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The FIBAA Accreditation and Certification Committee has taken the following decision: 
 

According to § 7 (6) in conjunction with § 9 (1) in conjunction with § 10 (2) of the FIBAA 

General Terms and Conditions within the framework of procedures for the award of the 

FIBAA Quality Seal for Programmes from January 1, 2021, the study programmes are 

accredited under two conditions.  
 
Period of Accreditation: March 23, 2022 until March 22, 2027. 
 
Conditions: 
 

For Bachelor of Auditing, Bachelor of Business Administration and Bachelor of Economics 
 

Condition 1: The University implements an appropriate assessment of the scientific work in 

the internship report. 

 
All study programmes 
 

Condition 2: The University implements  

a) measures that ensure that students can follow the English language content and 
materials; 
b) an evaluation form that collects student feedback about the workload for each 
course. 

 
 
 
Proof of meeting these conditions is to be supplied by December 22, 2022. 

 
The FIBAA Quality Seal is awarded. 
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Higher Education Institution (HEI): 
Ho Chi Minh City Open University 
Ho Chi Minh City, Vietnam 
  

Bachelor/Master programmes: 
1. Bachelor of Auditing 
2. Bachelor of Business Administration 
3. Bachelor of Economics 
4. Master of Accounting 

 

Qualification awarded on completion: 
1. Bachelor of Auditing  
2. Bachelor of Business Administration 
3. Bachelor of Economics 
4. Master of Accounting 

  



General Information on the Study Programmes 
 

Brief description of the study programmes: 
 

Bachelor of Auditing (BAUD) 

The BAUD programme has been designed to provide the students a broad knowledge in the 

field of professional accounting expected from the International Federation of Accountants. 

The intellectual knowledge includes financial accounting, management accounting, corporate 

governance, business, economic, finance, tax, internal control, audit and assurance, foreign 

language and informatics technology. 

 

Bachelor of Business Administration (BBA) 

The BBA programme is designed to provide students with knowledge and professional 

competence in the field of business administration, and to develop them with political 

qualities and sense of social responsibility. The programme has a balanced basic knowledge 

of business management (HR, operations, marketing), accounting, finance, economics, and 

some additional areas such as law, and IT. For specification, students can choose either 

General Business Administration or Entrepreneurship and Innovation that allows them to 

study deeper in their area of focus. 

 

Bachelor of Economics (BE) 

The BE programme has been designed to educate the bachelors of economics with political 

qualities, and a sense of responsibility to society, have knowledge and professional capacity 

in the field of economics to develop career and themselves in the context of economic 

development and integration of Vietnam. The programme has the following foci: Economics, 

Investment economics, International economics and Public management 

 

Master of Accounting (MACC) 

The MACC programme has been designed for enhancing the accounting profession. The 

curriculum contains theoretical and practical knowledge in the fields of accounting as well as 

additional multidisciplinary courses such as philosophy, research methods, economics, 

finance, auditing and management. Two main directions of job expectations are to work as 

accounting specialists, managers at all levels at enterprises, or at domestic and international 

organisations, and to pursue research, teaching and consultancy jobs 

 

Type of study programme: 
BAUD, BBA, BE: Bachelor programmes 

MACC: Master programme 

 

Projected study time and number of credits assigned to the study programme: 
BAUD: 4 years, 126 CUs1/ 252 ECTS credits  

BBA: 4 years, 125 CUs/250 ECTS credits 

BE: 4 years, 126 CUs/252 ECTS credits 

MACC: 2 years, 60 CUs/120 ECTS credits 

 

Mode of study: 
For all programmes: full-time 
 

                                                           
1
 Credit units according to the Vietnamese credit system. For more information see chapter 3.2. 



Didactic approach: 
For all programmes: study programme with obligatory class attendance  
 

Double/Joint Degree programme: 
For all programmes: no  

 

Scope (planned number of parallel classes) and enrolment capacity:  
The total number of studentôs position ñquotaò is set by the Ministry of Education and Training 

(MOET) for each programme each year. 

 

Programme cycle starts in: 
Summer and Fall Academic Terms 

 

Initial start of the programme: 
BAUD: 2017 

BBA: 1990 

BE: 2004 

MACC: 2019 

 

Type of accreditation: 
For all programmes: initial accreditation  

 

 
  



Procedure 
A contract for the initial accreditation of the Bachelor of Auditing, Bachelor of Business 

Administration, Bachelor of Economics and Master of Accounting was made between FIBAA 

and Ho Chi Minh City Open University on April 20, 2021. On October 4, 2021, the HEI 

submitted a self-evaluation report, which included a detailed description of the programmes 

and further documents in order to prove that the criteria for programme accreditation are met. 

At the same time, FIBAA appointed a review panel. The HEI has agreed with the chosen 

experts. The panel consisted of2: 

Prof. Dr. Felicitas G. Albers 

Hochschule Duesseldorf, University of Applied Sciences, Germany 

Professor em. of General Business Administration 

 

Stefania Cacciatore 

University of Muenster, Germany 

Students of Business Administration (M.Sc.) with Major Management and Minor Marketing 

 

Prof. Dr. Andree Elsner 

Technische Hochschule Luebeck, University of Applied Sciences, Germany 

Professor of General Business Administration 

 

Ilja Kogan 

Wayfair GmbH, Berlin, Germany 

Senior Product Manager 

 

Dr. Vo Dai Nhat 

Ho Chi Minh City University of Technology 

Acting Vice Head of Testing and Quality Assurance Office / Lecturer in Master course and 

Doctor courses 

 

Prof. Dr Barbara Schnieders 

European University of Applied Sciences EUFH, Bruehl, Germany 

Professor of European Economics 

 

 

FIBAA project manager: 

Adriane Janosch 

 

 
The assessment is based on the self-evaluation report, amended by further documents, as 

requested by the panel, and an online conference (because of the Covid-19 pandemic). The 

online conference took place on November 30 till December 2, 2021 via the video 

conferencing tool Zoom. At the end of the online conference, the panel has given a short 

feedback on its first impressions to representatives of the HEI. 

 

                                                           
2
 The panel is presented in alphabetical order. 



The assessment report based on this was delivered to the HEI for comment on February 25, 

2022. The statement on the report was given up on March 7, 2022, it has been taken into 

account in the report on hand. 
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Summary 

The Bachelor of Auditing, Bachelor of Business Administration, Bachelor of Economics and 

Master of Accounting offered by Ho Chi Minh City Open University fulfil with few exceptions 

the FIBAA quality requirements for bachelor programmes and can be accredited by the 

Foundation for International Business Administration Accreditation (FIBAA) for five years 

starting on March 23, 2022 and finishing on March 22, 2027, under conditions. The 

programme is in accordance with the national and the European Qualification Frameworks 

and the European Standards and Guidelines in their applicable version valid as of the time of 

the opening of the procedure, and in accordance with the Bologna Declaration. 

 
 

For Bachelor of Auditing, Bachelor of Business Administration, Bachelor of 

Economics: 
The panel members identified need for improvement regarding the following aspects 

Examination and final theses (concerning the voluntary thesis) and Quality assurance and 

quality development (concerning the lack of workload survey and the need for further 

measures for English language courses)3. They recommend the accreditation on condition of 

meeting the following requirements:  

¶ Condition 1 (see chapter 3.1): 

The University implements an appropriate assessment of the scientific work in the 
internship report.  
 

¶ Condition 2 (see chapter 5.1): 

The University implements  

a) measures that ensure that students can follow the English language content and 
materials; 
b) an evaluation form that collects student feedback about the workload for each 
course. 
 

  

For Master of Accounting: 

The panel members identified need for improvement regarding the following aspect Quality 

assurance and quality development (concerning the missing workload survey and measures 

for English speaking courses)4. They recommend the accreditation on condition of meeting 

the following requirement:  

¶ Condition 1 (see chapter 5.1): 

a) measures that ensure that students can follow the English language content and 
materials. 
b) an evaluation form that collects student feedback about the workload for each 
course. 

 

Proof of meeting these conditions is to be submitted by December 22, 2022.  
 

The quality requirement that has not been fulfilled ï internationality of the student body 

(chapter 3.4) ï is not an asterisk criterion and therefore does not lead to a condition. The 

measures the HEI takes to solve the identified problem are to be considered during the re-

accreditation. 

                                                           
3
 These aspects are asterisk criteria which means that they are essential for the study programme. 

4
 These aspects are asterisk criteria which means that they are essential for the study programme. 
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The panel members also identified several areas where the programmes could be further 
developed:  

¶ The panel recommends that a separate strategy plan on internationalisation be 

developed for the respective study programmes, which not only focuses on the 

international curricular content of the programmes, but also addresses other 

categories such as incoming - outgoing students and compiles all the categories 

relevant to internationalisation for the programmes (see chapter 1.2). 

¶ With regard to the internationalisation of the University, the panel recommends 

engaging even more international guest lecturers (see chapter 3.3).  

¶ The panel recommends  

a) entering into more cooperation with various international HEIs to promote 

student exchanges that also bring full-time international students to HCMCOU 

and vice versa and  

b) to consider further measures to provide more support for national students 

to go abroad (see chapter 3.4.1) 

¶ The panel strongly recommends that  

a) in courses where English or English material is primarily used, additional 

material in Vietnamese is made available for students who have difficulty 

understanding English and, if necessary, that further measures be established 

to assist them and ensure comprehension of the materials. 

b) to support students who wish to further optimise their English speaking 

skills with additional materials and, if necessary, further measures (see 

chapter 3.4.4). 

 
The measures that the HEI takes in order to implement the recommendations of the panel 

members will have to be considered during the re-accreditation. 

 

There are criteria in which the programmes exceed the quality requirements:  

¶ Skills for employment / Employability (see chapter 3.6), 

¶ Student support by the faculty (see chapter 4.1), 

¶ Alumni Activities (see chapter 4.5). 

 

 

For the overall assessment of the programme, please refer to the quality profile at the end of 

this report. 
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Information 

Information on the Institution  
 
Ho Chi Minh City Open University (HCMCOU) is a public institution, offering multidisciplinary 

programmes in both undergraduate and postgraduate levels. HCMCOU is one of the first two 

universities5 of Vietnam that has allowed open enrolment into the Bachelor programmes 

since 1990. It is also one of the first two universities of Vietnam that provides distance 

learning programmes in addition to the conventional face to face programmes. HCMCOU 

was founded on June 15, 1990 according to the Decision No. 451/Ttg signed by the Minister 

of Education and Training. In 2017, HCMCOU was institutionally accredited by the Center of 

Education Accreditation (CEA), Ho Chi Minh City (HCMC). 

 

Currently, HCMCOU offers 26 Bachelor programmes, ten advanced Bachelor programmes, 

twelve Master programmes and five Doctor of Philosophy (PhD) programmes. There are 

more than 13,000 full-time students, more than 10,000 part-time students and 600 teaching 

staff. 

 

The HCMCOU commits itself to contribute and promote knowledge to society by offering the 

upmost flexible and accessible methods of delivery. By 2023 the HCMCOU intends to 

become one of the leading public multi-disciplinary universities in Vietnam focusing on 

practice-orientation, universalising knowledge and civic engagement, as well as on distance 

education programmes achieving the Southeast Asia standards (cf. self-evaluation reports p. 

1).  

 
HCMCOU has twelve faculties in the fields of economics-management, technology and 

social sciences and humanities. The University has two types of training: full-time 

(mainstream system) and continuing education including in-service and distance education 

(both face-to-face and online). The University has awarded more than 100,000 Bachelorôs, 

2,541 Masterôs, and 7 Doctorôs degrees (cf. self-evaluation reports p. 1). 

 

Table 1: HCMCOU faculties 

Names of faculty Year established 

Faculty of Accounting and Auditing 2003 

Faculty of Biotechnology 1991 

Faculty of Business Administration 1990 

Faculty of Civil engineering 1992 

Faculty of Economics and Public management 2007 

Faculty of Finance-Banking 2005 

Faculty of Foreign Languages 1990 

Faculty of Information Technology 1990 

Faculty of Law 2015 

Faculty of Sociology ï Social work ï Southeast Asian Studies 1991 

Graduate School 1992 

School of Advanced Studies 2006 

                                                           
5
 HCMCOU and Ha Noi Open University 
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The Faculty of Accounting and Auditing (FAA) of HCMCOU was established in 2010, which 

is separated from the Faculty of Accounting, Finance and Banking. In this faculty the 

Bachelor of Auditing (BAUD) programme is offered since 2017.  

 

Established in 1990 as one of the first faculties offering undergraduate programmes in 

business administration in Vietnam, the Faculty of Business Administration (FBA) is currently 

providing study programmes in business administration at all levels, and at various areas 

such as international business, marketing, human resource management, tourism 

management, and logistics and supply chain management at bachelorôs level. FBA currently 

has around 1,500 on-site students and 8,000 students studying in a distance learning format. 

The Bachelor of Business Administration is offered at this faculty since 1990 (cf. self-

evaluation report BBA p. 5).  

 

The Faculty of Economics and Public Management (FEP) is ranked as TOP 11 among the 

most economic and financial institutions in Vietnam by RePEc/IDEAS. HCMCOU Bachelor of 

Economics (BE) programme was approved by the Ministry of Education and Training 

(MOET) with the Decision No. 4066 on 01/08/2003. It had its first intake in 2004 (cf. self-

evaluation report BE pp. 6-7). 

 
The Graduate School (GS), founded in 1992, is one of the longest-established faculties of 

the University and in charge of providing postgraduate programmes at the Master and 

Doctorate levels. The Graduate School has 1,000 Master students of the local programmes, 

more than 100 students of the joint Master programmes, and 57 PhD students. The Master 

of Accounting programme is running since 2019 (cf. self-evaluation report MACC p. 5).  
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Statistical data  
 

Table 2: Statistical Data: Bachelor of Auditing 
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Table 3: Statistical Data: Bachelor of Business Administration  
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Table 4: Statistical Data: Bachelor of Economics 
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Table 5: Statistical Data:  Master of Accounting 

 

 
 

 

Appraisal 
 
The statistical data show that HCMCOU is selective in choosing its students and that only 

about 8-10 % of applicants are admitted to the Bachelor programmes. HCMCOU explains 

this by setting high requirements for applicants to guarantee that qualified students are 

admitted. 

 

Although some steps have been taken to increase the number of foreign students, there are 

still no foreign students. Here, the panel still sees need for improvement (see more in chapter 

3.4). 
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Programme Description and Appraisal in Detail 

1. Objectives 

1.1 Objectives of the study programme (Asterisk-Criterion) 

For all study programmes 

 
According to the University, the programmes have been developed based on the guidelines 

of Ministry of Education and Training (MOET), those of HCMCOU and surveys of the 

stakeholders. In addition, the requirements of the current Vietnam Qualification Framework 

and Europe Qualification Framework are also taken into consideration. The Bachelor 

programmes correspond to level 6, which is equivalent to a Bachelor's degree in the VQF. 

The master programme corresponds to level 7. 

 

Bachelor of Auditing (BAUD) 

 
The BAUD programme aims to equip students with knowledge, skills as well as autonomy 

and responsibility. The study programme shall provide students with proficient auditing and 

business knowledge, practical professional skills, social responsibilities, political qualities and 

ethical attitudes so that they can start their career locally or internationally upon completion 

of the programme, and continuously improve it as well as their personal values. The 

objectives of the BAUD programme (PO) are reflected in the competency levels of students 

after graduation with programme learning outcomes (PLO), with details presented in the 

following table. 

 

Table 6: BAUD programme objectives & learning outcomes 

Programme objectives  Programme learning outcomes 

Knowledge 

PO1 The programme provides the 

basic knowledge about nature, 

society and humanity which is 

used for professional development 

as well as self-improvement. 

PLO1 

Students demonstrate basic knowledge of 

natural sciences and mathematics to 

analyze and solve problems that arise in 

work and life. 

PLO2 

Students demonstrate basic knowledge 

about politics, law, economics and social 

sciences, humanities to explain and analyze 

issues in work and life. 

PO2 The programme provides 

theoretical and practical 

knowledge in the fields of 

economics, law, management, 

finance and auditing to solve 

professional issues. 

PLO3 

Students apply fundamental knowledge in 

the fields of economics, law, management 

and finance to realise the environment in 

which professional accountants operate. 

PLO4 

Students apply technical knowledge to deal 

with professional issues in-line with 

national and international guidelines.   
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PLO5 

Students apply supplementary knowledge 

of accounting and auditing in solving 

professional issues. 

PLO6 
Students analyse specialised issues closely 

related to professional accounting and 

auditing. 

Skills 

PO3 The programme helps 

learners to develop cognitive 

skills, professional practice skills 

and necessary communication 

skills in auditing in order to carry 

out professional tasks in their 

positions. 

 

PLO7 

Students demonstrate intellectual skills and 

critical thinking on dealing with 

professional tasks.  

PLO8 

Students can carry out professional tasks in 

the field of financial accounting and tax 

accounting. 

PLO9 
Students can carry out professional tasks in 

the field of management accounting. 

PLO10 

Students can carry out necessary skills to 

practise basic profession tasks in audit and 

assurance. 

PLO11 
Students have effective communication and 

IT skills in the integration environment. 

Autonomy and responsibilities 

PO4 The programme trains 

learners to have capacity to work 

independently as well as in groups 

in changing working conditions. 

Learners are able to take personal 

responsibility and responsibility 

to the group in guiding, spreading 

and disseminating knowledge in 

accounting and supervising others 

in performing missions. 

PLO12 
Students demonstrate the ability to work 

independently as well as in teams. 

PLO13 

Students demonstrate the ability to 

organize work, learn and develop 

themselves. 

PO5 The programme helps 

learners build a sense of 

responsibility towards individuals, 

communities as well as a sense of 

serving the country and 

professional ethics. 

PLO14 

Students demonstrate responsibility for 

selves and community, and professional 

ethics. 

 

The BAUD programme graduates are expected to work in private or public sectors of various 

industries, such as banking, finance, insurance, accountancy, and professional accounting. 

Graduates can provide their service as a/an Book-keeper, Audit assistant, Financial staff, 

Accounting consultant, Internal auditor, or Staff of Audit committee, and Fixed assets, 
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Inventory, Receivables, Payables, Pay-roll, Cost, and/or Tax Accountants cf. self-evaluation 

report BAUD p. 7). 

 

Bachelor of Business Administration (BBA) 

 

The BBA programme at HCMCOU is designed to provide students with knowledge and 

professional competence in the field of business administration, and to develop them with 

political qualities and sense of social responsibility to develop their careers and themselves 

in the context of integration and development of the country. Students are equipped with the 

basic knowledge of nature, society and people to serve for professional development and 

self-improvement, from which they can acquire professional knowledge well. In addition, the 

programme also provides students with theoretical and practical knowledge of management: 

strategic management, quality management, sales management, human resource 

management, financial management, marketing as well as the necessary skills of a leader so 

that students can solve professional issues in human resources, marketing, business, sales, 

communication, research and develop products in the enterprise (cf. self-evaluation report 

BBA p. 8). 

 

Upon completing the programme, students should be able to adapt to changes in the 

business environment; meet the development needs of society; be capable of planning, 

implementing, and operating business activities in the enterprise; be able to create and 

operate new businesses effectively. The BBA programme aims to equip students with three 

groups: knowledge, skills, self-reflection and responsibility. The six objectives of the BBA 

programme (PO) are reflected in the competency levels of students after graduation with 

programme learning outcomes (PLO), with details presented in the following tables. 

 

Table 7: BBA programme objectives 
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Table 8: BBA learning outcomes 
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Bachelor of Economics (BE) 

 
Upon successful completion of the BE programme, graduates are qualified to succeed in 

economics-related careers in a wide range of economic sectors, as well as in international 

work environments. In addition, they can continue studying in advanced study programmes. 

The programme aims to equip students with three groups of content: knowledge, skills, 

accountability and responsibility. The objectives of the BE programme (PO) are reflected in 

the competency levels of students after graduation with programme learning outcomes 

(PLO), with details presented in the following table. 

 

Table 9: BE programme objectives & learning outcomes 

Knowledge 

PO1: The BE programme provides the profound knowledge about nature, society and 

people for career development and self-improvement. 

PLO1: Students can apply basic knowledge of mathematics, informatics and natural 

sciences to analyze and solve work and life issues. 

PLO2: Students can apply basic knowledge of politics, law, economics and social 

sciences and humanities to explain and analyze work and life issues. 

PO2: The BE programme provides the theoretical and practical knowledge of economics 

to help solve professional issues. 

PLO3: Students can apply basic knowledge of economics that has been trained relevantly. 

PLO4: Students can apply basic knowledge of economics to solve professional issues. 

PLO5: Students can apply professional knowledge to solve issues in the fields of 

economics, investment economics, international economics and public management. 

PLO6: Students can apply complementary interdisciplinary knowledge to solve 

professional issues. 

PO3: The BE programme develops cognitive skills, professional practice skills and 

necessary skills in communication - behavior in the economic field to perform 

professional tasks commensurate with job positions. 

PLO7: Students can solve complex professional issues in the field of economics. 

PLO8: Students have professional practice skills in the specialized field. 

For Economics direction 

PLO8.1 Collect, process and analyze industry and business economic information. 

PLO8.2 Identify the growth potential of organizations and businesses. 

PLO8.3 
Consult and evaluate local socio-economic development programs and 

projects. 

For Investment Economics direction 

PLO8.1 Evaluate financial products, including equity securities and debt securities. 

PLO8.2 Evaluate and make investment decisions. 

PLO8.3 
Consult investment portfolio and evaluate the results of an investment 

portfolio for clients. 

For International Economics direction 

PLO8.1 Calculate the relevant costs of a particular import-export shipment. 

PLO8.2 Conduct operations related to documents in the field of import and export. 

PLO8.3 Identify and evaluate the effectiveness of foreign trade contracts in practice. 

For Public Management direction 

PLO.8.1 
Analyze and evaluate economic and management events qualitatively and 

quantitatively. 

PLO.8.2 Write reports; setup, defense and evaluate projects. 

PLO.8.3 Perform professional tasks to organize, manage and operate activities at work 
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PLO9: Students can communicate effectively and work in an integrated environment. 

PO4: The BE programme enhances the ability to work independently and in teams in the 

changing working environment, take individual and group responsibility for guiding, 

propagating and disseminating knowledge of economics and supervising others 

performing their tasks. 

PLO10: Students can work independently and in teams in the changing working 

environment 

PLO11: Students can organize work and improve themselves. 

PO5: The BE programme develops responsibility for the community, consciousness of 

serving the country, and professional ethics. 

PLO12: Students have a sense of responsibility and professional ethics. 
 

Master of Accounting (MACC) 

 
The MACC programme equips students with in-depth knowledge and integrated skills in 

professional accounting and the related disciplines in order to analyse, evaluate and provide 

solutions to routine and emerging problems in an increasingly global and dynamic business 

environment. The MACC programme has five programme objectives (PO) that are reflected 

via eight programme learning outcomes (PLOs) as follows: 

Table 10: MACC programme objectives & learning outcomes 
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Upon successful completion of the course, the graduates are able to work as (cf. self-

evaluation report MACC p. 10): 

¶ accounting managers at all kinds of businesses and other organisations; 

¶ professional accountants, internal auditors, tax auditors at auditing firms, tax 

departments, companies and other organizations; 

¶ analysts and consultants at investment funds, finance companies as well as auditing 

firms; 

¶ researchers and lecturers at colleges/universities and research institutes. 

 

Appraisal:  
 
The panel formed the view that with no doubt, HCMCOU puts a great emphasis on the 

employability of its graduates (see chapter 3.6). Therefore, the qualification objectives are 

explained and convincingly presented in relation to target group, targeted professional fields, 

and societal context of the discipline. The programmesô objectives embrace academic 

proficiency, comprehensive employability, as well as the development of the individual 

studentôs personality. The panel is convinced that the programmeôs objectives correspond 

with the aspired level at graduation and that they take into account the requirements of the 

national qualifications framework of Vietnam. 

 

  
Exceptional  

Exceeds 

quality 

requirements 

Meets quality 

requirements 

Does not 

meet quality 

requirements 

n.r. 

1.1* Objectives of the study programme 
(Asterisk Criterion) 

  X6   

 

 

1.2 International orientation of the study programme design (Asterisk 
Criterion) 

Bachelor of Auditing (BAUD) 
 

According to the Universityôs vision, mission statement, and policies it is stated that 

internationalisation is one of their core values; hence, the study programme was designed 

and has been being developed with international orientation (cf. self-evaluation report BAUD 

p. 6).  

 

Firstly, the programme refers to the expected learning outcomes suggested by the 

International Federation of Accountants (IFAC) and objectives similar to the programme 

objectives of Oxford Brookes University (Great Britain). While designing the curricula the 

auditing programmes of worldwide recognised programmes from professional bodies, such 

as ACCA7, CPA8 Australia and VACPA9, and ICAEW10 are referred to, therefore the BAUD 

students have opportunities to acquire their professional certificates while finishing the 

programme (cf. self-evaluation report BAUD p. 6). 

 

                                                           
6
 All programmes. 

7
 Association of Chartered Certified Accountants. 

8
 Certified Public Accountants. 

9
 Vietnam Association of Certified Public Accountants. 

10
 Institute of Chartered Accountants in England and Wales. 
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Secondly, compulsory and selective English-based courses, especially accounting and 

auditing ones, have been being added to the programme or updated in accordance with 

latest international standards, after consulting with professional bodies, such as Association 

of Chartered Certified Accountants (ACCA), and Certified Public Accountants (CPA). For 

example, there are self-developed English-based courses being provided on fundamental, 

intermediate and advanced level, such as Principles of Accounting, and International 

Accounting 1 and 2. Furthermore, Accountants in Business, Fundamental of Management 

Accounting 1 and 2, Fundamental of Financial Accounting 1 and 2, and Audit and Assurance 

1 and 2 are certified courses from ACCA (cf. self-evaluation report BAUD p. 6). 

 

Thirdly, the academic staff has vast and diverse professional experience and skills, and 

educational background with internationally recognised qualifications from Australia, the UK, 

the USA, and other developed countries. Last but not least, The BAUD programme at 

HCMCOU especially encourages the students to use English materials in addition to the 

Vietnamese materials. Moreover, Vietnamese materials are also developed through 

reference to foreign documents. 

 

Bachelor of Business Administration (BBA) 

 

The programme content is benchmarked with three undergraduate programmes in Business 

Administration of other countries as reference. The programme of National University of 

Singapore, that of University of Queensland, Australia, and that of University of 

Southampton, UK are deliberately chosen as representatives of different continents of the 

world. The programme objectives, programme learning outcomes, the compulsory and 

elective courses provided as well as the course content are referred to keep HCMCOU BBA 

programme to be compatible to the international standards (cf. self-evaluation report BBA p. 

10). 

 

Second, the staff in charge of teaching, giving seminars, and supervising the internship 

reports is highly international-oriented. Most of the lecturers graduated from foreign 

universities. The academic staff teaching in the programme is mostly graduated overseas, 

including England, France, United Stated, Australia, and New Zealand. The ratio of lecturers 

graduated from abroad is 32/57 (56.14 %). They are able to teach courses both in 

Vietnamese and English (cf. self-evaluation report BBA p. 11). 

 

Third, experienced foreign lecturers are regularly invited to give lectures on thematic subjects 

and participate in research projects. Staff and students exchange is organised regularly 

between the Faculty of Business Administration (FBA) and partner institutions, especially 

those from Rouen Normandy University (France). This makes it possible for current students 

to expose to a multicultural environment in order to prepare and be ready for integration and 

development to the world. 

 

Furthermore, many courses of the programme use textbooks and materials that are 

published in English. The ratio of courses using English books, materials for reference is 

31/66 (47 %). Also, students have to take five compulsory English courses (15 credit units) 

and are required to demonstrate their English proficiency upon graduation equivalent to at 

least B1 level CEFR. 
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Bachelor of Economics (BE) 

 
HCMCOU explains that the development of the international integration is paid much 

attention in designing and revising BE programme. In general, the international orientation 

the BE programme is reflected in the following points (cf. self-evaluation report BE p. 11):  

 

The programme has courses similar to the BE programmes in developed countries. Though 

it is internationally-oriented, it also includes many courses related to the current socio-

economic context of Vietnam. The BE programme was developed in reference with that of 

the University of Manchester, Birmingham (UK) and Yousei University (Korea) to ensure that 

the programme can provide up-to-date internationally-oriented contents in all courses. 

 

The staff in charge of teaching, giving seminar, and supervising the internship reports is 

internationally-oriented. Most of the lecturers graduated from foreign universities (see more 

in chapter 4.1). Lecturers from abroad are invited as visiting lecturers to teach and talk in 

seminars, and conferences.  

 

The BE programme at HCMCOU especially encourages to use international materials that 

are state-of-the-art in the Bachelor of Economics programmes in the developed countries in 

addition to the Vietnamese materials. However, Vietnamese materials are also developed 

through reference to foreign documents.  

 

Students often have the opportunity to participate in academic exchange programmes (see 

chapter 4.3), or in the articulated programmes of foreign universities, or in specialised 

seminars with international scholars. Students are encouraged to enhance their foreign 

language skills, interact and expand their knowledge through ongoing academic exchanges. 

In addition, in admission requirements, students who have IELTS from 5.5 or equivalent, or 

the International Baccalaureate (IB)11 scores with the min score 26, have the priority in 

selection into the programme. 

 

Master of Accounting (MACC) 
 

In its self-evaluation report HCMCOU describes that the international orientation is the 

backbone of the whole postgraduate programme development at HCMCOU. The university 

explains that it is clearly stated in their Universityôs philosophy (Humanity ï Openness ï 

Practice orientation ï Globalisation), and the Graduate School (GS) development strategies; 

hence, the MACC programme was designed and has been being developed with 

international orientation, reflected through the following points (cf. self-evaluation report 

MACC p. 9): 

 

During the designing phrase of the study programme, the MACC programmes of Curtin 

University, Australia, Universitas Brawijaya, Indonesia, and St. Scholastica's College, 

Philippines are referred to during the development of the programmeôs objectives, focused 

knowledgeôs areas, and courses offering. The programme objectives are quite similar, while 

the focused knowledge areas such as financial accounting, management accounting, 

auditing and assurance, research are maintained. MACC programme also focuses on 

                                                           
11

 The International Baccalaureate Diploma (IB Diploma) is a school-leaving qualification awarded by 
the Geneva-based private International Baccalaureate Organisation (IB Organisation) and can be 
obtained at many schools worldwide. 
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international accounting, as the adoption of international financial reports (IFRS) in Vietnam 

is quickly in progress. In terms of electives, the MACC programme will offer courses that 

provide graduates with comprehensive business knowledge to help them solve complex 

business problems in Vietnam (cf. self-evaluation report MACC p. 9). 

 

Furthermore, the course content is referred to the latest international professional standards 

provided by the professional bodies, such as Association of Chartered Certified Accountants 

(ACCA), International Education Standards of International Accounting Education Standards 

Board (IAESB), and Certified Public Accountants (CPA) (cf. self-evaluation report MACC p. 

9). 

 

Most of the faculty members in charge of teaching and thesis supervision have PhD from 

abroad together with their eight part-time foreign lecturers (see more in chapter 4.1).  

The last aspect of international outlook is the extensive use of English reading materials. The 

usage of international textbooks is prevalent in almost all courses besides those in 

Vietnamese. When students write the thesis, their main references are the e-library which is 

all in English. 

 

Appraisal:  
 

International orientation is given by English language materials, international contents in the 

curricula (see more in chapter 3.4), and with most of the lecturers having an international 

academic background. Thus, the programmesô design appropriately takes into account the 

required international aspects, with respect to its graduatesô employability. 

 

The panel was provided with the Strategic Development Plan of HCMCOU during the 

assessment. According to the plan, they would like to internationalise their study 

programmes and the University itself and open them up to international students. The panel 

appreciates the HCMCOU's previous internationalisation efforts, but sees the further 

internationalisation plans as very general and not specific to the study programmes. 

Therefore, the panel recommends that a separate strategy plan on internationalisation be 

developed for the respective study programmes, which not only focuses on the international 

curricular content of the programmes, but also addresses other categories such as incoming 

- outgoing students and compiles all the categories relevant to internationalisation for the 

programme. 

 

  
Exceptional  

Exceeds 

quality 

requirements 

Meets quality 

requirements 

Does not 

meet quality 

requirements 

n.r. 

1.2* International orientation of the study 
programme design (Asterisk Criterion) 

  X   
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1.3 Positioning of the study programme 

For all programmes 

 
The University aims to attract potential students with the following competitive advantages 

(cf. self-evaluation report BAUD p. 7, self-evaluation report, BBA p. 11-13, BE p. 12, self-

evaluation report MACC p.10):  

¶ Being located in Ho-Chi-Minh-City (HCMC), the economic-leading city in Vietnam where, 

according to the University, employment opportunity is immeasurable, especially in the 

field of business. It is therefore one of the best cost-to-value ratios from the perspective 

of students that they could gain better employability or promotion while they do not have 

to pay far above average tuition fees. 

¶ The programmes have young and internationally qualified academic staff with a vast and 

diversified background, and practical experience. 

¶ Frequently updated study programmes based on feedbacks from employers, professional 

bodies, and alumnus with international orientation. 

¶ The programmes have strong connections with professional bodies, leading accounting 

and auditing firms, governmental agencies, and alumni community.  

¶ The programme advocates the flexible teaching methodology and learning schedule, 

openly accessible learning materials, sufficient facilities, and supportive staff  

 

Bachelor of Auditing (BAUD) 

 
The high level of interest in the study programme on the part of prospective students is 

evident, among other things, from the competitive selection of the applicants into the 

programme. Only 9.29 % of applicants were accepted in 2017, 10.31 % in 2018; 10.76 % in 

2019 and 7.95 % in 2020 respectively (cf. self-evaluation report BAUD p. 7). Students can 

obtain the professional certificate (CPA or ACCA) simultaneously while studying the BAUD 

programme due to the benchmark of the course content. 

 

In terms of the positioning of the study programme on the job market the BAUD programmeôs 

graduates are expected to work in private or public sectors of various industries, such as 

banking, finance, insurance, accountancy, and professional accounting. Graduates can 

immediately and competently provide their service as a/an Book-keeper, Audit assistant, 

Financial staff, Accounting consultant, Internal auditor, or Staff of Audit committee, and Fixed 

assets, Inventory, Receivables, Payables, Pay-roll, Cost, and/or Tax Accountants. 

Furthermore, after gaining more practical experience and practicing life-long learning might 

lead them to several occupations, such as Senior auditor, Audit director, Chief Accountant, 

Treasurer, CFO, and/or CEO (cf. self-evaluation report BAUD p. 7). 

 

Bachelor of Business Administration (BBA) 

 

The main campus of the University is in HCMC which is a main economic zone of Vietnam. 

The University explains that this city is not only the place of high demand of workforce in 

business administration but also the place where several similar programmes are located. 

HCMCOU BBA programme has built its uniqueness via the three main foci. The top priority is 

providing effective student support; both in class and out of class (see more in chapter 4.1). 

Then, transferable skills and other practice-oriented professional skills are regularly updated 
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and introduced to students. The third focus is about building strong relationships with 

industry to provide internship for students (cf. self-evaluation report BBA p. 12). 

  

According to HCMCOU, the strong points of the programme could be listed as a long-

established programme in Vietnam, diversification in majors and programmes offered, and 

stable quality at a rather high level (cf. self-evaluation report BBA p. 12). As a consequence, 

HCMCOU BBA programme remains competitive and is ranked in the upper middle among 

other state universities in HCMC. This is reflected by the student scores of the National High 

School Exam to be accepted into the BBA programmes over the years(cf. self-evaluation 

report BBA p. 12).  

 

In HCMCOU, the BBA entrance scores are in the top five out of 36 programmes of the 

University. The selection is very strict with the average selection percentage from 2016 - 

2020 (6.15 %). It becomes much harder among candidates applying in the BBA programme 

as the selection percentage of 18.18 % in 2016, but of 2.14 % in 2020 (cf. self-evaluation 

report BBA p. 12). 

 

In terms of positioning of the study programme on the job market for graduates the University 

states that there are several directions for the students of the BBA programme to pursue 

after graduation. According to HCMCOU, Business Administration is always in high demand 

of applicants for both labour-intensive industries and white-collar workforce. The need of 

finance and accounting staff is also stated as stable in most of firms. HCMCOU states that 

another source of regularly absorbing new entrants is the employment related to the sale and 

marketing sector. Besides these fields, the demand of man-power in such the fields like 

logistics, operations and supply chain management is growing according to the growing role 

of Vietnam especially in the manufacturing sector (cf. self-evaluation report BB p. 13).  

 

For the current programme, the expected jobs are classified in two directions: (1) General 

business administration suitable for business assistant, quality control specialist, strategy 

specialist at private companies or public sector organizations. The promotion opportunities to 

middle management can be obtained after three to five years; (2) Entrepreneurship and 

innovation, suitable for self-employment; owner of the enterprises or start up.  

 

Bachelor of Economics (BE) 

 

The University explains that the BE programme is one of the long established programmes of 

HCMCOU and it is well positioned in the educational market of Vietnam, reflected by the 

following (cf. self-evaluation report BE p. 12):   

 

The HCMCOU BE programme is highly competitive compared to those of other HEIs in the 

Southern region. Its position in the market is reflected by the small percentage of applicants 

(6.7 % in 2020, 11.6 % in 2019 and 11.3 % in 2018) to be accepted into the programme in 

recent years.  

 

Furthermore, the Faculty of Economics and Public management (FEP) is ranked as the top 

in Vietnam12 and the HCMCOU BE programmes are as the University states well noted for 

the high satisfaction rate of the graduates. The graduates from 2014 to 2017 consistently 

                                                           
12

 https://ideas.repec.org/top/top.vietnam.html (last access on January 21, 2022).     

https://ideas.repec.org/top/top.vietnam.html
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rate their overall evaluation of the whole programme as good (cf. self-evaluation report BE p. 

12). The programme though strictly complies with MOET's regulations, is also designed to be 

the most suitable and flexible for students. With orientations closely linked to labour market 

needs as well as the high applicability, the HCMCOU BE programme is designed to meet the 

current needs of both the public and business sectors. Students should be provided with a 

variety of specialised economic knowledge and practical skills, and the ability to self-study in 

order to be able to adapt to different types of work in a diverse and changing environment. In 

addition, students enrolled in the BE programme receive diverse support from scholarship 

funds, funding sources to encourage research.  

 

The University explains, that the HCMCOU BE programme is well positioned in the job 

market of Vietnam, reflected by the three followings: First, according to the survey of 

graduates after one year of graduation, the BE graduates have had a high employment rate 

and are always in the top programmes with high rate of employment at HCMCOU. The 

employment rate of graduates, within one year of graduation, is according to conducted 

statistics always above 91 % of the total number of graduates.  

 

The graduates work mainly as (1) specialists in public management agencies, (2) 

employees, middle managers in the analysis and planning departments in domestic and 

international business groups, (3) analysts and investors at financial companies, and 

commercial banks, (4) start-up. 

 

The position of the BE programme in the market is also reflected in the success of the 

alumni. Thousands of students have graduated from the programme and are succeeding in a 

variety of fields of work. Alumni of HCMCOU Economics programme, especially those having 

Master or Doctorate levels, holds high positions in public management agencies in 

provinces, especially those in the Southern regions, and this becomes the model of 

inspiration for alumni and potential students. A large number of alumni are leaders at the 

People's Committee system at all levels or in the local Party system. Besides, a large 

number of BE alumni are currently successful in multinational companies, joint venture 

companies as well as domestic enterprises. A growing number of alumni are also succeeding 

in starting up and growing their own businesses (cf. self-evaluation report BE p. 13). 

  

Furthermore, the graduates admit the strong impacts of the Bachelor degree in economics of 

HCMCOU to their career. At least over 40 % of graduates recently confirm that the 

opportunities of promotion are the most prominent impacts of the BE programme on the 

graduates (cf. self-evaluation report BE p. 13). 

 

Master of Accounting (MACC) 

 
HCMCOU states that it has established its popularity for the postgraduate programme due to 

four factors: the long-term built history and capability, flexible schedule, location of classes, 

and the various learning pathways (cf. self-evaluation report MACC p. 9). 

 

In addition, the programme has a flexible schedule of study at weekends suitable for the 

working students, and convenient location. According to the survey results of applicants into 

HCMCOU Master Programmes, applicants indicated that their choice to HCMCOUôs master 

programmes is (1) because HCMCOU can offer programmes in various disciplines that meet 

studentsô need; (2) because of the suitability of study schedule; (3) the convenient location of 
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classes; and (4) the reputation of programme quality. Moreover, the GS campus is located in 

the center of HCMC, convenient for public transportations (cf. self-evaluation report MACC p. 

10). 

 

The University has thoroughly analysed the feedback of stakeholders, new studentsô 

expectation, and job market for graduates and has incorporated the results in the study 

programme. The high demand of specialists in accounting and auditing has been stated by 

the Government as the strategy of accounting - auditing until 2020, with a vision to 203013, 

indicates that Vietnam will strongly develop the service market in accounting, auditing, 

rapidly increase the number of accounting-audit service enterprises, and the number of 

auditors and practicing accountants; as well as expand the market of accounting - auditing 

services at home and abroad. HCMCOU MACC programme is targeted at this country 

demand (cf. self-evaluation report MACC p. 10). 

 
For all programmes 

 
Regarding the positioning of the study programme within the HEI's overall strategic concept 

the University explains that in addition to MOET's regulations, the study programmes are 

designed in line with HCMCOU's overall development strategy. These points are 

demonstrated through the following:  

 

HCMCOU's mission is to promote a learning society by providing the most flexible and 

accessible teaching methods to students14. The programmes are operated on the credit 

system, allowing students to plan their learning to their learning pace and interest. A variety 

of teaching methods are applied throughout the study programmes at HCMCOU in order to 

enhance professional knowledge development and the applicability (see more in chapter 

3.1). Students are encouraged to perform self-learning, and self-researching, which is the 

foundation for lifelong learning. 

 

HCMCOU explains that the programmes are also designed to suit HCMCOU vision of 

becoming one among the top multi-disciplinary public universities in Vietnam with 

application-orientation. The programmes are designed to equip students with both profound 

knowledge, effective application of knowledge in real life situations, and sufficient practice so 

that the graduates can be fully confident in their professional knowledge, skills, foreign 

language, appropriate attitudes as well as working capacity  

 

Moreover, the core values of the University are also respected. The main values of 

HCMCOU are knowledge enrichment; applicability; lifelong learning; public engagement; and 

professionalism, effectiveness, creativeness and hospitality. To go along with sessions in 

class, the students can participate into a large range of extra-curriculum activities, such as 

joining sports and music performance, charity and community support; joining clubs to their 

interest; participating into academic contests, and student research. 

  

                                                           
13

 approved by the Government under Decision No. 480/QD-TTg dated March 18, 2013. 
14

 http://en.ou.edu.vn/pages/view/22/mission-vision-and-core-values, (last access February 2, 2022). 

http://en.ou.edu.vn/pages/view/22/mission-vision-and-core-values
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Appraisal:  
 
The positioning of the study programmes in the educational market is plausible to the panel. 

Beside the information given in the self-assessment report the panel also got the information 

during the interviews that students have decided to study at HCMCOU because of the 

University's good reputation. 

 

As far as the positioning of the programmes in the job market is concerned, the arguments in 

support of graduate employability on the basis of the stated qualification objectives are 

convincingly presented. For instance, HCMCOU makes use of stakeholders and its alumni 

network to optimise the study programmesô objectives and content. 

 

Furthermore, the panel follows HCMCOUôs statement on the matching of the programmes 

with Universityôs strategic concept. Especially the Universityôs focus on practice-orientation is 

clearly being reflected in the programmesô curricula (see chapter 3.6). 

 

  
Exceptional  
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quality 
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1.3 Positioning of the study programme      
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  X   
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  X   
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