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Project Number: 23/041 Cluster 2
Higher Education Institution: Universitas Ciputra
Location: Surabaya, Indonesia
Study programme: Visual Communication Design - Bachelor of Design
Communication Science - Bachelor of Communication Science
Type of accreditation: initial accreditation

The FIBAA Accreditation and Certification Committee has taken the following decision:

According to § 7 (6) in conjunction with § 9 (1) in conjunction with § 10 (2) of the FIBAA General
Terms and Conditions within the framework of procedures for the award of the FIBAA Quality
Seal for Programmes from January 1, 2021, the study programmes are accredited with one
condition.

Condition:
The University implements clear and comprehensible regulations concerning foreign

language proficiency in their admission regulations.

v Condition fulfilled — decision by the FIBAA Accreditation and Certification Committee on
September 5, 2025

Period of Accreditation: September 13, 2024, until September 12, 2029.

The FIBAA Quality Seal is awarded.
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Higher Education Institution:
Universitas Ciputra Surabaya, Indonesia

Bachelor programme:
1. Visual Communication Design
2. Communication Science

Qualification awarded on completion:
1. Bachelor of Design (BoD)
2. Bachelor of Communication Science (BoC)



General information on the study programmes

Brief description of the study programmes:

Visual Communication Design (BoD)

The programme combines visual art and design with the help of technology to communicate
ideas visually and interactively. Graduates of the Visual Communication Design programme
shall possess visual communication design skills as well as entrepreneurial skills to create
their own business.

Communication Science (BoC)

The programme trains graduates who have the skills to design and implement communication
programmes both in the corporate world and in the media. The applied learning methods
include practical work with companies and media partners. In addition, graduates shall be able
to manage a company in the field of marketing communication and the media industry.

Type of study programme:
For both programmes: Bachelor programme

Projected study time and number of ECTS credits / national credits assigned to the
study programme:

BoD: 8 Semesters 259.2 ECTS credits / 144 sks credits

BoC: 8 Semesters 259.2 ECTS credits / 144 sks credits

Mode of study:
For both programmes: full-time

Didactic approach:
BoD: Study programme with obligatory class attendance
BoC: Blended-learning study programme

Double/Joint Degree programme:
For both programmes: no

Scope (planned number of parallel classes) and enrolment capacity:
BoD: 130 Students
BoC: 100 Students

Programme cycle starts in:
For both programmes: Odd Semester: August - January
Even Semester: February - July

Initial start of the programme:
BoD: 2007
BoC: 2018

Type of accreditation:
For both programmes: initial accreditation



Procedure

A contract for the initial accreditation of the Bachelor of Design (BoD) and Bachelor of
Communication Science (BoC) was made between FIBAA and Universitas Ciputra Surabaya
on June 30, 2023. On November 3, 2023, the HEI submitted a self-evaluation report, which
included a detailed description of the programmes and further documents in order to prove that
the criteria for programme accreditation are met.

At the same time, FIBAA appointed a review panel'. The HEI has agreed with the chosen
experts. The panel consisted of:

Shana Koérner
Berlin University of Applied Sciences
Student Business Communication B.A.

Gundula Kraus

Independent communication designer & marketing consultant

Communication Design, Design, Advertising, Photography, Marketing, Brand Management,
Branding

Prof. Dr. Andreas Ken Lanig
Diploma University of Applied Sciences
Professor of Communication Design and Virtual Teaching

Dr. S. Rouli Manalu

Diponegoro University, Indonesia

Assistant Professor in the field of Communication Science, Head of Undergraduate Program
in Communication Science

Dr. Maria Ochwat
University of Szczecin, Poland
Assistant Professor for Communication Sciences and Public Relations

FIBAA project manager:
Adriane Janosch

The assessment is based on the self-evaluation report, amended by further documents, as
requested by the panel, and an online conference. The online conference took place on May
6-8, 2024, via the video conferencing tool Zoom. At the end of the online conference, the panel
has given a short feedback on its first impressions to representatives of the HEI.

The assessment report based on this was delivered to the HEI for comment on July 1, 2024.
The statement on the report was given up on July 8, 2024. It has been taken into account in
the report at hand.

" The panel is presented in alphabetical order.



Summary

The Visual Communication Design - Bachelor of Design (BoD) and the Communication
Science — Bachelor of Communication (BoC) offered by Universitas Ciputra Surabaya fulfil
with few exceptions the FIBAA quality requirements for bachelor programmes and can be
accredited by the Foundation for International Business Administration Accreditation (FIBAA)
for five years starting on September 13, 2024, and finishing on September 12, 2029, under
one condition. The programmes are in accordance with the national and the European
Qualification Frameworks and the European Standards and Guidelines in their applicable
version valid as of the time of the opening of the procedure, and in accordance with the
Bologna Declaration.

The panel members identified need for improvement regarding the following aspect?: Ensuring
foreign language proficiency (see chapter 2) due the lack of a regulatory framework regarding
the required English language skills.

They recommend the accreditation on condition of meeting the following requirements:

¢ Condition (see chapter 2):
The University implements clear and comprehensible regulations concerning foreign
language proficiency in their admission regulations.

Proof of meeting this condition is to be submitted by June 12, 2025.

Furthermore, the quality requirement that has not been fulfilled — Internationality of faculty
(3.4.3) —is not an asterisk criterion and therefore does not lead to a condition. The measures
the HEI takes to solve the identified problems are to be considered during the re-accreditation.

The panel members also identified several areas where both programmes could be further
developed:

The panel recommends providing a clear and understandable definition of what is meant by
"world-class entrepreneurs" or entrepreneurship in general in order to be more transparent to
students, stakeholders and the public (chapter 1.3.).

Additionally for Bachelor of Design (BoD) the panel recommends

e considering the inclusion of more different perspectives of scientific research in the
curriculum (see chapter 3.1).

e considering a stronger focus on relevant different scientific topics in the field (chapter
3.3).

2 This aspect is an asterisk criterion which means that it is essential for the study programmes.

Assessment Report
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For the Bachelor of Communication (BoC) the panel additionally recommends implementing
more specialisation possibilities inside the curriculum, for instance by offering more elective
courses (chapter 3.1).

The measures that the HEI takes in order to implement the recommendations of the panel
members will have to be considered during the re-accreditation.

There is one criterion in which both study programmes exceed the quality requirements:

e Process organisation and administrative support for students and faculty (see chapter
4.2)

For the overall assessment of the programme, please refer to the quality profile at the end of
this report.

Assessment Report
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Information

Information on the Institution

Universitas Ciputra (UC) Surabaya was founded on May 31, 2006, based on the Decree of the
Minister of National Education No. 74/D/O/20063. At the beginning of its establishment,
Universitas Ciputra Surabaya consisted of five study programmes, namely Visual
Communication Design, Interior Design, International Business Management, Tourism and
Hotel Management, and Information Technology which were divided into four faculties*. UC
has the vision of to be a university “that creates world class entrepreneurs with Integrity-
Professionalism-Entrepreneurship (IPE) character and nationalism who can contribute
positively to Indonesia™.

Now Universitas Ciputra Surabaya has 15 accredited study programmes on the main campus,
and two study programmes in alternate campus (PSDKU), which is in the Makassar campus.
UC has also received library accreditation with an A rating from the National Library since 30
September 2019 and has international certification ISO 9001:2015 since 2019 according to the
extension of ISO Certificate Identity Number 10463403, from the LRQA (Lloyd's Register
Quality Assurance) certification body.

The School of Creative Industry consists of four undergraduate study programmes, which are:
Bachelor of Design (Visual Communication Design study programme, Makassar Visual
Communication Design study programme and Fashion Product Design study programme), and
Bachelor of Architecture (Interior Architecture study programme).

The School of Communication Science and Media Businesses (SoC) consists of one
undergraduate study programme, that is the Bachelor of Communication Study.

3 see “Decree of the Minister of National Education, No. 74/D/O/2006”
4 see self-evaluation report p. 3.
5 see self-evaluation report p. 3.

Information
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Statistical data and evaluation results

Bachelor of Design (BoD)

Statistical Data Bachelor of Design

2019/2020|2020/2021 (2021/2022 | 2022/2023
# Study Places offered by HEI 130 130 130 130
Total 241 216 565 609
# Applicants Female 141 137 175 166
Male 100 79 390 443
Application rate 185.38% | 166.15% | 434.62% | 468.46%
Total 54 64 112 108
::;;is:::sa)r Students (accepted Fomale 38 a5 &5 75
Male 16 19 47 36
Rate of female students 70.37% 70.31% 58.04% 66.67%
Total 0 1 0 1
# Foreign Students Female 0 1 0 1
Male 0 0 0 0
Rate of foreign students 0 1.56% 0 0.93%
I':g:::tage of occupied study 4154% | 49.23% | 86.15% | 83.08%
Total 102 89 104 64
# Graduates Female 80 70 84 47
Male 22 19 20 17
::fs‘;e:; tf:(sstﬁ';‘:s’)ts who 89.74% | 81.48% | 83.47% | 114.81%
2:;’5;:; :7:’:‘: :ZZ?::)S who 556% | 20.31% | 0.89% | 0.00%
Average duration of study 4.25 4.26 4.12 4.41
Average grade of final degree 3.42 3.47 3.64 3.59

Information
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Bachelor of Communication Science (BoC)

Statistical Data Bachelor of Communication

2019/2020 | 2020/2021 {2021/2022 | 2022/2023
# Study Places offered by HEI 80 80 100 100
Total 355 501 722 467
# Applicants Female 225 302 278 205
Male 130 199 444 262
Application rate 443.75% | 626.25% | 722.00% | 467.00%
Total 76 66 92 59
g:};;ls:a::;r Students (accepted Fernale 50 39 56 37
Male 26 27 36 22
Rate of female students 65.79% 59.09% 60.87% 62.71%
Total 1 0 0 5
# Foreign Students Female 1 0 0 4
Male 0 0 0 1
Rate of foreign students 1.32% 0.00% 0.00% 8.47%
I':;’:::tage of occupied study 95.00% | 82.50% | 92.00% | 59.00%
Total 0 0 48 42
# Graduates Female 0 0 28 31
Male 0 0 20 11
::fs‘;’e:; tf;(sstﬁ';‘:s’)ts who 0.00% 0.00% | 76.67% | 5526%
2:;’5;:; :2::22‘(’2:5 who 21.05% | 7.58% | 3.26% | 0.00%
Average duration of study 0.00 0.00 4.00 4.02
Average grade of final degree 0.00 0.00 3.69 3.69
Information
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Programme Description and Appraisal in Detalil
1. Objectives

1.1 Objectives of the study programme (Asterisk Criterion)

For developing the curriculum Universitas Ciputra Surabaya Universitas (UC) relied on a broad
national legal framework.® The formulation of learning outcomes is based on e.g. the
University’s and faculty’s vision, as well as referring to the description of the learning outcomes
of the Indonesian Qualification Framework and internal references with the concept of
Outcomes Based Education (OBE).”

Ciputra's vision is to educate graduates who have “world-class entrepreneurial competence,
the character of integrity-Professionalism-Entrepreneurship (IPE), a sense of nationality and
love for the homeland, as well as a positive contribution to the progress of the Indonesian
nation™®. This vision is also relevant on faculty and study programme level.

Bachelor of Design (BoD)

In order to follow UC’s tagline "Creating World Class Entrepreneur”, industry is actively
involved in curriculum development and learning experiences through guest lectures,
internships, and real project-real client programmes. Students are to be instructed to be
creative, and to understand theory and practice. In the course of their studies, students
collaborate with fellow colleagues from within their programme and discipline as well as
multidisciplinary, and on national and international level. BoD aims to educate design
graduates according to specific BoD's graduate profile:

1. Creative Content Creator: Master planning methods and their application in various visual
communication design media, e.g. graphic design, photography, videography, illustration, and
asset development.

2. Creative Solution Creator: Mastering communication media and techniques to solve various
visual communication design problems.

3. Professional Designer: Mastering project management methods and organising visual
communication design draft documents.

4. Design Entrepreneur: Mastering the basic methods of business models and production
process methods for visual communication design works for various media, as well as the
basic theory of intellectual property rights.

5. Academics: Mastering the basic theory of visual communication design, mastering the
history of art and design, mastering the methods and stages of data collection equipped with
critical, analytical and systematic thinking skills, and prioritize integrity.

Bachelor of Communication (BoC)

BoC’s scientific approach has been prepared and approved by the Head of the study
programme and his staff. This approach aims to develop Tri Darma activities in the field of
communication with a special focus on the communication aspect of Entrepreneurship.

6 see self-evaluation report p. 5
7 see self-evaluation report pp. 5-6
8 see self-evaluation report p. 6

Programme Description and Appraisal in Detail
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Therefore, the goal is to be adaptive to the development of science and technology as well as
to educate global entrepreneurs who should be characterized by Integrity-Professionalism-
Entrepreneurship (IPE) and who should be capable of producing innovative work. Taking the
intended learning outcomes into account students of BoC are equipped with the ability to
become entrepreneurs as well as intrapreneurs (meaning employees who have an
entrepreneurial mindset) with specific knowledge and skills in the field of communication. The
University states that, in comparison to other similar study programmes, particularly this
learning achievement is unique to BoC.

The graduate profiles of BoC include for instance strategic communicators, media content
developers, social media and broadcast managers, and public communicators:

1. Venture in Chief: Having the ability to organise ideas/concepts logically and analytically
based on entrepreneurial communication principles and develop alternative solutions
through academic exploration related to entrepreneurial communication.

2. Strategic Communicator: Having the ability to produce communication strategy designs for
various organizational interests and present the results of their work in communication
media that can be widely accessed and appreciated by the academic community and/or
the public.

3. Media Content Developer: Having the ability to manage various forms of media for various
business and organizational purposes and present the results of their work in
communication media that can be widely accessed and appreciated by the academic
community and/or the public.

4. Social and Broadcasting Media Organizer: Having the ability to manage various forms of
media for various business and organizational purposes and make studies or problem
analyses of communication issues using relevant communication concepts and theories.

5. Public Communicator: Having the ability to make comprehensive and responsible
decisions in the fields of entrepreneurial communication, ethics, and produce
communication strategy designs for various organizational interests and social change.

Appraisal:

The qualification objectives of both study programmes are explained and convincingly
presented in relation to the target group, targeted professional field and societal context of the
discipline. They embrace academic proficiency, comprehensive employability, as well as the
development of the individual student’s personality.

The subject-specific and extra-curricular qualification objectives and skills to be acquired
correspond with the aspired level at graduation. They take into account the requirements of
the national qualification framework.

Does not
meet quality

Exceeds

Exceptional quality

requirements requirements

1.1*  Objectives of the study programme
(Asterisk Criterion)

Programme Description and Appraisal in Detail
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1.2 International orientation of the study programme design (Asterisk
Criterion)

Bachelor of Design (BoD)

In order to adopt to an international scale curriculum, BoD took several steps like inviting
stakeholders from partner campuses abroad. Moreover, comparative studies with design
campuses have been conducted.® As a result, BoD aims to identify trends and implement them
into the curriculum, including content and learning methods (e.g. providing basic knowledge of
design to help students explore their interests and talents in the field of design).

BoD provides various programmes to increase international exposure for students. There are
opportunities for student exchanges with partner campuses abroad, as well as participating in
the Indonesian International Student Mobility Awards (IISMA). Apart from that, students can
take part in Joint Lectures, Joint Projects, and Joint Exhibitions. Therefore, students are
prepared to build international networks.

Lecturers can gain international experience through joint research, joint lecturer, and staff
exchange programmes. By that, they can expand their professional networks and broaden
their insight into the development of the design industry in other countries. In this way, BoD
seeks to improve the quality of its design education.

There are courses that are held in English. Moreover, students are provided with course
material in English."®

Bachelor of Communication (BoC)

The development of BoC’s curriculum refers to international standards, namely the outcome-
based education system which focuses on learning outcomes and the development of skills
that prepare graduates to work at a global level. To support this, BoC has developed
collaborations with several universities in the region (e.g. MacQuarie University Australia, UUM
Malaysia, TAR UMT Malaysia, Polytechnique Singapore, and Far Eastern Philippines). These
collaborations are also carried out in the format of joint research, student mobility, lecturers’
mobility, and international conferences.

According to the “English Class Management Guideline”'" all Communication Science study
programmes are required to carry out lectures in English with a minimum of two courses per
semester. Furthermore, there is a student mobility programme which is implemented every
semester and consists of student exchange, a summer programme, and the MBKM [ISMA
(Indonesian International Student Mobility Award) programme. On the one hand BoC offers
student mobility programmes with overseas campuses so that students can study abroad. On
the other hand, BoC also open to foreign students. The opportunities provided educate
students to work at an international level. In this regard, BoC collaborates with the Networking
and Partnership department at the university level.

9 For instance, SCAD Atlanta, LaSalle Singapore, DaYeh Taiwan, MMU Malaysia, TAR UMT
Malaysia, and Nanyang Technological University.

0 These courses are Concept Design lllustration, Packaging Design, Film Production, Business
Development, World Art and Culture, Commercial lllustration, Graphic on Product, Applied
Photography, Design Research and Design Management.

1 see self-evaluation report p. 8

Programme Description and Appraisal in Detail
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Appraisal:

The design of both study programmes appropriately takes into account the required
international aspects, with respect, too, to its graduates’ employability. In this context, the panel
recognised plenty exchange programmes, international exhibitions, and digital conferences
that offer students the opportunity to go abroad.

Exceeds Does not
Exceptional|  quality meet quality
requirements requirements
1.2* International orientation of the study X

programme design (Asterisk Criterion)

1.3 Positioning of the study programme

Positioning of the study programme on the educational market

According to the University, ist Design and Communication study programme has a strategic
position among other similar study programmes in Indonesia due to two things. First,
Universitas Ciputra Surabaya (UC) was founded on May 31, 2006, and in 2023 received
Superior accreditation from BAN-PT. Universitas Ciputra explains that this ranking makes UC
the No. 1 private university in the world in the category of Fastest Private University in East
Java which achieved Superior Accreditation and No. 2 Fastest Private Universities in Indonesia
from 63 Superior Accredited Universities in 2023.

Second, Universitas Ciputra's position, with the concept of entrepreneurship, is a competitive
advantage compared to other campuses. This makes this campus have strategic derivatives
in both its faculties and study programmes. This color of entrepreneurship is very strategic and
has a big contribution to industry, both local and national. Considering the market's need for
competency, graduates of the Design and Communication study programme shall fill the
opportunity for skilled workers.

Bachelor of Design

The BoD study programme has received an “A” accreditation by BAN-PT according to Decree
No. 8240/SK/BAN-PT/Ak-PPJ/S/XI11/2020."2 Taking this into account, the University explains
that BoD is recognised as an entrepreneurship-oriented design programme.

BoD continues to develop its position on the educational market to compete with other
universities at regional, national, and international level. Therefore, the study programme
consistently invites stakeholders to develop a curriculum that suits market needs and reduces
the waiting period for students after graduating. Industry is also actively involved in the teaching
process as consultants, guest lecturers and clients. These advantages have increased interest
in BoD study programmes in the last three years, especially during the Covid-19 pandemic
when demand for visual communication designers increased even though many industries

12 see self-evaluation report p. 9
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experienced difficulties. As a result, there was an increase in the number of VCD programme
registrants from 565 in 2021 to 609 (Growth 7.78 %) in 2022.

Bachelor of Communication (BoC)

The Communication Science study programme has been accredited with a “Good” rating from
BAN-PT."® BoC puts a strong focus on entrepreneurship and entrepreneurial communication.
When preparing the curriculum, BoC involves various stakeholders (e.g. alumni, and
academics). To date, this positioning has received recognition from the government, the wider
community, industry, associations and other universities. This can be seen from several
requests for comparative studies from several universities and other sources. The government
also often invites lecturers from BoC UC to become assessors, provide training and support in
the fields of communication and entrepreneurship

Positioning of the study programme on the job market for graduates
(,Employability®)

Bachelor of Design (BoD)

Graduates of the Visual Communication Design (VCD) programme who have been
awarded the BoD possess visual communication design skills as well as entrepreneurial
skills. Therefore, some alumni have been successful abroad with various job offers,
clients and awards, whilst other alumni continued their studies at renowned international
universities. "

Moreover, industry stakeholders participate in the educational process. In this context,
students can build their skills, experience, networks, and professional reputations, making
the transition to the labour market easier.

Regular evaluations (for instance through tracer studies and focus group discussions
involving e.g., alumni, industry stakeholders, and active students) are conducted to
ensure that the curriculum and graduate programmes align with industry needs and future
trends in order to ensure the quality of the education and the preparedness of graduates
for future challenges. Beyond that, there is a close cooperation with the University’s
career development department (e.g. career fairs).

After completing their studies, 27 % of BoD’s graduates worked as entrepreneurs, 10 %
worked in multinational/international companies, and 29 % worked in national companies.

Bachelor of Communication (BoC)

BoC has made several efforts regarding their alumni’s employability, including internship
programmes as well as seminars and workshops with practitioners. Apart from that,
students are also involved in the fields of teaching, research, and community service. The
results of these activities are published on international conferences and in scientific
journals.

So far, UC Communication studies programme has graduated one class in October 2022.
Based on data collected prior to grading several alumni work in well-known companies, both

13 see self-evaluation report p. 9
4 see self-evaluation report, p. 10
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at the national and multinational level."® This fact shows that the graduates' field of work has
long-term prospects, and BoC graduates meet the needs of the job market.

After completing their studies, 28.6 % of BoC’s graduates worked as entrepreneurs, 35.7 %
worked in several national companies and 25 % worked in multinational companies.

Positioning of the study programme within the HEI's overall strategic concept

Bachelor of Design

The academic vision of the study programme is derived from that of the University and the
Faculty of Visual and Media Arts (VMOG) which manifests itself in the development of Tridarma
activities in the field of visual communication and design. Key pillars are the ability to solve
problems as well as the capacity to create innovative content and technology as well as a focus
on skills regarding entrepreneurship. While teaching academic design skills is one aspect of
the learning process, the study programme also has a social function, teaching ethical
behavior, integrity and professionalism. The learning process mentioned is aligned with the
institution's vision and mission'®, the faculty's strategic plan'” and the long-term development
plan'®.

Bachelor of Communication

The faculty's vision encompasses the academic vision of the study programme in relation to
corporate communication, i.e. by educating graduates who meet international standards in the
field of communication. The learning process at BoC also involves the industry, so that
students get practical insights alongside theoretical education. Currently, a strategic focus lies
e.g. on increasing international accreditation and recognition through international rankings as
well as improving student numbers.™

Appraisal:

The reasons given for the positioning in the educational market of both study programmes
are plausible. The University and its study programmes position themselves as an
entrepreneurship university with a strong focus on practical implementation. Nonetheless, the
panel recommends providing a clear and understandable definition of what the University
means by "world-class entrepreneurs" or entrepreneurship in general in order to be more
transparent to students, stakeholders and the public. The panel explains that if you really want
to develop world-class entrepreneurs, then it is a clear reinforcement for positioning to define
indicators to which these terms and goals are linked. It also allows UC to identify what makes
it different/better from other universities and what steps are needed to achieve the envisioned
goals.

5 see self-evaluation report, p. 10

16 see ,Decision of Rector No: 043/UC-REC/Kep/VI11/2021 concerning Vison, Mission, Goals and
Objectives of School of Creative Industry of Universitas Ciputra Surabaya

7 see ,Strategic Plan School Of Creative Industry 2021-2024, Universitas Ciputra Surabaya

8 see ,Long-Term Development Plan School Of Creative Industry 2013-2032, Universitas Ciputra
Surabaya

9 see self-evaluation report, p. 11
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The arguments in support of graduate employability on the basis of the stated qualification
objectives are convincingly presented. The future fields of employment for graduates are
plausibly set forth.

Both study programmes are convincingly integrated into the University’s overall strategic
concept. The study programme’s qualification goals are in line with the HEI's mission and
strategic planning.

Exceeds Does not

Exceptional quality meet quality
requirements requirements

1.3.1 Positioning of the study programme in
the educational market

1.3.2 Positioning of the study programme on
the job market for graduates X
(,LEmployability*)

1.3.3 Positioning of the study programme
within the HEI's overall strategic concept

Programme Description and Appraisal in Detail
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2. Admission

Admission requirements (Asterisk Criterion)

The admission process for new students at Universitas Ciputra Surabaya (UC) is conducted
by the Marketing and Admissions Office (MNA) in accordance with the University's and
governmental regulations. UC accepts enrolment of applicants with diverse backgrounds from
Indonesia and abroad. The following enrolment options are offered:

1. The Achievement Invitation Route (JUP) applies to prospective students enrolled at
participating collaboration schools.

2. The Cooperation School Route is open to prospective students from all cooperation schools
who have achieved an average grade 11 report card score of at least 70.

3. The Regular Route is applicable to prospective students from cooperative schools with an
average grade Xl report card score of less than 70, who have previously attended non-
cooperative schools.

The registration process at UC is described in the University’s “Registration Flow"?°. Potential
students are required to complete the registration process via UC website or a mobile
application. The registration data includes e.g. personal data and achievements. Moreover, all
prospective students are required to take a selection test according to the study programme
they have chosen. The new student selection test process includes:

1. Academic potential test (TPA)
2. Department selection (interview group discussion)

3. In addition, specialised tests are also conducted for certain study programmes. These
include for instance drawing tests for design programmes.

Bachelor of Design

Besides drawing tests, prospective students can also submit their portfolios in the form of an
Instagram account, a YouTube channel, or other social media accounts to demonstrate their
skills related to design. To ensure the admission of high-quality design students, the
acceptance process involves several criteria, namely an academic criterion, a creativity-based
criterion, and a criterion concerning the applicant’s skills in the realm of technological
innovation.?'

Bachelor of Communication

For BoC, there is an additional case study test related to communication science. Beyond that,
a portfolio in the form of an Instagram account, YouTube channel or other social media account
can be submitted. To ensure the admission of high-quality communication students, the
acceptance process involves several criteria, namely an academic criterion, a criterion
concerning the applicant’s skills in problem solving and delivering innovative messages, and
a criterion which emphasises on the student's ability to keep up with technological
developments.??

20 see https://www.ciputra.ac.id/en/registration-flow-2024/ (last access on May 17, 2024).
21 see self-evaluation report, p. 12-13
22 gee self-evaluation report, p. 13
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Counseling for prospective students

Universitas Ciputra offers counselling services for prospective students through the following
channels:

1. The Student Counsellors are responsible for providing consultation to prospective
students. Prospective students are invited to contact the Student Counsellor e.g. via the
social media channel WhatsApp.

2. The Student Admission Division provides prospective students with information via email
at pmb@ciputra.ac.id. Prospective students are encouraged to email their inquiries which
will be answered during business hours.

3. The Student Service Executive is responsible for directly providing consultation services to
all prospective students on working hours. The information services provided include
details of the registration requirements, registration procedures, student admission
selection tests, a general description of the study programmes, tuition fees and the re-
registration process.

In providing counselling services, the University’s Marketing and Admissions Office (MNA) also
collaborates with study programmes to provide complete information regarding the curriculum
as well as teaching and learning systems. Furthermore, both study programmes involve
stakeholders and interested parties (e.g. student associations, parents) in the counselling
process for prospective students through a variety of formats (e.g. workshops, website). The
objective of the various formats of counselling services is to facilitate a comprehensive
understanding of UC among prospective students.

Selection procedure

The selection procedure is outlined in the New Student Admissions Administration Manual No.
UC/SOP/MNA/02.% Prospective students need to take a series selection tests, including:
1. All prospective students are required to meet an Academic Potential Test (TPA) score. In
case of not meeting the requirements, there is the opportunity of another attempt in the
following year. The minimum TPA score for BoD is 55, while the TPA score for BoC is 60.

2. The case study test is designed to ascertain prospective students' cognitive processes in
addressing a given problem. The results of this test can be utilized by the Student and Alumni
Bureau (BMA) in providing counselling services.

3. The interview is designed to ascertain the sincerity of prospective students in participating
in learning activities at UC. Interviews are conducted in person or online.

Bachelor of Design

There are additional specific tests for BoD, including drawing tests, photography tests and
videography tests. Applicants can select one of these options according to their preferred field.
The special tests are assessed by lecturers who are experts in related fields. The assessment

23 see https://drive.google.com/file/d/16AV5 1kU7 TTxYpTtIFOpVPVzcAIn2ul/view (last access May
17, 2024)
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LT

criteria are “Quality”, “Characteristics and Uniqueness”, “Creativity”, and “Comprehensive”.
The minimum special test score is 60.%*

Bachelor of Communication
BoC requires specific tests as follows:

1. Case Study: BoC addresses challenges that require creative thinking in order to find
new ways to overcome obstacles in the communication process with effective solutions.

2. Portfolio;: BoC examines innovations in conveying messages through various
developing communication platforms (e.g. social media and websites)

The test results are reviewed at various levels, including the study programme, faculty,
and rectorate level. This procedure is intended to ensure the accuracy and fairness of the
selection.?®

Ensuring foreign language proficiency (Asterisk Criterion)

Both programmes

In accordance with University Ciputra’s Academic Regulation No. UC/REG/REC/012¢, foreign
students are required to achieve a minimum TOEFL score of 510. The learning process in
class is conducted bilingually (in Indonesian and English). All study programmes are required
to hold classes in English for at least two courses in each semester. TOEFL test results are
one of the mandatory requirements. The University offers preparation services through the
Learning Center (LCC). To ensure foreign language proficiency additional measures are taken
(international collaboration programme, summer school, lecturer exchange). Both study
programmes implement English content in their learning process e.g. by conducting classes
in English and providing related material.?’

There are graduation requirements that require students to pass the English proficiency test.
The requirements regarding the English proficiency test and credit points are described below:

Program
No Test Type
Bachelor
1 |EPT B2
2 | TOEFLITP 450
3 |IELTS 5
4 | Duolingo 75
5 | TOEFL CBT 131
6 | TOEFLIBT 45
7 | TOEIC 440

24 see self-evaluation report p. 15

25 see self-evaluation report p. 15-16

26 see https://drive.google.com/file/d/1k1oKFcloLpDIjFcRPEPIJrY4j-GUmT6e/view (last access on
May 17, 2024)

27 see self-evaluation report, p. 16
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Transparency and documentation of admission procedure and decision
(Asterisk Criterion)

Both programmes

The procedure as well as the results of the new student admission selection test are
transparently available on UC’S website. The assessment standards and additional tests are
based on standard scores provided by the relevant study programme at the beginning of the
registration period. Afterwards, they are recorded on a score form signed by the Head of the
study programme. These scores are then input into the CEDX (Ciputra Education Digital
Experience) system and stored in the form of a hardcopy document. The interview test
assessment is based on the interviewer's recommendations, carried out by the study
programme lecturer.

Information on the results of the selection test for new student admissions (containing the
results of acceptance and details of tuition fees or rejection results) is sent to the prospective
students via email. Additionally, the selection test results can be checked via UC’s website.
The successful applicants will be determined in the Rector's Decree.

Appraisal:

For both study programmes, the admission requirements are well-defined and
comprehensible. The national requirements are presented and taken into account.

Applicants can directly turn to a student counselling service for e.g. clarification of specific
questions, and of personal aptitude. Personal dialogue between applicants and UC is provided
by defined office hours, by telephone, e-mail, website, and social media channels. In addition,
plenty of meetings are organised with high school students to inform them about the offered
study programmes.

The selection procedure is transparent and ensures that qualified students are admitted. The
panel formed the view that the selection procedure is comprehensive and works well due to a
detailed explanation during the digital-site-visit.

Particularly with regard to foreign language proficiency of the local students, the panel comes
to the conclusion that it should be made more comprehensible what kind of foreign language
proficiency is needed. In this context, the panel identifies a lack of regulative framework. In
both study programmes, various courses are offered in English (see chapter 3.4), but only
international students are required to have English language skills. If courses are offered in
English, it must be ensured that all students can follow the courses, so applicants may be
required to have English language skills. As it was not clear from the documents or from the
interviews which English language skills are required of students, the panel sees the need to
clarify transparently which prior language skills (national) students must have and to anchor
this accordingly in the admission regulations. Although the University's statement provides
evidence that all students must demonstrate a certain level of language proficiency upon
graduation in order to complete the study programme, and that the English language courses
in the programmes are divided into levels of difficulty, thus gradually increasing the use of
English in the curriculum, the regulations in the Student Admission Administrative Manual state
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under point x. "TOEFL certificate is preferred for all prospective students". However, the term
"preferred” is not particularly precise and a minimum requirement should be set in the interests
of greater transparency.

Therefore, the panel recommends the following condition for both study programmes:

e The University implements clear and comprehensible regulations concerning foreign
language proficiency in their admission regulations.

The admission procedure is described, documented, and accessible for interested parties. The
admission decision is based on transparent criteria and is communicated in writing. Thorough
information regarding this aspect was provided in the self-evaluation report and during the
digital-site-visit.

Exceeds Does not

Exceptional|  quality meet quality
requirements requirements

2.1*  Admission requirements (Asterisk
Criterion)
2.2 Counselling for prospective students X

2.3*  Selection procedure (if relevant) X

2.4(*) Professional experience (if relevant;
Asterisk Criterion for master
programmes tshat require professional
experience)
2.5*  Ensuring foreign language proficiency
(Asterisk Criterion)
2.6* Transparency and documentation of
admission procedure and decision X
(Asterisk Criterion)

condition
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3. Contents, structure and didactical concept of the
programme

3.1 Contents

Logic and conceptual coherence (Asterisk Criterion)

The Faculty Curriculum Team is responsible for the preparation of the curricula. The curriculum
design process takes input from stakeholders as well as governmental regulations into
account. Then, both study programme curriculum teams adjust the relevant contents, with a
special focus on realizing the respective learning outcomes.

The overall concept of Universitas Ciputra is the emphasis on the principle of entrepreneurship.
This corresponds with UC’s two-part-curricula-structure:

1. Part 1 (Basic): The first four semesters are designed to facilitate the acquisition of
foundational competencies in the domains of science, skills, attitudes, and
entrepreneurship.

2. Part 2 (Advance): Semesters five to eight are designed to facilitate the development of
students' abilities in accordance with their potential, interests, and self-development
plans, with a view to aligning their future career aspirations. In this advanced section,
students are afforded the opportunity to pursue specialisation courses, cross-study
courses, interdisciplinary courses, internships, MBKM activities, as well as credential
programmes.

Bachelor of Design

The curriculum is designed to meet the needs of students and industry. There is a close
collaboration with industry associations, alumni, and other stakeholders to ensure that the
curriculum is relevant. According to the University's operational curriculum structure, BoD’s
curriculum is divided into a basic stage and an enrichment stage. At the enrichment stage,
students can choose one of three elective subject concentration routes: (1) graphic design, (2)
illustration, or (3) photo & videography. These options for specialization allow students to
deepen their skills and gain additional competencies in the areas of visual communication
design.
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Credit Points per Semester Method of
. Workload X
. (sks*) Teaching
Title of Module / .
Course Unit + Weight of
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture i
5 - to final grade
elective? 1.12.18.14.15.16.|7.18.| in | o . | course,
Class Study seminar
1st Semester 32.4 ECTS
Compulsory 18 145 | 590
AFL 1: Design (100 min) AFL 1: 30%
AFL 2: Design (100 min) AFL 2: 20%
VCDO04303101 [Basic Design 7 27 200 L/P
AFL 3: Design (100 min) AFL 3: 20%
ALP: Design (100 min) ALP: 30%
AFL 1: Design (100 min) AFL 1: 30%
AFL 2: Design (100 min) AFL 2: 30%
VCD04303102 |Basic Drawing 3 27 120 L/P
AFL 3: Design (100 min) AFL 3: 30%
ALP: Presentation (100 min) ALP: 10%
AFL 1: Design (100 min) AFL 1: 12%
AFL 2: Design (100 min) AFL 2: 25%
VCD04303103 |Typography 3 27 120 L/P
AFL 3: Design (100 min) AFL 3: 13%
ALP: Design (100 min) ALP: 50%
AFL 1 : Report (120 min)
AFL 1: 20%
AFL 2 : Presentation (150 min)
Entrepreneurshi AFL 2:30%
Entrepreneurship . ;
UNC00302016 E tial 3 40.0 | 90 L/F AFL 3 : Documentation, Group Report,
£ssentials Factual Information & Presentation (150 min) |AFL 3: 20%
ALP: Documentation, Group Report, Factual |ALP: 30%
Information & Presentation (150 min)
AFL 1: Essay (120 min) AFL 1: 20%
AFL 2: Presentation (180 min) AFL 2: 25%
UNCO00301001 |Religion 2 25 60 L
AFL 3: Reflective Report (180 min) AFL 3: 25%
ALP: Video Presentation (240 min) ALP: 30%
2nd Semester 32.4 ECTS
Compulsory 18 156 | 390
AFL 1: Report (100 min) AFL 1: 15%
AFL 2: Design (100 min) AFL 2: 35%
VCD04303201 |Visual Study 7 27 200 L/P
AFL 3: Design (100 min) AFL 3: 40%
ALP: Presentation (100 min) ALP: 10%
AFL 1: Presentation & Design (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 30%
VCD04303202 |World Art and Culture 3 40 0 L
AFL 3: Presentation (150 min) AFL 3: 30%
ALP: Presentation (150 min) ALP: 15%
AFL 1: Design (100 min) AFL 1: 10%
AFL 2: Design(100 min) AFL 2: 40%
VCD04303203 |Computer Graphic 3 27 40 L/P
AFL 3: Design (100 min) AFL 3: 10%
ALP: Design (100 min) ALP: 40%
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https://drive.google.com/file/d/1a28qMEb135YX71t3hq0243CI4OjqE0iG/view?usp=drive_link
https://drive.google.com/file/d/1t2sb5UALKEfQTkmf7v-202YTmlT2fzwR/view?usp=drive_link
https://drive.google.com/file/d/1qwnIIb7Hc-xpv0T60-2P_6-TQzhkz9yc/view?usp=drive_link
https://drive.google.com/file/d/1ZPjR_62CzAm2vNM-6hMXK-k8fh_KJZl7/view?usp=drive_link
https://drive.google.com/file/d/1ZPjR_62CzAm2vNM-6hMXK-k8fh_KJZl7/view?usp=drive_link
https://drive.google.com/file/d/1ACZYD542ioQ4adX7WZnvntMfu2OG0hfp/view?usp=drive_link
https://drive.google.com/file/d/1puBoJ4AJ8IbNplroyfKTndCdH3iZHfhn/view?usp=drive_link
https://drive.google.com/file/d/1sSWodghDNQuV8bpIKyCtf3zmtlderWDF/view?usp=drive_link
https://drive.google.com/file/d/1sEK7Z7UPdv65DCRDQXhwRmfkB8-PS25N/view?usp=drive_link

Credit Points per Semester

Workload

Method of

Title of Module / (sks") Teaching )
Course Unit + WCLE
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture 1
. . to final grade
elective? 1.12.18.14.15.16.|7.18.| in | o . | course,
Class Study seminar
AFL 1: Presentation (180 min) AFL 1: 20%
AFL2: Essay (180 min) AFL 2: 20%
UNC00302001 |Becoming Indonesia 3 38 90 L
AFL3: Presentation (240 min) AFL 3: 30%
ALP: Visual Report (240 min) ALP: 30%
AFL 1 : Presentation (240 min) AFL 1: 30%
AFL 2 : Poster and Presentation (120 min) AFL 2: 20%
UNCO00301002 |Pancasila 2 25 60 L
AFL 3 : Presentation (180 min) AFL 3: 25%
ALP: Essay (180) ALP: 25%
3rd Semester 36 ([ECTS
Compulsory 20 212 | 220
AFL 1: Design (100 min) AFL 1: 40%
Commercial and AFL 2: Design (100 min; AFL 2: 20%
VCD04303301 Service Desian 6 27 160 L/P
AFL 3: Prototype (100 min) AFL 3: 30%
ALP: Product (100 min) ALP: 10%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Report (150 min) AFL 2: 30%
VCDO04303302 |Design Management 3 40 0 L
AFL 3: Report (150 min) AFL 3: 30%
ALP: Design (150 min) ALP: 15%
AFL 1: Design (150 min; AFL 1: 20%
AFL 2: Report (150 min) AFL 2: 35%
VCDO04303303 |Brand Development 3 40 0 L
AFL 3: Report (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 35%
AFL 2: Design (150 min) AFL 2: 25%
VCD04303304 |Psychology Design 3 40 0 L
AFL 3: Design (150 min) AFL 3: 30%
ALP: Presentation (150 min) ALP: 10%
Credit Points pfr Semester Workload Methov..i of
. (sks*) Teaching
Title of Module / .
Course Unit + Weight of
Modul No. Form and Duration of Examinations exam related
Al T to final grade
elective? Hours U i.e. lecture
1.(2.(3.|4.|5.[6.(7.|8 C|m Self- Corl:iie’r
ass | o, dy semina
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00302006 |Professional Ethics 3 40 0 L
AFL 3: Presentation (150 min) AFL3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1 : Presentation (180 min) AFL 1: 25%.
UNCO00301003 |Civics 2 25 60 L
AFL 2 : Essay (180 min) AFL 2: 25%.
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https://drive.google.com/file/d/1PDj02fGxm_l6H-nqhEur8n2GJOI-Ria8/view?usp=drive_link
https://drive.google.com/file/d/1ZUZ3OvW1-5msUvPdVm7c1_BRxdtsnVbT/view?usp=drive_link
https://drive.google.com/file/d/1I1XpFqGnUxHD9ElZAlJjXEDfQpVOw8PJ/view?usp=drive_link
https://drive.google.com/file/d/1I1XpFqGnUxHD9ElZAlJjXEDfQpVOw8PJ/view?usp=drive_link
https://drive.google.com/file/d/1Zyk1lLIp8rZyKyJvN4Qvy1wADu_i9SGw/view?usp=drive_link
https://drive.google.com/file/d/1vjGfatlDn_JJt1zyU8S92iJxA-kvS6uM/view?usp=drive_link
https://drive.google.com/file/d/1zkCZgeg04err0UFlerYRdM2AHViQtMLC/view?usp=drive_link
https://drive.google.com/file/d/11Dj5rhP3E3GDYfSIxu3Nlzx4t0AMFJnK/view?usp=drive_link
https://drive.google.com/file/d/1LDENlg9x5GFRzyFEx7arA1jWO5I-z9cb/view?usp=drive_link

Credit Points per Semester Method of
. Workload X
. (sks*) Teaching
Title of Module / .
Course Unit + palalect
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture 1
. . to final grade
elective? 1.12.18.14.15.16.|7.18.| in | o . | course,
Class Study seminar
AFL 3 : Presentation (180 min) AFL 3: 25%.
ALP : Video Report (240 min) ALP: 25%.
4th Semester 36 |ECTS
Compulsory 17 172 | 220
AFL 1: Report & Design(100 min) AFL 1: 15%
AFL 2: Report (100 min; AFL 2: 35%
VCD04303401 |Innovation Design 6 27 160 (L/P
AFL 3: Report & Design (100 min) AFL 3: 40%
ALP: Presentation & Design (100 min) ALP: 10%
AFL 1: Paper (150 min) AFL 1: 20%
AFL 2: Prototype (150 min) AFL 2: 30%
VCDO04303402 |Design Research 3 40 0 |L
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 35%
AFL 2: Report (150 min) AFL 2: 25%
VCDO04303403 |Business Development 3 40 0 |L
AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (150 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Report(150 min) AFL 2: 15%
VCD04303404 |Future Design 3 40 0 (L
AFL 3: Report (150 min) AFL 3: 30%
ALP: Design & Presentation (150 min) ALP: 30%
AFL 1: Essay (120 min) AFL 1: 18%
AFL 2: Visual Product (180 min) AFL 2: 12%
UNCO00301004 |Bahasa Indonesia 2 25 60 L
AFL 3: Presentation (180 min) AFL 3: 33%
ALP: Report (480 min) ALP: 37%
Elective 3 40 90
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00304027 |innovation in the food 40 90 |L/F
industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00302048 |innovation in the 3 40 90 |L/F
service industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00304029 |innovation in the 40 90 |L/F
creative industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
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https://drive.google.com/file/d/1Qy1tzDY1p3PY0pEr84LHiCT2i8pehG2F/view?usp=drive_link
https://drive.google.com/file/d/1wdAodKiFfsA1uRMQMxQTxiqjr9Um1v_I/view?usp=drive_link
https://drive.google.com/file/d/1WuWjN7HG5VmCeAkdmpoajPk8XF_g68Zq/view?usp=drive_link
https://drive.google.com/file/d/1l1K6yBNnp979-zJclbK9MhdZmHgAdIy3/view?usp=drive_link
https://drive.google.com/file/d/1bP4Xh-VQzxFeg3GInxR_vNwNZ5wX28jX/view?usp=drive_link
https://drive.google.com/file/d/19aktzlngSwl6W0pk_L46Z2C4G8j4lH38/view?usp=drive_link
https://drive.google.com/file/d/19aktzlngSwl6W0pk_L46Z2C4G8j4lH38/view?usp=drive_link
https://drive.google.com/file/d/19aktzlngSwl6W0pk_L46Z2C4G8j4lH38/view?usp=drive_link
https://drive.google.com/file/d/1x2z0rJ43iPZfFGowLzqkYWvQQcu-xWn1/view?usp=drive_link
https://drive.google.com/file/d/1x2z0rJ43iPZfFGowLzqkYWvQQcu-xWn1/view?usp=drive_link
https://drive.google.com/file/d/1x2z0rJ43iPZfFGowLzqkYWvQQcu-xWn1/view?usp=drive_link
https://drive.google.com/file/d/1SWhvy6C-wRfoUr3P4IH3QuNxZg5RE9kG/view?usp=drive_link
https://drive.google.com/file/d/1SWhvy6C-wRfoUr3P4IH3QuNxZg5RE9kG/view?usp=drive_link
https://drive.google.com/file/d/1SWhvy6C-wRfoUr3P4IH3QuNxZg5RE9kG/view?usp=drive_link

Credit Points per Semester

Workload

Method of

Title of Module / (sks") Teaching )
Course Unit + WCLE
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture .
. . to final grade
elective? 1.12.(3.|14.|5.]6.|7.]8 in Self. | course,
Class Study seminar
AFL 1: Report (150 min) AFL 1: 25%
Digital AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNCO00304030 |Entrepreneurship and 40 90 (L/F
Innovation AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurshi AFL 2: Prototype & Presentation (150 min)  [AFL 2: 30%
Entrepreneurship
UNC00304031 innovation in tradin 40 90 |(L/F
Innovaton in trad) AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Video (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Report (150 min) AFL 2: 25%
UNCO00304032 |innovation in family 40 90 |L/F
business AFL 3: Presentation (150 min) AFL 3: 30%
ALP: Report (120 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Report (150 min) AFL 2: 25%
UNC00302018 |Social Innovation 40 90 |(L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
Credit Points per Semester Workload Methoc.i of
. (sks*) Teaching
Title of Module / A
Course Unit + Weight of
Modul No. Form and Duration of Examinations exam related
Compulsory or Hours to final d
elective? Hours i.e. lecture o naligiace
1.12.13.|4. |5.(6.[7.]8 in course,
cl Self- ;
ass Study seminar
AFL 1: Presentation (150 min) AFL 1: 20%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00302020 |Entrepreneurship 40 90 |L/F
Essentials AFL 3: Report (150 min) AFL 3: 40%
ALP: Report (120 min) ALP: 15%
5th Semester 36 |ECTS
Compulsory 7 53 120
AFL 1: Report & Presentation (200 min) AFL 1: 25%
AFL 2: Design/ Prototype (200 min) AFL 2: 25%
VCDO04303501 |Experience Design 7 53 120 |L/P
AFL 3: Design & Product (200 min) AFL 3: 35%
ALP: Presentation (200 min) ALP: 15%
Elective 13 67 170
AFL 1: Report (100 min) AFL 1: 15%
AFL 2: Prototype (100 min) AFL 2: 25%
VCDO04307501 |Applied Photography 4 27 80 |L/P
AFL 3: Prototype (100 min) AFL 3: 25%
ALP: Prototype (100 min) ALP: 35%
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https://drive.google.com/file/d/1zTTxQY3p3E-wb-KEHT-UqSHqdngwc-K2/view?usp=drive_link
https://drive.google.com/file/d/1zTTxQY3p3E-wb-KEHT-UqSHqdngwc-K2/view?usp=drive_link
https://drive.google.com/file/d/1zTTxQY3p3E-wb-KEHT-UqSHqdngwc-K2/view?usp=drive_link
https://drive.google.com/file/d/1Vnq32EZczgPKQ7E5EzutQhU3MZcQAUPy/view?usp=drive_link
https://drive.google.com/file/d/1Vnq32EZczgPKQ7E5EzutQhU3MZcQAUPy/view?usp=drive_link
https://drive.google.com/file/d/1URz3dtgFbJUlC-y8Soj-qxyowjAEjOQY/view?usp=drive_link
https://drive.google.com/file/d/1URz3dtgFbJUlC-y8Soj-qxyowjAEjOQY/view?usp=drive_link
https://drive.google.com/file/d/1URz3dtgFbJUlC-y8Soj-qxyowjAEjOQY/view?usp=drive_link
https://drive.google.com/file/d/1YbmzZnsJ11ryQHc8qy7EBmbwifDpyRXo/view?usp=drive_link
https://drive.google.com/file/d/1YBOAR8XCQlg90dxT2DT3-n_D6SjUvfp4/view?usp=drive_link
https://drive.google.com/file/d/1YBOAR8XCQlg90dxT2DT3-n_D6SjUvfp4/view?usp=drive_link
https://drive.google.com/file/d/1YBOAR8XCQlg90dxT2DT3-n_D6SjUvfp4/view?usp=drive_link
https://drive.google.com/file/d/1pJVZ_RcMlQEOV0hYKQyUoAwiz-BHNoBP/view?usp=drive_link
https://drive.google.com/file/d/1cBkSGoKAat3RqRsCw4yZWa2U2d7fH4ia/view?usp=drive_link

Credit Points per Semester Method of
. Workload X
. (sks*) Teaching
Title of Module / .
Course Unit + palalect
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture .
. . to final grade
elective? 1.12.(3.|14.|5.]6.|7.]8 in Self. | course,
Class Study seminar
AFL 1 : Design (100 min) AFL 1: 20%
AFL 2 : Design (100 min) AFL 2: 25%
VCDO04307502 | Graphic on Product L/P AFL 3 : Design (100 min) AFL 3: 15%
AFL 4 : Design (100 min) AFL 4: 10%
ALP : Presentation (100 min) ALP: 30%
AFL 1: Report & Design (100 min) AFL 1: 15%
AFL 2: Design (100 min) AFL 2: 35%
VCD04307503 |Commercial lllustration L/P
AFL 3: Design (100 min) AFL3: 40%
ALP: Presentation (100 min) ALP: 10%
AFL 1: Design (150 min) AFL 1: 19%
AFL 2: Design (150 min) AFL 2: 31%
VCDO04306501 |3-Dimensional Design L/P
AFL 3: Design (150 min) AFL 3: 25%
ALP: Prototype (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
VCDO04305501 |Advertising and Media 3 L/P
AFL 3: Report (150 min) AFL 3: 25%
ALP: Design (150 min) ALP: 25%
AFL 1: Design (150 min) AFL 1: 30%
AFL 2: Design (150 min) AFL 2: 35%
VCDO04305502 |Art and Craft L/P
AFL 3: Design(150 min) AFL 3: 25%
ALP: Design & Presentation (150 min) ALP: 10%
AFL 1: Report(150 min) AFL 1: 19%
Obtimizing Social AFL 2: Presentation (150 min) AFL 2: 25%
Optimizing social
UNCO00304003 Media 40 90 |L/F
— AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 31%
AFL 1: Report (150 min) AFL 1: 25%
s . AFL 2: Report (150 min) AFL 2: 25%
Organizing 1hematic
UNC00304004 8; r;?:ﬁ'{:‘n;hema“c LF
e AFL 3: Report (150 min) AFL 3: 25%
ALP: Event & Report (150 min) ALP: 25%
3
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304005 |Healthy Lifestyle L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 37%
AFL 2: Visual product (150 min) AFL 2: 13%
UNCO00304006 |Digital Imaging L/F
AFL 3: Visual product (150 min) AFL 3: 25%
ALP: Visual product (150 min) ALP: 25%
Programme Description and Appraisal in Detail
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https://drive.google.com/file/d/1JYHKlbkALMsT-5ONGh-_lJPaxxqfOK4J/view?usp=drive_link
https://drive.google.com/file/d/10r9OZ0teGVucyJEnF84k6RWger5jqLvX/view?usp=drive_link
https://drive.google.com/file/d/1U20tjVoi4IreLD77wCCDg6hLrG0yaRUC/view?usp=sharing
https://drive.google.com/file/d/1pwIESj8syioPjVzyWE1h_dIB-83KM72J/view?usp=drive_link
https://drive.google.com/file/d/1Eg0SKunX4mtEY8BetJTxeZtp6ns85ErD/view?usp=drive_link
https://drive.google.com/file/d/1tpxOBn3K8OZS0WSAfeFZm4dMBtFw7flF/view?usp=drive_link
https://drive.google.com/file/d/1tpxOBn3K8OZS0WSAfeFZm4dMBtFw7flF/view?usp=drive_link
https://drive.google.com/file/d/1CpGw9UUYlHg6bXKZMpniG9RTp_k7KVxk/view?usp=drive_link
https://drive.google.com/file/d/1CpGw9UUYlHg6bXKZMpniG9RTp_k7KVxk/view?usp=drive_link
https://drive.google.com/file/d/1-7REwpBljlIG6r0P7bzHqXvRqZo7FzGj/view?usp=drive_link
https://drive.google.com/file/d/1dovA0e8c9g0xtaVr_wiEZFERtnbKPY42/view?usp=drive_link

Credit Points per Semester

Workload

Method of

Title of Module / (sks") Teaching )
Course Unit + WCLE
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture .
. . to final grade
elective? 1.12.(3.|14.|5.]6.|7.]8 in Self. | course,
Class Study seminar
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304007 | Utilizing E-Commerce L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 25%
AFL 2: Visual product (150 min) AFL 2: 25%
UNC00304008 |Graphic Design L/F
AFL 3: Visual product (150 min) AFL 3: 25%
ALP: Visual product (150 min) ALP: 25%
Credit Points p*er Semester Workload Methot-i of
. (sks*) Teaching
Title of Module / .
Course Unit + Weight of
Modul No. Form and Duration of Examinations exam related
Sl Hours to final grade
elective? Hours i.e. lecture 9
1.(2.(3.|4.|5.[6.(7.|8 CI|n Self- | course,
ass Study seminar
AFL 1: Visual product(150 min) AFL 1: 25%
AFL 2: Visual product (150 min) AFL 2: 25%
UNCO00304009 |Leisure Wellbeing L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 15%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304010 |Entrepreneurship L/F
Innovation AFL 3: Report (150 min) AFL 3: 35%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 30%
Event Management AFL 2: Presentation (150 min) AFL 2: 20%
Event Vianagement
UNC00304011 and Sponsorshi L/F
AFL 3: Report (150 min) AFL 3: 30%
ALP: Report (150 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
Feriorming Art-oport &
UNC00304012 E.e’form'lnv AT Dbl LIF
tinanclal venture AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304017 |Chinese Bridge L/F
AFL 3: Report (150 min) AFL 3: 20%
ALP: Presentation (150 min) ALP: 30%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304021 w LF
~ilization AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
Programme Description and Appraisal in Detail
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https://drive.google.com/file/d/1uISrvQ5EaFF9e6o9inoxpHsFMEyhur7I/view?usp=drive_link
https://drive.google.com/file/d/1xaPhUvtgnvMqcxRSaJEhAEmjCGlvrbA8/view?usp=drive_link
https://drive.google.com/file/d/1LQ1NzSfsxoNxl3zOl0NlqaVWhLBobgPR/view?usp=drive_link
https://drive.google.com/file/d/165HUBkAE7mkWtYG13FoIaCFE6bitjD_h/view?usp=drive_link
https://drive.google.com/file/d/165HUBkAE7mkWtYG13FoIaCFE6bitjD_h/view?usp=drive_link
https://drive.google.com/file/d/165HUBkAE7mkWtYG13FoIaCFE6bitjD_h/view?usp=drive_link
https://drive.google.com/file/d/1n137wgx2fvboHUm-XKdADmTBytqAsIpZ/view?usp=drive_link
https://drive.google.com/file/d/1n137wgx2fvboHUm-XKdADmTBytqAsIpZ/view?usp=drive_link
https://drive.google.com/file/d/14lfSJMkrcPlWNdH9S5qR2WvyE-fSYyo8/view?usp=drive_link
https://drive.google.com/file/d/14lfSJMkrcPlWNdH9S5qR2WvyE-fSYyo8/view?usp=drive_link
https://drive.google.com/file/d/1Tr-0oKFBLx38PSBGIYo3qLGoP-D4dMtz/view?usp=drive_link
https://drive.google.com/file/d/1viteIe-TBuO1NORZQxb4vTRFDNZonLvl/view?usp=drive_link
https://drive.google.com/file/d/1viteIe-TBuO1NORZQxb4vTRFDNZonLvl/view?usp=drive_link

Credit Points per Semester Method of
. Workload X
i (sks*) Teaching
Title of Module / .
Course Unit + Weight of
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture 1
. . to final grade
elective? 1.12.(3.|14.|5.]6.|7.]8 in Self. | course,
Class Study seminar
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 20%
UNCO00304022 |K-Wave Korean L/F
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 30%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304023 |Green Lifestyle L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
Mandarin for Business AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304016 Pumoses L
rurposes AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304026 |Public Speaking L
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304019 w L
~lvilization AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304020 |Deutsch fir Tourismus L
AFL 3: Presentation (150 min) AFL 3: 12%
ALP: Presentation (150 min) ALP: 38%
AFL 1: Report (150 min) AFL 1: 20%
Entrepreneurship AFL 2: Report (150 min) AFL 2: 30%
UNCO00304001 |Innovation L
Implementation AFL 3: Report (150 min) AFL 3: 40%
ALP: Presentation & Report (150 min) ALP: 10%
6th Semester 36 |ECTS
Compulsory 7 53 120
AFL 1: Design (200 min) AFL 1: 30%
. AFL 2: Report (200 min) AFL 2: 35%
VCD04303601 m Strate 7 53 | 120 |LP
AFL 3: Prototype (200 min) AFL 3: 25%
ALP: Presentation (200 min) ALP: 10%
Elective 13 80 180
Programme Description and Appraisal in Detail
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https://drive.google.com/file/d/1u19dGDwYcvoW_vBSREnzotmcyr6jWFLh/view?usp=drive_link
https://drive.google.com/file/d/1zPNKDIRGXEG3eR526BIKyLCJzjj7xgaf/view?usp=drive_link
https://drive.google.com/file/d/1BGvlyJjGL5FoMrB2Nxs9In5TLZEd34N_/view?usp=drive_link
https://drive.google.com/file/d/1BGvlyJjGL5FoMrB2Nxs9In5TLZEd34N_/view?usp=drive_link
https://drive.google.com/file/d/1hluMMtwSnFdZ6Z311d8rVMD9nCNtF52v/view?usp=drive_link
https://drive.google.com/file/d/1FiAvh_JOVQJtEdTqqbf6McWL1VZ4Xxyn/view?usp=drive_link
https://drive.google.com/file/d/1FiAvh_JOVQJtEdTqqbf6McWL1VZ4Xxyn/view?usp=drive_link
https://drive.google.com/file/d/1m4W4C6RyKSD149gZqG0L2K2AZQG4osGh/view?usp=drive_link
https://drive.google.com/file/d/1fBC6ycq3OinzQsnrj1WiBnGrzx4iPyOs/view?usp=drive_link
https://drive.google.com/file/d/1fBC6ycq3OinzQsnrj1WiBnGrzx4iPyOs/view?usp=drive_link
https://drive.google.com/file/d/1fBC6ycq3OinzQsnrj1WiBnGrzx4iPyOs/view?usp=drive_link
https://drive.google.com/file/d/1HETPidsVruMCDUgQuWPLmWKEvhk5DwNA/view?usp=drive_link
https://drive.google.com/file/d/1HETPidsVruMCDUgQuWPLmWKEvhk5DwNA/view?usp=drive_link

Credit Points per Semester Method of
. Workload X
. (sks*) Teaching
Title of Module / .
Course Unit + WCLE
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture 1
. . to final grade
elective? 1.12.(3.|14.|5.]6.|7.]8 in Self. | course,
Class Study seminar
AFL 1: Design (100 min) AFL 1: 10%
AFL 2: Prototype (100 min) AFL 2: 30%
VCDO04307601 |Film Production 4 27 80 |L/P
AFL 3: Prototype (100 min) AFL 3: 40%
ALP: Prototype (100 min) ALP: 20%
Credit Points pfr Semester Workload Methot'i of
. (sks*) Teaching
Title of Module / q
Course Unit + Weight of
Modul No. Form and Duration of Examinations exam related
Compulsory or rs— to final d
elective? Hours i.e. lecture o final grade
1.12.13.|14.|5.(6.[7.]8 in course,
cl Self- .
ass Study seminar
AFL 1: Report (100 min) AFL 1: 15%
AFL 2: Design (100 min) AFL 2: 35%
VCDO04307602 |Packaging Design L/P
AFL 3: Design (100 min) AFL 3: 40%
ALP: Presentation (100 min) ALP: 10%
AFL 1: Report (100 min) AFL 1: 15%
. AFL 2: Design (100 min) AFL 2: 35%
Loncept besign
VCD04307603 | Cneept Desian Lp
e AFL 3: Design (100 min) AFL 3: 40%
ALP: Presentation (100 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 15%
AFL 2: Report (150 min) AFL 2: 15%
VCDO04305601 |Creative Writing L/P
AFL 3: Report (150 min) AFL 3: 35%
ALP: Report (150 min) ALP: 35%
AFL 1: Report (150 min) AFL 1: 20%
) ) AFL 2: Design (150 min) AFL 2: 30%
Lomic and Graphic
VCD04306601 [ OmIC 2nd Graphic 3 80 | o [P
e AFL 3: Design (150 min) AFL 3: 40%
ALP: Presentation (150 min) ALP: 10%
AFL 1: Presentation(150 min) AFL 1: 20%
AFL 2: Report (150 min) AFL 2: 30%
VCD04306602 |New Media L/P
AFL 3: Report (150 min) AFL 3: 40%
ALP: Presentation (150 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurshi AFL 2: Presentation (150 min) AFL 2: 25%
Entrepreneurship
UNCO00304002 Scale U 6 80 180 (L/F
=cale ©p AFL 3: Presentation (150 min) AFL 3: 40%
ALP: Report(150 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 20%
Corporate AFL 2:Report (150 min) AFL 2: 25%
UNCO00304014 |Entrepreneurship 3 40 90 |L/F
Implementation AFL 3: Presentation (150 min) AFL 3: 35%
ALP: Presentation (150 min) ALP: 20%
Programme Description and Appraisal in Detail
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https://drive.google.com/file/d/1vpl3VxTPyQWdfdvUU3mtS_-H2JwqHiyM/view?usp=drive_link
https://drive.google.com/file/d/1-yHulcfunJdfUo3VIhm47Qex5-VBGYFh/view?usp=drive_link
https://drive.google.com/file/d/1ERn24GO13jLEeqS7bey4q-W6Ln1VygPX/view?usp=drive_link
https://drive.google.com/file/d/1ERn24GO13jLEeqS7bey4q-W6Ln1VygPX/view?usp=drive_link
https://drive.google.com/file/d/1G6CjSVT-gY7UesSOVLzHLYyR87pAxltA/view?usp=drive_link
https://drive.google.com/file/d/1lsRhi3qAOSoobyMKgwUYxypxFr7XnABF/view?usp=drive_link
https://drive.google.com/file/d/1lsRhi3qAOSoobyMKgwUYxypxFr7XnABF/view?usp=drive_link
https://drive.google.com/file/d/18m1fxsyVnVLJbKxebmjR9pAuxpQnmeav/view?usp=drive_link
https://drive.google.com/file/d/1x24sBgG_JBWmSj9hIGpzKyCgpa4Cvyjs/view?usp=drive_link
https://drive.google.com/file/d/1x24sBgG_JBWmSj9hIGpzKyCgpa4Cvyjs/view?usp=drive_link
https://drive.google.com/file/d/13-Tc_GRvCsyeDT2BBB2dminyOtAo5X_y/view?usp=drive_link
https://drive.google.com/file/d/13-Tc_GRvCsyeDT2BBB2dminyOtAo5X_y/view?usp=drive_link
https://drive.google.com/file/d/13-Tc_GRvCsyeDT2BBB2dminyOtAo5X_y/view?usp=drive_link

Credit Points per Semester Method of
. Workload X
. (sks*) Teaching
Title of Module / .
Course Unit + WCLE
Modul No. Hours | . Form and Duration of Examinations exam related
Compulsory or Hours i.e. lecture 1
. . to final grade
elective? 1.12.|3.[4.|5 7.[8.| in | g | course,
Class Study seminar
7th Semester 32.4 ECTS
Compulsory 18 67 520
AFL 1: Report (50 min) AFL 1: 30%
AFL 2: Design (50 min) AFL 2: 20%
VCD04308702 |Final Project Proposal 6 13 200 (L/P
AFL 3: Design (50 min) AFL 3:25%
ALP: Report & Presentation (50 min) ALP: 25%
AFL 1: Report (50 min) AFL 1: 30%
) i AFL 2: Presentation (50 min) AFL 2: 20%
VCD04308701 —ap:éf%ses\'/:rl‘:' ::Z'r']'t“es 9 13 | 320 [F
AFL 3: Design (50 min) AFL 3:30%
ALP: Report (50 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 30%
AFL 2: Report (150 min) AFL 2: 15%
VCD04308703 |Academic Writing 3 40 0 (L
AFL 3: Report (150 min) AFL 3: 15%
ALP: Report (150 min) ALP: 40%
8th Semester 18 [ECTS
Compulsory 10| 13 80
AFL 1: Report (50 min) AFL 1: 20%
AFL 2: Design & Presentation(50 min) AFL 2: 30%
VCDO04309801 |Final Project 8| 13 280 |L/P
AFL 3: Design & Report (50 min) AFL 3: 25%
ALP: Report (50 min) ALP: 25%
AFL 1: Report (100 min) AFL 1: 50%
AFL 2: Report & Presentation (100 min) AFL 2: 40%
VCDO04310801 |Credential Program 2 0 80 |L
AFL 3: Design & Presentation (100 min) AFL 3: 5%
ALP : Presentation (100 min) ALP: 5%

Bachelor of Communication

At the enrichment stage, students have the option of selecting one of three course
concentration routes: (1) Digital Public Relations, (2) Digital Broadcasting, and (3)
Cinematography. In addition to the specialisations, students can select elective courses from
either the university curriculum or the Merdeka Belajar Kampus Merdeka (MBKM) programme.
In concentration route (1) Digital Public Relations, students will deepen their strategic
communication skills, which will require them to master the fields of political communication,
communication audit, corporate social responsibility, and brand image and reputation. In the
concentration route (2) Digital Broadcasting, students will deepen their understanding of
journalistic communication, encompassing both conventional and digital forms. The subjects
to be explored in this pathway include public speaking and presentation skills, lobbying and
negotiation, editing and music scoring, as well as digital media and convergence culture.
Meanwhile, in concentration route (3) Cinematography, students deepen the widescreen
communication content, starting from the ideation process to the distribution route. The

Programme Description and Appraisal in Detail
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https://drive.google.com/file/d/16_h9RNC_tWD21x-CdOgq3Hz4pvQ0Dq9c/view?usp=sharing
https://drive.google.com/file/d/1LLDhFLMnSkAiE2471JoClUaJ8gxhKysJ/view?usp=drive_link
https://drive.google.com/file/d/1LLDhFLMnSkAiE2471JoClUaJ8gxhKysJ/view?usp=drive_link
https://drive.google.com/file/d/1u1w6wKskkVOfRbm4JQnGqDRTZGW1h2vt/view?usp=drive_link
https://drive.google.com/file/d/1yzgi5N7JcNcx-IvRbvi5UeoFUDNhQENm/view?usp=drive_link

programme includes topics that will deepen students’ knowledge and understanding. The
following courses are available: Screen Directing, Sound and Video Design, Film and Cinema
Studies, as well as Director’s Craft: Action Directing.

The BoC curriculum was developed in collaboration with associations, alumni, parents of
alumni, and communication science practitioners. Therefore, the curriculum design is based
on current industry needs to ensure that students can apply their learning outcomes to their
desired career upon graduation. The course list is divided into two categories: enrichment
courses and practicum courses. Enrichment courses are introductory, theoretical courses,
including: (1) Intercultural Communication, (2) Media Effect, (3) Media and Audience, (4)
Creative Writing.

Practical courses include the following contents: (1) Integrated Communication Concept, (2)
Photography and Editing, (3) Broadcasting Production, (4) News Casting and Announcing, and
(5) Film Production.?®

R . Method
Credit Pourl(tssk:%r Semester Workload of
Title of Module / Teaching :
Course Unit + Weight of
Modul No. Form and Duration of Examinations exam related
Compulsory or Hours to final d
elective? Hours i.e. lecture ®UIEY el
1.12.13.(4.|5.|6.(7.]8. in course,
cal Self- .
ass Study seminar
1st Semester 32 |ECTS
Compulsory 18 227 540
AFL 1: Paper report (100 min) AFL 1: 25%
Integrated AFL 2: Presentation (100 min) AFL 2: 31%
COMO01303101 [ Communication 4 50 120 L
Concept AFL 3: Presentation (100 min) AFL 3: 31%
ALP: Paper Report (100 min) ALP: 13%
AFL 1: Presentation (100 min) AFL 1: 20%
Communication and AFL 2: Presentation (100 min) AFL 2: 20%
COMO01307101 Social Changes 3 38 90 L
AFL 3: Report Paper (100 min) AFL 3: 30%
ALP: Report Paper (100 min) ALP: 30%
AFL 1: Hard news article(100 min) AFL 1: 15%
AFL 2: Soft news article (100 min) AFL 2: 25%
COMO01307102 | Creative Writing 3 38 90 L/P
AFL 3: Feature article (100 min) AFL 3: 40%
ALP: Submitted article (100 min) ALP: 20%
AFL 1 :Paper report (120 min) AFL 1: 19%
Intercultural AFL 2 : Presentation (150 min) AFL 2: 37%
COMO01303102 Communication 3 38 90 L
— AFL 3 : Paper Report (150 min) AFL 3: 19%
ALP: Presentation (150 min) ALP: 25%
AFL 1 : Report (120 min) AFL 1: 20%
Entrepreneurshi AFL 2 : Presentation (150 min) AFL 2: 30%
Entrepreneurship
UNCO00302016 Essentials 3 38 90 L/F
I AFL 3 : Documentation, Group Report, Factual AFL 3: 20%
Information & Presentation (150 min) ALP: 30%

28 See self-evaluation report pp. 24-30
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https://drive.google.com/file/d/1S96FC214SXaH4lSzlqdlap-vHJaKnBoe/view?usp=drive_link
https://drive.google.com/file/d/1S96FC214SXaH4lSzlqdlap-vHJaKnBoe/view?usp=drive_link
https://drive.google.com/file/d/1S96FC214SXaH4lSzlqdlap-vHJaKnBoe/view?usp=drive_link
https://drive.google.com/file/d/1tVdzgWc_BlJE09WmOzHNpjYnQ-Bbt_Wd/view?usp=drive_link
https://drive.google.com/file/d/1tVdzgWc_BlJE09WmOzHNpjYnQ-Bbt_Wd/view?usp=drive_link
https://drive.google.com/file/d/1JLa059Tzrrz1BBDigR-PLF9XXdUgaqvf/view?usp=drive_link
https://drive.google.com/file/d/1guWPA7soWq_XZ6z_mi2T6e_N9_Oelyj6/view?usp=drive_link
https://drive.google.com/file/d/1guWPA7soWq_XZ6z_mi2T6e_N9_Oelyj6/view?usp=drive_link
https://drive.google.com/file/d/1nmoOz0R-iXlHstFEt1VvTuKUSMc2U-s-/view?usp=drive_link
https://drive.google.com/file/d/1nmoOz0R-iXlHstFEt1VvTuKUSMc2U-s-/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1.(2.(3.|4.|5.|6 in course,
cl Self- .
ass Study seminar
ALP: Documentation, Group Report, Factual
Information & Presentation (150 min)
AFL 1: Essay (120 min) AFL 1: 20%
AFL 2: Presentation (180 min) AFL 2: 30%
UNCO00301001 Religion 2 25 60 L
AFL 3: Reflective Report (180 min) AFL 3: 20%
ALP: Video Presentation (240 min) ALP: 30%
2nd Semester 32.4 ECTS
Compulsory 18 226 | 540
AFL 1: Presentation (100 min) AFL 1: 30%
Creative-Innovative AFL 2: Design project (100 min) AFL 2: 25%
COMO01303201 |[Strategy and 4 50 120 L/P
Execution AFL 3: Design Project (100 min) AFL 3: 20%
ALP: Presentation (100 min) ALP: 25%
AFL 1: Presentation (120 min) AFL 1: 20%
Communication AFL 2: BMC Report (120 min) AFL 2: 25%
COMO01307201 Venture Ideation 3 38 90 L/F
— AFL 3: Prototype (120 min) AFL 3: 30%
ALP: Report & prototype (120 min) ALP: 25%
AFL 1: Paper (100 min) AFL 1: 20%
Media and AFL 2: Presentation(100 min) AFL 2: 30%
COMO01303202 Audience 3 38 90 L
I AFL 3: Paper (100 min) AFL 3: 20%
ALP: Creative Media (100 min) ALP: 30%
AFL 1: Report art photo (100 min) AFL 1: 20%
AFL2: Report journalism photo (100 min) AFL 2: 30%
Photography and
COM01303203 | - 00raphv-and 3 8 | 90 | wp
£aiing AFL3: Report ads photo (100 min) AFL 3: 20%
ALP: Report essay photo (1000 min) ALP: 30%
AFL 1: Presentation (180 min) AFL 1: 20%
AFL2: Essay (180 min) AFL 2: 20%
UNC00302001 Becoming Indonesia 3 38 90 L
AFL3: Presentation (240 min) AFL 3: 30%
ALP: Visual Report (240 min) ALP: 30%
AFL 1 : Presentation (240 min) AFL 1: 30%
AFL 2 : Poster and Presentation (120 min) AFL 2: 20%
UNCO00301002 |Pancasila 2 25 60 L
AFL 3 : Presentation (180 min) AFL 3: 25%
ALP: Essay (180) ALP: 25%
3rd Semester 36 | ECTS
Compulsory 20 252 | 600
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https://drive.google.com/file/d/1w3JwC88QsuLlfOK85WDYYhvxrTmBDpn0/view?usp=drive_link
https://drive.google.com/file/d/1G3McqYXzJe9QIj1yKBwMgfwGiG683bbr/view?usp=drive_link
https://drive.google.com/file/d/1G3McqYXzJe9QIj1yKBwMgfwGiG683bbr/view?usp=drive_link
https://drive.google.com/file/d/1G3McqYXzJe9QIj1yKBwMgfwGiG683bbr/view?usp=drive_link
https://drive.google.com/file/d/1o9iYUxt9iNgqFqRLKQDzlvlybsIxLxbw/view?usp=drive_link
https://drive.google.com/file/d/1o9iYUxt9iNgqFqRLKQDzlvlybsIxLxbw/view?usp=drive_link
https://drive.google.com/file/d/1CBwqn3QcfGkYeJiGV2Wc1a3HfBpr46MO/view?usp=drive_link
https://drive.google.com/file/d/1CBwqn3QcfGkYeJiGV2Wc1a3HfBpr46MO/view?usp=drive_link
https://drive.google.com/file/d/14XBULBvUVd9ulknV4T1usRHn7Scah2V_/view?usp=drive_link
https://drive.google.com/file/d/14XBULBvUVd9ulknV4T1usRHn7Scah2V_/view?usp=drive_link
https://drive.google.com/file/d/1-DhLQJbbV4qvmBfFFZuI9rjOK4i_vGY7/view?usp=drive_link
https://drive.google.com/file/d/1jCPj13KH8Zdpl4I8QKDxB3S_CHY-Yq2b/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1.12.(3.|4.|5. (6.7 in course,
cl Self- .
ass Study seminar
AFL 1: Report (100 min) AFL 1: 20%
Broadcastin AFL 2: Short movie (100 min; AFL 2: 30%
COMO01303301 mg 6 75 180 L/P
I AFL 3: TV Program (100 min) AFL 3: 40%
ALP: Report (100 min) ALP: 10%
AFL 1: Presentation (150 min) AFL 1: 25%
Communication AFL 2: Report (150 min) AFL 2: 20%
COMO01307301 Venture Execution 3 38 90 L/F
e AFL 3: Documentation (150 min) AFL 3: 40%
ALP: Evaluation Report (150 min) ALP: 15%
AFL 1: Presentation (150 min; AFL 1: 32%
AFL 2: Presentation (150 min) AFL 2: 25%
COMO01303302 |Media Effect 3 38 90 L
AFL 3: Paper report (150 min) AFL 3: 31%
ALP: Paper report (150 min) ALP: 12%
AFL 1: Essay (150 min) AFL 1: 20%
News Casting and AFL 2: Video Presenting(150 min) AFL 2: 25%
News Casting and
COMO01303303 A ; 3 38 90 L/P
Announcing AFL 3: Script (150 min) AFL 3: 30%
ALP: Script and presenting video (150 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00302006 |Ethics 3 38 90 L
AFL 3: Presentation (150 min) AFL3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1 : Presentation (180 min) AFL 1: 25%.
AFL 2 : Essay (180 min) AFL 2: 25%.
UNCO00301003 | Civics 2 25 60 L
AFL 3 : Presentation (180 min) AFL 3: 25%.
ALP : Video Report (240 min) ALP: 25%.
4th Semester 36 | ECTS
Compulsory 17 214 | 510
AFL 1: Proposals (120 min) AFL 1: 30%
Event Management AFL 2: Publication (120 min; AFL 2: 50%
tvent Vianagement
COMO01303403 qs hi 6 75 180 L/F
and sponsorsnhip . .
an onsorshi AFL 3: - AFL 3: -%
ALP: Report (120 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 20%
Integrated AFL 2: Design (150 min) AFL 2: 20%
COMO01303402 |Marketing 3 38 90 L
Communication AFL 3: Report (150 min) AFL 3: 45%
ALP: Report (150 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 20%
COMo1307401 | Stratedic Brand 3 38 | 90 L |AFL 2: Grand Planning (150 min) AFL 2: 25%
Communication
AFL 3: Report (150 min) AFL 3: 30%
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https://drive.google.com/file/d/1bdDNRu-DyvokDEo_zbRybXrXTi-UwtkM/view?usp=drive_link
https://drive.google.com/file/d/1bdDNRu-DyvokDEo_zbRybXrXTi-UwtkM/view?usp=drive_link
https://drive.google.com/file/d/1APYuAR5d4l-puIyHLNrx6IxxPR0Fl8yJ/view?usp=drive_link
https://drive.google.com/file/d/1APYuAR5d4l-puIyHLNrx6IxxPR0Fl8yJ/view?usp=drive_link
https://drive.google.com/file/d/1-CZbW04jYyAUa8U1xsqnd5yUmqlaoPMS/view?usp=drive_link
https://drive.google.com/file/d/1xuFOfPBxevHumG1BBetbVsPiFe1pJuSs/view?usp=drive_link
https://drive.google.com/file/d/1xuFOfPBxevHumG1BBetbVsPiFe1pJuSs/view?usp=drive_link
https://drive.google.com/file/d/1ThWAoAeE4kZ8s2LzJvyp9nqyKTKD1eRp/view?usp=drive_link
https://drive.google.com/file/d/1qCEp9dqnWT0nHgUNWwIMCA2UCq20PnWf/view?usp=drive_link
https://drive.google.com/file/d/1xyoSPPQI_Mdb8iEc2LRzygxCdj5ZeTt0/view?usp=drive_link
https://drive.google.com/file/d/1xyoSPPQI_Mdb8iEc2LRzygxCdj5ZeTt0/view?usp=drive_link
https://drive.google.com/file/d/1bI05tJWLUV00ojar9zOtrPmHQwLqIDn1/view?usp=drive_link
https://drive.google.com/file/d/1bI05tJWLUV00ojar9zOtrPmHQwLqIDn1/view?usp=drive_link
https://drive.google.com/file/d/1bI05tJWLUV00ojar9zOtrPmHQwLqIDn1/view?usp=drive_link
https://drive.google.com/file/d/1zX3kZ5B7T1A9El9YgdLPz1efYS1of1tD/view?usp=drive_link
https://drive.google.com/file/d/1zX3kZ5B7T1A9El9YgdLPz1efYS1of1tD/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1./2.(3.|4.|5.|6.(7.[8 in course,
cl Self- .
ass Study seminar
ALP: Report (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 15%
Corporate AFL 2: Proposals (150 min) AFL 2: 25%
COMO01303401 | Communication and 3 38 90 L/F
Public Relations AFL 3: Report (150 min) AFL 3: 40%
ALP: Report (150 min) ALP: 20%
AFL 1: Essay (120 min) AFL 1: 18%
AFL 2: Visual Product (180 min) AFL 2: 12%
UNCO00301004 Bahasa Indonesia 2 25 60 L
AFL 3: Presentation (180 min) AFL 3: 33%
ALP: Report (480 min) ALP: 37%
Elective 3 40 90
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304027 innovation in the L/F
food industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00302048 innovation in the L/F
service industry AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurship AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304029 innovation in the L/F
creative industry AFL 3: Report (150 min) AFL 3: 30%
3 40 90 ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Digital AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
UNC00304030 Entrepreneurship L/F
and Innovation AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
AFL 1: Report (150 min) AFL 1: 25%
Entrepreneurshi AFL 2: Prototype & Presentation (150 min) AFL 2: 30%
Entrepreneurship
UNC00304031 innovation in tradin: L/F
AFL 3: Report (150 min) AFL 3: 30%
ALP: Presentation (120 min) ALP: 15%
Entrepreneurship AFL 1: Video (150 min) AFL 1: 25%
UNCO00304032 |innovation in family L/F
business AFL 2: Report (150 min) AFL 2: 25%
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https://drive.google.com/file/d/1DlPGm2wa-VChN_SKvC1QBY9bad3uWlS4/view?usp=drive_link
https://drive.google.com/file/d/1DlPGm2wa-VChN_SKvC1QBY9bad3uWlS4/view?usp=drive_link
https://drive.google.com/file/d/1DlPGm2wa-VChN_SKvC1QBY9bad3uWlS4/view?usp=drive_link
https://drive.google.com/file/d/1JFSla5yr4P31kbzYR2YKBVfBitRMxihs/view?usp=drive_link
https://drive.google.com/file/d/1M7j_sbW9CDyut9rEVqeFi0GNi5HPVdyn/view?usp=drive_link
https://drive.google.com/file/d/1M7j_sbW9CDyut9rEVqeFi0GNi5HPVdyn/view?usp=drive_link
https://drive.google.com/file/d/1M7j_sbW9CDyut9rEVqeFi0GNi5HPVdyn/view?usp=drive_link
https://drive.google.com/file/d/137e4cFvQKfw3RsjLlCtQ2NciGAtETL7L/view?usp=drive_link
https://drive.google.com/file/d/137e4cFvQKfw3RsjLlCtQ2NciGAtETL7L/view?usp=drive_link
https://drive.google.com/file/d/137e4cFvQKfw3RsjLlCtQ2NciGAtETL7L/view?usp=drive_link
https://drive.google.com/file/d/11zFBrStwU2HjtBlpgOKCqUx0-VlZvdto/view?usp=drive_link
https://drive.google.com/file/d/11zFBrStwU2HjtBlpgOKCqUx0-VlZvdto/view?usp=drive_link
https://drive.google.com/file/d/11zFBrStwU2HjtBlpgOKCqUx0-VlZvdto/view?usp=drive_link
https://drive.google.com/file/d/19swlPELDTwWYNvwnRVTyU3SyQe6LTe6V/view?usp=drive_link
https://drive.google.com/file/d/19swlPELDTwWYNvwnRVTyU3SyQe6LTe6V/view?usp=drive_link
https://drive.google.com/file/d/19swlPELDTwWYNvwnRVTyU3SyQe6LTe6V/view?usp=drive_link
https://drive.google.com/file/d/14ECM8txmbX47iHLWJN4iDJ16ZUoEZsAp/view?usp=drive_link
https://drive.google.com/file/d/14ECM8txmbX47iHLWJN4iDJ16ZUoEZsAp/view?usp=drive_link
https://drive.google.com/file/d/1DJpJUjGeqkbBg1ivavQUrWVGp56bnUSj/view?usp=drive_link
https://drive.google.com/file/d/1DJpJUjGeqkbBg1ivavQUrWVGp56bnUSj/view?usp=drive_link
https://drive.google.com/file/d/1DJpJUjGeqkbBg1ivavQUrWVGp56bnUSj/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1./2.(3.|4.|5.|6.(7.[8 in course,
cl Self- .
ass Study seminar
AFL 3: Presentation (150 min) AFL 3: 30%
ALP: Report (120 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Report (150 min) AFL 2: 25%
UNC00302018 Social Innovation L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Presentation (120 min) ALP: 25%
AFL 1: Presentation (150 min) AFL 1: 20%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNC00302020 Entrepreneurship L/F
Essentials AFL 3: Report (150 min) AFL 3: 40%
ALP: Report (120 min) ALP: 15%
5th Semester 36 | ECTS
Compulsory 11 50 120
AFL 1: Report (120 min) AFL 1: 25%
Communication AFL 2: Report (120 min) AFL 2: 25%
COMO01307502 Phenomena 4 50 120 L
— AFL 3: Report (120 min) AFL 3: 25%
ALP: Report (120 min) ALP: 25%
AFL 1: Report (120 min) AFL 1: 25%
) ) AFL 2: Report (120 min) AFL 2: 35%
COMO1307501 W 3 38 | 90 L
=latistic AFL 3: Proposals (120 min) AFL 3: 20%
ALP: Proposals & Presentation (120 min) ALP: 30%
AFL 1: proposals (120 min) AFL 1: 20%
Communication AFL 2: proposals (120 min) AFL 2: 30%
COMO01303501 [Research 4 50 120 L
Methodology AFL 3: Proposals (120 min) AFL 3: 20%
ALP: Proposals & Research instrument (120 min) [ ALP: 30%
Elective 9 76 180
AFL 1: Presentation (100 min) AFL 1: 30%
Communication AFL 2: Presentation (100 min) AFL 2: 20%
COMO01306502 Audit L
Audlt AFL 3: Report Paper (100 min) AFL 3: 30%
ALP: Presentation (150 min) ALP: 20%
3 38 | 90 AFL 1 : Paper (100 min) AFL 1: 20%
AFL 2 : Presentation (100 min) AFL 2: 30%
COMO01306501 Polifical - L AFL 3 : Paper (100 min) AFL 3: 20%
Communication
AFL 4 : Presentation (100 min) AFL 4: 30%
ALP : Presentation (100 min) ALP: 30%
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https://drive.google.com/file/d/1__Rl9xwjvgbPyvioCZ8cI6pY8QzTAyB_/view?usp=drive_link
https://drive.google.com/file/d/1ZmGI0jRTw_M8mMBWr9tdNMoVrhHl1Gh3/view?usp=drive_link9tdNMoVrhHl1Gh3/view?usp=drive_link
https://drive.google.com/file/d/1ZmGI0jRTw_M8mMBWr9tdNMoVrhHl1Gh3/view?usp=drive_link9tdNMoVrhHl1Gh3/view?usp=drive_link
https://drive.google.com/file/d/1ZmGI0jRTw_M8mMBWr9tdNMoVrhHl1Gh3/view?usp=drive_link9tdNMoVrhHl1Gh3/view?usp=drive_link
https://drive.google.com/file/d/1amaWxC7fhRn5eoVieVBP-_ufv_DF7cHa/view?usp=drive_link
https://drive.google.com/file/d/1amaWxC7fhRn5eoVieVBP-_ufv_DF7cHa/view?usp=drive_link
https://drive.google.com/file/d/108XXoxyCsxD1WimtDqYwzgK4GN8nTF4J/view?usp=drive_link
https://drive.google.com/file/d/108XXoxyCsxD1WimtDqYwzgK4GN8nTF4J/view?usp=drive_link
https://drive.google.com/file/d/1dvceDRyK5kTYGd-dV8dZHZccj5ptelNE/view?usp=drive_link
https://drive.google.com/file/d/1dvceDRyK5kTYGd-dV8dZHZccj5ptelNE/view?usp=drive_link
https://drive.google.com/file/d/1dvceDRyK5kTYGd-dV8dZHZccj5ptelNE/view?usp=drive_link
https://drive.google.com/file/d/1cPWxC1I5Dfj496NUd35wkuihb6J19K81/view?usp=drive_link
https://drive.google.com/file/d/1cPWxC1I5Dfj496NUd35wkuihb6J19K81/view?usp=drive_link
https://drive.google.com/file/d/1tev_-2Fza4sgWkHv_2ILimUQH3CYgXb2/view?usp=drive_link
https://drive.google.com/file/d/1tev_-2Fza4sgWkHv_2ILimUQH3CYgXb2/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + Weight of
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1./2.(3.|4.|5.|6.(7.[8 in course,
cl Self- .
ass Study seminar
AFL 1: Report(150 min) AFL 1: 19%
. . AFL 2: Presentation (150 min) AFL 2: 25%
Optimizing Social
UNC00304003 39222'2'” e LF
E— AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 31%
AFL 1: Report (150 min) AFL 1: 25%
Organizing AFL 2: Report (150 min) AFL 2: 25%
UNCO00304004 |Thematic L/F
Performance AFL 3: Report (150 min) AFL 3: 25%
ALP: Event & Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304005 |Healthy Lifestyle L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 37%
AFL 2: Visual product (150 min) AFL 2: 13%
UNCO00304006 |Digital Imaging L/F
AFL 3: Visual product (150 min) AFL 3: 25%
ALP: Visual product (150 min) ALP: 25%
3 38 90
AFL 1: Presentation(150 min) AFL 1: 25%
Utilizing E- AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304007 |- 259 = UF
_ AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 25%
AFL 2: Visual product (150 min) AFL 2: 25%
UNCO00304008 | Graphic Design L/F
AFL 3: Visual product (150 min) AFL 3: 25%
ALP: Visual product (150 min) ALP: 25%
AFL 1: Visual product(150 min) AFL 1: 25%
AFL 2: Visual product (150 min) AFL 2: 25%
UNCO00304009 |Leisure Wellbeing L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 15%
Corporate AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304010 Entrepreneurship L/F
Innovation AFL 3: Report (150 min) AFL 3: 35%
ALP: Presentation (150 min) ALP: 25%
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https://drive.google.com/file/d/1OjVZgOFGpGXvaP1fdYVRzztHkfOACulq/view?usp=drive_link
https://drive.google.com/file/d/1OjVZgOFGpGXvaP1fdYVRzztHkfOACulq/view?usp=drive_link
https://drive.google.com/file/d/1K1f4NQrys2qF4zuFVNGBrO1lTFVQniMs/view?usp=drive_link
https://drive.google.com/file/d/1K1f4NQrys2qF4zuFVNGBrO1lTFVQniMs/view?usp=drive_link
https://drive.google.com/file/d/1K1f4NQrys2qF4zuFVNGBrO1lTFVQniMs/view?usp=drive_link
https://drive.google.com/file/d/1KcKdRfv6Hlh2B-DYWMq6m22-wkNYqB7o/view?usp=drive_link
https://drive.google.com/file/d/1_NUQYOFG1t21oCYl8ClFAbWjK1QHzszK/view?usp=drive_link
https://drive.google.com/file/d/1q25T7RazJh-h9mD-yD94B1nQbJnZm6To/view?usp=drive_link
https://drive.google.com/file/d/1q25T7RazJh-h9mD-yD94B1nQbJnZm6To/view?usp=drive_link
https://drive.google.com/file/d/11gcaIY1juowelYaz2NtYXHbwJFK0AC0T/view?usp=drive_link
https://drive.google.com/file/d/1RXb8X9L6MxcC28bdrDVybMFBwCSDaE4r/view?usp=drive_link
https://drive.google.com/file/d/1KYH8xSenabJl2p0aM2St6d1SahWCvz1l/view?usp=drive_link
https://drive.google.com/file/d/1KYH8xSenabJl2p0aM2St6d1SahWCvz1l/view?usp=drive_link
https://drive.google.com/file/d/1KYH8xSenabJl2p0aM2St6d1SahWCvz1l/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + Weight of
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1./2.(3.|4.|5.|6.(7.[8 in course,
cl Self- .
ass Study seminar
AFL 1: Report (150 min) AFL 1: 30%
Event Management AFL 2: Presentation (150 min) AFL 2: 20%
Event Management
UNCO00304011 and Sponsorshi L/F
AFL 3: Report (150 min) AFL 3: 30%
ALP: Report (150 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 25%
Performing Art- AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304012 | Sport & Financial L/F
Venture AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304017 | Chinese Bridge L/F
AFL 3: Report (150 min) AFL 3: 20%
ALP: Presentation (150 min) ALP: 30%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO0304021  |Efefeh Culiure and LF
=vilization AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 20%
UNC00304022 K-Wave Korean L/F
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 30%
AFL 1: Report (150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304023 | Green Lifestyle L/F
AFL 3: Report (150 min) AFL 3: 25%
ALP: Report (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304016 %””;‘”r L
Usiness FUrposes AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNCO00304026 |Public Speaking L
AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
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https://drive.google.com/file/d/1KHkE6J2GL8dEzrdiNRaRJqrEwvpbgq-z/view?usp=drive_link
https://drive.google.com/file/d/1KHkE6J2GL8dEzrdiNRaRJqrEwvpbgq-z/view?usp=drive_link
https://drive.google.com/file/d/1DVQpsoWn-sQRxLAXG20-3C-DmErxGTdH/view?usp=drive_link
https://drive.google.com/file/d/1DVQpsoWn-sQRxLAXG20-3C-DmErxGTdH/view?usp=drive_link
https://drive.google.com/file/d/1DVQpsoWn-sQRxLAXG20-3C-DmErxGTdH/view?usp=drive_link
https://drive.google.com/file/d/1VuAj9RDU2GWMfPmG8exnggmf1_OvyX4k/view?usp=drive_link
https://drive.google.com/file/d/1KRDUh3SNF2s3h57OjnrI7mj7HSoOqH_k/view?usp=drive_link
https://drive.google.com/file/d/1KRDUh3SNF2s3h57OjnrI7mj7HSoOqH_k/view?usp=drive_link
https://drive.google.com/file/d/1UWTSwxKqZRjt2_KpKJFPymwC2v7SD1I6/view?usp=drive_link
https://drive.google.com/file/d/18l2e9SxSqXNRg8-DTkSRiQzkAOyrsGW4/view?usp=drive_link
https://drive.google.com/file/d/1_HXwAOQdl13FFmomGugPB4zn0wiFjcRt/view?usp=drive_link
https://drive.google.com/file/d/1_HXwAOQdl13FFmomGugPB4zn0wiFjcRt/view?usp=drive_link
https://drive.google.com/file/d/1DskEQZ4FKFUFP7Yzp4txD7hlS1frW5vT/view?usp=drive_link

Credit Points per Semester

Method

. Workload of
(sks*) i
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1./2.(3.|4.|5.|6.(7.[8 in course,
cl Self- .
ass Study seminar
AFL 1: Presentation(150 min) AFL 1: 25%
AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304019 W L
I — AFL 3: Presentation (150 min) AFL 3: 25%
ALP: Presentation (150 min) ALP: 25%
AFL 1: Presentation(150 min) AFL 1: 25%
. AFL 2: Presentation (150 min) AFL 2: 25%
UNC00304020 % L
EE— AFL 3: Presentation (150 min) AFL 3: 12%
ALP: Presentation (150 min) ALP: 38%
AFL 1: Report (150 min) AFL 1: 20%
Entrepreneurship AFL 2: Report (150 min) AFL 2: 30%
UNCO00304001 Innovation L
Implementation AFL 3: Report (150 min) AFL 3: 40%
ALP: Presentation & Report (150 min) ALP: 10%
6th Semester 36 | ECTS
Compulsory 11 38 90
AFL 1: Presentation (150 min) AFL 1: 10%
AFL 2: Scenario (150 min) AFL 2: 30%
COMO01303603 [Film Production 4 50 120 L/P
AFL 3: Short movie (150 min) AFL 3: 40%
ALP: Evaluation report (150 min) ALP: 20%
AFL 1: Paper report (150 min) AFL 1: 25%
Communication AFL 2: Presentation (150 min) AFL 2: 25%
COMO01303601 research 4 50 120 L
e AFL 3: Proposals (150 min) AFL 3: 20%
ALP: Proposal & Presentation (150 min) ALP: 30%
AFL 1: Presentation (200 min) AFL 1: 20%
AFL 2: Stop motion video (150 min) AFL 2: 30%
COMO01307601 [Film Distribution 3 38 90 L/P
AFL 3: Proposals (200 min) AFL 3: 20%
ALP: Video (200 min) ALP: 30%
Elective 9 80 180
AFL 1: Report (120 min) AFL 1: 25%
Digital Media and AFL 2: Report (120 min) AFL 2: 30%
COMO01306602 |Convergence L
Culture AFL 3: Report (120 min) AFL 3: 20%
3 38 90 ALP: Report (120 min) ALP: 25%
AFL 1: Presentation (120 min) AFL 1: 15%
COMo1306601 | -im & Cinema L |AFL2: Presentation (120 min) AFL 2: 15%
Studies
AFL 3: Report (120 min) AFL 3: 30%
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https://drive.google.com/file/d/1xoLlK6n7V4S-r59czzJVP_7MuCz1gUSc/view?usp=drive_link
https://drive.google.com/file/d/1xoLlK6n7V4S-r59czzJVP_7MuCz1gUSc/view?usp=drive_link
https://drive.google.com/file/d/181Gi9Y2H4dyiSnyxWS2_pDrxD-8aqR4k/view?usp=drive_link
https://drive.google.com/file/d/181Gi9Y2H4dyiSnyxWS2_pDrxD-8aqR4k/view?usp=drive_link
https://drive.google.com/file/d/1Cwo3S0NBIbbQjBAN67YItb97N-IEGEwp/view?usp=drive_link
https://drive.google.com/file/d/1Cwo3S0NBIbbQjBAN67YItb97N-IEGEwp/view?usp=drive_link
https://drive.google.com/file/d/1Cwo3S0NBIbbQjBAN67YItb97N-IEGEwp/view?usp=drive_link
https://drive.google.com/file/d/1lY6cTDVr2V8rCralqqmuk2-h6JsHQ-51/view?usp=drive_link
https://drive.google.com/file/d/1eGZ4A7i7CCIn5Ms7RBUW9shvLJB01lo3/view?usp=drive_link
https://drive.google.com/file/d/1eGZ4A7i7CCIn5Ms7RBUW9shvLJB01lo3/view?usp=drive_link
https://drive.google.com/file/d/10KgDccXfzJd0P36UvcVhy0HNAJkvMbil/view?usp=drive_link
https://drive.google.com/file/d/1ojZkK3j5GZw8dbFYpz_2mzaz1wvnE-au/view?usp=drive_link
https://drive.google.com/file/d/1ojZkK3j5GZw8dbFYpz_2mzaz1wvnE-au/view?usp=drive_link
https://drive.google.com/file/d/1ojZkK3j5GZw8dbFYpz_2mzaz1wvnE-au/view?usp=drive_link
https://drive.google.com/file/d/1mJ63qtvGVJrVSDFf4iJlLsoTcTrsHRIF/view?usp=drive_link
https://drive.google.com/file/d/1mJ63qtvGVJrVSDFf4iJlLsoTcTrsHRIF/view?usp=drive_link

. . Method
Credit Pour}tsskrs)%r Semester Workload of
Title of Module / Teaching .
Course Unit + LdEhuey
Modul No. Compulsory or Form and Duration of Examinations exam related
elective? Hours | HOU™S |i.e. lecture to final grade
1.12.(3.|4.|5.(6.|7.|8.| in course,
cl Self- .
ass Study seminar
ALP: Report (120 min) ALP: 40%
AFL 1: Report (150 min) AFL 1: 25%
Entreprencurshi AFL 2: Presentation (150 min) AFL 2: 25%
Entrepreneursnip
UNCO00304002 Scale U 6 80 180 L/F
=cale Up AFL 3: Presentation (150 min) AFL 3: 40%
ALP: Report(150 min) ALP: 10%
AFL 1: Report (150 min) AFL 1: 20%
Corporate AFL 2:Report (150 min) AFL 2: 25%
UNC00304014 Entrepreneurship 3 40 90 L/F
Implementation AFL 3: Presentation (150 min) AFL 3: 35%
ALP: Presentation (150 min) ALP: 20%
7th Semester 32.4 ECTS
Compulsory 18 226 | 540
AFL 1: Report & Presentation (50 min) AFL 1: 10%
Communication AFL 2: Proposals (50 min) AFL 2: 20%
COMO01308701 Exhibition 9 113 | 270 L/F
£xhibition AFL 3: Event & Report (50 min) AFL 3: 50%
ALP: Evaluation presentation (50 min) ALP: 20%
AFL 1: Report (150 min) AFL 1: 30%
Communication
COMO01308702 |Apprenticeship 9 113 | 270 F AFL 2: Report (150 min) AFL 2: 20%
(Internship)
ALP: Colloquium (50 min) ALP: 50%
8th Semester 18 ECTS
Compulsory 10( 125 | 240
COMO01310801 |Credential Program 2| 25 60 L ALP: Competency certificate (120 min) ALP: 100%
COMO01309801 |Thesis 8| 100 240 L/P ALP : Presentation & Analysis report (100 min) ALP: 100%

Rationale for degree and programme name (Asterisk Criterion)

Bachelor of Design

In Indonesia, the term "Sarjana" is used to refer to a Bachelor's Degree. The Bachelor of
Design is the name of the study programme in accordance with the applicable nomenclature,
as set out in the Decree of the Director General of Higher Education, Research and Technology
No. 163/E/KPT/2022 regarding the names of study programmes in the types of academic and
professional education. All study programme names must be in accordance with the decision
letter. The Bachelor of Design is the name of the Bachelor of Design degree, which is awarded
in accordance with the mentioned decree.?® The term "Design" encompasses the core focus

29 see self-evauluation report p. 30
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https://drive.google.com/file/d/10z3CvehN2MaGQKH8uhbZxMS7yi9mSU9_/view?usp=drive_link
https://drive.google.com/file/d/10z3CvehN2MaGQKH8uhbZxMS7yi9mSU9_/view?usp=drive_link
https://drive.google.com/file/d/17mCJxyxY-ClyeHlGxd9L8ss9Klvuscv2/view?usp=drive_link
https://drive.google.com/file/d/17mCJxyxY-ClyeHlGxd9L8ss9Klvuscv2/view?usp=drive_link
https://drive.google.com/file/d/17mCJxyxY-ClyeHlGxd9L8ss9Klvuscv2/view?usp=drive_link
https://drive.google.com/file/d/13YBI9ysHtAtJHnZhg9XNd9vhq_cPoqjF/view?usp=drive_link
https://drive.google.com/file/d/13YBI9ysHtAtJHnZhg9XNd9vhq_cPoqjF/view?usp=drive_link
https://drive.google.com/file/d/1kmiTWLteMHk1qUh6sdO99_Xdi6WYIfnb/view?usp=drive_link
https://drive.google.com/file/d/1kmiTWLteMHk1qUh6sdO99_Xdi6WYIfnb/view?usp=drive_link
https://drive.google.com/file/d/1kmiTWLteMHk1qUh6sdO99_Xdi6WYIfnb/view?usp=drive_link
https://drive.google.com/file/d/1a_-fIdpDC-sA83PiGwowLx5mgIx71Iyl/view?usp=drive_link

of the programme, the curriculum delves into the principles, theories, and practices of these
fields, equipping students with the necessary skills to excel in design professions.

Bachelor of Communication

The Bachelor of Communication Science is the name of the study programme in accordance
with the applicable nomenclature, as set out in the Decree of the Director General of Higher
Education, Research and Technology No. 163/E/KPT/2022 regarding the names of study
programmes in the types of academic and professional education. All study programme names
must be in accordance with the decision letter. The Bachelor of Communications Science is
the name of the Bachelor of Communication Science degree programme. As such, the degree
awarded is the Bachelor of Communication Science (S.I.Kom.). This is in accordance with the
aforementioned decision letter.>® The presence of the word "science" on the Bachelor of
Communication Science or in bahasa, Sarjana llmu Komunikasi (S.l.Kom) indicates that
learning communication at BoC encourages students to develop "communication" as a science
based on knowledge, attitudes, and skills. It is not simply "communication" as a soft talent.

Integration of theory and practice (Asterisk Criterion)

When designing programmes, the University tries to integrate theoretical and practical
contents in order to educate graduates who possess the skills in e.g. researching, critical
thinking, decision-making, and communication. This has been incorporated into the curriculum.
Furthermore, in the learning design process, each lecturer is required to incorporate elements
of e.g. entrepreneurship. Theoretical content serves as the foundation for practical content,
enabling students to apply concepts in real-world scenarios. The curriculum also incorporates
theoretical and practical content into projects and assignments, with the aim of enabling
students to gain a comprehensive understanding of the subject matter.

Bachelor of Design

Bachelor of Design offers a curriculum that combines theory and practice from the introductory
stage to the advanced stage. The education of BoD students is based on the integration of
theoretical knowledge and practical application. A total of 85 % of all courses in the curriculum
are a combination of theory and practice (e.g. fundamental courses, elective courses,
development courses, internship Courses, and final project courses).

Bachelor of Communication

The profile of BoC is determined based on a review of curriculum guidelines from the Central
Association of Communication Science Study Programs (ASPIKOM) and the results of focus
group discussions (FGD) with the Head of Central ASPIKOM, practitioners and parents of
students regarding the job market needs of the government and the business world. In addition,
the need to develop science and technology that aligns with the vision and mission of
Universitas Ciputra Surabaya is taken into account. To support the achievement of graduate
profiles, BoC courses combine theory and practice, ensuring that the required skills and
knowledge can be met with the support of guest lectures given by practitioners. Some of these
courses include: Creative Writing, Communication & Social Changes, Photography and
Editing, Communication Venture Ideation, Creative-Innovative Strategy and Execution, News
Casting Announcing, Communication Venture Execution, Broadcasting Production, Corporate

30 see self-evauluation report p. 30
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Communication and Public Relations, Event Management and Sponsorship, Communication
Exhibitions.

Interdisciplinary thinking

All study programmes at Universitas Ciputra offer “Entrepreneurship Essentials courses” and
“Interdisciplinary Courses” (MKI). These are divided into interdisciplinary entrepreneurship
(MKI-E) and non-entrepreneurship MKI courses. Beyond that, students can also participate in
the national MBKM programme and courses across various study programmes.®! This initiative
aims to foster multi-perspective insights and enhance students' skills across a certain study
programme.

Students who take MKI, cross-study programmes and MBKM courses can gain knowledge,
skills, and insight regarding the interconnectedness of different disciplines and their application
in real-world contexts. The objective is to equip students with the ability to think critically, solve
problems and communicate effectively.

Bachelor of Design

In addition to the interdisciplinary courses that have been regulated by the University, BoD
also encourages students to develop interdisciplinary knowledge and a broad understanding
of the industrial world through various activities, both integrated in courses and integrated
through research and community service. Activities used to foster interdisciplinary knowledge
are:

1. Collaborative Projects: Design study programmes collaborate with institutions and study
programmes at other universities to organise collaborative projects that require knowledge
from various scientific disciplines to solve design problems. An example is the Social Design
course, where students create designs to answer social problems based on interdisciplinary
knowledge.

2. Guest lecturers: Experts from other disciplines, such as technology and culture, are
frequently invited to share their insights. This is to inform students that designers require insight
and cross-disciplinary knowledge as tools in problem-solving.

3. Interdisciplinary research: The study programme encourages students to conduct research,
field studies, and data analysis, that draws on knowledge from various scientific disciplines
and to collaborate with students and experts from other study programmes.

Bachelor of Communication

In addition to MKI and MBKM, BoC encourages interdisciplinary knowledge acquisition through
a range of integrated activities, including learning, research and community service:

1. Integration of Courses with Community Service: BoC works with other institutions (e.g.
NGOs) to organise community service projects. It is anticipated that students will work in
groups to explore and resolve internal community issues.

2. Guest lecturers: The study programme frequently invites experts from other disciplines to
deliver guest lectures.

3. Interdisciplinary research: The study programme encourages students to collaborate with
students from other programmes on field studies and data analysis projects.

31 see ,Study Program Curriculum Evaluation and Development Guidelines No. UC/GUI/TLC/03"
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Ethical aspects

Universitas Ciputra's core values are Integrity, Professionalism and Entrepreneurship (IPE).
The University believes that moral integrity is the foundation for all other values, making it a
key priority. Therefore, all employees and lecturers undergo specific training sessions to
educate them on IPE values. The entire academic community of UC is requested uphold moral
integrity requirements regulated in various documents.®? Consequently, any instances of
manipulation of projects or data, or plagiarism will face disciplinary action. In addition, each
study programme at UC includes one applied ethics course in its curriculum. Furthermore,
students are required to complete character education courses, including Pancasila, Religion,
and Civics. To ensure the implementation of moral integrity values, UC has established the
Universitas Ciputra Ethics Commission.

Based on the IPE philosophy, UC developed seven entrepreneurial competencies. These
competencies, combined with the values of integrity, professionalism, and entrepreneurship,
as well as the University’s general vision and mission, are forwarded to each new student by
the rector during the student orientation period (O-Week). In addition, the Student Orientation
Committee underwent IPE training in the form of a two-day workshop.

Both study programmes include ethics as a core competency, forming an integral part of the
learning objectives and outcomes. In addition to the character education courses provided by
the University, both study programmes try to ensure that students apply ethical values.

All students are required to produce original work (e.g. design work, scientific papers) that is
free from plagiarism. Students who are proven to have committed plagiarism may be subject
to various punishments, including being declared a failure in an assignment, failing a course,
or being expelled from the University. Furthermore, plagiarism tracking software is used to
identify possible plagiarism.

Methods and scientific practice (Asterisk Criterion)

Bachelor of Design

In the BoD study programme, students develop their methodology and scientific practice
competencies in the Research Methodology course, which must be completed before the Final
Project course. This ability is part of the graduate profile designed in the curriculum. As a
requirement for passing the course, students must produce a scientific article.

In addition, students are required to carry out research and find initial data as a basis for design
work. In designing lecture projects, lecturers guide students to carry out research, both library
data research and primary data. This is supposed to help students to compose their final
assignments in the final semester by providing a framework to organise their thoughts and
ideas.

32 see ,Code of Ethics for the Surabaya campus (UC/PER/REC/03)“, see ,Standards for Enforcement
of the Student Code of Ethics (UC/STD/BMA/04)“, see ,Student Code of Ethics Enforcement Manual
(UC/SOP/BMA/04)"
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Students are also encouraged to produce scientific articles. Lecturers provide assistance in
those areas. In addition, the ability to work scientifically is also supported by classroom learning
methods, namely: (1) Case studies present students real-world problems that they must solve
using the scientific method. This helps students to understand how the scientific method is
applied in design and to develop critical thinking and problem-solving skills. (2) Project-based
learning enables students to work on long-term projects that require them to apply scientific
methods to collect data, analyse and draw conclusions. It facilitates the development of
research skills, the ability to work independently and teamwork skills.

BoD integrates scientific research methodology throughout the curriculum, fostering a data-
driven design thinking approach. This approach equips students with a combination of
creativity and analytical skills. They learn to investigate, analyse, and interpret data to inform
their design decisions. This emphasis is not theoretical — real-world projects within the core
curriculum encourage research in the early stages, enabling students to develop evidence-
based solutions that address user needs. Additionally, dedicated courses like "Design
Research" and "Academic Writing" solidify these skills.

Bachelor of Communication

The Communication Science programme develops methodology and scientific practice
competencies in several methodology-based courses like Communication Research
Methodology, Statistics for Social Sciences, Communication Research. Students must
complete these before enrolling in the Final Project course. The final assignment can be carried
out in the form of scientific writing or work. For final assignments in the form of works, students
are required to produce work design proposals based on methodological principles and report
the results of their work through a final report which is also based on theoretical analysis.
Additionally, students can engage in research methodology practice through participation in
scientific writing competitions held by other universities and the Student Creativity Programme.
In addition, this ability is reinforced through in-class learning methods, which include case
studies and project-based learning. The learning process begins with the analysis of the
problem, with the objective of enabling students to produce a product, system or service based
on a phenomenon, case or problem. This is achieved through the application and development
of relevant scientific competencies (knowledge and skills). The development of solution ideas
is followed up in the form of tangible projects. This learning approach is often associated with
experience-based learning or experiential learning.

In the third year students are given a Phenomenon Communication (COMO01307502) course
with the aim of students can explore phenomena or problems in the field of communication
science and can write them scientifically. students are also given learning related to Social
Science Statistic (COM01307501), so students better understand how to measure
quantitatively in scientific research. then students receive learning in the course
Communication Research Methodology (COM01303501), so students are able to understand
and implement scientific research methods to supply work final project. In the fourth year,
students gain learning Communication Research (COM01303601) as one of its achievements
is a research proposal for the final assignment. In 2024, the BoC initiated the opening of a
Research Club that aims to provide supplies for students starting from the first year related to
scientific research.
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Examination and final thesis (Asterisk Criterion)

In principle, Universitas Ciputra determines two types of assessment: Assessment for Learning
(AFL) and Assessment of Learning Performance (ALP).

AFL is an assessment process that focuses on the development of students' skills and provides
feedback based on predetermined criteria. It is carried out at least three times per semester.
There is a variety of formats regarding AFL like conferences, presentations, papers, project
study results, business models, and prototypes.

ALP is an assessment process that focuses on the quality of student work. This assessment
takes place at the end of the semester. Forms of assessment can be examinations, tests,
presentations of results, conferences, and exhibitions.

Regarding the assessment method, the University states that it utilizes a so called “authentic
assessment”. By that, abilities (knowledge, skills, and attitudes) are assessed through learning
outcomes. The term "authentic" encompasses two key aspects: the genuine abilities
demonstrated by students and the abilities that align with the professional students are aiming
for. While assessment formats may vary depending e.g. on the module, all assessment
methods are designed to be fair, transparent, and aligned with the expected learning
outcomes.

Beyond that, there are specific assessment characteristics for both study programmes:
Specifically related to BoD one of to the programme outcomes is "Students master the theory,
elements and methods of visual communication design and their application in designing
graphic design work". Therefore, the specific form of assessment is an exhibition, portfolio of
student work. BoC requires students to practice communication works or programs which can
be assessed by their ability to implement the program in real terms.

The regulations regarding the final project are as follows: Each study programme is
responsible for creating its own final project guide based on the general study programme final
project guidelines.

The final assignment of BoD is a design project, tailored to the student's interests and abilities.
There are two possible categories for the final project: “Brand Strategy” (consisting of Brand
Activation and Brand Campaign) or “Product Development” (consisting of lllustration Based
Design, Photo & Video Based Design, Visual Asset for Interactive Media). As administrative
and academic criteria BoD students must have a TOEFL score of at least 450, sign a letter of
originality regarding the final assignment, achieve at least 116 credits with a minimum grade
of C and take the Final Assignment Proposal course.

For BoC the final assignment is in the form of a thesis. The object of the thesis is related to
areas of communication phenomena, including “Core Communication”, “Strategic
Communication”, and “Media”. The administrative and academic requirements are a TOEFL
score of at least 450, a proposal title and the submission of the thesis originality sheet, the
completion of 116 credits with a minimum grade of C and of the Communication Research
course.

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 45



Appraisal:

The curricula of both study programmes adequately reflect the qualification objectives. The
contents of the courses are well-balanced, logically connected and oriented towards the
intended learning outcomes. Basically, the areas of specialisation (compulsory electives) or
optional electives enable students of both study programmes to acquire additional
competences and skills.

Concerning the Bachelor of Communication programme, however, the panel notes that
different competencies in the fields would be beneficial regarding the different graduation
profiles such as Strategic Communicator, Media Content Developer, Social and Broadcasting
Media Organizer and Public Communicator (see chapter 1.1) and therefore advises to
implement more differentiation within the curriculum. Thus, the panel recommends
implementing more specialisation possibilities inside the curriculum, for instance by offering
more elective courses in order to deepen competencies in the specific fields.

The degree and programme names of both study programmes correspond to the contents
of the curriculum and the programme objectives.

Theoretical questions are, where possible, explained by means of plenty practical examples.
Particularly the practical aspects of the Bachelor of Design (BoD) impress the panel. The
Bachelor of Communication (BoC) provides theoretical as well as practical contents in an
appropriate balance.

According to the self-evaluation report and the interviews conducted during the digital site visit
there is evidence that both study programmes qualify for interdisciplinary thinking.

Ethical implications are appropriately communicated. In both study programmes there are
subjects that put focus on topics such as copyright. Therefore, students can be aware of ethical
issues when creating their products.

Students acquire methodological competences and are enabled to do scientific work on the
required level. Nonetheless, for the Bachelor of Design programme, the panel noted a high
proportion of practical work, in which students carry out various practical projects. The panel
further noted that these tend to focus only on the production of products as well as market and
design research. The panel therefore considers it advisable to include more different scientific
methods in order to give students the opportunity to reflect on the conceptual work and to
further expand students” knowledge in the scientific field. The panel therefore recommends
considering the inclusion of more different perspectives of scientific research in the curriculum.

All exams, as they are defined for the courses, are suited in format and content to ascertain
the intended learning outcomes. The requirements are in accordance with the desired
qualification level. The exams are characterised by a wide variety of test formats.

The final theses are evaluated based on previously published and coherently applied criteria,
rules, and procedures.

The students prove, especially in their thesis, their ability to do scientific work and the
achievement of the study programme’s qualification objectives. Regarding BoD, this also
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applies to relevant artistic projects that focus more strongly on the design and manufacture of
a product.

Does not
meet quality

Exceeds
Exceptional quality

requirements requirements

3.1.1* Logic and conceptual coherence

(Asterisk Criterion) X
3.1.2* Rationale for degree and programme _ X
name (Asterisk Criterion)
3.1.3* Integration of theory and practice X
(Asterisk Criterion)
3.1.4 Interdisciplinary thinking X
3.1.5 Ethical aspects X
3.1.6* Methods and scientific practice (Asterisk X
Criterion)
3.1.7* Examination and final thesis (Asterisk X
Criterion)
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3.2 Structure
Modular structure of the study programme (Asterisk Criterion)

Bachelor of Design

Projected study time 4 Years /| 8 Semesters
Number of credits (national credits and
ECTS credits)

Workload per credit 50 minutes
Number of modules/courses 150 courses
Time required for processing the final the-
sis/project and awarded credits

144 sks credits/259.2 ECTS credits

On average 6 Months

Number of contact hours 7.200 hours

BoD is structured in a modular format, typically divided into three modules for AFL
(Assessment for Learning) and ALP (Assessment for Learning Performance). Each module
corresponds to a specific course of study and is assigned with credits based on the expected
workload for students. Some modules also incorporate practical components, providing
opportunities for students to earn credits through hands-on application of their learning. To
ensure effective learning, a variety of teaching methods and approaches are incorporated
throughout the programme. These include lectures, seminars, workshops, and practical
assignments, all of which aim to engage students and foster active learning. Through these
methods, students develop a conceptual understanding of visual communication design
principles, enhance their critical thinking abilities, and improve their problem-solving skills.

Bachelor of Communication

Projected study time 4 Years / 8 Semesters
Number of credits (national credits and
ECTS credits)

Workload per credit 50 minutes
Number of modules/courses 150 courses
Time required for processing the final the-
sis/project and awarded credits

144 Credits/ 259.2 ECTS credits

On average of 6 Months

Number of contact hours 7.200 hours

BoC has four scientific fields, which are: Entrepreneurial Communication, Strategic
Communicator, Public Communicator, and Social and Broadcasting Media Content Developer.
These four fields have been adjusted to the courses that students will take for eight semesters.
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The learning method at BoC uses the concept of flipped classroom and dual mode learning
(blended learning). Students must deepen and enrich the material after the meeting through
assignments or independent study.

Study and exam regulations (Asterisk Criterion)

There is a variety of study and exam regulations at Universitas Ciputra (UC).2* According to
this, the assessment method applied at UC is authentic assessment. The process of assessing
abilities (knowledge, skills and attitudes) is carried out through learning outcomes that are
aligned with the abilities and professional field initiated by the student. This assessment
enables students to demonstrate their learning outcomes, thus enabling them to receive
feedback from users or experts. Each learning outcome is then compiled into a portfolio
document.®*

Assessment can be delivered in a variety of formats, including assignments, projects,
reflections, written tests, oral tests, observations, and portfolios. This assessment was created
to assess the fulfillment of the Program Outcomes. This assessment reflects the KKNI
formulation.3®

In accordance with the regulations set forth by the Universitas Ciputra Surabaya Chancellor,
students are required to attend a minimum of 75 % of the 15 scheduled meetings in order to
be eligible to take the ALP assessment.

Based on the curriculum structure established for both study programmes?®® students can
develop their abilities and choices of interests in scientific/expertise/entrepreneurship fields
through national and internal MBKM activities in semesters five and six, as well as internship
courses in semester seven® . This allows students to receive grades for processes carried out
outside UC through the credit transfer process in accordance with the provisions of Minister of
Education and Culture Regulation No. 3 of 2020 Article 15. For the benefit of students
participating in the MBKM, UC has also produced the MBKM Credit Transfer Guidelines.

Feasibility of study workload (Asterisk Criterion)

To ensure the success of lectures, the student workload is adjusted through credits that can
be taken each semester. The number of credits that students can take is subject to semester-
specific regulations. To provide students with the support they need to complete their studies,
each student is assigned to an academic supervisor. The supervisors are responsible for
monitoring the academic progress. The academic supervisor must approve the credits that
students will take each semester. Students may take more credits than those specified,

33 see “Learning Assessment Standards No. UC/STD/TLC/04”, see “Learning Assessment Manual No.
UC/SOP/TLC/04”, see “Study Program Curriculum Evaluation and Development Guidelines No.
UC/GUI/TLC/03”, see “Study Program Academic Guidelines”

34 see self-evaluation report p. 38

35 see self-evaluation report p. 38

36 for BoD see Visual Communication Design Study Program Curriculum No. 02/UC-
SCI/CUR/05/2022, for BoC see Communication Science Study Program No. 001/UC-
SoC/CUR/VI1/2022, see also Study Program Curriculum Evaluation and Development Guidelines No.
UC/GUI/TLC/03

37 see Universitas Ciputra Surabaya Internship Guidelines No. UC/GUI/TLC/09 and Study Program
Internship Guidelines

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 49



provided they fulfil the requirements set out in the Academic Regulations of Universitas
Ciputra.

The percentage of graduates of the Bachelor of Design is 82.3 % and of the Bachelor of
Communication is 96 %.

Bachelor of Design

Based on student workload data, the percentage of student workload in the 2022/2023
academic year for odd semesters is 82.23 % and 81.12 % for the even semester. This shows
that students' perceptions of their study load during the current semester are in line with their
expectations. This assessment becomes a guide for the study programme in order to manage
the student workload. This information is obtained through surveys conducted with students at
the end of each semester. By that, students are invited to play an active role and contribute to
continuous improvement of the study programme.

Bachelor of Communication

The results of the student workload survey for 2022-1 period reached 86.18 %. However, in
the survey for the 2022-2 period, the figure reached 80.63 %. This shows that student workload
has decreased noticable.

Equality of opportunity

Universitas Ciputra (UC) is committed to gender equality and ensures that students are not
discriminated against. Therefore, for example the admission process for new students is
objective and equitable, regardless of gender, ethnicity, religion, race, class, or region/province
of origin.

UC is dedicated to gender equality among students. The percentage of female students is in
the range of 50-70 % of the total student body. Moreover, UC ensures that there is no
discrimination against students based on their origin. There are students from various
provinces across Indonesia and other countries. Religion courses enable students to not only
recognise their own religion, but also to expand their understanding of religiosity by
understanding other beliefs.

UC offers students with disabilities the opportunity to take entrance tests according to their
needs. The campus is also equipped with facilities that are easily accessible, including lifts,
special toilets, and wide hallways and doors.

Furthermore, UC offers comprehensive assistance to international students, including e.g.
guidance on adapting to a new environment. The NNP (Networking and Partnership)
Department provides assistance to foreign students in the process of arranging visa and other
supporting documents. Moreover, the NNP aids to find accommodation for foreign students,
ensuring a safe and comfortable transition within the campus environment.

Bachelor of Design

The study programme is committed to gender equality and equal opportunities for all students.
It has taken several steps, including mentoring and support, adapting the learning
environment, promoting participation in projects and extracurricular activities, and providing
support for students with special conditions.
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The study programme does not discriminate when granting scholarships to students. It
recognises the importance of providing equal opportunities to students with disabilities. No
specific requirements are imposed except intellectual disabilities or visual blindness. This
ensures that students with various conditions have an equal opportunity to apply for
scholarships and participate in the study programme.

Bachelor of Communication

BoC aims to ensure gender equality by providing equal opportunities to men and women.
Furthermore, BoC aims to help students with disabilities, ensuring they have equal access to
the curriculum and campus facilities. These include lifts to access lecture classes, toilets,
special parking for people with disabilities, and the delivery of library books to students. The
facilities are also subject to ongoing monitoring and development in line with the evolving
needs of students with disabilities.

The same principle applies to scholarship applications. The study programme does not
consider aspects of gender, religion, ethnicity, or physical limitations in selecting scholarship
recipients. All applicants are treated equally.

Appraisal:

The structure of both study programmes supports the smooth implementation of the
curriculum and helps students to reach the defined learning outcomes. Both study
programmes consist of courses and assign credits per course on the basis of the necessary
student workload. Practical components are designed and integrated in such a way that credits
can be acquired. The course descriptions provide detailed descriptions of intended learning
outcomes and the information defined in the ECTS Users’ Guide.

There are legally binding, clear, and transparent study and exam regulations which contain all
necessary rules, and procedures, and take into account the national requirements. The study
programmes are designed so that students can study for a certain time at other HEIs or do
internships without extension of their overall study time.

The panel assesses the feasibility of study workload for both study programmes as
appropriate, e.g. based on interviews conducted with students. The feasibility is ensured by a
suitable curriculum design, by a plausible calculation of workload, by an adequate number and
frequency of examinations, by appropriate support services as well as academic and general
student counselling. When reviewing the workload, Universitas Ciputra (UC) also takes into
account evaluation findings, including student feedback and the programme’s success rate.

UC ensures gender equality and non-discrimination on various levels. Students with disabilities
are provided with affirmative actions and students in special circumstances are particularly
assisted.
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Does not
meet quality

Exceeds
Exceptional|  quality

requirements requirements

3.2.1* Modular structure of the study
programme (Asterisk Criterion)

3.2.2* Study and exam regulations (Asterisk
Criterion)

3.2.3* Feasibility of study workload (Asterisk
Criterion)

X| X | X | X

3.2.4 Equality of opportunity

3.3 Didactical concept

Logic und plausibility of the didactical concept (Asterisk Criterion)

Bachelor of Design

The curriculum is designed using the OBE Alignment Concept, which ensures that the content
is relevant regarding the intended learning outcomes (ILOs). The learning activities and
teaching methods are also designed according to the OBE Alignment Concept to help students
achieve the desired outcomes. BoD employs a variety of teaching methods to enhance student
learning, including inquiry-based learning, problem-based learning, project-based learning,
and entrepreneurial learning.

Over the course of a semester (16 weeks), students will complete modules. Each module has
defined sub-learning outcomes, and moreover is comprised of interconnected elements.

In the classroom, students engage in group discussions and the instructor provides relevant
games to enhance student engagement with the taught topics. The online interactions are
divided into two categories: synchronous interactions through Zoom meetings and
asynchronous interactions through instructional videos accessible via e-learning platforms. To
facilitate two-way communication in each interaction, instructors and students can utilise
various social media channels as well as discussion forums on the Learning Management
System.

Bachelor of Communication

The learning method at BoC is tailored to the specific characteristics of each subject's learning
outcomes expectations. The learning model is based on student-centred principles and utilises
flipped classrooms and blended learning. The flipped learning model requires students to
independently study the material or prepare themselves before meeting or interacting with
facilitators and peers. During meetings, the class minimises the provision of material from
lecturers to students and optimises three forms of interaction: lecturer-student interaction,
interaction between students and students’ interaction with learning or materials. Students are
required to enrich the material covered in the meeting through the completion of assignments
or independent study.

In general, the learning model at BoC is divided into two types of activities: offline class
activities and online class activities. Online classes are divided into two categories:
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synchronous and asynchronous. All evidence of learning is documented and stored in the
Learning Management System called e-Learn.

Course materials (Asterisk Criterion)

UC defines the use of its e-learning platform “e-Learn™® to enable students to interact with
facilitators, peers, learning resources and, media. Interactions are carried out synchronously
and asynchronously with e-Learn to carry out the learning assessment and evaluation process.
To ensure that the learning materials in e-Learn are always up to date and effectively
accessible, monitoring processes and focus group discussions are carried out regularly.

Bachelor of Design

The e-learning platform provides comprehensive materials for the entire 16-week semester,
including lecture materials, study resources, assignment descriptions and additional
references such as videos and readings. These materials are prepared by the teaching team
and monitored by the course coordinator to ensure their relevance and availability to students
at least one week before the start of the course. The course materials are constantly updated
to reflect the latest research in visual communication design, ensuring that the course materials
are always relevant and effective. The materials are designed to be interactive, giving students
the opportunity to use the course materials to develop problem solving approaches and
strategies.

The course materials are also designed to be accessible and engaging for students learning
in a blended or distance learning environment. They are also designed to be flexible so that
students can learn at their own pace.

Bachelor of Communication

The study programme uses a synchronous and asynchronous learning system. This method
is used to accommodate offline and online learning study programmes. Teaching and learning,
including assignments, also use UC's learning management system. The roadmap for 16
sessions is also uploaded to e-Learn and delivered synchronously during face-to-face
teaching. Students can access all the course materials via e-learn.

Guest lecturers

In terms of enhancing students' competencies, the involvement of guest lecturers is a key
factor.3® This ensures that students gain knowledge and insight from the professional
experience of the guest lecturers on a regular basis.

Both study programmes regularly invite national and international guest lecturers who are
usually professors, practitioners, and entrepreneurs. They can provide information and share
their experiences. This can significantly broaden students' insight. In entrepreneurship
courses, each practitioner class is an entrepreneur with at least five years of experience in
running a business. The practitioners provide insights in best practice approaches.

38 see “https://elearn.uc.ac.id/” (last access on May 28, 2024)
39 See “Provision No. UC/STD/HCM/21 concerning Standards for Lecturers and Education Personnel”
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Bachelor of Design

The Visual Communication Design department regularly invites guest lecturers from various
fields related to design, including photography, advertising, branding, illustration, and
information technology. These practitioners provide valuable insights into the industry and
share their experiences with students, helping them develop the necessary skills and
knowledge. Interacting with professionals provides students with practical knowledge and
valuable insights that enhance their learning experience. These interactions contribute to
enriching the curriculum in the Visual Communication Design department at Universitas
Ciputra.

Bachelor of Communication

At BoC, guest lecturers who are experts in fields related to communication are invited every
semester. Practitioners can aid students to get a deeper understanding of the broadcasting
industry (e.g. guest lecturers from the National Television Station, MNCTV). Moreover, guest
lecturers from abroad representing the academic realm are invited.

Lecturing tutors

Both programmes

The involvement of tutors in learning activities is governed by the Standards for Lecturers and
Education Personnel, No. UC/STD/HCM/21. In addition to the guidance provided by lecturers,
students are also supported by tutors who assist them in developing their competencies. In
terms of the tutor selection process, prospective tutors must possess specific practical skills,
a minimum of a Bachelor's degree or equivalent qualifications (KKNI level 6) and a minimum
of two years' work experience in their field. The performance of the tutors is evaluated through
course surveys conducted by students and tutors on a semester-by-semester basis. The
results these surveys are then processed and used as material for performance evaluation for
study programmes.

Bachelor of Design

BoD is supported by tutors who play an important role in the learning process. The tutors are
recruited from design practitioners who are experienced in the design industry and also
graduated from design school. They provide individualised support to students, helping them
to understand the material and addressing encountered challenges. Tutors provide feedback
on students' work, guiding them to improve. Furthermore, as practising designers themselves,
tutors provide students with insights into the professional design industry. In addition to
meeting the qualifications outlined above, prospective tutors also must meet the following
criteria:

1. A deep understanding of the principles and practices of design, as well as the ability to
communicate effectively with students.

2. The ability to explain complex concepts in a clear and concise manner, and to assist
students in applying their knowledge to real-world projects.

3. Experienced professionals bring a wealth of practical experience and knowledge to the
classroom, offering insights to students.

4. Alumni can provide students with real-world examples of how the skills they are learning in
school can be applied in the workplace.
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Bachelor of Communication

Tutors play a key role in the implementation of learning management and assessment, working
alongside teaching lecturers. BoC tutors are BoC alumni who have demonstrated sufficient
competence in the field of communication. It is expected that they provide individual attention
to students, especially in helping them understand the material and overcome any challenges
they may face. Tutors are responsible for accompanying students for a period of one semester,
and they are expected to contribute to student learning and to assist lecturers in running
classes according to the semester learning plan.

Appraisal:

The didactical concept of both study programmes is described, plausible, and oriented
towards the programme objectives. It allows for the application of different teaching and
learning methods, such as, for instance, practical projects. Students are encouraged to take
an active role in creating the learning process. However, for the didactical concept of the
Bachelor of Design (BoD) the panel recommends considering a stronger focus on relevant
different scientific topics in the field (see also recommendation in the appraisal in chapter 3.1).

The accompanying course materials for both study programmes are oriented towards the
intended learning outcomes and correspond to the required qualification level. They are up to
date and digitally accessible for the students. They are user-friendly and encourage students
to engage in further independent studies.

Guest lecturers are invited and contribute to the students’ qualification process with their
special experience from the industry.

Lecturing tutors support the students in the learning process and help them develop
competences and skills. The panel positively highlights the way tutors are involved in a
suitable manner. In this context, the panel encourages UC to continue especially with their use
of tutorship.

Exceeds Does not

Exceptional|  quality meet quality
requirements requirements

3.3.1* Logic and plausibility of the didactical
concept (Asterisk Criterion)

3.3.2* Course materials (Asterisk Criterion)

3.3.3 Guest lecturers

X | X | X ]| X

3.3.4 Lecturing tutors
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3.4 International outlook
International contents and intercultural aspects (Asterisk Criterion)

The internationalisation of study programmes is achieved through a range of initiatives,
including English language classes, global experience activities for students and lecturers, joint
projects, joint exhibitions and others. One key aspect of the internationalisation programme is
the provision of English language classes. Study programmes are required to offer a minimum
of two courses with the language of instruction in the class being English. In addition to this,
internationalisation is also achieved through global experience activities carried out by
students. In the field of entrepreneurship, UC regularly participates in international business
exhibitions, either as an exhibitor or as a visitor. Moreover, the “Global Entrepreneurship
Week” is held by UC on a regular basis.

Bachelor of Design

In the Visual Communication Design department, both Indonesian and English are used as
languages of instruction for almost all learning activities, including course materials, e-learning,
and discussions. Certain courses, e.g. Concept Design lllustration, World Art and Culture,
Packaging Design, and Business Development, are conducted entirely in English. International
activities involve faculty as well as students: Joint lectures with professors from foreign
universities and staff exchanges with TAR UMT (Malaysia) and Dongseo University (South
Korea) are organised to enhance teaching and learning experiences. International
benchmarking visits and the annual International Conference (ENVISI) contribute to the
department's global engagement and collaboration with domestic and international institutions.
In the last years, several visits to international universities were conducted. The objective of
the international collaboration is to establish a network that benefits both, the study programme
and the students. This network provides an intercultural learning environment, which broadens
the students' knowledge and perspective.

Bachelor of Communication

From the even semester of 2022-2023 there will be a minimum of two courses held in English
per semester (even semester: Political Communication and Communication Venture Ideation;
odd semester: Digital Media Convergence and Media and Effect). Furthermore, BoC is
engaged in community service activities with international NGOs such as LP4Y France, which
assist marginalised young women in Indonesia. These activities contribute to the collaboration
with international institutions. Moreover, BoC is involved in various international collaborations,
conferences and exchange programmes which are designed to provide lecturers and students
with the opportunity to interact with foreign students abroad.

Internationality of the student body

In the 2029-2032 period, the goal is to become a global player university. UC welcomes
international students to participate in lecture activities. International student admissions are
divided into two categories: full-time and part-time status. Full-time international students are
foreign students who participate in lecture activities until they graduate. Part-time foreign
students are foreign students who participate in lectures or other programmes for a minimum
duration of three weeks to one semester.
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UC provides students with the opportunity to gain global exposure. This includes a range of
programmes like student immersion, exchange, and joint degrees. Moreover, UC takes part in
the Indonesian International Student Mobility Awards (IISMA). This programme provides
students with the opportunity to enhance their learning experience and gain insights that can
be applied during their studies.

Plans and strategies to increase international students are derived from Universitas Ciputra
Surabaya into the faculty and non-study programme departments levels such as the
Networking & Partnership Department. Performance indicators and work programmes are
established to achieve the University's vision, mission, objectives, and goals by conducting a
self-evaluation. Performance measurement adopts the concept of a Balanced Scorecard
(BSC) with twenty-nine indicators measured by using specific measurement methods that
differ between indicators. Targets and weights for each of the indicators have been set for each
academic period. To ensure the achievement of international student growth plans and
strategies, Universitas Ciputra Surabaya derived performance indicators for faculty and non-
study programme department levels such as the Marketing & Admission Department.

Bachelor of Design

Courses are equipped with English language learning materials to facilitate participation by
foreign students. At least one foreign guest lecturer is on-board for each semester, either face-
to-face or online. A lecturer exchange programme with partner campuses is implemented. For
a period of two weeks, BoD lecturers carry out joint teaching and research on partner
campuses and vice versa.

Furthermore, BoD endeavours to maintain its commitment to joint projects, exhibitions, and
collaborative programmes for students. The resulting works are exhibited internationally. This
applies to students as well as to lecturers.

Bachelor of Communication

Several classes at BoC provide English language learning materials to enable foreign students
to participate. BoC also facilitates the participation of foreign guest lecturers, both in person
and online. Additionally, several students engage in research with lecturers, which is
subsequently presented at international conferences. The study programme was engaged in
the organisation of the International Conference on Communication and Media (i-COME'22)
as a co-partner. BoC has also welcomed visits from several Malaysian Hei's. In the 2023/2024
academic year, a one-week student and lecturer exchange programme with Singapore
Polytechnic will commence. Furthermore, several BoC lecturers are engaged in joint research
with colleagues from overseas campuses. It is anticipated that these initiatives will facilitate
BoC's international development.

Internationality of faculty

UC has a strategic plan to implement international aspects which are also reflected in the study
programmes.*® The international aspects are applied in all aspects of both study
programmes, including the lecture process (e.g. material, courses with international content,

40 see “https://drive.google.com/file/d/114eE3P2PMgAKFP7g7uGeYviO4dw3Js8h/view” (last access
on May 28, 2024)
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foreign teaching staff, and lecturer exchange programmes.) Foreign lecturers are employed.
To enhance lecturer proficiency, UC in cooperation with its study programmes has established
collaboration with several international partner institutions. Additionally, opportunities for
lecturers to compete for scholarships for further studies abroad offered by the government or
other external agencies are facilitated. Furthermore, there are collaborations with foreign
partners from the academic realm, professional practice, and NGO’s as well. These
collaborations are also carried out to improve international competencies.*'

Foreign language contents

Classroom learning is conducted in English or bilingual (English and Indonesian). The English
Class Management Guideline point out all study programmes are required to hold classes in
English for at least two subjects.*? To facilitate the implementation of English classes, UC and
the study programmes provide incentive schemes for lecturers. The incentive scheme is based
on the type of class run, with points allocated for course material and e-learning, interaction in
class and student assignments. In implementing the learning programme, all learning
materials, literature, assignments, and exams are in English. To enhance students’ English
skills, assignments and presentations are also conducted in English.

Bachelor of Design

In the Visual Communication Design department, learning activities are conducted in both
Indonesian and English. This includes course materials, e-learning, and discussions. Some
courses (e.g. Concept Design lllustration, World Art and Culture, Packaging Design, and
Business Development) are taught entirely in English. The department also offers international
programmes like study excursions to different locations and countries, student exchange
programs with partner universities, and summer/winter camps. These initiatives provide
students with opportunities to explore design-related sites, learn in international settings, and
engage in cultural exchange.

Bachelor of Communication

In the years 2021 to 2023, BoC has commenced the implementation of English-language
learning for several courses, including Political Communication, Communication Venture
Ideation, Digital Media and Convergence Culture, and Media and Effect. All the literature for
these courses is in English. Students can submit assignments in English. Hence, lecturers and
students are familiarised with English. Beyond that, those international contents prepare
students and lecturers for student and lecturer exchange according to the internationalisation
programme.

Appraisal:

International contents are an integral part of the curricula of both study programmes.
Students are thus prepared for the challenges in an international working environment.
Through practical examples, students are enabled to act in an intercultural environment.

41 see self-evaluation report pp. 47-48
42 see “English Class Management Guideline, Document No: UC/GUI/REC/11”, November 04, 2022
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There are only a few international students in both study programmes, however UC shows
a strategic plan to increase the number of international students, and thus demonstrates
measurements that are goal-oriented.

Even though some of the lectures have international exposure (e.g. through international
competitions and conferences, degrees from abroad), the panel is of the opinion that
international lecturers from abroad would bring new and important aspects and perspectives
to design and communication topics and that the international presence in the lecturer body is
still too low. Therefore, the panel recommends the implementation of a more sophisticated
concept and strategy to send more lecturers abroad or to enable lecturers to have more
international exposure. The panel welcomes UC's plans and recognises that there are
opportunities for faculty to gain international exposure (by attending international conferences
or participating in exchange programmes), but would recommend that this is done in a more
structured and strategic way, that it is not just an option for faculty, but an integral part of
increasing internationality.

In both study programmes there are foreign language courses and required foreign language
materials which corresponds with the qualification objectives of the study programmes.

Exceeds Does not
Exceptional|  quality meet quality
requirements requirements
3.4.1* International contents and intercultural N
aspects (Asterisk Criterion)
3.4.2 Internationality of the student body X
3.4.3 Internationality of faculty X
3.4.4 Foreign language contents X

3.5 Multidisciplinary competences and skills (Asterisk Criterion)

The curriculum at UC is designed to prepare students for a multidisciplinary approach. This
approach aims to enhance students' competence and skills.

The curriculum includes communication and public speaking skills, as well as cooperation and
conflict resolution for students. These competencies are included in the programme outcomes
KU1, KU3, and KU5:

KU1: Critical thinking:
Ability to organise ideas/concepts logically and analytically, based on
scientific/expert/entrepreneurial principles and human values.

KU3: Problem solving:

Ability to develop alternative solutions through exploration and academic study of problems in
the fields of science, expertise, entrepreneurship, and humanity, which are beneficial for
scientific development and improving the quality of life of the community.

KU5: Communication-recognition:
Ability to effectively communicate across functions and organisational levels.
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Bachelor of Design

BoD courses are designed to develop critical thinking and problem-solving skills, which are
essential for shaping a designer's mindset. The courses encourage students to think critically
and analytically, enabling them to create concepts and ideas based on academic principles,
expertise, entrepreneurship, and human values. Furthermore, the curriculum places a strong
emphasis on developing communication skills, both in visual and verbal forms. This is achieved
through a series of assignments that require students to create designs that effectively convey
messages and explain concepts verbally.

The Commercial and Service Design course puts special emphasis on developing teamwork
and problem-solving skills. Students are grouped into small teams to collaborate on projects,
fostering their ability to work effectively as a team, communicate their ideas confidently in
public, and tackle complex challenges together. These skills are highly valued in the
professional world, as they are essential for success in the design industry. Moreover, the
study programme includes university elective courses that not only expose students to other
fields of knowledge but also guide them in integrating design principles with other disciplines.
This integration enhances their ability to think critically and apply design concepts in various
contexts, thereby improving their employability.

In line with UNESCO's lifelong learning approach, the study programme is designed to foster
the four pillars of learning: Learning to know, which refers to the acquisition of knowledge and
the development of critical thinking skills; learning to do, which emphasises the development
of practical skills and competencies; learning to live, which focuses on promoting social skills,
cultural awareness, and ethical values; and learning to be, which is concerned with personal
development and self-awareness.

Bachelor of Communication
BoC designs courses are specifically designed to hone communication skills, critical thinking,
creativity, and the ability to solve problems with the help of a variety of communication media.

In addition, students' communication skills, critical thinking, creativity and the ability to solve
problems are developed outside of the curriculum through participation in university and study
programme-level organisations. For instance, BoC has a student organisation known as the
BoC Student Union (SU). SU BoC members design and implement work programmes within
their scientific domain. Furthermore, at the university level, students are provided with basic
leadership training.

Appraisal:

The students acquire communication and public-speaking skills in various courses as well as
cooperation and conflict handling skills in accordance with the course descriptions. This is
supported by means of suitable didactical and methodological measures.

Exceeds Does not
Exceptional quality meet quality
requirements requirements
3.5  Multidisciplinary competences and skills x

(Asterisk Criterion)
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3.6 Skills for employment / Employability (Asterisk Criterion)

Bachelor of Design

The curriculum of the study programme is designed to prepare students to enter the world of
work by improving soft and hard skills, and multidisciplinary abilities. BoD prepares students
by teaching them fundamental intrapreneurial skills and innovation that are central in the
professional world. These abilities are developed through coursework and by bringing in real
clients, providing students with direct industry exposure. Another form of support is the
inclusion of practicing professionals as faculty members, allowing students to gain up-to-date
insights into the working world.

In addition, students have the option of registering for the internship programme in the
framework of Merdeka Belajar Kampus Merdeka (MBKM) with a certified internship and
independent study program (MSIB). MBKM and MSIB activities have been integrated with the
curriculum, focusing on meeting competency needs in the world of work.

To ascertain whether the curriculum meets industry needs, the study programme conducts
graduate evaluations, including tracer studies and user surveys. The tracer study evaluation
results revealed that 59.4 % of the 143 graduates tracked had a job waiting period of less than
six months. The results of this tracer study demonstrate that the profile of BoD graduates aligns
with the demands of the professional practice.

Bachelor of Communication

BoC provides students with the fundamental entrepreneurial, intrapreneurial and innovation
skills that are applicable in the world of work. The BoC curriculum is designed to prepare
students for the world of work by improving soft and hard skills and multidisciplinary abilities.
The career centre offers a range of programmes for students and graduates, designed to
enhance both soft and hard skills. The career centre offers two programmes: WPDP
(Workshop Professional Development Program) and UC Career Talk. Students can register
for internships such as MBKM. The benefits of participating in internships include the
opportunity to obtain certificates and gain additional skills that are transferable to the world of
work. The results of the tracer study of graduates indicate that 71 % of BoC alumni have had
a waiting period of less than six months. This demonstrates that the skills of BoC graduates
meet the demands of modern work.

Appraisal:

The promotion of employability — for instance through the strong focus on practical skills and
the promotion of competences such as networking skills — runs as a common thread of the
study programmes through all their courses.

Exceeds Does not

meet quality
requirements

Exceptional|  quality
requirements

3.6*  Skills for employment / Employability
(Asterisk Criterion)
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4. Academic environment and framework conditions

4.1 Faculty

Structure and quantity of faculty in relation to curricular requirements
(Asterisk Criterion)

In general, UC applies the distribution of lecturer proportions in accordance with national
regulations.*® The proportion of permanent lecturers required are at least 60 %, the proportion
of non-permanent are at least 40 %.

Bachelor of Design

BoD has 21 permanent lecturers that is following the respective regulation.** The lecturers
have competencies to provide design education that has an entrepreneurial spirit both
nationally and internationally.

The government and UC have established regulations governing the academic background of
staff members. A master's degree related to visual communication design is a minimum
requirement. Faculty members must possess academic credentials, teaching certifications,
physical and mental health, and other qualifications required for higher education work and
actively produce academic publications.*® Exceptions exist for guest lecturers, who may be
selected based on professional expertise. Faculty members are chosen based on their
professional skills and business experience. Currently, there are 21 permanent faculty
members. Two faculty members hold the Certified International Quantitative Researcher
designation, six have Certified Assessor of Junior Graphic Designer Competency, and two
possess Certified Adobe qualifications.

Bachelor of Communication

The minimum educational background required for lecturers at BoC is a master's degree in the
field of communication. The majority of lecturers have been recognised and certified
professionally by the Ministry of Education and Culture. Currently, BoC has nine lecturers with
permanent status and no non-permanent lecturers.*® The ratio of permanent lecturers to
students in the Communication Science study programme is based on the ratio standard of
1:30, as set out in the Minister of Research, Technology and Higher Education Regulation No.
105/M/V1/2015. There are specific mechanisms to ensure that the structure of material and the
way it is presented are standardised. This serves as a guarantee that the material presented
by each lecturer is based on the vision, mission and qualifications of the study programme. It
also ensures that all lecturers present material and use methods of presentation in an equal
manner.

43 see ,Ministerial Regulation no. 7/2020“

44 see ,Permenristekdikti number 105/M/V1/2015¢

45 see ,Indonesian Higher Education Act No. 12 of 2012“
46 see self-evaluation report p. 50
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Academic qualification of faculty (Asterisk Criterion)

There are specific regulations set forth for the academic qualification of the lecturers.*’ If there
is a discrepancy in the lecturer's qualifications, special approval is required. Lecturers who do
not meet the qualification standards must have a commitment to pursue further studies and
improve their academic position. Lecturer development is also a major concern to increase the
number of PhDs in the study programmes. For instance, there are various training
opportunities that all lecturers can take part in to develop themselves.

Bachelor of Design

There are 21 permanent lecturers of the study programme in total. Eleven lecturers hold a
master's degree (52.38 %), ten lecturers hold a Doctoral Degree (47.62 %). Continuous
improvement is carried out by scheduling lecturers' further studies with the aim that all lecturers
who teach will have PhD qualifications. Currently, there are six lecturers studying for a PhD.

Quality improvement is also achieved through research collaboration programmes between
universities at home and abroad. The objective is to encourage more lecturers to engage in
national and international research and publications. This exposure will facilitate insight,
networking, reputation, and capability enhancement for lecturers.

The study programme also employs educational staff in various roles, including administration,
laboratory assistants and technicians. Some of these educational staff have been certified in
their respective fields. This is supported by the use of information technology, which is
implemented in the study programme from the planning stage, through to the recording and
teaching and learning outputs.

The Head of the Study Programme is responsible for leading the coordination of staff and
faculty to ensure the success of the study programme. Educational personnel provide
assistance with academic, student, and financial procedures. Other duties include e.g.
managing exam schedules, tracking students who have exceeded the standard study time and
reporting this to the head of the study programme. Another key responsibility is to manage
student data, ensure the availability of classrooms, summarise student and lecturer
attendance, and lecture schedules. Students can receive assistance from administrative staff
in meeting their academic and extracurricular needs.

Bachelor of Communication

There are nine permanent BoC lecturers with an Indonesian graduate education level of 5
(55.56 %), and four lecturers with an Indonesian graduate education level of S3 (44.44 %).
Currently there are three lecturers who are continuing their doctoral studies, of which two will
graduate in 2023 and another in 2024. BoC also has educational staff spread out as
administration, laboratory assistants and technicians. Some of these educational staff have
competency certifications which is in accordance with their work background.

47 see ,Standards for Lecturers and Education Personnel No. UC/STD/HCM/21¢
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Pedagogical / didactical qualification of faculty (Asterisk Criterion)

The pedagogical and didactical competency of each lecturer has been selected at the
beginning of the recruitment process by UC Human Capital Management (HCM). In the initial
selection there are several stages including psychological tests, teaching abilities and ability
recognition. The faculty also collaborates with the Teaching and Learning Innovation Center
Team to provide specific training (e.g. Basic Entrepreneurial Teaching and Learning).

These pedagogical and didactic abilities are then further developed through routine
development activities. The evaluation process will be reviewed considering peer reviews and
input from surveys and focus group discussions with students.

Bachelor of Design

The majority of the permanent full-time lecturers has obtained professional educator
certificates from the Indonesian Ministry of Education and Culture. The certificate is awarded
following an assessment of the lecturer's pedagogical, research, English and academic
abilities by the assessment committee. Certified lecturers are required to submit their workload
to the Ministry of Education and Culture on a semester basis. The study programme currently
employs four professors, four associate professors, and twelve assistant professors.*® Periodic
internal assessments of lecturer performance are conducted through periodic surveys of
students. The assessment of the contents and input forms the basis for improvements
implemented every semester. In addition, all lecturers are encouraged to participate in training
and self-development programmes to create learning instruments that align with technological
developments.

Bachelor of Communication

The University encourages BoC lecturers who have met the requirements to participate in
Character and Applied Approach (AA) training as one of the requirements for 'Lecturer
Certification'. The BoC Dean and Head of Study Programme oversee the implementation of
this process, as they are members of the University Senate. At present, BoC has one Professor
and seven Assistant Professors. The performance of lecturers is evaluated on a regular basis
by students. Furthermore, the Dean and Head of Study Programme continue to encourage
lecturers to enhance their skills and become more active in the three pillars of higher education
(education, research, and community service).

Practical business experience of faculty

UC is dedicated to developing “world-class entrepreneurs” through the application of
entrepreneurial principles. This is demonstrated through the experience of running a business
and of teaching as a lecturer, including both permanent lecturers and visiting lecturers.

Bachelor of Design
Twelve permanent lecturers have experience in running a business. This can contribute to
students' learning and business development processes. In the curriculum, students get the

48 see self-evaluation report p. 53
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opportunity to develop a business with the guidance of lecturers. This opportunity is available
within the following courses: Commercial and Service Design, Innovation Design, Experience
Design, and Final Project. The business experience gained during the lecture process is an
important foundation for the students to prepare themselves for a professional career after
graduation. During their lectures, students will be taught by a team of permanent lecturers who
are equipped with knowledge of design theory, business and have direct experience working
and owning businesses in related fields. BoD lecturers are currently affiliated with several
professional associations of designers and lecturers in Indonesia.*®

Bachelor of Communication

All nine permanent lecturers have experience running a business, mostly in the
communications field. This can contribute to the learning and business development process
of BoC students because there is a combination between theoretical and practical approaches.
Itis expected that the lecturers (with their experience in the field of communication) can provide
inspiration for students and can also be used as expert mentors for students. However, BoC
also continues to present practitioners in the field of communication in the guest lecture
scheme, e.g. Communication Venture Ideation, Audit Communication, Communication
Venture Execution.

Internal cooperation (Asterisk Criterion)

Faculty members collaborate internally with the objective of enhancing the scope of education
at UC through the integration of the Tridarma of higher education. In the learning process,
faculty members collaborate to ensure that university graduates possess the requisite
competencies through Entrepreneurship Courses (MKE) and Interdisciplinary Courses (MKI).

The Entrepreneurship Essential course is held in the first semester and is mandatory for all
students at UC. It involves lecturers from all study programmes at UC.

The Entrepreneurship Global Innovation course in semester 4 is mandatory for non-IBM
students, as well as the entrepreneurship elective course in the upper semester, which is an
elective course involving lecturers from various study programmes in the learning process.

Interdisciplinary courses utilise approaches from several scientific disciplines in order to solve
a problem. The formation, design, and implementation of MKl is the responsibility of lecturers
from different faculties, with a minimum of two study programmes in one subject. MKI is
conducted in semesters four to six.

The School of Entrepreneurship and Humanities (SEH) is responsible for the management of
both Entrepreneurship Courses and Interdisciplinary Courses.

4% For example: The Indonesian Association of Graphic Designers (ADGI), Indonesian Visual
Communication Design Professional Association (AIDIA), and Indonesian Visual Communication
Design Study Programs Association (ASPRODKYVI)
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Bachelor of Design
One example of Tridarma integration is the publishing of books and journals.®® Some of these
are closely related to community service actions or a result of this.®'

This further reinforces the effectiveness in developing cultural-themed community service
projects that utilise a research-based academic approach, specialising in innovation.
Furthermore, there is a collaboration with numerous non-governmental organisations to
provide students with real-world client experience, resulting in design work. A further initiative
at the study programme is to raise awareness about collaboration to improve the quality of
learning. This is achieved through a team-teaching approach and cross-lecturing with internal
lecturers and other study programmes.

Bachelor of Communication

BoC tries to integrate Tridarma activities wherever possible. In carrying out Tridarma activities,
the Dean and Head of the Study Program work together with the Learning and Teaching
Coordinator and the Research and Community Service Coordinator. The Communication
Science study programme also strongly encourages lecturers and students to collaborate in
the execution of joint activities within the framework of higher education's Tridarma. In practice,
BoC lecturers frequently collaborate on a range of activities, including discussions around
module preparation, the division of teaching responsibilities and thesis guidance, research,
and publication, as well as community service initiatives. BoC also facilitates collaboration
across study programmes, enabling lecturers to share their knowledge and expertise in other
programmes. This is done through the provision of teaching materials and the conduct of
teaching activities, based on the learning outcomes of the courses.

Student support by the faculty (Asterisk Criterion)

Both programmes

UC offers a range of student services designed to support the study process, including welfare
services, student organisations and reasoning development and competitions, which are
managed by the Student and Alumni Bureau (BMA). Welfare services include scholarships,
mentoring and counselling. The forums for student organisations include the following areas
of focus: talent and interest (Student Activities), Student Council, Student Representative
Board and Student Union. The School of Entrepreneurship and Humanities (SEH) oversees
the business incubator, which provides students with guidance on the world of
entrepreneurship.

Personal assistant (PA) lecturers and their duties are regulated in relevant guidelines.® PA
lecturers and mentors play an important role in mentoring new students. Every student who
enters, will have a PA Lecturer providing guidance until graduation. Apart from the relevant
departments, PA Lecturers and Student and Alumni Coordinator Lecturers, assisted by
mentors, take part in facilitating new students' adjustment to the lecture environment. If
students experience problems, they can consult a counsellor / psychologist to get support on
psychological aspects.

50 For instance: "KNOWING THE BASICS OF DESIGN", "Nirmana's use of formless composition as a
basis for making surface design patterns"”, ,Candi Pustaka","The Phenomenon of Globalization and
the Challenges of Instilling Local Culture to Awaken a Sense of Nationality in Modern Society."

51 see self-evaluation report p. 55

52 see ,Academic Supervisors Guidelines”, Document No.: UC/GUI/TLC/01, July 21, 2023
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Appraisal:

The structure and number of the faculty correspond to the requirements of both study
programmes and ensure that the students reach the intended qualification objectives. The
faculty’s composition, consisting of full-time and part-time lecturers, guarantees that both the
academic standards and the requirements of professional practice are fully satisfied.

The academic qualification of the faculty corresponds to the requirements and objectives of
both study programmes. The University verifies the qualifications of the faculty members by
means of an established procedure. Specific measures for the further qualification of the
faculty members are implemented.

The pedagogical and didactical qualification of the faculty correspond to the requirements and
objectives of both study programmes. There is an appropriate number of lectures with practical
background. Universitas Ciputra (UC) verifies the qualifications of the faculty members by
means of an established procedure. In this context, the panel highlights UC’s “Teaching and
Innovation centre”. UC ensures that assessors are familiar with existing testing and
examination methods and receive support in developing their own skills in this field. Specific
measures for the further qualification of the faculty members are implemented, e.g. in-house
workshops.

The practical business experience of the faculty corresponds to the requirement of both study
programmes to integrate theory and practice. Indeed, the panel positively note the high
percentage of practical business experience in this regard.

The faculty members cooperate with each other for the purpose of tuning the courses towards
the overall qualification objectives. This also applies to the cooperation between lecturers and
tutors. Meetings of all those teaching in the programmes as well as with the programme
management take place regularly.

Student support is an integral part of the services provided by the faculty. It is offered on a
regular basis and serves to help students study successfully through mentoring and tutoring
as well as through personal help and guidance.
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Does not
meet quality

Exceeds
Exceptional|  quality

requirements requirements

4.1.1* Structure and quantity of faculty in
relation to curricular requirements X
(Asterisk Criterion)

4.1.2* Academic qualification of faculty
(Asterisk Criterion)

4.1.3* Pedagogical / didactical qualification of
faculty (Asterisk Criterion)

4.1.4 Practical business experience of faculty

4.1.5* Internal cooperation (Asterisk Criterion)

X [X|X]| X

4.1.6* Student support by the faculty (Asterisk
Criterion)

4.1.7(*)Student support in distance learning
(only relevant and an Asterisk Criterion
for blended-learning/distance learning
programmes)

4.2 Programme management
Programme Director (Asterisk Criterion)

Bachelor of Design

The study programme is overseen by the Dean, who is responsible for directing lecturers and
faculty members in the development of the programme. In terms of implementation, the Dean
is assisted by the Chair and Deputy Chair of the Study Program, as outlined in the
Organizational Structure and Determination of Functions, Duties, Responsibilities and
Organizational Authority of the School of Creative Industries.

At the beginning of each academic year, the Dean and Head of the Study Program prepare
the work programme and annual budget to ensure alignment with the faculty and study
programme's vision and mission. During the management review, the Dean and Head of the
study programme present the performance results and improvement/development
programmes for the study programme. Subsequently, the work programme and budget are
disseminated to all teaching and educational staff in work meetings at the faculty and study
programme level. In addition to management reviews, an internal audit system is in place to
monitor performance on an annual basis. Deans and Heads of study programmes can also
monitor performance in real time via the CEdX (Ciputra Education Digital eXperience)
application with the MMS (Managerial Monitoring System) reporting application.

Public leadership in the School of Creative Industries and the Visual Communication Design
study programme is carried out by the Dean and Head of the study programme. The primary
responsibilities and roles of Heads of Study Programmes are as follows: The Dean and the
Head of the study programme are actively engaged in collaborative activities with external
institutions. Furthermore, they encourage all lecturers to be actively involved in public
leadership. The Head of the study programme is also responsible for identifying lecturer needs,
developing lecturers, and assigning them to play an active role in introducing the study
programme to the wider community, as well as participating in the student recruitment process.
This knowledge is then used to develop a curriculum that is aligned with the needs of society
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and the world of work. The objective is to produce students who have the relevant skills to
become designers.

Bachelor of Communication

The Communication Science study programme is overseen by the Dean, who is responsible
for directing lecturers and faculty members in developing the programme. In practice, the Dean
is supported by the Chair and Deputy Chair of the study programme.

At the beginning of each academic year, the Dean and the Head of the study programme
prepare the work programme and annual budget to ensure alignment with the faculty and study
programme's vision and mission. During the management review, the Dean and Head of the
Study Program will present the performance results and development programmes for the
study programme. Furthermore, weekly, and monthly coordination meetings of study
programmes and faculties are held on a regular basis, as are monthly monitoring and
evaluation meetings at the University. Deans and Heads of Study Programs can also monitor
the performance of their respective programmes in real time via the MMS (Managerial
Monitoring System) reporting application.

The Dean and the Head of the study programme are responsible for leading public initiatives.
They are engaged in collaborative activities with external institutions. Furthermore, the Dean
and the head of the study programme encourage all lecturers to be actively involved in public
leadership.

Process organisation and administrative support for students and faculty

For both programmes

Universitas Ciputra offers the Ciputra Education Digital eXperience (CEdX) platform to
streamline academic administration processes. In CEdX, faculties can input lecture schedules
in advance of filling in the Study Plan Card (KRS). The CEdX platform provides faculty with
convenient access to lecture activity information, including the ability to view or monitor
activities in real-time and download activity recaps for reporting and control purposes. Students
can also monitor their own progress, making it easier for them to keep track of their lecture
activities.

The Student Service Executive provides academic support to students (e.g. the assistance
with academic requests, and response to queries via email or social media). The academic
support team is available to assist lecturers and students with lecture activities during and
outside of working hours. UC also offers open opportunities for lecturers and administrative
staff to develop their skills through scholarships.

To help new students adapt easily, UC has a mentoring system where senior students
accompany junior students for one year. In addition, UC also provides administrative staff
(Academic Support) who are always ready to assist lecturers and students with administrative
processes. Furthermore, both study programmes provide a coordination structure to support
the processes experienced by students and lecturers during their activities on campus (e.g.
student and alumni coordinators, specialist group coordinators, research, and community
service coordinators. This is as an effort to expedite the process of tridarma of lecturers and
students.
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Student Welfare Services

One format of student support is the scholarship programme: The application process with the
submission of information on prospective students selected by MNA (Marketing and
Admission). Along with their files, prospective students must also submit a portfolio of their
work for selection by the study programme. Subsequently, the study programme assesses the
submitted work in the portfolio. This is followed by an interview test which considers academic
and extracurricular achievements, as well as involvement in organisations. For BPU or
Prosecutor scholarship recipients, the interview results will be sent to MNA in ranked order.53

Student Organisations

BMA, as one of the departments responsible for student services, oversees student
organisations at the study programme level, which are the Student Union (SU) and student
organisations at the university level are the Student Council (SC) and Student Representative
Board (SRB). BMA also serves as a scholarship information centre for students in need and
students with achievements. In addition to its role in student organisations, BMA also oversees
Student Activity Units (UKM) in the fields of religion, sports, and arts. Students who have
excelled in student affairs and in the fields of research and community service will receive
special recognition, as outlined in the Diploma Supplement (SKPI).

Appraisal:

Regarding both study programmes, the programme director coordinates the activities of
everyone involved in the programme and ensures that the programme runs smoothly.

Faculty members and students are supported by the administration in the organisation of both
study programmes. Sufficient administrative staff is available. Decision-making processes,
authority, and responsibilities are clearly defined. Teachers and students are included in the
decision-making processes where their areas of work are involved.

The opportunities of electronic service-support are used and supplement personal one-to-one
counselling. Universitas Ciputra offers the administrative staff opportunities for continuous
professional development. Beyond that, the administrative staff acts as a service provider for
students and faculty. Therefore, it even exceeds the requirements in this field.

Exceeds Does not

Exceptional|  quality meet quality
requirements requirements

4.2.1* Programme Director (Asterisk Criterion) X

4.2.2 Process organisation and administrative
support for students and faculty

53 see ,Scholarship Handling Manual, Document No: UC/SOP/BMA/01, September 01, 2023
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4.3 Cooperation and partnerships

Cooperation with HEIs and other academic institutions or networks (Asterisk
Criterion for cooperation programmes)

To improve quality, Universitas Ciputra has established partnerships with various academic
institutions and industrial partners. These cooperations are coordinated on a regular basis
under the Networking and Partnership office, which is supported by the PIC of each study
programme. By that, collaboration can be directed according to the needs of the study
programme and support the curriculum and the formation of graduate profiles. The initiation of
collaboration can be carried out by networking and partnership or through study programme
initiatives. Several collaborative initiatives have been implemented with HEIs, other academic
institutions and networks. These include benchmarking, curriculum mapping, student and staff
exchange, joint classes and joint degrees. Student immersion programmes at university level
include summer and winter programmes from UC, INHA and Curtin University, as well as
student exchange programmes such as INHA Student Exchange.

Bachelor of Design

The study programme successfully implemented a Joint Project. In 2022-2023, there was a
collaboration with four oversea country campuses.®* The aim is to raise awareness of the
Sustainable Development Goals (SDGs). The results of this collaboration include joint classes,
sharing sessions, and international colloquium and international exhibitions in four countries.

Bachelor of Communication

The study programme has engaged in a number of international activities, including
collaboration with UUM Malaysia on the 2022 International Conference on Communication and
Media (I-COME) and with Far Eastern University of the Philippines on the 2023 FEU Global
International Conference. Furthermore, in collaboration with the tourism study programme,
BoC conducted joint research with Universiti Malaya, Malaysia, on the use of social media in
the Grotto Maria pilgrimage. In the field of community service, BoC collaborates annually with
the international NGO “LP4Y” to assist marginalised young women in East Java. BoC also
collaborates with Wisma Germany, the representative of the Indonesian German Embassy in
Surabaya, to show German films and act as a resource person at the Ciputra Film Festival.

Cooperation with business enterprises and other organisations

Universitas Ciputra (UC) works with a range of industrial and community partners, including
businesses, government institutions and non-profit organisations, to produce graduates who
have the competencies required to compete in the world of work. At the university level, forms
of collaboration include workshops which teach e.g. CV-making skills, interviews and personal
branding. UC Career Talk provides students with the opportunity to interact directly with
industry. Campus hiring is another avenue for recruiting UC graduates.

In the realm of study programmes, forms of collaboration include implementing internships and
mentors from industry, involving practitioners in the learning process both as lecturers and

54 Birmingham City University, Da Yeh University, Multimedia University, and Tunku Abdul Rahman
University of Management and Technology from the United Kingdom, Malaysia and Taiwan
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mentors, final assignments based on problems that arise in the world of work, or collaborative
projects with industry.

Bachelor of Design

Various industries are invited to collaborate in classes (e.g. Commercial and Service Design,
Graphic On Product, and Visual Study classes) every semester. The work produced is tailored
to the specific needs of each industry, including NGOs.*® Furthermore, VCD UC facilitates
opportunities through competitions and design initiatives, collaborating with a number of
partners to support the activities.

Bachelor of Communication

In order to prepare graduates who are able to compete in the industrial world, the study
programme collaborates with various institutions and industries.®® Furthermore, collaboration
is also carried out in order to improve the study programme curriculum. To ensure that
collaboration delivers tangible benefits for the study programme, this Collaboration Agreement
is documented centrally via CEdX.

Appraisal:

The scope and nature of cooperation with HEI, other academic institutions, and networks
relevant for the programme are plausibly presented. The agreements forming the basis of the
cooperation are documented. There are various cooperations with international HEIs (e.g. from
Malaysia or the Netherlands) and different forms of collaboration (e.g. online meetings). The
cooperation is actively pursued and has a clear impact on the conception and implementation
of the study programmes. All such activities contribute to the development of the students’
qualification and skills.

Same applies regarding the cooperation with business enterprises and other organisations. In
fact, a considerable number of students choose to study at Universitas Ciputra because of the
possibility to network with business enterprises. In addition to cooperations with companies,
the university also maintains cooperations with NGOs.

5 Examples for business partners: My Kopi-O Group, Haveltea, Sendowo, SAGA Japanese
Restaurant, and PT Beana Kurnia Jaya Wahana, Guri Ramen icon design. Examples for NGO'’s: Visi,
Sobung Sarka, Zero Sampah and Kampung Dolanan

% Prenada Media Group, Kompas TV, LSP Indonesian Information Technology and
Telecommunications, Bhirawa Daily Newspaper, INEWS, PT. Radio Surabaya, Pesona Femina
Prambors Radio Surabaya, PT Metiri Aromata Tifa Nusantara, PT Mahaka Radio Digital (NOISE),
Foundation Kasih Bangsa Surabaya (YKBS), Wisma German, East Java Province Human Resources
Development Agency, and NGO Life Project 4 Youth (LP4Y)
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Does not
meet quality

Exceeds

Exceptional|  quality

requirements requirements

4.3.1(*) Cooperation with HEIs and other
academic institutions or networks

(Asterisk Criterion for cooperation X
programmes)

4.3.2(*) Cooperation with business enterprises
and other organisations (Asterisk X

Criterion for educational and vocational
programmes, franchise programmes)

4.4 Facilities and equipment

Quantity, quality, media and IT equipment of teaching and group rooms
(Asterisk Criterion)

The University's internet network facilities are of a high standard and support the learning
process. WiFi routers are distributed throughout UC, providing students, lecturers, and staff
with convenient access to dynamic and stable teaching and learning resources. Each student
is provided with a 20 GB quota for Google Education and Microsoft Office 365 A1. UC provides
a range of rooms that are conducive to learning activities, including classrooms, laboratories,
reading rooms, discussion rooms, theatres, and auditoriums. These rooms are typically used
to facilitate public lectures or courses managed by the University. Each room used for teaching
and learning activities is equipped with an LCD projector, sound system, dedicated access
point, and tables and chairs that have been adjusted according to the room's capacity. The
laboratory usage is officially regulated by respective documents.®’

The internet network and electronic devices on floors 16 to 19 are designed to facilitate a
seamless learning experience. These devices include 36 dedicated access points, 23 built-in
LCD projector systems, 20 microphones, and 17 audio systems. Moreover, there is the
computer labs, which are equipped with Adobe Creative Cloud Edu, Rhinoceros 3D, Autodesk,
and Optitex. The photography labs are equipped with a variety of background screen colours
and professional photo studio equipment. The final laboratory is an Augmented Reality
Laboratory, equipped with a range of devices, including Oculus for virtual reality design and
realisation, a 3D Printer, a 43-inch TV, and an 86-inch Hisense Smartboard.

The COM comprises five classrooms, one meeting room and one discussion room, as well as
the Laboratory of Communication and Media Convergence (LCMC). The LCMC laboratory
comprises six laboratories, including TV Production, Radio Production, Recording, Audio
Visual, Editing and Public Relations. Each laboratory is equipped with the latest technology
and state-of-the-art infrastructure to ensure optimal learning outcomes and an enhanced
academic atmosphere. To support students' needs for direct practice, several software
solutions, including Envato, a collection of editing assets such as visual templates, legal music,
and other resources to improve the quality of students' audio-visual content production are
prepared. Adobe CC is used for the Recording Lab computer, MCR TV Lab, and editing. Radio

57 see ,LCMC USER GUIDELINE, Document No.: UC/GUI/COM/01“, November 27, 2020
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King is a website and storage service for radio streaming broadcasts LCMC. Spotify LCMC is
used to play songs as background music (BGM) and classroom radio broadcasts.

All these facilities are owned independently and managed in accordance with the Inventory
Manual.®® Furthermore, the University provides facilities and infrastructure for people with
disabilities, including disabled parking and lifts to facilitate access to classrooms and disabled
toilets. Moreover, there is a prayer room is available for Muslim students and staff.

Bachelor of Design

Apart from being based on Moodle, the learning system at Universitas Ciputra is carried out
synchronously through applications such as Zoom, Discord and LINE, which are used for
discussions and as collaboration tools for students, lecturers and staff. The information shared
is both academic and non-academic, such as competitions, internship information and job
vacancies. Beyond that, students can use a free Adobe Creative Cloud license during their
four-year study period.

The active learning area for VCD is located on three floors, with arrangements of a work gallery
of students and alumni. For classrooms and studios, used as multifunctional areas capable of
facilitating all forms of assignments and student activities with an area capacity of 168.77
square meters. There are 60 tables with hidden plug, chair, LCD Projector, sound system, and
Dedicated Access Points in each classroom. To make students more comfortable during their
activities, on each floor there is also a drinking water dispenser provided to supports an
environmentally friendly sustainability mindset for students to bring their own drinking bottles.

Bachelor of Communication

To align the Moodle-based learning system at Universitas Ciputra, BoC also uses several
applications, including Zoom accounts and LINE. BoC provides direct support for learning
through the management of infrastructure for LCMC. Some examples of equipment provided
by LCMC include the Blackmagic ATEM Television Studio Pro HD, a video production switcher
designed for the needs of broadcasters and AV professionals. Another is the SONY PXW-
Z190 XDCAM camera, which is capable of capturing 4K up to 60p. Also provided is the
SmartTV LG UHD 55 inch, which allows wireless connections to computers, laptops, or
gadgets, making it easier to share displays and content for presentations. Various other
equipment is also provided to support the entire learning process. All the necessary
infrastructure is in place for students to use, with supervision from laboratory assistants and
lecturers.

Access to literature (Asterisk Criterion)

The University’s library holds an “A” accreditation since 2019 awarded by the National Library
of the Republic of Indonesia, based on the evaluation of the Library Accreditation Institute.®
To meet the academic needs, the library is open from Monday to Saturday, from 07:30 WIB
until 16:30 WIB. The library offers a comprehensive range of literature, encompassing both
print and digital formats. As of 31 January 2023, the printed book collection totalled 24,179
titles (29,338 copies). To ascertain the availability of books, academics are invited to consult
the Online Public Access Catalog (OPAC) accessible via the Ciputra Education Digital

58 see ,MANUAL INVENTORY, Document No.: UC/SOP/PM/03“, June 24, 2019
59 see self-evaluation report p. 64
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eXperience (CEdX) platform. All digital literature (including e-books, e-journals, e-newspapers,
e-magazines and e-theses) can be accessed online 24 hours.

The database for each e-journal can be seen as follows:

o Emerald (e-journal) access as of August 2022 to April 2023 reaches 25,324 users.

e ScienceDirect (e-journal) access as of November - December 2022 reaches 301 users.
e Gale (e-journal) access as of January 2022 - April 2023 reached 41,935 users

e Proquest (e-journal) access as of January 2022 - April 2023 reaches 356 users

The library also offers a range of services to meet the needs of students and academics, for
instance a book proposal service. All librarians possess a minimum educational background
of a bachelor's degree in library science, and they must attend seminars or workshops
additionally. Beyond that, UC librarians are frequently invited to speak at national conferences.
Furthermore, three librarians have successfully completed the competency test administered
by the National Professional Certification Agency (BNSP). The UC Library librarian is an active
member of the East Java University Librarian Forum Network and is registered with the
Indonesian Librarian Association.

Appraisal:

Through the digital site visit and e.g. the conducted interviews, the panel got a good impression
concerning the quantity, quality, media and IT facilities of the teaching rooms. The equipment
is modern and up to date (e.g. Virtual Reality-equipment). The standards required for the
programme, even taking into account the resource needs of other study programmes, are
therefore met. Access to the internet via wireless LAN is provided free of charge.

The opening hours of the library take students’ needs sufficiently into account. Access to
Indonesian and English literature and journals as well as to digital media (e.g. electronic media,
databases) is ensured. The literature expressly required for the study programme is available
in the library and kept up to date.

Exceeds Does not

Exceptional|  quality meet quality
requirements requirements

4.4.1* Quantity, quality, media and IT

equipment of teaching and group rooms X
(Asterisk Criterion)
4.4.2* Access to literature (Asterisk Criterion) X
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4.4 Additional services

Career counselling and placement service

The Networking and Partnership department at Universitas Ciputra oversees a career centre
that provides comprehensive career counselling and placement services to students, alumni,
and job seekers. Its website offers a range of information on job vacancies, internship
opportunities, scholarships, tracer studies, and counselling services, which can be accessed
online or offline. The career centre also offers the UC Career Talk programme, which provides
career counselling services. The programme also brings in resource persons.

The UC Career Center (CCS) offers a career interest assessment tool that can assist students
and alumni in identifying a potential field of work. The assessment can be completed online.
There are several work programmes on regular basis that collaborate with industrial partners:
For instance, “Campus Hiring” is one of the programmes owned by the career centre. This
programme facilitates collaboration between UC and external partners or companies, with the
aim of assisting students, recent graduates and alumni in their search for employment. This
initiative was co-funded with UC’s business partners.®° Furthermore, there is a variety of career
counselling and placement service provided by both study programmes.®'

There is a collaboration with Networking and Partnership (NNP) to establish collaborative
networks with companies, with the objective of facilitating internship activities. Furthermore,
NNP offers students access to career information that can be applied to their studies. In terms
of entrepreneurship, the study programme collaborates with SEH to provide guidance on
entrepreneurship through business incubators. The business incubator is staffed by educators
with extensive experience in the business world, who are well-positioned to guide students
interested in pursuing careers in business.

Alumni Activities

The alumni management is allocated at the Student and Alumni Bureau. The management of
this area is overseen by the Student Advisory and Alumni Relations Section Head, who is also
the direct line manager of the Alumni Development Officer. To serve growing alumni
community, an Alumni Association has been established. The alumni network benefits the
educational institution by enabling its alumni to maintain connections and continue learning
from one another well beyond graduation. Alumni can build business connections, organise
reunions, and serve as role models for their juniors. The IKA Family Business network was
established to connect the most prominent family business leaders from the Family Business
Center. The network offers its more than 800 members a room for dialogue and cooperation,
helping them to understand the emerging trends and disruption from an owner’s perspective,
promote inclusive and sustainable growth in response to regional and global concerns, and
prepare the next generation to lead in a constantly evolving context.

The university-level alumni activities are managed by Student and Alumni Affairs (BMA), while
the study programme-level activities are managed by each study programme through the

80 For instance HSBC - Surabaya and PT. Bank Central Asia - Surabaya, PT Indomarco Prismatama -
North Jakarta, Asuransi Sinar Mas - Central Jakarta and PT. Mahaghora, Surabaya
61 see self-evaluation report, pp. 65-67
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alumni coordinator. The organisational structure of the alumni association was established in
accordance with the alumni association development plan for that period and adjusted to
reflect the evolving needs of alumni competencies. Alumni activities are divided into two levels:
university level and study programme level.

Student and Alumni Affairs (BMA) offers students with specific competencies and talents the
opportunity to develop and showcase their abilities through competitive events. The
competition is divided into two general parts: reasoning and special interest talents. The field
of reasoning encompasses a range of activities, including debate, research, scientific work,
and digital innovation. Additionally, competitions are held in areas of special interests (e.g.
arts, sports, and religion).

Bachelor of Design
Of the 2017-2019 graduating class, 65 alumni completed the tracer study.®? In addition, several
activities are carried out on a regular basis by the study programme, including:

1. Business consulting: Alumni receive one-to-one business consulting during their studies,
with the aim of increasing their business success rate.

2. Job vacancy information is available upon request. Job vacancy information is also
disseminated on a regular basis through alumni groups and other social media channels.

3. Alumni gathering: We extend an invitation to alumni to attend programme events and
facilitate networking with students.

Furthermore, alumni are directly involved in the development of study programmes through
the following activities:

1. Focus Group Discussion with Alumni: Alumni act as resources for providing feedback on the
lecture process and for gathering input on curriculum updates.

2. Alumni sharing: Alumni act as resources for students, sharing their college experiences,
post-college experiences and careers.

3. Guest lecturers and extraordinary lecturers: Invite alumni to act as guest lecturers, sharing
their professional experiences and working with the institution to provide students with real-
world projects.

4. Tutor: Alumni can also act as tutors in a skills, practicum or project-based learning process,
providing students with inspiration and specific practical expertise from individuals who are
experienced in their fields.

Bachelor of Communication

The new BoC study programme had its first graduates in 2022. Of the 46 graduates, data has
been obtained for 28 alumni: 20 graduates work as intrapreneurs, eight graduates as
entrepreneurs.®?

The study programme offers a range of alumni activities, including:

1. Business Consultation (Entrepreneurship): Regular activities are held to address the needs
of alumni in business development efforts, including independent ventures, group ventures
and business families.

62 see self-evaluation report, p. 67
63 see self-evaluation report, p. 67
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2. Career Consultation (Intrapreneurship): Regular activities are held to address the needs of
alumni in career development, particularly at the preparation stage for entering the professional
world. These include guidance on job interviews, portfolio optimisation, and so on.

3. Job Vacancies Information: Alumni can access job vacancy information via the alumni
website and also through communication media in the form of instant messaging. Alumni can
access real-time job vacancy information.

4. The discussion forum is an online platform where alumni can engage in discussions and
share their experiences. Joint discussion forums with alumni are held on a semesterly basis.
The primary objective of the discussion forum is to obtain up-to-date information from alumni
and input from alumni regarding the development of the learning process in the study
programme.

Alumni involvement in the development of study programmes includes:

1. Inauguration: An annual event organised by the study programme, which aims to facilitate
the transition of students into alumni status. Communication science graduates can join the
Communication Science Alumni Association (ILUMINASI) and receive information from the
alumni association administrators and study programme alumni coordinators. ILUMINASI
plays a pivotal role in the inauguration process, welcoming new alumni into the association.
2. Podcast Alumni: The ALUS (Successful Alumni) podcast series is broadcast on a regular
basis. The Communication Science study programme's Alumni Podcast can be accessed via
Spotify and Noice with a Comrade on Campus account.

3. Tutor: The programme offers alumni the opportunity to act as tutors in a skills, practicum, or
project-based learning process. This allows students to gain inspiration and specific practical
expertise from individuals who are experienced in their fields.

Appraisal:

Career counselling and placement services are offered to the students and graduates to
promote their employability. University Ciputra (UC) provides sufficient resources and
specific units where useful information is provided to the students.

Furthermore, an alumni organisation has been set up with the aim of developing an alumni
network.

Does not
meet quality

Exceeds

Exceptional|  quality

requirements requirements

451 Career counselling and placement
service

4.5.2 Alumni Activities X

4.5 Financing of the study programme (Asterisk Criterion)

As a private university, Universitas Ciputra finances its activities through tuition fees paid by
students and external sources such as the government or other institutions, as well as non-
tuition fee revenue through the Revenue Generating Unit (RGU).
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Bachelor of Design

In 2022/2023, the government provided approximately IDR 700,000,000 in funding for the
lecturer team research. In 2023/2024, the study programme received a Matching Fund Grant
from the government and industry, amounting to IDR 1,000,000,000. Furthermore, the study
programme benefits from industry sponsorship. In addition to financial support from industry
partners, BoD also received in-kind grants from partner universities to participate in exhibitions
held by those institutions. These grants allowed BoD to participate at international design
exhibitions. Additionally, funds are generated through the Revenue Generating Unit, managed
by the centre. Each centre prepares a work programme in accordance with the products and
services it provides. The School of Creative Industry comprises nhumerous centres offering a
diverse range of services, including graphic design, fashion, interior architecture, and research.
Each centre generates revenue through a variety of approaches, including the provision of
design services, consulting, training, and event organisation.

Bachelor of Communication

Since its founding, the UC Communication Science study programme has received
government funding for both lecturers and students.®* Furthermore, BoC frequently receives
sponsorship from various industries for student activities and study programmes.

Appraisal:

Taking into account the documents provided by UC and the additional information gathered
during the digital site visit, it is very plausible that the financing of both study programmes
is appropriate. The income related to the programme ensures that each cohort of students
starting within the accreditation period can complete the study programme.

Exceeds Does not
Exceptional|  quality meet quality
requirements requirements

4.6* Financing of the study programme
(Asterisk Criterion)

64 see self-evaluation report, p. 69
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5. Quality assurance and documentation

Quality assurance and quality development with respect to contents,
processes and outcomes (Asterisk Criterion)

Quality assurance management at UC is carried out by the Quality Assurance (QA)
Department, which is an independent unit that is responsible to the Rector. QA was formed in
2008 based on a Rector's Decree.®® In carrying out its duties, QA plays a role in managing
academic quality and non-academic quality. In its management, QA cooperates with all
departments, both study programme and non-study programme departments. The
responsibilities of the QA department are listed in a Rector's Decree as well.®® QA also
manages the determination of strategic strategic plan documents (renstra). The departmental
strategic plan is then passed down to the individual BSC (Balanced Scorecard) as an indicator
for assessing the performance of each employee.

In carrying out the quality assurance system, UC uses the PPEPP cycle which consists of:
Determination, Implementation, Evaluation, Control and Improvement.

The document determination stage is carried out throughout the year to ensure that all
documents are updated according to developments. The determination of SPMI documents
regulated in the DMS includes all documents that guarantee academic and non-academic
quality. The preparation of the DMS is influenced by several factors, namely: external
regulations/standards, organisational structure, and the vision and mission of the institution.
The external regulations/standards used are the national accreditation instruments BAN-PT
and LAM, international accreditation/certificate instruments AUN-QA, AACSB, IABEE, EQUIS,
and others. Apart from that, also from ISO standards, both ISO 9001:2015 concerning Quality
Management Systems and ISO 21001:2018 concerning Educational Organization
Management Systems.

In addition to the determination of procedural documents, QA also manages the determination
of the strategic strategic plan document (renstra). Strategic plan documents are prepared at
the university level which are then passed on to faculty strategic plans, study programs and
departments of non-study programs. Strategic planning for all departments in line with
university strategic plans to ensure the achievement of all indicators. The departmental
strategic plan is then lowered into the individual BSC as an indicator for evaluating the
performance of each employee.

In the implementation stages carried out throughout the year referring to the stipulated SPMI
document. Implementation of quality assurance is carried out evenly in all UC work areas
starting from Tridharma activities, cooperation, finance, human resources (HR), and
infrastructure. This implementation is also supported by an integrated system, namely Ciputra
Education Digital Experience (cis.uc.ac.id). Integrated system development continues to be

65 see ,, Rector's Decree No. 010a/Kep.R/UC/VII1/2008 concerning the Establishment of a Quality
Assurance Office (QA Department) and an Internal Quality Assurance System (IQAS) at Universitas
Ciputra“, August 1, 2008

66 see ,, Rector's Decree No. 052/UC-REC/Kep/V/2023 concerning Organizational Structure and
Determination of Organizational Functions, Duties, Responsibilities and Authority at University Level,
May 26, 2023
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carried out to ensure the implementation of the quality assurance system and make it easier
to monitor all activities carried out.

The evaluation stage is carried out periodically. Evaluation is also carried out through CSS
where there are nine types of surveys, namely: vision-mission survey, new student survey,
courses survey, service survey, exit survey, tracer study, user survey, partner survey, and
employee survey. Evaluating student workload is carried out through course surveys for all
students, carried out twice in one semester.

At the stage of controlling the implementation of standards is carried out with the Improvement
Box (i-Box) system. The Improvement Box is a system developed to follow up on the findings
from the results of the evaluation process carried out. Within the i-Box mechanism, root cause
analysis is carried out and a follow-up plan is determined. |-Boxes can arise from internal and
external audits, complaints/suggestions from internal and external parties, customer
satisfaction survey results, achievement indicators that have not been achieved and other
discrepancies that are found daily.

At the improvement stage, management reviews are carried out in stages and periodically.
Tiered, namely management review is carried out starting from the level of study
programme/department, faculty and at the university level. Management reviews are carried
out periodically, namely every month through monthly monitoring and evaluation, mid meeting
and meeting. In addition, also through the process of training, benchmarking, certification and
accreditation.

Instruments of quality assurance
Evaluation by students

The process of evaluating student satisfaction through the four surveys is carried out regularly
via website.®” All procedures for conducting satisfaction surveys are regulated in the
University’s documents.®® There is a Student Survey that measures the satisfaction with
student services.

Measurement of learning implementation is carried out twice per semester. Service Survey is
a survey conducted periodically every year with the target of surveying active students in the
fourth semester (undergraduate programme) of the current year to measure the level of
student satisfaction with services and infrastructure. Moreover, there is a graduate survey. The
results of all surveys are documents in a comprehensive system and can be accessed by
students and internal stakeholders. In addition, periodic reviews and modifications of the
survey instruments are carried out based on input from the UC academic community.

Survey results are analysed and a report is made to determine the action item for improvement.
The results of the courses survey are also one of the departmental performance assessments,
evaluated and followed up through strategic plan achievement data.

67 see , https://student.uc.ac.id/“ (last access on June 3, 2024)

68 see , CUSTOMERSATISFACTION SURVEY(CSS) STANDARD”, Document No.: UC/STD/QA/01,
June 22, 2022, see “MANUAL CUSTOMER SATISFACTION SURVEY (CSS)”, Document
No:UC/SOP/QA/03, September 27, 2023
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Evaluation by faculty

Quality control by the faculty is carried out regularly through employee surveys, management
reviews, and a tool named “i-Box”.

Employee survey is an annual survey conducted online to obtain employee feedback on
organizational management, infrastructure, research, and community service. This evaluation
is carried out to ensure the suitability of the quality of faculty members. In addition to evaluating
lecturers, teaching evaluations are carried out twice per semester. The teaching lecturer is
assessed by students, peers, tutors, and the course coordinator. Tutors are assessed by
students and fellow tutors. The results of the teaching evaluation are recorded and can be
accessed by relevant stakeholders (e.g. the Head of Study Program, the Dean, Quality
Assurance).

Coordination, review, and performance evaluation in the form of management reviews are
carried out periodically (weekly/monthly). Periodic improvements resulting from coordination
are followed up via “i-box”, which is a feature in CIS. This is provided for the UC academic
community, as well as the wider community, to enable them to provide suggestions or
complaints regarding learning, services, and infrastructure. Both students and staff can follow
up the process that is being carried out as well as the results of the proposals they provide.

Bachelor of Design

Focus group discussions (FDG) are carried out on a regular basis, every six months, in order
to ensure continued quality. It is conducted with representatives from each current class, led
by the department QA and the person in charge of department learning. The results of these
evaluations are discussed at the study programme's monthly meetings.

Bachelor of Communication

Evaluations are carried out in monitoring and evaluation forums which are held regularly at the
beginning of every month. This encompasses all aspects of UC leadership. Each study
programme (including BoC) was evaluated in terms of the implementation of learning and
management of the department (including the performance of lecturers and academic staff).
In addition, a survey is conducted to evaluate the performance of study programme managers.

External evaluation by alumni, employers and third parties

External evaluation of alumni, graduate employers, and collaboration partners is carried
out regularly through tracer studies, user surveys, and partner surveys. To carry out the
Tracer Study the Student and Alumni Bureau (BMA) cooperates with the student affairs
coordinator and study programme alumni. The Tracer Study is carried out every year in
an online format. Tracer studies are conducted periodically each year with a targeted
survey of graduates who graduated one year prior to the tracer study period. The
distribution of the questionnaire is carried out in several ways, e.g. using email or social
media.

The tracer study also includes some additional questions to meet internal evaluation
needs, such as questions about alumni interest in supporting the progress of the
university. The search results are documented and communicated through online reports

Programme Description and Appraisal in Detail
© FIBAA-Assessment Report Page 82



on CEdX. These can be used as input for conducting internal evaluations of the
programme in the form of curriculum quality development.

In order to determine the level of satisfaction of work partners with regard to graduate
performance, the study programme supported by the BMA carries out a user survey. The
user survey is conducted every year. The results of the analysis are presented in periodic
reports every year, which are then used as a basis for improvements in the curriculum
development process and the teaching system. The survey instruments and reports have
undergone validity and reliability testing by the Quality Assurance Office.

Bachelor of Design

Focus Group Discussions (FGD) are carried out periodically once a year. Opportunities for
improvement derived from the survey results become part of the next semester or year
operational planning cycle at programme level, as well as future curriculum and teaching
system improvements. The performance and alumni survey process and resulting analysis
ensure that improvement actions effectively address any opportunities for improvement
identified through the survey process. Evaluations and suggestions from survey users are then
communicated. Alumni users who are not in Surabaya are invited to complete an online user
survey.

Bachelor of Communication

User surveys are conducted every year. The survey results are used as a basis for improving
services, teaching systems and the curriculum. Evaluations and suggestions from survey users
are conveyed online. To determine the level of satisfaction of activity partners in the Tridarma
field a Partner Survey is conducted as well.

Programme documentation
Programme description (Asterisk Criterion)

For both study programmes

General information regarding both study programmes (e.g. curricula, courses, activities,
regulations) can be found on the University’s website.®® Furthermore, social media (e.g.
Instagram) is used to publish programme descriptions.

Information on activities during the academic year

Firstly, there are annual reports and publications, provided to students and external partners.
The University and both study programmes use a wide range of digital formats to deliver
information on their activities during the academic year, e.g. the University’s website, social
media tools, a learning management system.

69 see ,https://uc.ac.id” (last access on June 3, 2024)
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Appraisal:

A quality assurance and development procedure, which systematically and continuously
monitors and develops the quality of the programme with respect to its contents, processes,
and outcomes, has been set up. It takes into account the evaluation results and the analysis
on student workload, success rate, and graduate employment as well as the profile of the
student population. Faculty members and students participate to assess the quality assurance
and development procedures. Responsibilities are clearly defined.

Evaluation by the students and quality control by the faculty is carried out on a regular basis
and in accordance with a prescribed procedure; the outcomes are communicated to the
students and provide input for the quality development process. Same applies to the external
evaluation. For instance, there is a specific box for complains.

The study programme’s content, curriculum and examination scheme have been suitably
documented and published (e.g. course plan, exam regulations, and learning management
system).

Universitas Ciputra regularly publishes current news and information — both quantitative and
qualitative — about the study programme. One platform for this is, among others, the
University's website.

Exceeds Does not

Exceptional|  quality
requirements

meet quality
requirements

5.1*  Quality assurance and quality
development with respect to contents,

processes and outcomes (Asterisk X
Criterion)

5.2.1 Evaluation by students X

5.2.2 Evaluation by faculty X

5.2.3 External evaluation by alumni, ~
employers and third parties

5.3.1* Programme description (Asterisk x
Criterion)

5.3.2 Information on activities during the x

academic year
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Quality profile

HEI: Universitas Ciputra Surabaya

Bachelor programme: 1. Bachelor of Design (BoD) - Visual Communication Design
2. Bachelor of Communication (BoC) - Communication Science

Exceeds Does not

Exceptional quality meet quality
requirements requirements

\Objectives

1.1* Objectives of the study programme «
(Asterisk Criterion)

1.2* International orientation of the study X
programme design (Asterisk Criterion)

1.3.1 Positioning of the study programme in »

the educational market

1.3.2 Positioning of the study programme on
the job market for graduates X
(,Employability*)

1.3.3 Positioning of the study programme

within the HEI's overall strategic concept X
2.1* Admission requirements (Asterisk Criterion) X
2.2 Counselling for prospective students X
2.3* Selection procedure (if relevant) X
2.4(*)  Professional experience (if relevant;
Asterisk Criterion for master
programmes that require professional X
experience)
2.5* Ensuring foreign language proficiency ”
(Asterisk Criterion) condition
2.6* Transparency and documentation of
admission procedure and decision X
Asterisk Criterion
K] Contents, structure and didactical concept
3.1.1*  Logic and conceptual coherence x

(Asterisk Criterion)

3.1.2* Rationale for degree and programme "
name (Asterisk Criterion)

3.1.3* Integration of theory and practice

(Asterisk Criterion) X
3.1.4 Interdisciplinary thinking X
3.1.5 Ethical aspects X
3.1.6* Methods and scientific practice (Asterisk X
Criterion)
3.1.7* Examination and final thesis (Asterisk x
Criterion)

3.2.1* Modular structure of the study X
programme (Asterisk Criterion)
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Exceeds
Exceptional quality
requirements

Does not
meet quality
requirements

3.2.2*  Study and exam regulations (Asterisk
Criterion)
3.2.3* Feasibility of study workload (Asterisk _
Criterion)
3.2.4 Equality of opportunity
3.3.1*  Logic and plausibility of the didactical
concept (Asterisk Criterion)
3.3.2*  Course materials (Asterisk Criterion)
3.3.3 Guest lecturers
3.34 Lecturing tutors
3.4 Internationality
3.4.1* International contents and intercultural
aspects (Asterisk Criterion)
3.4.2 Internationality of the student body
3.4.3 Internationality of faculty X
3.4.4 Foreign language contents
3.5* Multidisciplinary competences and
skills (Asterisk Criterion)
3.6* Skills for employment / Employability

Asterisk Criterion
Academic environment and

framework conditions

4.1.1*  Structure and quantity of faculty in
relation to curricular requirements
(Asterisk Criterion)
4.1.2* Academic qualification of faculty
(Asterisk Criterion)
4.1.3* Pedagogical / didactical qualification of
faculty (Asterisk Criterion)
41.4 Practical business experience of faculty
4.1.5* Internal cooperation (Asterisk Criterion)
4.1.6* Student support by the faculty (Asterisk
Criterion)
4.1.7(*) Student support in distance learning
(only relevant and an Asterisk Criterion «
for blended-learning/distance learning
programmes)
4.2.1* Programme Director (Asterisk Criterion)
422 Process organisation and
administrative support for students and X
faculty
4.3.1(*) Cooperation with HEIs and other

academic institutions or networks
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Exceeds

Exceptional quality
requirements

(Asterisk Criterion for cooperation
programmes)

Does not
meet quality
requirements

4.3.2(*) Cooperation with business enterprises
and other organisations (Asterisk x
Criterion for educational and vocational
programmes, franchise programmes)
4.4.1*  Quantity, quality, media and IT
equipment of teaching and group X
rooms (Asterisk Criterion)
4.4.2* Access to literature (Asterisk Criterion) X
451 Career counselling and placement X
service
45.2 Alumni Activities X
4.6* Financing of the study programme _ «
(Asterisk Criterion)
5 Quality assurance and documentation

5.1* Quality assurance and quality

development with respect to contents,

processes and outcomes (Asterisk X

Criterion)
5.21 Evaluation by students
5.2.2 Evaluation by faculty X
5.2.3 External evaluation by alumni,

employers and third parties X
5.3.1*  Programme description (Asterisk

Criterion) X
5.3.2 Information on activities during the

X

academic year
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