with study programmes to provide
more complete information regarding the curriculum and teaching and learning systems that
apply at UC to prospective students. Counselling services are provided with the aim of
making prospective students more familiar with UC as a whole.

2.3 Selection procedure (if relevant)

The new student admission methods are regulated in New Student Admission
Administration Manual UC/SOP/MNA/02, Standard UC/UC/STD/MNA/02 and have been
listed on UC website, so that it can be read by all prospective new students.

For All Bachelor Programmes

Prospective students will t